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AP  Wirephoto  Inaugurates 
Color  Photo  Transmission 


Using  Chicago  Tribune's  Three-Color  Camera 
Shots  of  Royal  Visit  in  Washington,  AP  Services 
Spot  News  Photos  to  25  Dailies 


IaSSOCIATED  press  Wirephoto 
made  possible  inauguration  of  a 
lew  milestone  in  picture  transmission 
y  wire  during  the  two-day  stay  of 
fthe  British  King  and  Queen  in  Wash¬ 
ington  last  week  when  pictures  taken 
ty  the  Chicago  Tribune’s  three-in¬ 
line  color  camera  were  sent  by  Wire- 
(holo  to  AP  papers  throughout  the 
ountry. 

It  marked  the  first  time  color  pic¬ 
tures  have  been  transmitted  by  AP 
Jwirephoto,  and  the  first  time  Ameri- 
n  newspapiers  have  been  able  to  re- 
roduce  spot  pictures  in  color  within 
th  eir  regular  hours  of  publication. 

Teek  Pictures  June  8*9 
The  color  camera’s  picture  of  the 
PCing  and  President  Roosevelt  stand- 
g  at  attention  outside  Union  Station 
in  Washington  was  transmitted  on 

Iune  8.  The  copy  sent  by  Wire- 
hoto  represented  three  positives 
lade  from  each  of  the  three  color 
iparation  negatives — blue,  red  and 
fellow— taken  by  the  Tribune  camera. 
■I'ormal  processes  of  Wirephoto  trans¬ 
mission  were  employed. 

On  June  9  Wirephoto  transmitted 
color  picture  of  King  George  stand- 
g  at  attention  at  the  Tomb  of  the 
Unknown  Soldier  at  Arlington,  Va. 
Ifhis  picture  also  was  used  by  the 
Hfribune  and  was  serviced  to  AP 
pi’irephoto  papers. 

When  the  Tribune  arranged  to  send 
crew  of  three  men  to  Washington 
0  operate  its  special  color  camera, 
olonel  Robert  R.  McCormick,  pub- 
sher,  and  member  of  the  AP  board 
directors,  offered  to  make  the 
‘xiupt  available  to  other  Wirephoto 
M.bvr.s  over  the  AP  network  from 
ashington. 

Some  25  Wirephoto  papers,  both  in 
■‘e  U.  S.  and  Canada,  signified  their 
ifrsire  to  receive  the  special  pictures, 
leariy  all  the  papers  used  them  in  one 
’■m  or  another. 

Four  Ofher  Dailies  Ute  Them 

In  addition  to  the  Tribune,  Wire- 
-boto  newspapers  which  print^  these 
f'ures  in  color  the  morning  after 
‘e  event,  were  the  Los  Angeles  Times, 
City  Oklahoman,  Peoria 
U  )  Journal  -  Transcript,  and  the 
illoa  News. 

Others  used  the  pictures  in  Sun- 
while  still  others  used 
Wirephoto  negatives  as  received 
w  special  experiments  in  their  en- 
■'aving  plants. 

But  the  revolutionary  step  did  not 
‘  tn  North  America.  The  AP 
prints  from  the  Wire- 
*'®83fives  to  London  by  radio 
j  Olosgou,'  (Scotland)  Record 
^  Alail  printed  the  President-King 
in  color  on  Sunday,  June  11, 
>tn  favorable  results. 

^operating  in  this  history-mak¬ 


ing  event,  the  Chicago  Tribune  estab¬ 
lished  three  new  production  records 
with  its  June  9  issue.  That  day,  the 
picture  of  President  Roosevelt  wel¬ 
coming  King  George  VI  in  Washing¬ 
ton  was  printed  in  more  than  two- 
thirds  of  the  Tribune’s  daily  circula¬ 
tion. 

Thirteen  hours  after  the  Tribune’s 
photographers  had  recorded  the 
Washington  ceremonies  with  the 
three-color  camera.  Tribune  presses 
more  than  700  miles  distant  were 
turning  out  newspapers  containing 
page-wide  reproductions  of  the  scene 
in  color. 

Mod*  Three  New  Production  Firsts 

These  three  new  production  firsts, 
shared  with  the  Los  Angeles  Times. 
Oklahoma  City  Oklahoman,  Peoria 
Journal-Transcript,  and  the  Dallas 
News,  in  one  form  or  another,  were: 

(1)  First  time  any  daily  newspaper 
delivered  to  readers  a  photo  record  in 
color  of  a  far-distant  event  in  the  same 
editions  in  which  the  event  figured  as 
spot  news.  (2)  First  time  any  daily 
newspaper  utilized  the  AP  Wirephoto 
facilities  to  present  a  spot  news  photo 
in  color.  (3)  First  time  a  daily  re- 
plated  color  between  editions  of  the 
same  issue,  substituting  color  plates 
of  one  photo  for  new  color  plates  of 
another  picture. 

The  picture  that  appeared  in  the  late 
editions  of  the  Tribune  on  June  9,  two 
colors — green  and  red — with  black 
(showing  a  crowd  on  the  historic  Mt. 
Vernon  lawn)  was  made  from  plate.s 
brought  from  Wcishington  by  plane. 
In  an  earlier  edition  another  color 
photograph  of  the  same  scene  was 
used. 

'The  latter  picture  came  by  AP  Wire¬ 
photo  and  arrived  more  than  two 
hours  earlier.  The  Tribune  made 
new  engravings  of  its  own  color  pic¬ 
ture  brought  by  plane  and  substituted 
them  for  the  earlier  engravings  of  the 
picture  sent  by  wire. 

L.  A.  Timot  Cut  Proporotion  Time 
Bridging  the  continent  for  the  trans¬ 
mission  of  the  three-color  .separation 
negatives,  AP’s  Wirephoto  service  with 
the  close  co-operation  of  the  Los  An¬ 
geles  Times’  personnel  enabled  that 
newspaper  to  cut  the  preparation  time 
from  receipt  of  the  negatives  to  the 
locking  of  the  plates  on  the  press,  from 
the  usual  12  hours  to  a  little  more  than 
seven-and-a-half  hours. 

For  example,  shortly  after  3  p.m. 
on  Friday,  June  9,  King  (jeorge  placed 
a  wreath  on  the  tomb  of  the  Unknown 
Soldier  at  Arlington.  At  1:45  a.m. 
Saturday  (Pacific  Standard  Time)  the 
presses  of  the  Times  started  rolling 
with  a  three-color  and  black  picture 
of  the  event. 

It  was  six  o’clock,  Los  Angeles  time, 
when  the  AP  delivered  over  Wirephoto 


the  three  negatives.  By  2  a.m.  the 
home  edition  was  well  under  way. 
The  picture  caught  all  editions  except 
the  night  street  and  mail. 

As  used  by  the  Times,  its  reproduc¬ 
tion  really  was  a  four-color  picture, 
for  it  made  a  black  plate  from  the  blue 
negative  and  ran  it  over  the  other 
three.  The  theory  is  that  the  black 
helps  to  hold  the  solids  together  and 
gives  a  better  blending  of  color.  This 
is  the  practice  of  the  Times  in  printing 
three-color  advertisements. 

Considerable  time  was  saved  by 
routing  the  plates  as  much  as  pos¬ 
sible  in  the  engraving  room,  one 
routing  operation  there  saving  four 
routing  operations  on  the  stereotype 
plate.  The  Times  used  16  plates  on  the 
color  job. 

To  eliminate  any  chance  of  unequal 
shrinkage  throwing  the  plates  off 
register,  magazine  mats  were  used  in¬ 
stead  of  the  regular  mats,  according 
to  Cecil  Welch,  assistant  production 
manager.  Makeovers  were  kept  to  a 
minimum  that  night,  and  while  the 
press  run  started  45  minutes  late,  it 
was  completed  only  30  minutes  late. 

Wide  Use  Forecast 
Success  of  the  experiment  is  a  clear 
indication  that  the  frequent  use  of 
color  news  photos  is  not  far  distant. 
L  D.  Hotchkiss,  managing  editor, 
stated  to  Editor  &  Publisher. 

“Last  week  the  AP  notified  us  they 
would  try  sending  a  color  picture  of 
the  King  and  Queen’s  arrival  in  Wash¬ 
ington  on  Thursday,”  Mr.  Hochkiss 
commented.  “When  we  received  it  we 
decided  it  wasn’t  good  enough  to  give 
such  prominent  treatment. 

“On  Friday  they  advised  us  they 
would  try  again,  and  this  time  we 
decided  to  go  through  with  it.  One 
of  the  minor  difficulties  was  the  fact 
they  notified  us  they  would  send 
8  X  10  negatives,  whereas  they  came 
through  4  x  5’s.  However,  we  got 
good  registration,  even  blowing  them 
up.”  The  Times  used  the  picture  in 
five  columns. 

Pioneer  five  years  ago  when  Wire¬ 
photo  came  into  being,  the  Dallas 
News  again  was  the  first  newspaper 
in  Texas  to  participate  in  the  history- 
making  experiment  of  transmission  by 
wire  of  .spwt  news  pictures  in  color.  It 
ran  color  pictures  on  June  9-10. 

F.  A.  (“Al”)  Resch,  AP  executive 
news  photo  editor,  working  from  the 
New  York  end,  arranged  all  details  for 
the  color  photos  transmission  with 
executives  of  the  Chicago  Tribune. 
Asked  by  Editor  &  Publisher  whether 
transmission  of  these  photos  would  be 
a  regular  feature  of  the  APs  service, 
he  said: 

“That,  of  course,  depends  on  a  lot  of 
things.  This  first  test  was  a  trial  bal¬ 
loon.  We  learned  that  the  interest  all 


over  the  country,  and  abroad,  was 
much  greater  than  we  expiected.  But 
as  far  as  prognosticating.  I  wouldn’t 
like  to  be  quoted.  Neither  Chicago 
Tribune  e.xecutives  nor  myself  could 
think  of  any  coming  news  event  that 
would  warrant  color  photos  and  at 
the  moment  all  action  along  that  line 
is  undetermined.” 

W.  R.  Walton,  photo  editor,  AP 
Washington  bureau,  handled  the 
Washington  end  of  the  sending  from 
the  AP’s  Wirephoto  station  there. 

Technical  Step*  Necessary 
Technically,  this  important  step  in 
newspaper  making,  called  for  the  pho¬ 
tographers,  working  with  colored  film, 
to  use  the  three  primary  colors  of  blue, 
red  and  yellow.  These  primary  col¬ 
ors  combine  in  different  proportions 
to  make  all  other  colors. 

The  photographer  in  Washington 
exposed  three  negatives  simultane¬ 
ously  through  color  filters  in  the  one- 
shot  camera.  On  one  was  recorded 
the  blue,  on  another  the  red  and  on 
the  third  the  yellow.  The  filters  in 
each  case  excluded  all  colors  except 
the  one  to  be  recorded. 

These  three  negatives  were  devel¬ 
oped  in  Washington  and  a  positive 
print  made  from  each — an  ordinary’ 
photographic  print  in  black  and  white. 
These  three  prints  then  were  trans¬ 
mitted  by  Wirephoto  from  the  Wire¬ 
photo  station  in  Washington  over  the 
nation-wide  Wirephoto  circuit  and  re¬ 
ceived  simultaneously  in  the  25  news¬ 
paper  offices. 

The  three  Wirephoto  negatives 
then  were  developed  and  positive 
prints  made  from  each.  From  each  of 
these  prints  a  zinc  etching  was  made 
just  as  it  is  made  from  any  picture  for 
newsp>aper  reproduction. 

Each  was  printed  with  ink  of  the 
color  to  correspond  with  the  color  re¬ 
corded  on  that  particular  negative  by 
the  photographer  in  Washington.  The 
three  primary  colors  thus  were 
brought  together  again  in  the  com¬ 
posite  reproduction  in  the  same  pro¬ 
portion  that  they  had  been  separated 
in  the  photographic  process  in  the 
making  of  the  picture  in  Washington. 

In  Washington,  scene  of  the  news, 
and  working  under  handicaps  in  tak¬ 
ing  the  pictures  were  E.  H.  Johnson. 
Albert  Madsen  and  George  Greb,  of 
the  Chicago  Tribune  photographic 
staff.  After  taking  the  picture,  the 
photographers  dashed  to  a  studio  and 
developed  the  three  plates. 

Photogs  Faced  Many  Handicaps 
Washington’s  summer  climate  had  to 
be  overcome.  Heat  in  the  studio  was 
intense,  they  said.  The  water  supply 
was  too  warm  so  the  photographers 
sent  for  ice  and  dump^  it  into  the 
developing  tanks. 

A  set  of  three  prints  was  made  and 
handed  over  to  the  AP.  Wire  trans¬ 
mission  was  started  at  3:40  p.m.  Mean¬ 
while  another  set  of  negatives  was 
rushed  to  the  Tribune’s  plane,  waiting 
at  a  Washington  airport. 

The  plane  arrived  in  Chicago  at  6: 35 
p.m.  Thirty-five  minutes  later  the 
negatives  from  the  plane  were  in  the 
Tribune  plant.  A  little  more  than 
two  hours  after  the  negatives  arrived 
at  the  plant  the  plates  were  made  and 
on  the  presses. 

Some  editors  criticized  construc¬ 
tively  the  quedity  of  the  transmitted 
prints,  but.  without  exception,  all  were 
(Continued  on  page  31) 
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Shryock  New  Managing 
Director  of  ABC 


Assistant  General  Manager  of  Indianapolis 
News  Succeeds  O.  C.  Harn  with 
Audit  Bureau  of  Circulations 


MONTEBELLO,  QUE..  June  16— At  a 
meeting  of  the  board  of  directors  of 
the  Audit  Bureau  of  Circulations  held 
here  today  James  N.  Shryock  was  ap¬ 
pointed  managing  director  of  the 


position  he  has  held  for  the  past  five 
years;  and  he  has  a  background  of  23 
years  of  newspaper  experience  on  the 
Chicago  Daily  News  and  the  Indian¬ 
apolis  News.  On  the  former  he  served 
as  circulation  manager,  assistant  ad¬ 
vertising  manager,  business  manager 
and  secretary  of  the  corporation.  He 
was  also  secretary  and  treasurer  of 
the  City  Press  and  the  City  News 
Bureau  in  Chicago.  He  has  long  been 
recognized  as  an  authoritj'  in  the  field 
of  circulation. 


James  N.  Shryock 


Bureau,  effective  Sept.  1.  to  succeed 
O.  C.  Ham.  resigned. 

Mr.  Shryock  is  assistant  general 
manager  of  the  Indianapolis  News,  a 


U.  of  P.  Graduate 

Mr.  Shryock  is  44  years  old  and  is  a 
graduate  of  the  Wharton  School  of 
Finance  and  Commerce  of  the  Uni¬ 
versity  of  Pennsylvania. 

Mr.  Harn  asked  the  ABC  directors 
at  the  annual  convention  in  October, 
1938.  that  he  be  relieved  of  the  re¬ 
sponsibilities  of  managing  director; 
but  at  the  urgent  request  of  the  direc¬ 
tors,  he  agreed  to  continue  to  serv'e  the 
Bureau  in  an  advisory  capacity,  and 
for  that  purpose  will  maintain  his 
residence  in  Chicago. 

Mr.  Harn  has  been  actively  identi¬ 
fied  with  the  Bureau  from  its  begin¬ 
ning.  serving  as  a  member  of  the 
organization  committee  in  1914,  when 
he  was  then  associated  with  the  Na¬ 
tional  Lead  Company  as  advertising 
manager.  He  was  later  ABC  president 
from  1920  to  1927,  when  he  succeeded 
Stanley  Clague  as  managing  director 
of  the  Bureau. 


3  Newsmen  Refuse  Chicago  Reporter 
To  Reveal  News  Source  "Crashed"  Party 

Washington.  D.  C.,  June  12 — Re-  When  Gail  Borden.  Chicago  Times 
porters  for  three  Washington  news-  managing  editor,  assigned  Keith 
papers  who  had  written  stories  to  the  Wheeler,  reporter,  and  Tom  Howard, 
effect  that  dictaphones  were  installed  photographer,  to  cover  the  British 


in  the  offices  of  Congressmen  to  pick 
up  conversations  regarding  a  milk 
price  investigation,  tonight  told  a 
House  committee  they  had  received 
their  information  from  reliable  per¬ 
sons  but  they  refused  to  identify  the 
sources. 

James  E.  Chinn  of  the  Washington 
Star.  James  D.  Secrest  of  the  Wash¬ 
ington  Herald,  and  Thomas  Stevens 
of  the  Washington  Times  -  Herald, 
were  called  to  the  hearing  to  throw 
light  on  the  reported  “snooping”  in 
the  House  Office  Building.  No  at¬ 
tempt  was  made  to  force  them  to  re¬ 
veal  their  confidential  sources. 

Three  members  of  the  Washington 
police  force,  in  charge  of  dictaphone 
installations,  denied  any  of  the  in¬ 
struments  had  been  placed  in  the 
building  housing  Congressmen’s  of¬ 
fices. 

Kenneth  Romney.  House  sergeant- 
at-arms,  remained  skeptical  when  he 
took  the  witness  stand.  “Ordinarily,” 
he  said.  “I  would  take  a  newspaper¬ 
man’s  word  before  that  of  a  detec¬ 
tive.’' 
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June  18-22  —  AFA,  conven¬ 
tion,  Waldorf  -  Astoria.  New 
York. 

June  19-22  —  Newspaper  Ad¬ 
vertising  Executives  Assn.,  con¬ 
vention,  Waldorf-Astoria,  New 
York. 

June  20-22  —  ICMA.  annual 
convention.  Claypool  Hotel. 
Indianapolis. 

June  22-24  —  Kentucky  Press 
Association,  meeting.  Cumber¬ 
land  Falls. 

June  2.3-25 — California  News¬ 
paper  Advertising  Managers 
Assn.,  annual  convention,  San 
Jose. 

June  2.5-30 — Pacific  Advertis¬ 
ing  Clubs  Assn.,  convention. 

June  25-28 — New  York  State 
Publishers  Assn,  and  Associated 
Dailies,  summer  conference.  Lido 
Beach  Hotel,  Long  Island. 

June  29-JuIy  1 — Pacific  Coast 
Classified  Advertising  Assn.,  con¬ 
vention,  Oakland,  Calif. 


Dwight  Perrin  of 
St.  Louis  Joins 
Phila.  Bulletin 


is: 

F' 


Post-Dispatch  Assistant 
M.  E.  Becomes  Assistant 
to  Zeamer 


Philadelphia.  June  13—  The  ap 
pointment  of  Dwight  S.  Perrin,  as¬ 
sistant  managing  editor  of  the  St.  1m\: 

Post  -  Dispatc' 


did.  It  was  still  early  and  guests  had 
not  arrived. 

The  Times  reporter,  expecting  any 
moment  to  be  “ushered”  out,  smoked 
a  cigarette  while  he  chatted  with  a 
detective.  Much  to  his  surprise  (and 
Mr.  Borden’s)  he  stayed  throughout 
the  party  and  came  away  with  an  ex¬ 
clusive  “eye-witness”  account  that 
was  bannered  on  the  front  page: 
“Times  Reporter  Crashes  Royal  Tea 
Party.” 


embassy  garden  party  for  the  King 
and  Queen,  he  told  them  “do  the  best 
you  can.”  Mr.  Wheeler,  being  a  yoimg 
reporter  with  not  too  much  respect  for 
the  niceties  of  a  royal  reception, 
sauntered  over  to  the  British  embassj’ 
quite  early  in  the  afternoon. 

Camera  and  newsreel  men  were  be¬ 
ginning  to  arrive  in  order  to  acquire 
advantageous  position  to  take  pictures. 
When  newsreel  men  assigned  to  the 
party  inside  went  through  the  gate, 
Wheeler  noticed  the  gate  was  not 
locked.  One  of  the  movie  camera 
men  “dared”  him  to  come  inside.  He 


KROCK  MARRIES 

Arthur  Krock,  chief  Washington 
correspondent  of  the  New  York  Times 
and  a  member  of  the  paper’s  editorial 
board,  and  Mrs.  Martha  Granger  Blair, 
of  Washington.  D.  C.,  were  married  on 
June  14.  at  Roxbury,  Conn.,  at  the 
home  of  the  bride’s  parents.  The 
wedding  was  attended  only  by  mem¬ 
bers  of  the  family.  The  Krocks  will 
return  from  a  trip  abroad  about  Oct. 
I,  after  which  ^ey  will  reside  at 
3.206  P  Street,  N.W..  Washington. 
D.  C.  Mr.  Knock’s  first  wife  died  last 
Sept.  14  after  an  illness  of  more  than 
a  vear. 
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NEWS  AND  FEATURE  HIGHUGHTS 
IN  THIS  ISSUE 


JANE  HOWARD  TO  WED 

The  engagement  of  Miss  Jane  How¬ 
ard,  daughter  of  Roy  Howard,  editor 
and  president  of  New  York  World- 
Telegram,  and  Lieut.  Carson  Perkins. 
USN,  was  announced  recently.  Miss 
Howard  recently  returned  to  New 
York  after  spending  two  years  with 
the  Honolulu  Advertiser. 
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Dwight  S.  Perrin 


as  assistant  u 
W  i  s  1  e  r  G 
Zeamer,  execu:- 
tive  editor 
the  Pkilade'- 
p  h  i  a  Evenitf 
Bulletin,  wa 
announced  tb 
week. 

Mr.  Perrin  an¬ 
nounced  his  res¬ 
ignation  in  S; 
Louis  yesterda; 

Before  joiniiu 
the  Post  -  Dis- 
Perrin  had  bee: 
York  Hemic- 


patch  in  1926.  Mr. 
city  editor  for  the  Neu 
Tribune.  Prior  to  that  he  was  a 
piorter  for  the  old  St.  Louis  Tim 
His  father.  Frank  L.  Perrin,  is  asst- 
ciate  editor  of  the  Christian  Seim 
Monitor. 

Mr.  Perrin  also  will  be  assigned  U 
special  work,  it  was  said  He  is  no: 
expected  to  take  up  his  new  dutie 
until  after  July  1 


R.  H.  McKinney  Heads 
N.  Y.  "Specials" 


R.  H.  McKinney  of  J.  P.  McKmr.t 
&  Son.  was  re-elected  president  (rf  At 
Newspapier  Representatives  Associa 
t  i  o  n  of  Ne» 
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Through  typographical  error  in  the 
May  13  issue  of  Editor  &  Publisher  a 
full-page  advertisement  of  the  British 
Allied  Newspapers  Limited  carried  the 
name  of  Lord  Kemsley  as  Lord  Kims- 
ley,  chairman  of  the  board  of  Allied 
Newspapers.  Ltd.  Lord  Kemsley  is 
editor-in-chief  of  the  Sunday  Times, 
and  chairman  of  the  Daily  Sketch  and 
Sunday  Graphic,  all  of  London.  Edi¬ 
tor  &  Publisher  regrets  the  error. 


York.  June  9.  r 
the  Advertise: 
Club  of  Nei 
York 

George  Katze; 
the  Katz  Agenr 
was  re  -  electee 
vice  -  preside:.: 
and  John  .1 
Hinman.  Tew: 
Daily  Pres; 
League,  Inc.,  was 
re-elected  trea.^- 
urer.  J.  L.  Fer¬ 
guson.  of  Saw¬ 
yer.  Ferguson,  Walker,  was  electee 
secretary  to  succeed  W.  W.  Ross,  for¬ 
merly  of  Williams.  Lawrence  an: 
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R.  H.  McKinney 


Cresmer  Co.,  who  is  now  advertise: 
director  of  the  San  Francisco  Chm- 
icle. 

The  following  were  elected  to  At 
executive  committee:  Harry  Re>moIA 
Reynolds-Fitzgerald,  Inc.;  Sylvester 
Blish.  the  John  Budd  Compiany;  Ha-T 
Griffith,  of  Bryant.  Griffith  &  Biuv 
son;  John  Boyd.  Scheerer  &  Co.,  an: 
Frank  Meeker.  Osbom.  Scolaro  a.:: 
Meeker. 
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N.  Y.  SERVICE  TO  QUIT 

New  York  News  Bureau,  finan(> 
news  service  used  by  brokers,  bank*" 
and  others  in  the  metropiolitan  are* 
is  dissolving  as  a  company  and  closi^ 
down  its  service  June  30,  it  was 
nounced  on  June  12  by  Melvin 
Woodworth,  president.  It  has 
ated  continuously  since  1893. 
in  financial  district  activity, 
of  company  customers  throu^ 
erage  firm  mergers  and  high  cost^ 
news,  were  given  by  Mr.  Woodwo  - 
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as  the  principal  reasons  for 


Central  News  of  America,  an 
company  with  offices  in  Washing®" 


D.  C.,  and  New  York,  will  discontinnfit^^?;i 


operation  simultaneously. 
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SNPA  Honors  Ted  Dealey 
For  Work  on  Newsprint  Mill 


OLD  POINT  COMFORT.  Va..  June 
l^Ted  Dealey.  general  manager 
of  the  Dallas  (Tex.)  Neu's  and  chair¬ 
man  of  the  board  of  the  Southern 
Newspaper  Publishers'  Association, 
was  presented  with  an  engrossed 
resolution  this  morning  in  testimony 
of  the  SNPA  appreciation  of  his  suc- 
tessful  efforts  to  establish  a  newsprint 
’.ill,  serving  southern  newspapers,  at 
Lufkin.  Tex.  The  presentation,  made 
by  James  G.  Stahlman.  publisher  of 
the  Nashville  Banner  and  past  presi- 
■t'lt  of  both  the  SNPA  and  the 
.\NPA.  was  the  feature  of  the  op>en- 
,ng  session  of  the  37th  annual  con- 
•ention  of  the  SNPA  today. 

All  Publishers  Helped 
Mr.  Stahlman.  in  proffering  the  en- 
siossed  and  framed  resolution  to  Mr. 
L'  .iley,  summarized  the  latter's  un¬ 
iring  efforts  over  a  four-year  period 
0  bring  to  fruition  the  long-mooted 
t  :  iject  of  a  new’.sprint  mill  using 
■  uihem  pine  for  its  raw  material, 
j  .i.td  called  for  adoption  of  the  reso¬ 
lution  by  a  rising  vote.  Mr.  Dealey. 

;  responding,  said  that,  in  his  opin- 
the  testimonial  resolution  should 
have  been  photostated  and  presented 
.  : '  every  member  of  the  SNPA.  The 
j  Lufkin  mill,  now  under  construction 
j.  arid  three  weeks  ahead  of  schedule. 

..  h  ■  said,  was  not  the  product  of  any 
j  individual's  work,  but  of  the  concerted 
•iTorts  of  publishers  throughout  the 
..  SiUth. 

j.  Also  on  the  opening  program  were 
reports  by  the  association’s  committees 
,.  and  an  address  by  Otis  Peabody  Swift, 
^  a-.'ijtant  to  the  publisher  of  Life,  on 
j;  The  News  Picture  as  a  New  Instru- 
51  a  '.nt  of  World  Journalism.”  High 
^  tribute  was  paid  to  Cranston  Williams. 
J5.  I'ho  leaves  the  SNPA  July  1  to  be- 
j.  ■  general  manager  of  the  Amer- 
ij.  can  Newspaner  Publisher's'  Associa- 
r  report  of  President  John 

jj.  ‘J  Ewing,  Shreveport  Times. 
ji;  Mr.  Swift  reminded  his  audience 
’  the  photographic  art  is  just  100 
r  -  old,  ’hat  by  1861  Brady  was  able 
'>  make  a  pictorial  history  of  the 
jj;,  -ivil  War,  that  only  15  years  ago  he 
j,i;  3d  witnes.sed  the  first  experimental 
ite  ''''"li'.vion  of  pictures  by  wire  and 
‘t  in  the  ensuing  years  effective 
iL'.-  '’''^'crciai  television  had  been 
Co..  aK  'o  the  point  of  public  avail- 

daro  a-'c 

u  such  kaleidoscopic 

■‘••ologies,  Mr.  Swift  went  on,  “it 
lUTT  ^P^rative  that  all  of  us  who 

’  p  ■■  in  journalism  and  are 

dynamic  new  in- 
5,  bank  •  l^ent  of  the  news  photograph  give 
ilv  social  impact  of  this 

consider  the  re- 
'  if  n*  inherent  in  presenting 

Melvin  .  f  "ews  picture,  and  how  it  may  be 
S'.'  f,.  ou*-  joumal- 

ir-to  fho  tradition  of  ac- 

:.ii!t  1.  objective  journalism 

net  (£  rdiviH^'  and  clarified  by  the 

of  hundr  Js  of 
Jhfactiot  lut  the  editors  through- 

a®>3“  ’  '''i  history  of  the  printed 

'ashin?*®'  What  we  at  t  i  • 

liscontinuf  itpic,  is  .k!  ‘  seeking  to 

‘  rmal  k*  "O'’'"®*'  than  ab- 

®Ppenings  of  contemporary 


Engrossed  Resolution  Presented  at  Annual  Con¬ 
vention  in  Virginia  Praising  Efforts  in  Behalf  of 
Lufkin,  Tex.,  Plant  .  .  .  Swift  Discusses  Pictures 


By  ARTHUR  ROBB 

society.  In  the  international  sense, 
one  of  the  most  stirring  photo¬ 
narratives  we  have  prepared  in  a  long 
time  appeared  recently,  when  Life’s 
cameras  reported  the  day's  routine, 
from  morning  breakfast  to  slippered 
ease  in  the  living  room,  of  three 
average  families  in  Europe:  a  family  of 
an  English  radio  operator,  a  German 
worker  in  an  electrical  factory,  and 
a  French  farmer,  who,  while  the 
Chamber  of  Deputies  struggled  and 
armies  mobilized,  quietly  tilled  his 
fields  while  the  earth  turned  slowly 
beneath  the  springtime  sun.” 

Life’s  pictures  derive  from  staff 
photographers,  the  picture  agencies, 
domestic  and  foreign  correspondents, 
and  amateurs,  and  total  about  936,000 
a  year,  Mr.  Swift  said.  From  this  mass 
of  material,  about  18,000  a  week,  an 
average  of  250  pictures  a  week  are 
selected  for  publication. 

The  Chamberlin  Hotel,  though  off 
the  beaten  track  of  SNPA  conven¬ 
tions,  is  filled  to  capacity  as  the  meet¬ 
ing  gets  under  way,  with  many  of  the 
publishers  and  their  families  plan¬ 
ning  to  continue  their  trip  to  New 
York  and  a  visit  to  the  World  of  To¬ 
morrow.  Major  Raymond  Bottom, 
publisher  of  the  Newport  News  Press 
and  Times-Herald,  and  Mrs.  Bottom 
have  taken  charge  of  local  entertain¬ 
ment  of  the  visitors  and  have  planned 
tours  to  Williamsburg.  Yorktown 
and  other  nearby  spots  of  historic  in¬ 
terest.  The  annual  Walter  H.  Savory 
Memorial  Golf  Tournament  will  be 
held  Friday  afternoon. 

President's  Report 

In  his  report.  President  John  D. 
Ewing,  publisher,  Shreveport  (La.) 
Times,  said  that  the  "long  dreamed  of 
and  worked  for”  newsprint  mill  in  the 
South  is  “almost  now  an  actuality. 
Too  much  praise,”  he  said,  “cannot  be 
given  to  Ted  Dealey,  Francis  P.  Gar- 
van  and  other  Texas  and  Southwest 
publishers  for  the  practical  and  finan¬ 
cial  support  which  made  this  pioneer 
mill  possible.  They  finished  well  the 
years  of  effort  of  Chairman  Stahlman 
and  his  newsprint  committee.”  He 
said  it  was  appropriate  that  the  mill 
on  May  27  was  dedicated  to  Dr. 
Charles  H.  Herty,  perfecter  of  the 
process  of  converting  Southern  pine 
into  newsprint,  and  to  Mr,  Garvan, 
whose  organization.  Chemical  Foun¬ 
dation.  Inc.,  New  York,  advanced 
funds  for  Dr.  Herty ’s  experiments. 

He  said  that  both  the  Chattanooga 
and  Dallas  offices  of  the  Association 
were  of  real  service  during  the  past 
year  in  relation  to  labor  matters.  He 
urged  members  to  consult  these  of¬ 
fices  whenever  a  new  contract  is  be¬ 
ing  made  or  an  old  one  renewed  with 
changes  requested. 

Williams  Praised 

Mr.  Ewing  said  “he  considered  it  an 
honor  to  our  organization”  when 
Cranston  Williams  was  elected  gen¬ 
eral  manager  of  the  ANPA  to  succeed 
Lincoln  B.  Palmer,  who  retired  be¬ 
cause  of  ill  health.  He  added  that  the 
Association  was  fortunate  in  having 
Walter  Johnson  available  to  fill  Mr. 
Williams’  position  as  secretary-man¬ 
ager  of  the  SNPA, 


Mr.  Johnson  gave  his  rei>ort  as 
treasurer  after  Mr.  Ewing  had  finished 
with  his  brief  remarks.  He  di.sclosed 
that  the  cash  balance  in  the  checking 
account  was  $876.78  on  May  1,  1939. 
as  compared  with  $2,275.40  one  year 
before.  The  decrease,  he  said,  was 
due  to  the  extra  expenses  in  salaries 
in  t’ne  Labor  Department  and  reduc¬ 
tion  in  income  in  representing  pub¬ 
lishers  in  arbitration  cases  as  com¬ 
pared  with  previous  years.  “Total  re¬ 
ceipts  for  the  fiscal  year  were  $36,- 
457.63.  The  total  disbursements  were 
$35,246.44,  but  of  the  receipts,  we  had 
two  non-recruiting  items  for  a  total 
of  $3,314.98  on  account  of  part-pay¬ 
ment  on  ‘frozen  deposit’  since  the 
bank  holiday  in  1933  and  sale  of  first 
mortgage  certificates  in  liquidation  of 
a  closed  bank.  Therefore,  deducting 
these  two  non-recurring  items  of  in¬ 
come,  we  had  expenses  of  $2,103.79 
more  than  income  from  dues  and 
other  sources. 

Reserve  Fund  Urged 

“For  the  year  just  closed  receipts 
from  dues  were  $28,780.40  in  com¬ 
parison  with  receipts  for  the  fiscal 
year  ended  May  1,  1938  of  $29,227.50.’’ 
He  explained  that  at  the  end  of  the 
year  $3,649.60  in  dues  were  outstand¬ 
ing,  of  which  $2,273.50  were  for  the 
month  of  May. 

He  urged  that  as  a  goal  a  reserve 
fund  equal  to  the  annual  budget  be 
set  up  so  that  the  board  may  have 
funds  sufficient  to  care  for  any  emer¬ 
gency  without  having  to  await  the  re¬ 
sults  of  a  special  assessment. 

In  his  fifteenth  annual  report  as 
secretary  -  manager,  Cranston  Wil¬ 
liams  stated  that  there  had  been  a  net 
decrease  of  five  active  members  in 
tbe  A.ssociation  since  the  convention 
was  held  last  year  despite  an  increase 
of  18  new  members.  Mr.  Williams  ex¬ 
plained  that  23  members  left  the  or¬ 
ganization  through  resignation,  sus¬ 
pension  of  publication,  mergers  and 
failure  to  pay  dues.  However  there 
remains  a  total  membership  of  266. 

Various  Bulletins  Cited 

“From  the  1938  convention  to  May 
1.  1939,  73  bulletins  in  the  general 
series  on  white  paper  have  been  issued 
containing  .396  pages  with  distribution 
of  40,800.  For  eight  years  now.  the 
membership  has  been  served  with  a 
bulletin  each  week  instead  of  the  old 
plan  of  two  or  three  times  a  month. 
More  bulletins  bring  about  greater 
expense,  both  for  printing  and  post¬ 
age,  but  I  believe  the  membership 
prefers  the  weekly  service,”  he  .said. 

“Thirteen  bulletins  have  been  issued 
in  the  mechanical  series,  containing 
a  total  of  62  pages  with  distribution 
of  15,000. 

“Eight  bulletins  have  been  issued 
in  the  labor  series,  containing  a  total 
of  64  pages  with  distribution  of  4,480. 

“Typographical  scales  sheets  in 
loose-leaf  form  are  mailed  semi-an¬ 
nually.  This  service  on  scales  of  each 
state  was  inaugurated  more  than 
seven  years  ago,  and  during  the  past 
year,  scales  sheets  have  also  been  fur¬ 
nished  for  scales  for  pressmen,  stereo¬ 
typers,  mailers  and  photo-engravers. 

He  commented  on  additions  to  the 


SNPA  staff,  citing  Tom  Tanner. 
SNPA  labor  commissioner,  as  one 
who  has  the  ability  and  capacity  to 
serve  the  membership  effectively.  He 
said  that  Walter  C.  Johnson.  Jr.,  who 
spent  his  v'acation  in  the  employ  of 
the  SNPA  last  year,  would  join  the 
organization  permanently  following 
his  graduation  from  Duke  University 
this  year. 

Mr.  Williams  rounded  out  his  report 
with  a  note  of  appreciation  to  SNPA 
members  for  their  interest  and  dili¬ 
gence.  He  concluded  with  an  expres¬ 
sion  of  confidence  in  the  ability  of 
Walter  Johnson. 

The  ref>ort  of  the  advertising  com¬ 
mittee  was  given  by  Chairman  George 
C.  Diggers,  business  manager,  Atlanta 
(Ga.)  Journal,  who  said  that  the  plan 
of  establishing  an  SNPA  Advertising 
Bureau  at  the  beginning  of  la.st  year 
was  abandoned  when  members  re¬ 
fused  to  lend  their  support.  He  ex¬ 
plained  the  difficulty  he  had  in  .sell¬ 
ing  one  large  account  because  of  the 
lack  of  any  prepared  solicitation  ma¬ 
terial.  He  urged  that  those  in  charge 
of  the  next  administration  of  the  As¬ 
sociation  issue  some  definite  instruc¬ 
tions  to  the  new  advertising  commit¬ 
tee  that  it  become  engaged  in  some 
constructive  activities  for  the  liene- 
fit  of  Southern  publishers. 

Successful  Mechanical  Conferences 

The  Business  Affairs  Committee  re¬ 
port.  made  by  C.  C.  Conucil,  pub¬ 
lisher,  Durham  (N.  C.)  Herald  and 
Sun.  chaii'man,  stated  that  the  SNPA 
Mechanical  Conference  for  the  East¬ 
ern  Division,  Atlanta,  in  September. 
1938,  was  a  great  success  and  the  at¬ 
tendance  exceeded  the  first  confer¬ 
ence  held  in  Birmingham  the  year 
before.  It  was  also  reported  that  the 
first  conference  of  the  Western  Divi¬ 
sion  held  in  Oklahoma  City  in  Feb¬ 
ruary.  1939,  likewise  exceeded  all  ex¬ 
pectations. 

Repoi'cting  on  editorial  affairs,  Harry 
M.  Ayers,  publisher.  Anniston  (Ala.) 
Star,  said  that  “these  last  few  years, 
v/hich  probably  will  be  known  in  his¬ 
tory  as  the  totalitarian  age;  have 
proved  a  greater  threat  to  the  freedom 
of  the  press  in  this  country  than  has 
been  encountered  since  the  day  of 
Peter  Zenger  in  colonial  times  or  the 
Alien  and  Sedition  laws  during  the 
Adams  administration.  ...  As  the  re¬ 
sult  of  the  attacks  made  on  free  news¬ 
papers  during  this  i>eriod,  however,  it 
is  believed  that  the  American  press 
generally  has  arrived  at  a  larger  un¬ 
derstanding  of  its  responsibility  and 
has  been  able  to  present  its  case  in  a 
better  light  than  if  the  press  had 
never  been  placed  on  the  defen.sive.’’ 

More  Co-operation  Sought 

Speaking  for  the  Labor  Depart¬ 
ment,  Tom  Tanner,  labor  commis- 
.sioner,  urged  all  membei-s  to  co¬ 
operate  with  his  office.  He  said  that 
if  through  their  co-oj>eration  the 
average  union  wage  scale  is  kept 
down  a  fraction  of  a  cent,  “it  is  esti¬ 
mated  that  the  savings  to  publishers 
would  more  than  pay  the  cost  of  all 
SNPA  membership  dues  and  arbitra¬ 
tion  fees”  and  the  other  services  of 
the  Association  would  be  “velvet.” 

After  outlining  the  functions  of  the 
Labor  Department,  Mr.  Tanner  said 
that  several  complaints  against  pub¬ 
lishers  in  the  SNPA  territory  have 
been  filed  with  the  National  Labor 
Relations  Board  alleging  that  the 
publishers  refused  to  bargain  collec¬ 
tively  or  infringed  upon  some  other 
right  guaranteed  to  employes  by  the 
Wagner  Act.  The  complaints,  he 
said,  have  arisen  where  unions  were 
seeking  initial  contracts.  He  sug¬ 
gested  that  in  view  of  ihe  fact  that 
such  charges  are  sometimes  filed  on 
“flimsy”  evidence,  publishers  should 
have  a  stenographer  present  to  take 

(Continued  on  page  27) 
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S.  F.  Dailies  Sit 
On  Kidnap  Story 
For  24  Hours 

Co-operation  of  Press  with 
Police  Brings  Return 
Of  Child 

Aaalvzt'd  in  terms  of  achievement 


break  on  release  of  the  story  with  af-  AA^rit©rS  ^^©©t 

ternoon  editions  hitting  the  streets  _ 

simultaneously  with  the  first  news  the  JyIII^  QHQ  ^U©©I1 


public  had  of  the  kidnaping  case. 


Washington,  D.  C.,  June  12 — Wash- 


and  satisfaction.  San  Francisco's  great-  them,  and— this  is  for  the 

est  newspaper  story  of  1939  already  record— darned  proud  of  it.” 
has  btK>n  told.  Krehe  Osborn.  5-year-  Pdice  Chief  William  J.  Quinn  Wed- 
old  curly  headed  boy,  is  safe.  ne.sdav  thanked  the  nress  for  suopres- 


General  reaction  of  pride  was  mani-  ington's  women  correspondents  have 
fested  by  all  those  working  on  the  the  honor  to  be  the  first  such  news- 
.'-tory.  James  G.  Chestnutt,  writing  a  paper  group  ever  to  be  received  in 
second-day  story  in  the  San  Francisco  their  journalistic  capacity  by  the  King 
Call-Bnlletin,  said  the  story  would  be  anj  Queen  of  England,  and  they  owe 
remembered  for  a  long  time  by  a  jt  y]]  to  one  of  their  number — Mrs. 
couple  of  hundred  San  Franciscans.  Eleanor  Roosevelt. 

Those  c'ouple  of  hundred  are  news-  Their  Majesties  received  the  press 
papermen.  Mr.  Chestnutt  wrote.  I  uear  the  end  of  their  Canadian  tour. 


Indianapolis 
News  Wins 
Carrier  Case 

State  Court  Grants 
Injunction  Prohibiting 
State  from  Interfering 


Eleanor  Roosevelt.  btate  from  Interlenng 

Their  Majesties  received  the  press  t„  i,  i  , 

j  f  •  <-  j-  *  opinion  which  deemed  • 

near  the  end  of  their  Canadian  tour,  ^  newspaper  carrier  as  r 

but  Sir  Ronald  Lind.say,  Ambassador  detrimental  to  health  nor  conducive- 
to  Washington  from  Great  Britain,  bad  morals.  Judge  Ru.ssell  J.  Ryan  • 
was  careful  to  point  out  that  the  Superior  Court,  Indianapolis.  Jmie  U 


has  btK>n  told.  Krehe  Usborn.  5-year-  Police  Chief  William  J.  Quinn  Wed-  _  c-,reful  to  noint  out  that  the  o^d  morals.  Judge  Ku.ssellj.  Ryan  v 
old  curly  headed  boy.  is  safe.  nesdav  thanked  the  nress  for  suppres-  -i  ,•  ^  j-  Superior  Court,  Indianapolis,  June U 

There  is  no  Pulitzer  award  for  sup-  S.  ^e  scribes  were  given  an  audience  as  ^  permanent  injunction  pr,. 

pressed  news,  even  when  accompan-  Sion  of  a  Sed  front  ^pre^^d  t  "‘^wspapermen.  the  State  of  Indiana  fromt 

led  by  the  most  intense  and  nerve-  p  ’ltSto  stamp  out  Sme  ma^^^^^^  He  made  that  explanation  o  cushion  terfering  with  the  contractual  relatfc. 
r»ki„g  »cUvi,ies.  Bu.  .he  men  and  ’d“  offons“e  £  “  Se“  m  S 

rul».,  du,lnB'.heir  Wa,,hln8ton  st.,-.  N''™  ""d  ue  ea.riers^ 

crave  no  other  reward  than  that  re-  it  •  .  i  i  .i  rr-  ■  ^  e  i  Suit  Brouaht  bv  New» 


ccived  when  they  saw  Krehe  reunited 


added: 

"We  believe  this  is  the  first  time  that 


Undaunted  by  the  official  refusal, 
the  women  reporters  who  meet  with 


Suit  Brought  by  News 

The  suit  was  filed  by  the  Newsafte 


-  -  -  -  me  women  reporters  wno  ineei  wiin  - - - — 

alter  beini  kidnL^d  24^hi^irs^  voluntarily  put  a  ma-  R„„sevelt  at  conferences  pleaded  ^n  attempt  on  the  part  of  the  Divb; 


alter  being  kidnaped  24  hums.  story  secondary  to  the  .satis- 

Sot  on  Story  24  Hours  factory  solution  of  the  case.” 

That  reunion  ended  a  self-imposed  ■  w  , 

censorship  that  had  kept  all  outside  the  t\j RT^fTT^I^y  .AqS 
newspaper  and  police  circles  com-  * 

pletely  unaware  of  the  tragic  disap- 

piearance  of  a  child.  Not  a  word  ap-  ^  *  V«liOC?U  IWl 
peared.  even  by  innuendo,  in  a  single  « w  |  «  y 

public  print  until  police  had  arrested  Vv  lllSlC©V  i^alOS 
Margaret  Weil  as  the  kidnaper  and 

had  recovered  Krehe.  Consistent  Use  of  Small 

Then,  and  only  then,  were  the  „  j  i 

mobilizations  of  reporters  and  rewrite  bpace  Made  Wilson— 
men  and  cameramen  unleashed  and  That's  All"  a  Best  Seller 
the  story  put  on  the  presses.  It 

caught  San  Francisco’s  evening  pa-  Consistent  use  of  .small  advertising 
pers  just  10  minutes  short  of  their  sP^ce  in  daily  newspapers  along  the 
final  deadline,  which  is  set  by  agree-  Atlantic  Seaboard  has  been  the  best 
merit.  sales  medium  the  company  has  had 

Complete  co-operation  of  police  and  prohibition  repeal  and  has  made 

press  marked  the  kidnaping  story  from  products.  Wilson  That  s 


with  her  to  arrange  for  them  to  see  Industry  to  force  cancellation 
the  Queen.  Author  of  the  widely  read  contracts  of  long  standing  betwe 
column,  "My  Day,”  the  President’s  new.spaper  and  its  carriers.  I’:.- 
wife  was  urged  as  a  ‘‘fellow  worker”  ^1*®  contracts,  carriers  who  :: 

to  use  her  influence  with  her  guest,  minors  for  many  years  have  hour 
She  would  try,  she  promised.  daily  papers  at  whole.sale  prices  a:. 


When  the  Friday  morning  press  •"ctailed  them  to  their  customers, 
conference  ended.  Queen  Elizabeth  While  the  News  was  the  only  pk- 

was  ushered  into  their  presence,  but  ***  action,  the  decision  of  t 
to  their  plea.^ed  surprise  .she  was  not  "’“I  spply  to  every  other  put.;- 

alone,  but  on  the  arm  of  King  George,  cation  in  Indiana  similarly  situate 
They  were  no  more  surprised  than  estimated  by  William  £ 

the  Queen  Thompson,  counsel  for  the  News,  th' 

The  precedent-shattering  event  was  ruling  will  affect  800  boys  under!; 
over  in  a  few  minutes.  The  Queen  age  having  contracts  wrv 

greeted  the  correspondents  with  a  soft  News  and  perhaps  5.000  othe: 

"Good  morning”  as  she  passed  through  throughout  the  state, 
the  doube  line.  The  King  smiled  .  said  he  had  made  a: 


Judge  Ryan  said  he  had  made  a: 


ment.  sales  medium  the  company  has  had  j  •  .i  ^  sneak.  Enioined  intensive  study  of  the  act  under  whic 

Complete  co-operation  of  police  and  since  prohibition  repeal  and  has  made  sneak  unless  first  srxiken  to  been  brought,  taking ii: 

press  marked  the  kidnaping  story  from  one  Z'^TsT^aid  custom  religiously  observed  by  the  consideration  the  apparent,  wishes 

start  to  finish.  All  whiskey,  one  of  its  biggest  and  nress)  none  of  the  writers  legislature  and  attemptmg  to  a.^ 

Chief  of  Police  Quinn  personally  most  succe.ssful  sellers,  according  to  .  ’  ,  certain  the  attitude  of  the  authoriffi 


made  the  appeal. 

“It  may  save  the  life  of  a  child.” 
Both  newspapers  and  police  were 


J  sound  certain  me  auiiuae  oi  me  auuioii..r 

SnnM  This  WHS  a  distinction  shared  only  responsible  for  its  enactment  through 


national  sales  manager,  Browne  Vint¬ 
ners  Co..  Inc..  New  York  liquor  im- 


by  the  80  women  writers,  to  the  envy  years^ 


busy  in  mutual  assistance  activities  Porters  and  distributors. 


during  those  hours  of  waiting  with  a 
story  that  cannot  be  told. 

Trained  newsmen  were  engaged  in 
running  down  every  piossible  clue. 


Queried  by  Editor  &  Publisher,  he 
amplified: 

Praises  Newspaper  Ads 

"  ‘Wilson — That’s  All’  blended  whis- 


of  more  than  1.500  other  men  and 
women  who  had  been  issued  press 
credentials  by  the  State  Department, 
plus  more  than  100  who  arrived  on 
the  pilot  train. 


City  editors  shifted  their  staffs  and  key  has  been  a  consistent  newspaper 


concentrated  all  hands  on  the  emer-  advertiser  since  the  repeal  of  prohibi-  or-iLV^lAlj  to  children  carrying  papers  aK 

gency  problem.  Police  produced  all  tion.  The  outstanding  feature  of  Richard  Cook,  who  for  the  last  two  school  hours,”  Judge  Ryan  asseri 

known  facts  on  the  case,  and  data  as  Wilson’s  newspaper  campaign  is  the  years  has  been  operating  a  national  that  a  study  of  the  act  could  lead": 

well,  and  provided  material  for  all  repetition  of  the  Wilson  bottle  and  the  new.spaper  representative  office  in  New  no  other  conclusion  than  that  its  F- 

papiers  on  an  equal  basis  that  immedi-  famous  slogan,  ‘Regardless  of  Price  York  under  his  own  name,  announced  po.se  was  to  assure  compulsory  sdi- 
ately  sent  the  rewrite  corps  into  ac-  No  Better  Whiskey  in  any  Bottle.’  this  week  that  John  A.  Curtis,  former  attendance. 


While  not  holding  the  act  una: 
stitutional  as  applied  to  school  after- 
dance,  he  held  that  newspaper  ci- 
riers  were  not  subject  to  the  pro-- 
sions  denying  minors  the  right  tow 
in  gainful  occupations. 

Deciding  ‘‘the  act  does  not  ap.:. 
to  children  carrying  papers  afe 


NEW  "SPECIAL"  to  children  carrying  papers  afe 

Richard  Cook,  who  for  the  last  two  school  hours,”  Judge  Ryan  asser/. 
years  has  been  operating  a  national  that  a  study  of  the  act  could  lead": 


ately  sent  the  rewrite  corps  into  ac¬ 
tion. 

Police  Pictures  for  Press 


"The  phenomenal  success  of  Wilson  advertising  manager  of  Current  His- 
I  the  world’s  largest  whiskey  markets  fnr;/.  and  John  C.  Casman,  for  two 


this  week  that  John  A.  Curtis,  former  attendance. 

advertising  manager  of  Current  His-  Child  Labor  Regulotioa 

ten,,  and  John  C.  Casman  ^r  two  that  the  state  Supre 


Police  Pictures  for  Press  >n  the  world’s  largest  whiskey  markets  ttir,/.  and  John  C.  Casman  ^r  two  pointing  out  that  the  state  Suj 

‘  The  police  even  got  pictures  for  is  traceable  in  a  good  measure  to  the  .vears  business  manager  of  Current  interpreted  the  law 

us  and  furnished  a  copv  of  the  ransom  effectiveness  of  newspaper  advertis-  ,  ^  act  to ‘‘keep  school  authorities  in 

. mr.”  him.  The  name  of  the  firm  is  Ca.sman,  nf  th( 


note.”  stated  Joshua  Eppinger,  city- 
editor.  San  Francisco  Examiner,  in 
praising  the  "100  pier  cent  co-op>era- 
tion.” 

But  no  chance  was  taken  of  betray¬ 
ing  the  fact  that  forces  were  organiz¬ 
ing  for  the  search.  Mr.  Eppinger  re¬ 
ported  that  all  newspapers,  at  the  sug¬ 
gestion  of  William  Wren.  Examiner 
managing  editor,  sent  copy  boys  in 
taxicabs  to  the  Osborn  home  to  call 


’  ,  ,  ,  T  Ciusman,  ^ith  school  children  of  the?;: 

This  week,  the  company  moved  to  Cook  &  Curtis.  Ina  Mr.  Curtis  is  it  is 

new  and  larger  quarters  in  New  York,  president  Mr.  Cook,  vice-president,  enforce  the  school  attendance  law 
necessitated  by  the  expanded  opera-  and  Mr.  Casman.  treasurer.  The  office  efficiently  perform  their  c  . 

tions  of  the  company,  Mr.  Bennett  an-  located  at  551  Fifth  Avenue.  .  ,  /  -.  purpose 


nounced. 

Other  media,  he  said,  also  have  been 
used  by  the  company  but  the  bulk  of 
its  appropriation  annually  is  piointed  to 
newspapers. 

Nearly  every  daily  newspapier  in 


LOCHNER  ON  U.  S.  VISIT 

Louis  P.  Lochner,  chief  of  the  Ber¬ 
lin  Bureau  of  the  Associated  Press, 
winner  of  the  Pulitzer  Prize  for  for- 


and  does  not  have  for  its  purpose 
object  of  regulating  child  labor 
such.”  Judge  Ryan  asserted 
legislatures  meeting  subsequent!) 
the  Supreme  Court’s  ruling  could  t- 
definitely  stated  that  the  law  W‘* 


taxicabs  to  the  Osborn  home  to  call  ,,  ^  every  daily  newspa{^r  in  correspondence  for  1938  and  l^bor  act  if  they  so  intended  r 

back  reporters  who  had  been  stationed  «'«tes  have  been  utilized  g  “What  the  act  attempts  to  r;  - 

in  the  vicinity  in  the  event  of  a  company  its  year-round  j  ^  ^  Washington  last  week  steadv  type  of  employment 

•‘break”  It  was  feared  that  the  move  c^mpaiRns.  carrying  either  one-column  tne  iinei  Wa.nmgton  last  week  ~  -j,, 

uieaK.  11  was  leaitu  inai  me  mo\e  ai.Hnp;;  onnv  nr  the  two  nnbimnc  fo?  »  vacation  trip  here.  They  plan-  ®3ia.  me  inteniion  is  J 
to  rescue  the  kidnaped  boy  might  be  300-lines  conv  columns  tL  30th  The  contention  of  the  New 

frustrated  by  the  kidnaper  or  an  ac-  E-ipU  nH  carries  Wilson’s  catchv  unnual  reunion  of  Mr.  Lochner’s  class  I'dationship  existing  between 
complice  noticing  the  men  loitering  ‘  iLge  renroduction  of  the  ^he  University  of  Wisconsin  where  hs  carriers  was  based  on  the  l- 

in  the  vicinity.  slogan  and  a  large  reproduction  ot  tne  address  the  University  Pendent  contractor  relationship 

After  the  prisoner  and  the  child  Wilson  bottle.  ^  A^umnf  Institute  University 

ai  rived  from  San  Jose  the  reporters  Appears  Consistently  ,  "I  have  held  that  the  news  earns 

were  given  first  chance  to  question  the  Spaced  to  appear  in  each  locality  at  x  -a  a-i-  independent  contractor,’  j 

prisoner.  They  had  their  interview  least  two  weeks  of  each  month.  Wilson  CALLAHAN  NAMED  B.  M.  Ryan  declared.  "This  is  definite!) 
even  before  the  police  at  headquarters  copy  usually  can  be  found  on  the  back  Col.  H.  M.  Ayers.  publi.=her  of  the  there  is  no  question  about  th®* 


on  300-lines  copy. 

Each  ad  carries  Wilson’s  catchy 
slogan  and  a  large  reproduction  of  the 
Wilson  bottle. 

Appears  Consistently 
Spaced  to  appear  in  each  locality  at 


ned  to  attend  on  June  16  the  30th  contention  oi  me 

annual  reunion  of  Mr.  Lochner’s  class  relationship  existing  between 
at  the  Univer.sity  of  Wisconsin  where  carriers  was  based  on  e 
he  was  to  address  the  University  pendent  contractor  lelations  p 
Alumni  Institute.  upheld  by  the  court. 

,  "I  have  held  that  the  news  earn  - 

_  an  independent  contractor,  • 

CALLAHAN  NAMED  B.  M.  Ryan  declared.  “This  is  definitely’ 


began  their  questioning. 


page  of  a  newspapier. 


mth.  Wilson  CALLAHAN  NAMED  B.  M.  Ryan  declared.  "This  is  definitej) 

on  the  back  Col.  H.  M.  Ayers,  publi.=her  of  the  there  is  no  question  about  . 

Its  agency,  Anniston  (Ala.)  Star,  has  announced  The  Division  of  Labor,  backed  ) 


James  Reiden.  city  editor,  San  White-Lowel,  New  York,  invariably  the  appointment  of  Ralph  W.  Callahan  opinion  from  Omer  Stokes 


Francisco  Chronicle,  saw  the  self-  sends  the  copy  along  stamped  ‘‘Insert  to  succeed  Lewis  J.  Raemon  as  busi-  attorney-general,  had 


attemptefi 


imposed  censorship  as  the  only  logical  on  Back  Page  or  Omit.” 


ness  manager.  Raemon  ended  his  force  the  News  to  cancel  its  w 


action  ‘‘with  a  life  feared  to  be  at  During  the  first  and  third  weeks  of  several  years’  connection  with  the  with  its  carriers  who  were 
stake.”  He  expressed  satisfaction  -with  the  month  the  Wilson  ad  is  the  one-  Star  to  take  active  charge  of  Raemon  When  this  was  done.  Frederics 

the  results  as  did  Brooke  Clyde,  San  column  copy,  while  the  second  and  &  Co.,  realty  insurance  firm.  Callahan  Fairbanks,  president  of  the  Ne^ 

Francisco  News  assistant  city  editor,  fourth  weeks  the  company’s  300-lines  has  been  with  The  Star’s  news  depart-  dered  the  suit,  asking  for  a  decla-' 

who  said  all  the  papers  got  an  even  copy  is  displayed.  ment  12  years.  judgment. 


M  ^  1  i  *  Jack  Knight,  who  likes  his  dice,  his 

Jack  Jvni^nt  a  bi^  r  actor  in 

^  _  0  0  m  H  trance  in  the  war  and  who  won  more 

Revitalization  of  Akron  i»"„'eTd'hiTr.s“di™.op,a,: 

•  *  the  role  that  h:is  been  his  as  an  editor- 

publisher  in  America's  rubber  capital. 

"Two-Fisted"  Is  Adjective  Which  Best  Describes  f^e  thick  of  the  turmoil 

*  and  the  tumult  and  he  is  giv^en  credit 

Him . . .  Directs  Editorial  Policy  oi  Beacon  Journal  SiSl 

It  1  -XT  11  T  •!  i  .‘•pit  itually— physically,  if  need  be— 

And  ^^iami  rlerald  ■  ■  •  Likes  Controversy  to  its  wicie-awakeness  of  the  moment. 

Labor  news  is  always  necessarily  vital 

By  WARD  MOREHOUSE  meeting, 

*  and  afterward.  I  made  extensive  in¬ 

quiry  into  the  career  of  this  West 

JOHN  S  KNIGHT  strolled  into  the  he  and  his  associates  purchased  the  things  to  come  out  right.  In  Akron  Virginia-born  newspaperman — Blue- 

men's  bar  of  the  Waldorf-Astoria  assets  of  the  Miaini  Tribune  from  M.  L.  and  Miami  we  take  our  problems  in  field.  Oct.  26.  1894.  Just  how  does  he 

during  the  ANPA  convention  to  keep  Annenberg,  and  suspended  publica-  stride.  One  of  the  reasons  for  my  stand  with  labor?  Well,  he  apparently 

our  late  afternoon  appointment.  He  tion.  Nearly  a  year  later  the  Akron  great  interest  in  Miami  is  its  rela-  has  many  foes.  Probably  many  more 

resisted  a  gay  group  that  beckoned  Times-Press  was  acquired  and  the  tionship  to  Latin  America.  It’s  the  than  he  really  suspects.  But  he  is 

(lom  the  center  of  the  bar  and  said:  Beacon  Journal,  with  the  consolida-  jumping  off  place,  you  know,  for  the  respected  as  a  fighter.  In  the  opinion 

find  a  comer  somewhere.  If  tion,  entered  the  seven-day  field  and  South  American  continent.”  of  the  United  Rubber  Workers  of 


"Two-Fisted"  Is  Adjective  Which  Best  Describes 
Him . . .  Directs  Editorial  Policy  of  Beacon  Journal 
And  Miami  Herald  . . .  Likes  Controversy 
By  WARD  MOREHOUSE 


JOHN  S.  KNIGHT  strolled  into  the 


our  late  afternoon  appointment.  He  tion 
resisted  a  gay  group  that  beckoned  Tim 
(lom  the  center  of  the  bar  and  said:  Bea 
•Let’s  find  a  comer  somewhere.  If  tion 
we  must  do  this  job  let’s  get  it  done.”  bee: 

It  was  our  first  meeting.  Here  I 
now  found,  opposite  me,  a  tall  impor¬ 
tant-looking,  slightly-bald  publisher- 
editor^ack  Knight.  44.  of  Akron  and 
Miami  and  once  of  the  113th  Infantry. 
■Two-fisted”  is  an  immediate  im¬ 
pression  that  he  gives  you.  Quiet  in 
his  speech  and  he  talks  straight  at 
you.  He  told  the  waiter  it  would  be 
Scotch. 

I'd  heard  legends  of  this  man  Knight 
and  had  been  assigned  to  track  him 
down.  Knight,  John  Shively,  born  in 
that  rugged  coal-town  of  Bluefield, 

W.  Va.;  son  of  a  fighting  editor,  and 
now  running  a  daily  in  Akron.  O. — 
that  city’s  only  paper — and  another 
in  Miami,  a  place  that  has  palms 
instead  of  rubber  factories,  sun- 
seekers  instead  of  labor  agitators.  Ad¬ 
venturously  inclined.  John  Shively 
Knight,  and  a  mixer,  and,  withal, 
probably  as  interesting  a  newspaper 
personality  as  you  could  find  between 
the  oceans.  .  .  .  Well,  here  we  were. 

Papers  Doing  Beautifully 
I  sought  comment  on  his  two  towns 
and  his  two  bustling  properties;  he 
gave  it  to  me,  direct: 

“I  can’t  talk  for  the  rest  of  the 
newspaper  business  but  we  are  all 
right.  In  both  cities.  Our  papers  are 
doing  beautifully,  wonderfully.  I  be¬ 
lieve  the  Beacon  Journal  is  carry¬ 
ing  more  average  business  than  any 
other  paper  in  Ohio.  You  can  check 
on  that  if  you  like.  We  try  to  run 
highly  personalized,  controversial 
newspapers  and  endeavor  to  keep  in 
personal  contact  with  our  communi¬ 
ties.  We're  individualists.  I  take  full 
responsibility  for  the  editorial  con¬ 
tent  and  policies  of  both  papers.” 

The  waiter,  wriggling  his  way  past 
Lmed  editors  and  publishers  swarm¬ 
ing  about  the  bar,  had  brought  the 
;  Scotch. 

Jack  Knight  went  on:  ‘‘Akron  is  a 
turbulent,  throbbing  city;  it's  a  very 
mercurial  city.  It's  the  largest  city  of  I 


became  the  rubber  capital’s  lone  daily. 


John  Shively  Knight 

How  come  a  publisher-editor  of  chain  journalism. 


outh  American  continent.”  of  the  United  Rubber  Workers  of 

Pause.  Then:  "We  don't  practice  America  “there  are  many  who  are 

hostile  to  him  because  of  his  pro¬ 
nounced  stand  against  what  they  feel 
to  be  the  best  interests  of  labor  and 
the  community,  but  labor  is  grateful, 
nevertheless  for  his  emphatic  oppo¬ 
sition  to  the  vigilante  action  during 
the  Goodyear  strike  in  1936  and  they 
feel  that  much  of  the  recent  construc¬ 
tive  turn  of  events  in  Akron  is  due  to 
his  insistence  upon  treating  all  groups 
in  the  community  as  responsible  sec¬ 
tions  of  the  community.” 

His  Position  a  Tough  One 
And  here’s  another  opinion,  this  one 
from  vigorous  Paul  Bellamy,  editor  of 
the  Cleveland  Plain  Dealer.  Says  Mr. 
Bellamy:  "Jack  Knight’s  position  in 
Akron  is  a  tough  one.  Akron  is  a 
one-industry  town — rubber.  The  high 
men  of  rubber  are  tough  babies  and 
when  a  strike  is  threatened  or  takes 
place  in  the  rubber  plants  the  rubber 
chieftains  expect  the  editor-publisher 
of  the  town  to  come  through  not  a 
little,  but  150%  on  their  side.  During 
the  occasion  of  the  last  major  rubber 
trouble  Jack  stood  up  in  his  boots  and 
called  down  both  sides  when  they 
went  too  far.  He  stood  for  sanity  and 
reasonableness  and  he  got  away  with 
it.” 

We  talked  on.  I  present  Mr.  Knight’s 
random  comments,  given  in  response 
to  direct  examination: 

“I  like  fun.  I  like  to  live,  to  Hr> 
things,  to  get  around.  I  like  to  know 
all  kinds  of  people  and  believe  I  know 
every  taxi  driver  in  Akron.  I  like 
bridge  and  dice  and  conversation  and 
golf  (he  was  three  times  champion 
of  the  Portage  Country  Club).  .  .  . 
My  father  was  a  great  character,  a 
great  individual.  His  only  criticism 
of  me  was  that  I  was  too  conservative. 
We  try  to  run  liberal,  progressive,  in¬ 
dependent  newspapers;  we  don’t  run 
.  ,  ,  partisan  new.spapers.  I  think  they  are 

/  Knight  disapp)earing.  .  .  .  What’s  this  talk 

about  the  rise  of  columnists  and  the 
:hain  journalism.  We  don't  use  extinction  of  editorial  writers?  I 
canned  editorials.  .  .  .  More  pap)ers?  think  columnists  are  an  extra  attrac¬ 


ts  size  in  America  (225,000)  with  only  northern  Ohio  going  all  the  way  to  canned  editorials.  .  .  .  More  pap)ers?  think  columnists  are  an  extra  attrac 
one  newspaper.  We  publish  after-  the  tropics,  to  the  fabulous  city  be-  I'm  certainly  not  feverishly  eager  for  tion.  a  side  show.  If  columnists  fore¬ 
noons  and  Sundays.  I  believe  if  the  side  Biscayne  Bay,  to  acquire  another  more  holdings  but  if  somebody  came  shadow'  the  editorial  page  it  must 

newspaper  property?  along  with  something  that  looked  all  mean  that  the  editorials  are  awfully 

Florida  Is  Now  Sound  right— well,  1  might  be  interested.  .  .  .  dull  and  would  be  even  if  there 


^  city  wanted  more  papers  it  would  have  newspaper  property . 

I  like  a  town  that’s  got  tur-  Florida  Is  Now  Sound 

i  ^*^knce  and  life.  Akron  has  been  j^e  said:  “I’d  been 
^’vitalized.  Our  Chamber  of  Com-  vp.nrc  I  was  in 


He  «aid:  “I’d  been  going  to  Florida  Jn.  Akron,  the  testing  ground  of  the  weren't  any  columnists  around.  .  .  . 
for  years.  I  was  intrigued  with  the  I  feel  that  newspaper  techniq^  is  un- 


.merce  came  out  of  its  lethargy  and  po\eSties'of  the 'area:  "And  I'm  not  can  t  take  the  middle  of  the  road  edi-  dergoing  a  great  change.  There  is 
hM  become  a  vibrant,  fighting  entity.  speaking  of  the  Surf  Club  and  ‘“rially^  I  know  all  the  labor  lead-  more  and  more  need  for  terse  writing, 

j  they  were  calling  us  a  ghost  the  swank  Ltels  and  those  Miami  ^  I'll  always  be  in  favor  of  the  feature 

'  Well,  we  now  feel  Beach  night  spots.  I  mean  Miami  ^tiaight.  story  but  why  can  t  it  be  in  two  para- 

tnat  It  s  a  city  with  a  great  future.”  and  Florida  Florida  is  now  souiid.  Heywood  Broun  trundled  past  and  graphs  as  well  as  in  two  columns? 

And  Miami? _ It  was  in  1933  that  There’s  no  ’  mass  hysteria.  There’s  waved  a  greeting.  .  .  .  “Hi,  Jack”  ...  One  of  the  curses  of  our  business  is 

;  Jack  Knight,  upon  the  death  of  his  plenty  of  reason  to  be  optimistic  “Hello,  Heywood.  ’  that  some  papers  cling  to  traditions 

•ather,  Charles  Landon  Knight,  be-  about  it.  There  are  so  many  people  The  Newspaper  Guild  came  into  our  out-moded.  .  .  .  The  amy?  I 


lello,  Heywood.”  that  some  papers  cling  to  traditions 

•ather,  Charles  Landon  Knight,  be-  about  it.  There  are  so  many  people  The  Newspaper  Guild  came  into  our  out-moded.  .  .  .  The  amy?  I 

Mme  editor  and  president  of  the  of  modest  incomes  in  this  country,  dialogue.  “We  don’t  have  the  guild  ?  ^  good  hnie.  I  found  the  boys 
Beacon  Journal.  His  invasion  people  who  want  to  live  nicely  and  in  Miami,”  he  said,  “but  we  do  in  °  generous  and  t 

at  Florida  took  place  in  1937.  In  Oc-  have  homes.  Why  wouldn’t  they  want  Akron.  We  have  a  guild  contract  on  /J  when  I  became 

Ober  of  that  vear  Vio  flow  flown  fo  to  thorn  in  a  land  of  sunshine?  the  Beacon  Journal.  When  all  the  P.  Cers  that  1  began  to  meet  the  ot 


of  the  ranks  to  be  generous  and  real 


aper  of  that  year  he  flew  down  to  to  have  them  in  a  land  of  sunshine?  the  Beacon  Journal.  When  all  the  i,-  /  r  ^  ,  began 

‘  lami  and  without  any  delay  or  fuss  Hence  Florida.  ...  I  suppose  I’m  guild  activity  started  I  said,  hell,  why  °  people. 

B  Af icttii  Herald  from  Frank  an  enthusiast — like  Nick  Schenck  in  don't  I  join,  too?  And  for  a  while  I  Jack  Knight,  liki 

Shutts.  In  December,  same  year,  a  crap  game.  I’m  always  rooting  for  carried  a  card.”  (Continued  o 


Jack  Knight,  liking  to  go  places, 
(Continued  on  page  41) 


EDITOR 


P  U  B  L  I  S  H  E  ? 


RalDh  Pulitzer  Former 

*  "Over  the  Front  in  an  Airplane,” 

Nmh  M  1  *  published  in  1915.  During  the  war  he 

V  I  1^1 1  1 1  C  n  I  was  a  lieutenant  commander  in  the 

.  X  .  WV  AVX  X  UX^XXOXX^X  y  X^A^O  Naval  Reserve.  His  clubs  were  Har¬ 

vard.  Deepdale  Golf.  Turf  and  Field 
.lOiT  -  T\-  t.  u  and  River.  With  his  brother,  Herbert. 

Vice-rresident  OI  bt.  Louis  Fost-Uispatcn  he  had  made  many  trips  to  Africa  on 

1  !•  big-game  hunts.  He  lived  in  New 

and  Eldest  Son  of  Late  Joseph  Pulitzer  York  City. 

The  following  tribute  to  Mr.  Pul- 

SuCCUmbs  After  Operation  itzer  was  wired  to  Editor  &  Publisher 

from  his  home  in  New  Milford.  Conn., 

RAI  PH  PULITZER  vice-nresident  of  trustee.  On  the  night  the  contents  of  Bresnahan.  for  many  years 

KALUM  UULllztK.  vi^ce-presiaent  oi  a  -s-tnnnonn  business  manager  of  the  World: 

the  Pulitzer  Publishing  Company  "Ralph  Pulitzer  was  an  honest 

which  publijes  the  St.  Louis  Post  journalist.  He  insisted  the  World 

of*^e^^N^  York  WorW, ''^died**  on  nated  a  trustee  also.  This  was  later  newspapers  should  be  gui^  by  Ae 

June  14  in  Harkness  Pavilion  of  the  corroborated,  soon  one  of  the  trustees  father  s  will  The  World 

Col^Lbia  Pr^Me^  -signed  in  favor  of  Ralph.  jst  be  c^ducted  for  pun^ses 

ter.  New  York,  of  complications  fol-  Was  Named  World  Publisher  _ P  _ A*!”-  _ 


signed  in  favor  of  Ralph.  be  conducted  for  purposes 

ter.  New  Yoi^,  of  complications  fol-  Wo.  Named  World  Publisher  pLe^  o‘f‘‘profiT’'’  ulilrTis  ^uidSn^e 

lowing  an  abdominal  o^rati^  I^r-  "Hius  he  became  a  trustee  of  the  j^e  World  lived  up  to  its  precepts, 

formed  on  May  1,  Mr.  Pulitzer  Pulitzer  newspaper  properties.  Al-  ^o  finer  tribute  could  be  paid  to 

V'  though  Herlwrt  had  received  the  larg-  his  memory.  He  was  a  newspaper- 


marked  his  60th  birthday  on  June  11. 


Mr.  Pulitzer  had  been  admitted  to  est  share  of  the  estate,  he  left  the 
the  hospital  about  10  days  before  he  major  direction  of  the  Press  Publish- 
was  operated  on.  At  his  bedside  when  ing  Company  to  Ralph,  who,  soon 
he  died  were  his  wife,  a  sister,  Mrs.  after  being  made  a  trustee,  was  elected 
William  S.  Moore,  and  two  sons,  Ralph  president  of  the  company.  He  held 
and  Seward.  this  post  until  Feb.  10,  1930  (E.  &  P., 

The  funeral  was  held  on  June  16  in  Feb.  15,  1930). 


Episcopal 


later  the  two  brothers 


Church  and  burial  was  in  Woodlawn  administering  the  World  had  the 


Cemetery,  The  Bronx,  N.  Y. 

Ba9aii  Newspaper  Work  in  1900 

Eldest  son  of  the  late  Joseph  Pulit 


terms  of  their  father's  will,  which 
called  on  them  to  continue  publication 
of  the  paper,  broken  by  court  order 


Chicago  Guild 
Files  Charges 
Against  Tribune 

Tells  NLRB  Paper  Discrim¬ 
inated  Against  Employe 
For  Guild  Activity 

The  Chicago  Newspaper  Guild  has 


zer,  founder  of  the  New  York  World,  and  the  paper  was  sold  to  the  Scripps-  -i  j  s 

Ralph  Pulitzer  began  his  career  on  his  Howard  Newspapers,  marking  the  for  CiUlld  Acnviiy 
father’s  newspaper  shortly  after  his  passing  of  New  York’s  famous  liberal  _  pu:  „  Newsoaoer  Guild  has 

graduation  from  Harvard  in  1900.  He  Democratic  newspaper.  ohanrec  with  NLRB  allevine  dis¬ 
served  the  World  in  various  executive  During  Ralph  Pulitzer’s  directorship  :  :  r-_  guild  activitv  on  the 

canacities  until  a  year  before  that  fl'®  World  had  distinguished  itself  in  crimination  for  guild  act  ty 

newspaper  was  sold  to  the  Scripps-  many  crusades,  but  the  one  in  which  Chicago  Tribune 

HowiTtateAste  in  he  w»  ™os,  keenly  interested  was  tf,e  “S  l^e  Tu3d  °asse?'s 

and  then  was  merged  with  the  New  campaign  of  exposure  of  the  Ku  Klux  ^  l.f 


York  Telegram,  now  the  New  York  Klan.  The  paper  also  took  the  part  of 

w/ete-M-To//.rww»,e»t  Sscco  aud  Vanzctti  in  their  last  fieht  yc^r  fh®  Tribune  has  steadily  discrim- 


W orld  -  Telegram . 


Ill  health  was  given  as  the  cause  of  for  a  new  trial, 
his  retirement  at  that  time  by  the  In  1934  Mr.  Pulitzer  was  made  culminating  in  ner  recent  aemoiion. 
publisher,  big-game  hunter  and  poet  Newspaper  Code  Administrator  for  without  salary  cut,  from  the  city  room 
who  had  inherited  his  share  of  the  th®  NRA.  His  appointment  brought  to  the  Sunday  metropolitan  staff. 
Pulitzer  estate  on  the  death  of  his  op  a  storm  of  protest,  led  by  the  then  Strike  Enters  Seventh  Month 


Sacco  and  Vanzetti  in  their  last  fight 


inated  against  Miss  Gardner,  reporter, 
made  culminating  in  her  recent  demotion. 


Pulitzer  estate  on  the  death  of  his  op  a  storm  of  protest,  led  by  the  then  Strike  Enters  Seventh  Month 

father  in  October,  1911.  On  advice  of  newly-formed  American  Newspaper  Meanwhile,  the  guild  strike  against 

his  physician,  he  went  abroad  shortly  Guild,  and  late  in  February  of  that  the  local  Hearst  newspapers  enters  the 


after. 

Brought  up  by  the  elder  Pulitzer, 
who  began  his  colorful  journalistic 


year  he  resigned. 

Author  of  Two  Books 

Mr.  Pulitzer  was  twice  married. 


seventh  month  with  guild  leaders 
charging  the  management,  through  an 
AFL  union  news  bulletin,  to  be  re¬ 


career  in  St.  Louis  before  extending  it  fjis  first  marriage  ended  in  divorce  in  sorting  to  anti-Semitism.  The  charge 
to  the  New  York  field,  the  three  1924.  In  1928  he  married  Miss  Mar-  is  based  on  a  poem,  written  by  Rev. 
Pulitzer  brothers.  Herbert.  Joseph  garet  K.  Leech,  newspaper  writer.  Irwin  St.  John  Tucker  (known  as 
Jr.,  and  Ralph,  all  carried  on  his  and,  with  Heywood  Broun.  United  Friar  Tuck),  a  member  of  the  Chicago 
papers  after  his  death.  These  were  Feature  Syndicate  columnist,  co-  Herald  &  Examiner  Sunday  staff  and 


before  she  was  a  year  old. 


papers  after  his  death.  These  were  Feature  Syndicate  columnist,  co- 
the  World  and  the  Evening  World  in  author  of  a  biography  of  Anthony 
New  York  and  the  Post-Dispatch  in  Comstock.  By  his  first  marriage,  Mr. 
St.  Louis.  Pulitzer  had  two  sons.  Ralph  Jr.  and 

Started  in  Business  Office  Seward  Webb  Pulitzer.  A  daughter 

To  Joseph  Jr.  went  the  task  of  by  the  second  marriage  died  in  France 
publishing  the  Post-Dispatch.  Ralph,  before  she  was  a  year  old. 
shortly  after  his  father’s  death,  as-  Mr.  Pulitzer  was  the  author  of  two 
sumed  the  presidency  of  the  company  - 

SSr'.wMTges.tf  NEWSP'IINT  'NQUIRT  uni 

sons,  served  as  president  during  the  SAN  FRANCISCO.  June  16  Continu. 
year’s  interim  between  Ralph’s  retire-  ibe  price  structure  of  Pa 

ment  and  the  demise  of  the  once  fa-  ®  session  tonight.  The  first  grand  jur 
mous  New  York  paper.  held  last  Thursday.  Indications  are  tl 


Herald  &  Examiner  Sunday  staff  and 
an  officer  in  the  AFL  Chicago  Edi¬ 
torial  Association. 

Tucker  told  Editor  &  Publisher  he 


Seward  Webb  Pulitzer.  A  daughter  wrote  the  poem,  but  had  not  intended 
by  the  second  marriage  died  in  France  it  for  publication.  He  said  it  was  in¬ 


spired  by  the  fact  that  strike  leaders 


Mr.  Pulitzer  was  the  author  of  two  have  been  notably  absent  from  the 


S:rr.hTylTger.f  newsprint  INQUIRT  under  W4y  ON  C04ST 

sons,  served  as  president  during  the  FRANCISCO.  June  16— Continuation  of  a  secret  grand  jury  investiga- 

year’s  interim  between  Ralph’s  retire-  **’1®  ibe  price  structure  of  Pacific  Coast  newsprint  was  scheduled  at 

ment  and  the  demise  of  the  once  fa-  ®  session  tonight.  The  first  grand  jury  session  on  newsprint  conditions  was 
mous  New  York  paper.  held  last  Thursday.  Indications  are  that  the  hearings  will  continue  for  some 

First  put  to  work  in  the  business  time,  although  proceedings  may  be  expedited  later  by  calling  for  more  fre- 
office  of  the  World,  then  in  its  domed  quent  grand  jury  sessions.  The  inquiry  is  being  conducted  by  the  regular 
building  on  Park  Row,  Ralph  Pulit-  Federal  grand  jury  and  not  by  a  special  jury,  Editor  &  Publisher  was 
zer’s  instincts  and  his  father’s  wishes  idvised.  In  accordance  with  usual  Department  of  Justice  procedure  in 
had  him  transferred  within  a  year  to  such  cases,  names  of  neither  the  companies  nor  of  the  individuals  sub- 
the  ^itorial  department  where  most  penaed  are  being  disclosed  until  conclusion  of  the  investigation.  Fowler 
of  his  interests  thereafter  lay.  He  Hamilton,  special  assistant  to  the  United  States  attorney  general,  is  pre¬ 
wrote  editorials,  after  serving  briefly  renting  the  Government’s  case  and  will  remain  on  the  Coast  until  the  hear- 
as  a  reporter,  until  1906,  when  he  was  jg  concluded,  it  was  learned. 


wrote  editorials,  after  serving  briefly  renting  the  Government’s  case  and  will  remain  on  the  Coast  until  the  hear- 
as  a  reporter,  until  1906,  when  he  was  jj^g  jg  concluded,  it  was  learned, 
made  vice-president  of  the  company. 

He  held  this  position  for  two  years.  $400,000  FOR  PENNSYLVANIA  ADS 

b  ^  HARRISBURG,  Pa.,  June  13 — Pennsylvania’s  new  Department  of  Commerce 

ests  of  the  sons,  as  fixed  by  a  codicil  ,  ...  c-tnnnnr,  r  /  .  ui-  1 

made  in  1909,  gave  six-tenths  of  the  .  appropriated  $400,000  for  two  years  publicity  work  m  advertis- 

estate  to  Herbert;  two-tenths  to  Ralph  Commonwealth  to  prospective  tourists.  Richard  Brown,  head  of  the 

and  one-tenth  to  Joseph  Jr.  The  re-  Co*Ti*nerce  Department,  said  detailed  plans  for  the  program  have  not  yet 
maining  tenth  was  to  be  split  up  be®®  drawn  up,  but  indicated  that  newspapers  and  magazines  would  play 
among  certain  editors  and  managers  ®  large  part  in  the  publicity  drive.  This  work  was  previously  handled  by 
of  the  Pulitzer  newspapers.  the  Pennsylvania  Publicity  Commission  in  the  Highway  Department,  but 


among  certain  editors  and  managers 
of  the  Pulitzer  newspapers. 


Through  a  clerical  error  the  name  of  bas  been  transferred  to  the  new  governmental  division,  which  is  using  high- 
Ralph  Pulitzer  was  omitted  as  a  way  funds  for  the  program. 


picket  line  in  front  of  the  Hea.v 
building. 

The  hearing  on  the  contempt  « 
court  citation  growing  out  of  the  ma.v 
agement's  injunction  against  gui; 
picketing  was  again  postponed  thi 
week  until  June  30. 

New  NLRB  Date  Set 

ORAL  ARGUMENT  and  summati  ■ 
on  the  National  Labor  Relatio... 
Board  hearing  on  charges  filed  agaiv 
the  New  York  Times  by  the  Newspa¬ 
per  Guild  of  New  York,  tentative;, 
scheduled  to  be  heard  in  New  York  0: 
June  13.  was  postponed  this  weekbv 
an  agreement  among  counsels  aii 
Trial  Examiner  Tilford  E.  Dudley,  aa; 
a  future  tentative  date  was  set  for 
June  26.  No  location,  however,  r«; 
selected  for  the  meeting.  The  hei'- 
ing,  held  in  New  York,  ran  for  H 
weeks  from  January  30,  and  60  wi;. 
nesses  were  heard. 

Wilkes-Barre  Wage  Awards 
DISAPPOINTMENT  has  been  a 
pressed  by  older  members  of  ih 
newswriting  end  of  the  Wilkes  Bim 
Pa.,  Newspaper  Guild  over  the  rule; 
made  on  wages  by  Dr.  Thomas  Larkr 
named  to  arbitrate  the  wage  issut; 
when  the  recent  long  newspaper  strife 
was  ended  there. 

Dr.  Larkin’s  decision,  handed  doir 
this  week,  gives  general  wage  k- 
vances  but  the  five-year  reporters,  i 
not  receive  anything  like  the  wagexi' 
vances  they  had  asked  for  when  tis 
strike  was  declared.  The  avers;: 
boost  for  five-year  men  is  $250 ; 
week,  though  a  few  get  more.  D: 
Larkin  devoted  most  of  the  we 
benefits  to  employes  of  the  circular: 
and  business  staffs  on  the  ground  tfe 
newsroom  workers  had  received 
wage  raise  in  1937  when  the  guild  a:; 
publishers  made  their  first  agreeme: 

Some  advances  amount  to  $12jt' 
week.  The  Larkin  ruling  is  retroi. 
tive  until  April  1.  It  will  meant 
the  average  5-year  men  in  the  ner- 
rooms  will  get  about  $37.50  a  wS 
unless  they  were  getting  in  excel- 
that  amount  before  the  strike  ' 
place.  Dr.  Larkin  was  picked  as  art- 
trator  by  the  guild  and  the  publiste 
with  the  understanding  his  awi' 
would  date  from  April  1.  The  gr; 
held  a  meeting  this  week  to  disf-^ 
the  award.  The  publishers  have 
fered  no  comment  on  it. 

■ 

'HEADLINERS'  CHANGE 

Atlantic  City,  June  12.— Dates 
the  annual  National  Headlt 
F rolic,  sponsored  by  the  Press  i- 
'  of  Atlantic  City,  have  been  P*’-'-? 
a  week,  to  July  14.  15  and  16.  J  Ha 
rity  Carr,  who  was  Press  Club 
dent  last  year,  will  be  Frolic  cba;r- 
Headquarters  for  the  Frolic  wii.  _ 
the  Traymore  Hotel.  Arthur 
Robb,  editor  of  Editor  &  Pibl::- 
will  serve  as  chairman  of  the  s"' 
committee,  which  will  meet  here 
1  and  2  in  Hotel  Traymore  to  ck- 
nominations  for  this  year’s  award; 
outstanding  work  in  the  news. 
zine,  radio  and  newsreel  fields. 
reel  men  have  formed  their  own  ■ 
committee,  headed  by  W.  P- 
news  editor  of  Paramount,  and 
meet  in  New  York. 

■ 

WRONG  OFFER 

Last  week  Columnist  Cedric  A- 
of  the  Minneapolis  Star,  told  his  ■ 
ers  the  management  of  a  local  t.  ■ 
would  admit  anyone  free  upon  pr^ 
tation  of  a  four-leaf  clover  at 

office.  The  theater  admitted  6^  - 
sons  with  four-leaf  clovers. whilf  ? 
estimated  more  than  9.000  were  - 
away.  The  theater  reported  on< 
customer  for  the  day. 
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AFA  Attacks  Textbook; 
Defends  Advertising 

Hits  Columbia  Professor's  Chapter  on 
Profession  as  Teaching  Pupils  Advertising 
Is  Detrimental  to  Consumers 


IN  A  spirited  defense  of  Ameri¬ 
can  advertising  and  a  sharp  counter¬ 
attack  against  critics  of  the  profession, 
t  h  e  Bureau  of 


Ahlgren,  executive  editor  of  the 
Memphis  (Tenn.)  Commercial  Appeal, 
spK>ke  at  the  annual  banquet.  Mr.  Ahl¬ 
gren  said  American  newspapers  ex¬ 
emplify  American  enterprise. 

“We  gain  in  strength  in  direct  ratio 
to  our  abilities  to  recognize  social, 
political  and  economic  trends,  to  pre¬ 
sent  them,  to  discuss  them  and  when 
they  are  good,  to  advocate  them,  be¬ 
ing  ever  mindful  of  the  obligation 
to  maintain  our  heritage  of  a  free 
press.” 

At  the  annual  election,  Mr.  Pate  was 
The  textbook  even  goes  so  far  as  vention  held  June  9  and  10  at  Hot  advanced  from  first  vice-president  to 


Arkansas  Group 
Asks  RFC  Loans 
To  Newspapers 

Wants  Order  Rescinded  .  .  . 
More  Ford  Ads  in  1940  .  .  . 

F.  R.  Ahlgren  Speaks 

After  a  brief  debate  on  the  closing 
day  of  its  sixty-seventh  annual  con- 


D: 

iC  TO 
■CuliK 

)und 
eived 
tiild 
reeme 
$12ji 
retroi 
lean 
le  ner- 
a  we«| 
exces; 
ike  i 
1  asaii-] 
lubliilli^ 
IS  a»r. 

rhef*- 
0  diifj 
have 


aoi 

■Dates ; 
[eadlir.^' 
ress  C 

po;'p 

5.  J.fc- 
lub 

cha'.r : 
1C  wil- ' 

LTthur 
Pvbl:.'-; 
the  2  ” 
here  J- 

;o  cor-"'- 

award; 

ws.  r'.-’- 

,ds.  Ne» 
'  own 

Mon 

and 


brochure,  “Does 
Advertising 
Harm  or  Benefit 
Consumers?”  an 
analysis  of  a 
chapter  on  ad¬ 
vertising  includ- 
Alfrad  T.  Falk  a  textbook 

used  in  4,200 
school  systems,  ‘‘Introductions  to 
Problems  of  American  Culture,”  by 
Professor  Harold  Rugg,  Teachers 
College,  Columbia  University,  New 
York. 

The  textbook,  according  to  Alfred 
T.  Falk,  director,  AFA’s  Bureau  of 
Research  and  Education,  who  wrote 
the  analysis,  gives  students  a  mis¬ 
leading  picture  of  business  and  teaches 
that  advertising  is  detrimental  to  the 
interests  of  consumers. 

To  Be  Discussed  at  AFA  Meet 
Released  on  the  eve  of  the  AFA’s 


to  narrate  an  episode  in  which  a  Springs,  the 
popular  advertised  brand  of  oil  is  Arkansas  Press 
proved  to  be  corrosive,  although  the  Association  ap- 
episode  never  really  occurred,  ac-  proved  a  resolu- 
cording  to  Professor  Rugg’s  book,  the  asking  the 

review  states,  and  notes  that  the  Reconstruction 
author  of  the  textbook  fails  to  men- 
ica,  this  week  is-  tion  that  the  episode  was  offered  as  a 
sued  a  10-page  hypothetical  case  by  its  original 
authors. 


Research  and 
Eklucation,  A  d  - 
vertising  Feder¬ 
ation  of  Amer- 


Finance  C  o  r  - 
poration  t  o  re¬ 
scind  i  t  s  order 
barring  loans  to 
newspapers. 

Everett  W. 


AFA  Charges  Bias,  Hostility 

Referring  to  Professor  Rugg’s 
‘‘quaint  economic  theories,  together  Pate,  publisher 
with  his  plainly  evident  hostility  to-  of  the  Rogers 
ward  the  workings  of  the  American 
individual-enterprise  system,”  the 
AFA  charges  that  his  textbook  pre¬ 
sents  ‘‘an  extremely  biased  and  mis¬ 
leading  denunciation  of  those  busi¬ 
ness  developments  which  we  have 


E.  W.  Pate 


Daily  News, 
elected  associa¬ 
tion  president,  urged  adoption  of  the 
resolution.  He  contended  publishers 
would  be  better  off  holding  a  govern¬ 
ment  loan  than  to  continue  to  depend 
long  known  as  industrial  progress,  upon  local  bankers. 

Expanded  production,  increased  effi-  Curtis  B.  Hurley,  publisher  of  the 


president.  Officers  named  to  serve 
with  him  are:  first  vice-president, 
Frank  E.  Robins,  Jr.,  Conway  Log 
Cabin  Democrat:  second  vice-presi¬ 
dent,  Ray  Kimball.  DeQueen  Bee;  third 
vice  -  president,  Roland  Hughes, 
Wynne  Progress;  and  treasurer,  Mrs. 
E.  W.  Stafford,  Springdale  News. 

■ 

Little  Merchants'  . 
Occupation  Is 
Attending  School 

Social  Security  Amend¬ 
ments  Do  Not  AHect 
Status  of  Contracts 

Washington,  D.  C.,  Jime  12  —  In- 


ciency,  and  even  scientific  product  Morrilton  Democrat,  spoke  against  the  formal  opinions  expressed  here  are  in 


research,  are  all  put  in  a  bad  light 
and  are  depicted  as  working 
against  the  interests  of  the  con¬ 
sumers.” 

According  to  Mr.  Falk’s  review. 
Professor  Rugg  expresses  the  thought 
that  it  is  bad  for  the  consumer  when 
science  aids  industry  to  make  by¬ 
products  out  of  waste  materials.  He  is 


resolution.  “We  have  too  much  credit  agreement  that  amendments  to  the 
already,”  he  declared.  “If  we  are  go-  Social  Security  Act  voted  by  the  House 
ing  to  give  this  government  back  to  do  not  disturb  the  status  of  little  mer- 


the  people,  we’ve  got  to  stop  this  long 
term  credit  business.” 

Fear  Control 

Others  opposed  adoption  of  the 
resolution  on  the  theory  that  RFC 
loans  might  be  the  first  step  toward 


35th  annual  convention,  June  18-22,  at  quoted  as  saying  that  for  the  manu-  subsidization  and  control  of  the  press 


the  Waldorf-Astoria  Hotel,  New  York,  facturer  this  development  of  by-prod- 
the  brochure  is  in  line  with  the  AFA’s  ucts  meant  “only  increased  effi- 
convention  stand  to  refute  prejudicial  ciency,”  while  the  consumer  can  use 


only  a  certain  amount  of  food,  cloth¬ 
ing,  and  furniture. 

The  textbook  also  is  represented  as 
implying  that  further  rise  in  the 
standard  of  living  would  be  wasteful 

takes  exception  to  Professor  Rugg’s  fndustrTtTDroduce^“ons\*r^  “  puousuc,  o.  u.. 

treatment  of  advertising  and  business,  g^Ss  harmful  Dispatch,  gave 


criticism  of  advertising.  The  criti¬ 
cism.  which  sells  for  25c  the  copy, 
Wil!  be  discussed  at  the  Waldorf  con¬ 
vention. 

The  AFA,  according  to  Mr.  Falk 


There  was  only  a  scattering  of  nays, 
however,  when  the  question  was  put 
by  James  L.  Bland,  outgoing  presi¬ 
dent. 

In  another  reference  to  Federal  ac¬ 
tivities,  the  association  endorsed  the 
work  of  the  National  Youth  Adminis¬ 
tration  in  Arkansas. 

Mr.  Bland,  who  is  publisher  of  the 


i  asserting  that  the  author  makes  it 
*  appear  that  advertising  today  is  most- 
'  ly  dishonest  and  that  it  is  an  eco¬ 
nomic  waste  causing  prices  to  rise 
continually  higher  and  higher. 

The  review  charges  that  the  matter 
is  ^fairly  presented  “through  cumu¬ 
lative  implications,  unrepresentative 
samples,  and  leading  questions.” 
Professor  Rugg  is  quoted  as  categor¬ 
ically  telling  students  that  advertising 
raises  prices  and  increases  the  cost  of 
doing  business,  and  is  accused  of 
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In  this  connection,  the  review  ob¬ 
serves; 

“The  fact  that  nine-tenths  of  the 
American  people  individually  want  a 
lot  more  of  all  kinds  of  things,  and 
that  one-third  of  the  people  don’t  have 
all  that  is  ‘needed  for  cleanliness 
health,  and  happiness’  apparently  is 
unimportant.” 

Hitt  School  Study  Use 
In  condemning  Professor  Rugg's 
chapter  on  advertising,  the  AFA  notes 


warning  in  the  president’s  address 
that  the  current  trend  in  government 
may  convert  America  into  a  nation 
of  mendicants. 

“The  challenge  to  the  press  of  Amer¬ 
ica  is  not  the  direct  threat  of  a  dicta¬ 
tor.  but  the  danger  of  placing  our¬ 
selves  in  position  to  become  the  prey 
of  dictators,”  he  said.  “I  feel  the  lassi¬ 
tude  of  our  people  in  continuing  to 
accept  gratuitous  benefits  constitutes 
a  threat  to  independence  of  thought 
and  action,  and  I  am  apprehensive 


'  ®I1  evidence  to  the  contrary,  that  while  it  may^not  be  possible  to  there  will  follow  a  deadening  of 

He  offers  no  logic  or  evidence  to 
support  his  assumption,  the  review 
says. 

Claims  Advertising  Lowers  Costs 

,  ^*P^®***iHg  that  “the  experience  of 
e  nnns  that  spend  money  for  ad¬ 
vertising  is  that  advertising  lowers 
eu-  cost  of  selling,”  and  also  that 


“the 


savings  of  mass-production 


segregate  any  individual  deliberate 
misstatements,  the  chapter  in  its  en¬ 
tirety  does  give  a  woefully  misleading 
picture  of  advertising,  to  say  nothing 
of  its  disparagement  of  the  American 
system  of  private  competitive  enter¬ 
prise. 

“This.”  the  AFA  brochure  continues, 
“is  a  most  serious  fault  in  a  textbook 
that  is  used  for  study  in  the  social 


impulse,  of  initiative,  of  ambition. 

“If  we  are  to  sustain  our  position  as 
moulders  of  public  sentiment  we  must 
necessarily  possess  the  intelligence 
to  offer  a  solution  for  disturbing  prob¬ 
lems  and  the  courage  to  undertake  to 


chant  contracts  held  by  carriers. 

Some  concern  had  been  expressed 
that  the  exemption  from  payroll  taxes 
on  newsboys  compensation  had  been 
nullified  by  a  revision  of  Title  8,  Sec¬ 
tion  801,  which  reads: 

Text  of  Revision 

"The  term  ‘employee’  .  .  .  includes 
any  individual  who,  for  remuneration 
(by  way  of  commission  or  otherwise) 
under  an  agreement  or  agreements 
contemplating  a  series  of  similar 
transactions,  secures  applications  or 
orders  or  otherwise  performs  services 
as  a  salesman  for  a  person  in  further¬ 
ance  of  such  person’s  trade  or  business 
(but  who  is  not  an  employee  of  such 
person  under  the  law  of  master  and 
servant);  unless  (a)  such  .services  are 
performed  as  a  part  of  such  individu¬ 
al’s  business  as  broker  or  factor  and, 
in  furtherance  of  such  business  as 
broker  or  factor,  similar  services  are 
performed  for  other  p>ersons  and  one 
or  more  employees  of  such  broker  or 
factor  perform  a  substantial  part  of 
such  services,  or  (b)  such  services  are 
not  in  the  course  of  such  individual’s 
principal  trade,  business  or  occupa¬ 
tion.” 

The  new  section  declares  the  re¬ 
lationship  of  master  and  servant  may 
be  absent,  and  the  compensation  may 
be  “by  commission  or  otherwise” — 
yet  the  Social  Security  Act  might 
apply. 

However,  it  is  pointed  out,  the  ex- 


^;iSrX"b^;Lse'~Tdvertising‘"5^^^^^  <>f  thousand 

H  mas.s  _  -ui  .i  .  .  school  systems. 

■  cation  add>;  publi-  Commenting  on  the  author’s  argu- 

,  that  competition  forces 


guide  our  readers  in  forming  opinions  elusion  imder  (b)  above,  seems  to 
which  result  in  action  to  remedy  eliminate  little  merchants  on  the 
abuses.  Criticism  and  carping  without  ground  that  attending  school  is  their 
offering  alternative  and  corrective  principal  trade,  business  or  occupa- 


courses,  is  provocative  and  unaccept¬ 
able.” 

Clyde  E.  Palmer,  publisher  of  the 


wanufactiiroi-t  .  mf^iiiion  lorces  ^lent  that  the  consumer’s  purchases  Clyde  E.  Palmer,  publisher  ot  the 
savings  on  t  are  limited  by  his  piocketbook,  the  Springs  New  Era  and  Sentinel 

use  of  advpH'  Thus  the  aFA  review  says  that  Professor  Rugg  Record,  was  host  at  a  noon  luncheon 


use  of  Af  A  review  says  that  rrotessor  Rugg 

bring  abou?  s^iT*  of 


advaw— characterization  of 
1  as  tn  o***^^’  brochure  says,  is  such 
impression  that 
est  H'  ™''®rtising  is  mostly  dishon- 
j  of  .  j  presentation  creates  mistrust 


people  can  have  more  money  to 
spend  is  to  earn  it  by  producing 
more.” 

If  no  effort  is  made  to  produce  more 


Mora  Ford  AdvartUing 

W.  L.  Yule.  Kansas  City  branch 
manager  of  the  Ford  Motor  Co.,  told 
the  Arkansas  men  that  organization 
will  next  year  spend  $6,000,000  for 


goods,  the  AF A  says,  there  never  newspaper  advertising  compared  to 
will  be  more  purchasing  power,  for  $3,000,000  in  19,39.  He  added  that  the 
tne  money  with  which  goods  are  company  would  never  stop  newspaper 


adverti«,a - wes  miauusi  uie  money  wiin  wnicn  gooas  are  company  w 

lily  and  °  P*'®aucts,  both  as  to  bou'-ht  is  created  by  the  activity  of  advertising 


as  to  price,  it  finds. 


ki  'g  those  ;o  .’j 


Gov.  Carl  E.  Bailey  and  Frank  R. 


tion.  Such  services  as  they  render  in 
the  sale  or  delivery  of  newspapiers  are 
incidental  to  their  principal  occufia- 
tional  interest. 

SPECIALS  MERGED 

The  merger  of  two  newspaper  rep¬ 
resentatives,  Small,  Spencer,  Brewer, 
Inc.,  and  David  and  Kent  Company, 
became  effective  June  1,  it  was 
learned  this  week.  The  firm  is  now 
known  as  Small,  Brewer  and  Kent. 
Inc.  New  offices  have  been  estab¬ 
lished  at  250  Park  Avenue,  New 
York. 


EDITOR  &  PUBLISHER 

Newspapers  Got 
49.1%  of  Loan 
Ad  Expenditures 


Classified  Group  Hears 
Plan  for  More  Auto  Ads 


Factories  Should  Co-operate  With  Dealers  to 
Increase  Sales  Through  Expanded  Newspaper 
Ads,  Sweeney  Says  . . .  Moores  President 

KOCHESTER.  N.  Y..  June  15— Auto-  day  face  the  most  unusual  condi- 
mobile  factory  co-operation  with  tions  that  they  have  ever  been  con- 
dealers  to  help  them  get  more  used  fronted  with  in  their  entire  histories 

-no  matter  how  old  they  may  be,” 


Survey  Calls  Dailies  Fav  . 
orite  Medium  of  Savings 
Groups  .  ,  .  8.1%  to  Radio 

Washington,  D.  C..  June  13-The 
newspaper  was  the  favorite  and  mos; 
effective  advertising  medium  of  Amer¬ 
ican  savings,  building  and  loan  asso¬ 
ciations  of  all  types  in  1938.  the  June 
issue  of  the  Federal  Home  Loan  Bank 
Review  rejjorts. 

Figures  given  by  the  Review  were 
compiled  by  the  Federal  Home  Loan 
Bank  Board  in  connection  with  the 
second  annual  survey  of  advertising 
expenditures  by  thrift  institution; 
throughout  the  country. 

835  Groups  Surveyed 

Average  expenditures  for  savings 
and  loan  advertising  in  newspapers 
last  year  amounted  to  about  one-hali 
the  advertising  dollar  of  such  associa¬ 
tions.  Moreover,  savings  and  loan  ad¬ 
vertising  in  newspapers  was  more  than 
five  times  the  advertising  used  for 
any  other  single  medium. 

In  the  advertising  survey  for  193i. 
the  first  of  its  kind,  it  was  definitely 
determined  that  the  newspaper  topped 
all  other  media  for  the  promotion  oi 
savings  and  loan  business.  The  study 
was  expanded  this  year  with  the  co¬ 
operation  of  835  representative  asso¬ 
ciations  in  all  parts  of  the  U.  S.  and 
the  result  showed  that  the  advertising 
dollar  spent  by  the  average  associa¬ 
tion  was  divided  as  follows; 

Newspapers,  49.1  cents;  miscellane¬ 
ous  medium,  15.2  cents;  printed  mate¬ 
rial.  9.5;  radio,  8.1;  billboards,  6.1: 
house  organs,  4.4;  window  and  office 
display,  3.8;  car  and  bus  card.  1.8:  spe¬ 
cial  outside  signs,  1.7;  and  motior. 
pictures,  0.3. 

“The  favorite  advertising  media" 
of  nearly  all  business  concerns  is  the 
newspaper,”  said  the  Review.  “Sav¬ 
ings  and  loan  associations  are  no  a- 


and  new  car  sales  through  expanded 
newspaper  advertising  was  urged  by  Ahrens  said. 

James  Sweeney,  Newark  (N.  J.)  Eve-  “We  find  an  attitude  on  the  part  of 

the  public  more  favorable  than  at 
^  any  time  since  1929.  Most  our  peo- 
realize  that  homes  and  small  flat 
buildings  even  though  they  bear 
very  heavy  tax  burden,  are  the  most 
V  valuable  assets  to  the  family  and  the 

most  enduring. 

“During  the  first  four  months  of  this 
year,  there  a  surprising  advance 

r  ^  the  estate  market  both  in  the 

II  numbers  of  transactions  and  in  the 

^  volume.  It  must  be  obvious  all  that 

this  is  not  a  created  demand  but 
a  voluntary  move  on  the  part  of  the 
people  all  over  the  U.  S.  toward  land 
^  and  home  ownership. 

the  the^  H.O.L.C. 

in  Europe,  this  a  surprising  move  any  other  re 
and  indicated  better  than  anything  shot 

that  has  happened  in  this  country  in  manager 
''^j^P  years  that  the  faith  of  Americans  as  we  have 

- ^ strong  in  American  lands,  both  rural  to  conduct 

Ramona  Lieswield,  left,  classified  manager,  and  urban,,  and  that  our  present  sys-  as  to  copy  1 
Mason  City  (la.)  Globe-Gazette;  Helyn  tem  of  home  ownership  is  at  least  sion  of  his  li 
Miller,  center,  classified  manager,  Waterloo  pointed  in  the  right  direction.  “5.  In  ord 
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Ralph  H.  Quinn,  general  manager  of  the 
Cincinnati  Enquirer,  with  Mrs.  Quinn, 
aboard  the  Nieuw  Amsterdam,  Holland- 
America  liner,  shown  as  they  sailed  June 
13  for  a  summer  vacation  on  the  Continent. 


Sling  News,  in  an  address  on  “The 
Used  Car  Outlook”  at  yesterday’s 
general  session  of  the  2(>th  annual 
convention  of  the  Association  of 
Newspaper  Classified  Advertising 
Managers.  About  135  U.  S.  and  Cana¬ 
dian  members  attended  the  four-day 
meeting  which  closed  today  with  elec¬ 
tion  of  Wayne  W.  Moores.  Charlotte 
(N.  C.)  Observer,  to  the  presidency. 

Other  officers  elected  were;  Wil¬ 
liam  C.  Engle,  Des  Moines  Register, 
first  vice-president;  Carl  W.  H.  Ganz, 
Baltimore  Sun,  second  vice-president; 
Walter  Lehman.  San  Antonio  Express 
and  Evening  News,  secretary,  and 
Ralph  Ahrens.  Chicago  Daliy  News, 
treasurer. 

Directors  elected  were:  Anthony 
Powderly,  Rochester  Democrat  & 
Chronicle;  W.  Harold  Watson.  Mon¬ 
treal  Star;  Harold  Hatfield,  South 
Bend  (Ind.)  Tribune. 

"Let  Factories  Help  Pay" 

“Lot  the  factories  help  pay,”  said 
Mr.  Sweeney.  He  pointed  out  that 
more  used  cars  than  new  ones  were 
wanted,  as  some  5,100.000  used  cars 
W’cre  sold  last  year,  as  against  2.300,- 
000  new  cars.  Mr.  Sweeney's  panel 
assistants  were  Mr.  Ganz  and  Paul 
Fitchner,  Hartford  (Conn.)  Times. 

Another  speaker  yesterday  was 
Frank  E.  Tripp,  general  manager  of 
the  Gannett  Newspapers. 

James  McGovern,  Pittsburgh  Press, 
outgoing  president,  delivered  the 
keynote  address,  at  the  opening 
session  Monday.  The  principal  ad¬ 
dress  was  delivered  by  Ralph  Ahrens, 
Chicago  Daily  News  panel  director. 
His  panel  assistants  were  Robert  W. 
Schless,  Chicago  American  and  Her¬ 
ald  &  Examiner,  Joseph  Hopkins. 
Philadelphia  Inquirer,  and  Byron 
Dietrich,  St.  Louis  Post-Dispatch. 

“Real  estate  advertising  media  to- 


Democrat  &  Chronicle,  was  toastmas-  out  of  every  ten  associations  us 
ter  at  Monday  luncheon.  He  intro-  newspapers  to  reach  prospective  lx 
duced  Mayor  Samuel  B.  Dicker  of  rowers  and  investors.” 

Rochester,  Frank  Gannett  and  Mr.  ■ 

McGovern,  the  retiring  president.  ,  SUES  FOR  $119,942 

^e  afternoon  program  o^ned  with  ^  Littell.  former  advertis 

split  sessions  on  What  Good  Is  Classi-  Washington  Even 

fied  Promotion?  conducted  for  small  newspaper 

newspapers  by  P.  A  Cary  of  the  Wis-  alleging  she  was  wrongfi 

consin  State  Journal,  for  large  papers  j  •  .  .  . 

by  Mr.  Ganz  of  Baltimore.  u  ° 

Convention  activities  were  continued  ^  m 

with  the  following  discussions;  SUr  employed  her  to  o^rat 

T ,  rm  r,  .  , ,  spocial  advertising  page.  Ine  pu 

-New  Ideas  That  Have  Paid,  James  ^^ggrts  she  introduced,  in  193: 
\  Doherty,  chairmmi.  Providence  ^  obtaining  new  copy. 

(R.  I.)  Journal  and  Bulletin:  Sales  ^,0^  produces  reve 

Problems  of  the  Morning  Paper,  529.I2O  annually.  She  claims 

James  F.  O  Connor,  chairman,  Pitts-  last  October  was  a  viola 

burgh  Post  Gazette;  Sales  Problems  „ral  conU 

of  the  Evening  Paper,  John  A.  Fin-  Newbold.  business  man: 

neran,  chairman  Neic  York  Journal  to  enlarge  u 

&  America, n-  Rates,  Rate  Adjust-  the  following  comment:  “She  was s 

ments  and  Some  Events  That  Have  ,  j  nn  a  1 

Made  History,  ’  Orville  S.  Wespe,  A  demu 

Louisville  Courier-Journal,  chairman,  1.*  ,  iHp  miblishing  c 

cannot  be  overlooked.  In  order  of  assisted  by  Byron  J.  Dietrich,  St.  ^  ^  milpd  and  the 

their  importance,  in  my  mind.  I  give  Louis  Post- Dispatch.  G.  Norman  Pany  has  been  overruled  and 
them  to  you:  Benjamin,  Richmond  (Va.)  Times- 

“1.  All  newspapers  that  seek  to  Dispatch,  President  McGovern,  and  wrcTiirCD  B  DP*!}  XATFFl? 
become  real  estate  advertising  medi-  Harry  Gwaltney,  Milwaukee  Journal.  INtW Or  Artlt 
urns  must  establish  rules  for  the  Mr.  Gwaltney,  recognized  as  dean  Designation  of  J une  24  ^o  ^  ? 
preservation  of  truth  in  advertising,  of  classified  managers  and  founder  of  Newspaper  Week  is  announced  > 
In  other  words,  the  plain  unadulter-  the  association,  addressed  delegates  Golden  Gate  International  Expi¬ 
ated  facts  as  to  price,  terms,  methods  on  “Gathering  Wild  Greens,”  in  gen-  and  the  San  Francisco  Hotel  - 
of  construction  and  such  outside  eral  session  Wednesday  morriing.  tion.  The  week  was  selected  ■ 
factors  as  transportation,  schools,  W’ednesday  afternoon  featured  a  split  meeting  of  officials  of  the  two  or 
shopping  districts,  etc.,  must  be  the  session  with  Evan  Mitchell,  Albany  izations  with  former  Governor  ■ 
features  of  every  advertisement  no  Knickerbocker  News,  leading  discus-  W.  Richardson,  president  of  tne^^ 
matter  how  small  it  may  be.  sion  on  “New  Phases  of  Management”  fornia  Press  Association; 

“2.  It  is  necessary  to  eliminate  as  for  the  large  newspaper  group,  and  Cramer,  Orange  News  ^ 

far  as  jwssible  the  advertising  of  Earl  W.  Beach,  Kalamazoo  Gazette,  Brown,  San  Rafael  Indepenaen 
‘jerry’  builders  who  are  only  out  after  for  the  small  newspaper  group.  past  president  of  the  CNPA. 


Walter  Campbell,  Detroit  Free  Press;  John 
NIehaus,  New  Orleans  Item,  and  C.  M. 
Carroll,  New  York  Times,  at  the  Classified 
Managers  convention  this  week. 


FATHER’S 

DAY 


■Odvetibina 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 


FATHOrS  DAY  IS  NEXT  SUNDAY 
MACVS  MEN'S  STORE  KNOWS 


his  inning  as  the  typical  customer, 
ther’s  Day  Theresa  Helburn,  Theater  Guild, 
apers,  na-  Tallulah  Bankhead,  star  of  ‘‘The 

lilers  pro-  Little  Foxes,”  and  daughter  of  Speaker 
sy  api>ear  Bankhead. 

Mrs.  Rudolph  M.  Binder,  president, 
notion  ef-  New  York  City  Federation  of  Women’s 
York  Sun  Clubs. 

)nd  annual  Mrs.  Preston  Davie, 
ir  Father’s  Anna  M.  Rosenberg,  regional  direc- 
_  tor  of  the  Social  Security  Board. 

J  Antoinette  Perry,  theatrical  pro¬ 

ducer. 

Dorothy  Shaver,  vice  -  president, 
Lord  &  Taylor. 

Mrs.  Dorothy  Swenson,  publicity 
director,  Abraham  &  Straus. 

Mme.  Alma  Clayburgh. 

Bernice  Fitzgibbon,  John  Wana- 
maker.  New  York  City. 

Provided  Editorial  Material 
Selection  of  the  12  Typical  Father 
finalists  gave  the  Sun  an  opportunity 
for  a  big  art  spread  in  its  June  10  edi¬ 
tion.  A  page  was  devoted  to  large  pic- 
^  tures  of  each  finalist  with  his  family. 

Pictures  of  the  women  judges  were 
also  featured. 

In  connection  with  the  final  award 
at  the  World’s  Fair  the  Sun  will  stage 
tabkiT  Sun  entertainment  for  which  it  has  re¬ 

cruited  some  of  the  most  brilliant  stars 
of  the  theatrical  world,  including  such 
j  V  !ti  names  as  Billy  Gaxton,  Eddie  Cantor, 

'  Joe  Cook,  Victor  Moore,  Sophie 

Tucker,  and  Mary  Martin. 

Interest  of  merchandisers  in  the 

-  promotion  is  indicated  by  the  long  list 

Father's  Day  of  valuable  products  donated  to  be 
given  to  the  Typical  Father,  includ¬ 
ing  a  Ford  sedan.  All  of  the  12  final¬ 
ists  also  received  merchandise  prizes. 

Two  national  advertisers  utilized 
Father’s  Day  as  a  theme  for  their  copy. 
Arrow  shirts  and  Seagram-Distillers 
Corporation.  The  Arrow  ad,  with  the 
headline  “Have  you  a  neglected  father 
in  your  home?”,  was  part  of  the 
regular  Arrow  campaign,  while  the 
Seagram  advertisement,  shown  on  this 
page,  was  a  special  piece  of  copy  urg¬ 
ing  moderation  in  the  use  of  liquor, 
carrying  on  a  theme  Seagram  has 
used  before. 

Featuring  a  drawing  of  a  small  boy 
Last  year  only  70  proudly  introducing  a  friend  to  his 
~  ’s  father,  the  advertisement  was  headed 
‘"That’s  my  dad.” 

‘It’s  a  real  responsibility  to  have  a 
highly  creditable  youngster  say  "That’s  my  dad’,”  the 


Advertising’s  role  as  “the  greatest 
exposition  in  the  world”  was  before 
Pacific  Coast  newspaper  publishers 
this  week  in  the  form  of  a  carefully- 
written  treatise  issued  from  San  Fran¬ 
cisco  offices  of  McCann -Erickson,  Inc. 
Author  of  this  thrust  at  advertising’s 
opponents  is  C.  E.  Persons,  a  veteran 
newspaperman  who  entered  agency 
work  and  now  is  a  McCann-Erickson 
vice-president. 

‘Here  is  an  invitation  to  thinking 
men  and  women  to  visit  this  continu¬ 
ous  ‘Fair’  .  .  .  entirely  rebuilt  each 
year  for  your  more  complete  enjoy¬ 
ment  of  life,”  reads  the  frontispiece. 
Accompanying  the  copies  mailed  pub¬ 
lishers  were  letters  explaining  the  con¬ 
tents  should  prove  of  interest,  and 
might  prove  usable. 

Promotes  Newspapers 

The  treatise’s  contents  provide  valu¬ 
able  weapons  for  use  against  anti¬ 
advertising  movements  and  in  pro¬ 
moting  the  newspaper.  ’The  messages 
sell  the  value  of  the  newspaper  to  the 
retailer,  a  factor  which  is  essential  to 
bolstering  revenue. 

Advertising  is  introduced  as  “this 
truly  marvelous  exposition  which 


copy  states.  “It  calls  for  understand¬ 
ing  and  thoughtful  control.  It  calls 
for  moderation. 

’’Fine  Whiskey  a  Luxury” 

“The  House  of  Seagram  selects 
‘Father’s  Day’  as  an  appropriate  time 
to  repeat  the  viewpoint  we  have  ex¬ 
pressed  so  often  in  the  past  five  years — • 
‘Fine  whiskey  is  a  luxury,  one  of  the 
pleasures  of  life  to  be  enjoyed  only  in 
moderation — never  at  the  sacrifice  of 
another  person’s  happiness’.” 

The  advertisement  appeared  in 
newspapers  in  key  cities  throughout 
the  country.  It  also  appeared  in  black 
and  white  in  six  magazines:  Collier's, 
Liberty,  Life,  Time,  Esquire,  Ken. 

A  window  display  centering  about  a 
blow-up  of  the  advertisement  was 
distributed  to  bars  and  taverns  in  all 
sections  of  the  nation. 

“It  should,  by  now,  be  obvious  to 
all  who  have  followed  the  campaign 
for  moderation  over  the  past  five  years 
that  our  appeals  for  restraint  in  drink¬ 
ing  are  not  advertising  stunts  but  rep¬ 
resent  sincere  and  honest  efforts  to 
eliminate  certain  anti-social  elements 
for  the  benefit  of  the  community  and 
the  liquor  industry  itself,”  Walter  M. 
Swertfager,  director  of  advertising  and 
sales  promotion  for  Seagram’s  said. 

One  of  the  cleverest  retail  adver¬ 
tisements  on  Father’s  Day  was,  as 
usual,  the  work  of  R.  H.  Macy  de¬ 
partment  store.  New  York.  Repro¬ 
duced  above,  the  theme  was  the  song 
from  “Leave  It  to  Me,” — “My  Heart 
Belongs  to  Daddy.”  The  text  in  the 
top  outlined  heart  says  in  part:  “Do 
you  remember  your  first  kiss?  The 
front  porch?  That  irresistible  Waldo? 
And  Father  interrupting  to  remind 
you  it  was  half-past  ten?  Then  give 
Father  a  pair  of  slippers  with  hard 
leather  soles — and  you’ll  hear  him 
coming  next  time.” 

We  have  dwealt  at  such  length  on 
Father’s  Day  copy  and  promotion  in 
the  belief  that  almost  any  daily  news¬ 
paper  which  concentrates  thought  and 
effort  on  the  event  can  show  a  gain 
in  local  linage. 


Second  ad  in  New  York  Sun 
promotion  series. 

:isco  and  New  York  Expositions  for 

»  whole  year.  ’  Day  promotion  advertisements,  award- 

The  “ex{X)sition  exhibits”  analyzed  ing  a  $500  prize  to  the  winner,  Jane 
ire  food,  health,  travel,  the  home,  lei-  Mitchell  Robeson,  advertising  man- 
sure  and  culture.  Advertising  induced  ager  of  Grabowsky's  store.  Pittsburgh, 
iemand.  swelled  production  and  made  oa  Daii:,,*  tJ«>  Ad  Sariat 

food  products  available  at  moderate  it-  r  d  •  • 

.  «•  1  •  *  First  ad  m  the  series  appeared  in 

duldn?!  V  T  the  Sun  June  10.  when  Ihe  daily 

and  has  thereby  ^  ^  P  ^  . 

taken  mother  out  of  the  kitchen.  fp,  .,  , 

These  foods  have  been  prepared  The  other  ads  appeared  June  12  14 

‘'ritrK*”  _ _ i  A.  ta  u  ij  16.  The  amount  of  national  inter- 

alltomi^T  d"  t  est  stirred  up  by  the  Sun  is  shown  by 

rir  ‘‘  these  foods,  reducing  that  99  dailies  throughout  the 

costs,  while  every  dime  spent  in  .  ,  ^  _ 

food  advertising  means  dollarV  saved  ‘^“^"‘ry  also  ran  the  series,  paying  a 

to  the  family  in  lower  costs  through  to  the  Sun  to  cover  the 

larger  production  and  quantity  sales.”  ^  ^  ^  ’  'tu  c  ’ 

^  papers  carried  the  copy.  The  Sun  _ 

Reduces  Cost  Father’s  Day  edition  carried  15,000  by  the  phra.se 

For  the  home,  it  is  pointed  out,  ad-  lines  of  national  and  local  Father’s 
vertising  is  constantly  finding  new  Day  advertising,  a  l..fil...y  . 
jnarkets  for  products,  and  hammers  showing  for  a  first  attempt, 
down  the  costs  through  greater  pro-  The  Sun  went  to  town  in  dramatiz- 
duction.  As  to  health,  “making  health  ing  its  promotion  by  conducting  a 
pleasant  as  well  as  wise  is  one  of  the  contest  to  select  the  Typical  Father. 

Sreat  achievements  and  objectives  we  Nominations  were  made  by  friends  and 

S'*  watch  for  in  Advertising —  families  in  short  essays  outlining  the 

®  World  s  Greatest  Exposition.”  characteristics  which  might  make  the 
f  part  in  promotion  nominees  eligible  for  selection.  A 

“horseless  carriage”  group  of  12  fathers  was  chosen  from 
tnH  ’  Columbian  Exposition  into  ten  geographical  areas  within  a  radius 
I  ten-times  better  car  costing  of  50  miles  from  New  York  and  on 
'T  ^  was  featured  in  the  Sunday,  June  18,  at  an  elaborate  cere- 

int^*  •  discussion.  After  mony  at  the  World's  Fair  the  Typical 

glimpses  at  the  Leisure  and  Father  will  be  chosen  from  this  group, 
tire  exhibits  in  the  Advertising  A  group  of  15  prominent  women  was 
survey  ended  with  the  chosen  as  the  board  of  judges,  as  fol- 
m  truth  in  advertising,  lows: 

Adv°  •  American  Association  of  Mrs.  William  Dick  Sporborg,  chair- 

Agencies  for  25  years.  man,  American  Mothers'  Declaration. 
imtvYrt^  many  services,  the  most  Gertrude  Lane,  editor.  Woman's 

of  foundation  of  all  Home  Companion. 

to  em  is  Advertising’s  honest  report  Dorothy  Kenyon.  Municipal  Court 
you  and  me  of  what  we  can  buv.  Justice. 
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THATS  MY  ])\\Y 


Campaigns  and  Accounts 


HEIDELBERG  BREWING  CO..  Cov¬ 
ington,  Ky.,  producers  of  Student 
Prince.  Baden  and  Heirloom  Beer,  ha.s 
appointed  the  Keelor  &  Stites  Co.,  Cin¬ 
cinnati,  as  its  advertising  counsel. 
(Contimied  on  page  20) 
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EDITOR  6,  PUBLISHER 


Conrad  Asks  for  Answers 
To  Press  Criticism 

NEA  President  on  Alaskan  Tour,  Makes  Plea 
For  Vigorous  Response  to  Critics  .  .  . 

Contest  Winners  Announced 


A  PLEA  FOR  more  vigorous  response 

to  press  criticism  on  the  part  of 
non-metropolitan  newspaper  execu¬ 
tives  was  sounded  by  President  W.  H. 
Conrad,  Medford  (Wis.)  Star-News, 
in  his  annual  report  given  at  the  open¬ 
ing  business  sessions  of  the  54th  Na¬ 
tional  Eklitorial  Association  conven¬ 
tion  on  board  the  S.S.  Aleutian  this 
week,  enroute  to  Alaska. 

“This  is  a  period  of  rapid  change 
and  the  changes  will  affect  news¬ 
papers  for  better  or  for  worse — for 
the  worse  if  we  take  it  lying  down, 
for  the  better  if  we  can  make  our 
more  lackadaisical  brothers  in  news¬ 
paper  arms  awaken  out  of  their  leth¬ 
argy,”  declared  Mr.  Conrad. 

Election  June  28 

The  NEA  convention  party,  con¬ 
sisting  of  more  than  240  members  and 
their  families,  sailed  from  Seattle, 
June  13.  Following  a  16-day  cruise 
to  Alaska,  the  convention  will  adjourn 
June  29.  upon  arrival  of  the  S.S.  Aleu¬ 
tian  at  Seattle.  Election  of  officers 
will  take  place  on  board  ship. 
June  28. 

Awards  to  winners  in  16  divisions 
of  the  1939  National  Newspaper  con¬ 
tests  spKjnsored  by  the  NEA  were 
made  aboard  the  S.S.  Aleutian. 

This  year,  from  the  414  newspapers 
entered,  the  Glendale  (Calif.)  News- 
Press  was  selected  for  two  first-place 
prizes,  in  the  contests  for  General  Ex¬ 
cellence  among  daily  newspapers  of 
over  3,500  circulation  and  for  General 
Excellence  in  Typography.  W.  S.  Kel¬ 
logg.  publisher  of  the  News-Press,  is 
president  of  the  California  New.spapsr 
Publishers  Association. 

Six  other  newspapers  won  awards 
in  two  separate  contests.  The  Wash¬ 
ington  (N.  J.)  Star  received  second- 
place  award  in  the  Best  Editorial  Page 
contest  and  third-place  award  in  the 
contest  for  General  Excellence  among 
weekly  newspapers  of  over  1.000  cir¬ 
culation.  The  Norman  (Okla.)  Trans¬ 
cript  was  awarded  second  place  in  the 
contest  for  General  Excellence  among 
dailies  of  over  3.500  circulation  and 
second  place  in  the  daily  division  of 
the  Newspap>er  Production  contest. 

Community  Service  Award 

To  the  Chelsea  (Mass.)  Evening 
Record  went  the  first-place  award  in 
the  daily  division  of  the  Community 
Service  contest  and  second  -  place 
award  in  the  contest  for  General  Ex¬ 
cellence  among  daily  newspapers  of 
under  3.500  circulation.  The  Still- 
water  (Okla.)  Daily  Press  received 
first  prize  in  the  daily  division  of  the 
Newspaper  Production  contest  and 
third  prize  in  the  contest  for  General 
Excellence  among  daily  newspajjers 
of  under  3.500  circulation. 

The  Montclair  (N.  J.)  Times  was 
awarded  first  place  in  the  weekly  divi¬ 
sion  of  the  Newspaper  Production 
contest  and  second  place  in  the  con¬ 
test  for  General  Excellence  in  Typo¬ 
graphy.  To  the  Sheldon  (Iowa)  Mail 
went  the  first -place  award  in  the 
weekly  division  of  the  Community 
Service  contest  and  second  place  for 
the  Best  Use  of  Illustrative  Material. 

“Twenty-three  of  the  48  state  asso¬ 
ciations  are  now  affiliated  with  the 
national,  their  entire  memberships 
part  of  the  National  Eklitorial  Asso¬ 
ciation,”  President  Conrad  reported. 


“Several  other  states  and  combina¬ 
tions  of  states  are  considering  the  em¬ 
ployment  of  full  time  paid  secre¬ 
taries  and  ultimate  affiliation.  Other 
state  newspaper  associations,  some 
with  and  some  without  full  time  paid 
secretaries,  are  moving  now  toward 
affiliation. 

“This  federation  plan  will  give  the 
national  association  the  numerical 
strength  to  carry  on  the  four  activi¬ 
ties  which  it  seems  to  me  should  be 
its  major  activities  of  the  present:  The 
first,  services  to  individual  publish¬ 
ers  throughout  the  country,  including 
such  helps  as  exchange  of  publish¬ 
ers’  information.  The  second,  serv¬ 
ices  to  state  press  association  busi¬ 
ness  managers  and  secretaries,  in¬ 
cluding  such  helps  as  exchange  of  in¬ 
formation  on  state  laws  affecting  news¬ 
papers  whether  adversely  or  bene¬ 
ficially.  The  third,  rebuilding  news- 
pai)ers  in  the  confidence  of  the  pub¬ 
lic  and  regaining  the  portion  of  good 
will  that  has  been  lost  by  irresponsi¬ 
ble  journalism.  Fourth,  adequately 
financed  representation  at  Washing¬ 
ton  to  protect  your  interests  and 
nine. 

Two  Problems  of  AfRIiation 

“Two  of  the  problems  brought  up 
by  affiliation  are;  (1)  the  difficulty 
of  financing  the  association  in  the 
face  of  the  seemingly  inevitable  cur¬ 
tailment  of  dues  income  during  the 
period  of  only  partial  acceptance  of 
the  affiliation  plan,  and  (2)  the  diffi¬ 
culty  in  making  individual  publish¬ 
ers  see  the  value  of  the  national  or¬ 
ganization  work  when  credit  for  its 
performance  is  so  easily  lost  by  the 
time  knowledge  of  it  filters  down  to 
them  through  their  state  associations. 

“I  firmly  believe  that  every  news¬ 
paper  in  this  country,  from  the  Po- 
dunk  Gazette  to  the  great  Neu' 
York  Times,  has  a  real  stake  in 
this  National  Editorial  Association. 
Every  one  of  the  10,385  weeklies 
and  2,167  dailies  have  a  direct  in¬ 
terest  in  the  success  of  our  organ¬ 
ization.  We  are  in  a  better  posi¬ 
tion  than  any  other  newspaper  group 
to  make  our  voice  heard  nationally 
and  to  fight  the  unwarranted  claims 
and  the  sometimes  asinine  attacks  on 
newspapers  which  newspapers  gen¬ 
erally  have  been  taking  lying  down 
or  with  a  yawn.  And  now  is  the  time 
to  do  it.  In  the  language  of  our  dis¬ 
tinguished  speaker  of  this  afternoon. 
James  Wright  Brown,  of  Editor  &• 
Publisher,  in  a  personal  letter  which 
I  have  his  permission  to  quote; 

“  ‘The  fraternity  seems  to  be  alert 
to  the  necessity  of  meeting  the  criti¬ 
cism  of  disappointed  politicians  and 
overzealous  social  workers  and  com¬ 
petitive  media,  and,  if  I  mistake  not, 
we  are  going  to  have  more  vigorous 
response  to  such  criticism  in  the  future 
than  we  have  in  the  past,’  I  concur 
with  him  most  heartily;  I  would  not 
have  concurred  with  him  so  enthu¬ 
siastically  even  so  short  a  time  back 
as  one  year  ago.  This  is  a  period  of 
rapid  change  and  the  changes  will 
effect  newspapers  for  better  or  for 
worse — for  the  worse  if  we  take  it  ly¬ 
ing  down,  for  the  better  if  we  can 
make  our  more  lackadaisical  brothers 
in  newspaper  arms  awaken  out  of 
their  lethargy.” 


ON  NEA  ALASKA  TRIP 

James  Wright  Brown,  publisher  of  EDITOR 
&  PUBLISHER,  accompanied  by  Mrs.  Brown 
and  their  daughter,  Virginia,  were  members 
of  the  party  of  240  newspapermen  and  their 
families  whose  Northern  Pacific  special 
train  stopped  in  the  Twin  Cities  June  10 
en  route  to  Alaska  for  the  annual  conven¬ 
tion  of  the  National  Editorial  Association. 


Makes  Recommendations 

Mr.  Conrad  recommended  continu¬ 
ation  of  the  “experiment  of  the  fall 
meeting  of  last  year.  I  would  make 
it,  at  the  home  office,  the  main  an¬ 
nual  business  meeting  of  the  organ¬ 
ization,  that  the  executive  secretary 
gradually  work  toward  the  payment 
of  all  affiliated  dues  quarterly  and  in 
advance,  and  that  the  per  member 
affiliated  dues  be  gradually  increased 
to  make  that  class  of  membership 
take  a  larger  portion  of  the  increasing 
expense  of  the  ooeration  of  the  Chi¬ 
cago  office;  also,  that  there  be  a  more 
intensive  effort  made  to  obtain  in¬ 
dividual  membership.s  in  the  non- 
affiliated  states,  and  that  there  be 
worked  out  a  plan  for  thoroughly 
scouring  the  field  for  methods  of  in¬ 
creasing  the  numbers  in  that  loyal 
group.” 

Mr.  Conrad  concluded:  “I  hope  1 
never  share  the  gloom  of  the  boys 
who  have  so  often  and  so  glibly  pre¬ 
dicted  the  end  of  the  small  town  news¬ 
paper  and  have  stated  so  smugly  that 
newspaper  influence  has  passed.  I 
firmly  believe  that  the  good  news- 
paf>er,  large  or  small,  is  far  better 
than  it  ever  was  before  and  that  its 
influence  —  applied  differently  of 
course  now  than  in  the  old  Horace 
Greeley  Horatio  Alger  days — is  a  still 
greater  influence  than  it  ever  was  in 
those  days.” 

Contest  Winners 

Winners  in  each  NEA  contest  and 
the  donor  of  each  award  follow: 

(iKNEK.M.  KMKI.l.KXIK  UONTKST 
(Weekly  Ilivisioii — liver  I  .OIKI  I'ireiilatinii) 

First  McMintfiillr  (Ore.)  Ti'IcphniicRrg 
istrr:  scciind — Fort  .■ttkiiison  (Wise.)  Jrffcr.inn 
Ci'Uiily  Vitioii:  third  U'asliiiigton  (X.  J.) 

Star:  dtiiior  of  trophy — Western  NewspajK-r 
I'liioii. 

(Weekly  Ilivisioii — I  iiiler  1  .IMItl  Cireiiliitioii ) 

First — lirroii  I.oki'  (Minn.)  .Vi-n-.t;  second 
—  Ifoiniltott  (X.  ^’.)  Ri'ttfl’liran :  third- — 

Itinisiiiiilr  (Calif.)  .Vi-ri'.c;  itonor  of  trniihy — 
Western  XewspaiK-r  I’nion. 

(Iliiily  Ilivisioii — liver  .'l.-TIMI  I'ireiihilioii) 

F'irst  (ih'iutolc  (Calif.)  S'ctcsPrrss :  sec¬ 
ond — ,\'onnait  (Okla.)  Transcript;  third-  - 
Fi  Ucfontaiiic  (Ohio  )  Daily  llrainitirr :  donor 
of  trojiby — KniTOR  &  I’i  bi.isi)v:r. 

(Iliiily  Ilivisioii — tinier  .'{..'ilHI  I'ireiiliition ) 

First — Iiitcrnalioiial  Falls  (Minn.)  Journal; 
'(cond  Chelsea  (Mass.)  F.vening  Rccoril ; 
third  Stillwater  (Okla.)  Daily  Press;  donor 
of  trophy — KntTOR  &  Fi  blishfr. 

BEST  nil  NTKt  niKKKsniMIKNTS' 
I'llNTEST 

First  Mi-s  Inia  Mae  firiffin.  Koshtiry  cor- 
resiionilent  for  the  If  alton  (X.  Y. )  Reporter; 


second — Mrs.  Warren  O.  Danuls.  Paridtvil'. 
correspondent  for  the  Puts, lain  (X.  Y.) 
ald-Recorder;  third — Mrs.  Iloiistun  Joniar 
Jordan  Hill  correspondent  for  the  H'ins/i,,. 
(La.)  .Vcwj-.  liHcr/cuii;  donor  of  tropb-^ 
Xews)>aper  Association  Service  Ilitreau. 

liKXKKAL  K.M'EI.LKM'E  IN  T VI‘(MiR tBui 
lONTEST  ’ 

First- -Glendale  (Calif.)  .\',-as-l‘rcss:  yt 
oi'd-  -  Montclair  (X.  J.)  Times;  third— Jf,,, 
dale  (X.  Y.)  Inquirer;  ilonor  of  trophr- 

Linotype  News. 

(  I.ASSIFIEII  All  (ONTKST 

I'irst  -ll’ayneslield  (Ohio)  Clir, nn'clr ;  stcic.. 

—  -  Hillsboro  ( <  Ire. )  .1  riiiis .  t  hird  — 

(X.  Y.)  .  idrert'ser ;  donor  of  trophy— XE.\ 
I’resideiit  W.  II.  Conrad. 

Jlllt  |•KI^Tl^li  KMIIItn  rOXTIST 

First  Clarerruiat  (C.alif. )  Courier;  s«or. 

—  flVZ/rr/cy  (.Mass.)  Ttr.ensinan ;  third— Be 
rington  (111.)  Riy  ii'w;  <lonor  of  award — .Norh 
ern  .States  FinveloiK-  Conii>any. 

NEWSrATEK  rKllllllTKIX  HIXTEST 
(Weekly  Ilivisioii) 

First- -Montclair  (\.  J  )  Times;  stcipm!- 
II  est  I'nion  (Iowa)  Fayette  Cuuiily  Cnici 
thiril-  .\'ortliw<'o,f  (Iowa)  .Inchor;  donor  • 
troiihy  Ludlow  TypoRraph  (  ompany. 

(Iliiily  Ilivisioii) 

First  .Stilheater  (Okla.)  Daily  Press;  SK 
oinl  Xorinaa  (Okla.)  Trairseript;  thirti- 
l■ranklin  (Itid. )  livening  Xtar;  donor  of  trop'r; 

—  Ludlow  Typograiih  Company 

(  tl.MMIMTY  SEKVIt  E  ( OXTtST 
(Weekly  Ilivision) 

F'irst — Sheldon  (Iowa)  Mail;  second— C(- 
di:  (Ohio)  Republican;  thiril  Chicago  (III 
Southtown  Economist ;  donor  of  plaque  -ScH- 
of  Journalism.  I'niversity  of  Missouri. 

(Iluily  Ilivisioii) 

First — Chelsea  (.Mass.)  livening  Remt 
second — Portales  (X.  .Mex.)  Sews:  thiri- 
McCoinb  (Miss.)  Daily  Enterprise;  doiKi' 
plaque— Schisd  of  Journalism.  I'niversity 
M  issouri. 

BEST  EIIITOKI  AI.  BABE  <  OXTI'M 

F'irst — Hood  River  (Ore.)  .Vi-ej;  seerwi- 
ll  ’ashington  (X.  J. )  .Star;  third — iadysm' 
(Wise.)  News;  donor  of  trophy— Past  prr- 
deiits  of  Xational  Flditorial  Association. 

MOST  (H  TSTAMlIXti  EBITIOX  ( ONTM 
(Weekly  Ilivisioii) 

First — Sanger  (Calif.)  Herald;  securil 
Plymouth  (Mass.)  Old  Colony  .Meninrial :  tbtr 
— Lloyd  Hidlister.  Inc..  Wilmette.  III.:  dsn ' 
of  trophy — Meyer  Both  Company. 

(Iliiily  Ilivision) 

First-  -  .Sheridan  (Wyo. )  Press:  secunc- 
t  asper  (Wyo.)  Tribune-Herald:  third— .(■ 
ehoragr  (.-Miiskil  Daily  Tunes:  domir 
trophy  Meyer  Both  (  ompatiy. 

BEST  I  SE  OE  ll.I.I  STB ATIX  E  MATI.KIU 
<  tIXTEST 

(For  MeekI.s  Newspiipers) 

First  Pella  (lowii)  Chronicle,  sect 
Sheldon  (  I  wa )  Mail:  third  I.arcia  ' 
(.X.  Y.  1  Tiiin-s:  donor  of  troph.'  NE.\  E' 
Ki  avinu  I  )e)iartinent. 

Two  members  of  the  National  E(i;- 
torial  Association  were  presentK 
with  the  second  J.  O.  Amos  Memor.o 
Award  for  outstanding  service  to  lit 
association.  They  are  W.  H.  Conrac 
retiring  NEA  president,  and  Majff 
Bruce  R.  McCoy,  manager  of  the 
Louisiana  Press  Association. 
entations  were  made  by  E.  C.  Amoso. 
the  Sidney  (O.)  Daily  News.  dor. 
of  the  award. 

Mr.  Conrad  was  honored  for  his  (»• 
votion  of  time  and  energy  during  k- 
term  as  president.  He  was  cited 
having  made  “a  real  contribution 
the  newspapers  of  America,  esjwiak 
to  the  weeklies,  by  demonstrating 
possibilities  of  developing  classine-- 
advertising.” 

Major  McCoy,  who  is  also  a  mem¬ 
ber  of  the  journalism  facultj'  « 
Louisiana  State  University,  was  ac¬ 
tive  in  formulating  the  plan 
made  possible  the  hiring  of  an 
tive  secretary  by  joint  financing  * 
the  NEA  and  Newspaper  Associath 
Managers.  Among  his  contributiof- 
are  a  classified  advertising  service  arj- 
“Folks,’’  a  handbook  for  country  co- 
respondents. 

SEEKS  'DAILY  DOUBLE' 

The  Chicago  Times  is  conducting- 
daily  feature  looking  for 
famous  people.  Readers  are 
to  send  in  pictures  of  people  that 
semble  famous  personalities  ^*'‘1 
brities.  The  feature  is  handled  b> 
“Daily  Double"  editor. 


TW 


Total  t  •  I  0  t 
V  0  I  «  01  ( 

3S  Wotks— I  111 

$274.348,1 63.06 
184.236.050.23 
138.411,943.42 
95.044,910.89 
82.240.580.45 
73,521.643.77 
69,855.720.73 
50.596,429.18 
49.297.804.06 


AREA 


This  is  good  news  for  every  sales  mana¬ 
ger,  who  has  to  make  his  advertising 
dollars  go  the  limit  (and  who  doesn't). 

The  Cleveland  2-for-l  market  contains 
Greater  Cleveland — Ohio’s  largest  mar¬ 
ket  PLUS  the  26  adjacent  counties — 
Ohio’s  second  larflest  market— together 
accounting  for  36.2'  <  of  the  state’s  total 
retail  sales! 


■it  Cuyaheqo  County  (Clovoland) 
it  Countios  ( Adjocont  tv  CItvelond) 

Hamilton  Countv  ..(Cincinnati) 

Fronlilin  County  (Columbus) 

Lucas  County .....  (Toltdo) 

Summit  County  (Akron)  . 

Montqomory  County  (Dayton) 
it  Molioning  County.  .  (Younqstown) 

tk  Stork  County  . (Canton)  ... 

Total  tor  above  9  markets  .  $1 

Grand  total  tor  state  .  1 

Oloeicato  4rtei  W  COMPeCT  CLlVtlAND  UAHKIT 


GREATER 

(.LEVELANO 


ADJACENT 

COUNTIES 


VolytTf 


Nowhere  else  in  America  can  you 
a  more  fertile  sales-producing  area, 
the  Plain  Dealer  .ALONE  covers  it 


SUMMIT 

COUNTY 


STARK 

COUNTY 


MAHONING 

ClUINTY 


Ask  your  distributor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-for-l  market — Cleveland  and  the 
26-county  area.  Then  ask  your  advertis¬ 
ing  agency  how  the  l^lain  Dealer  covers 
this  (Cleveland  2-for-l  market  at  ONE 
low  cost. 


THI  COMPACT  CLEVdAND  MAHKET  1*37.000.0»UO— 4»*.  OS  OHIO'S  *ETAIl  SALES' 


In  the  above  chart,  Greater  Cleveland  and  the  26  neighboring 
counties  are  indicated  by  the  two  shaded  bars. 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B.  Woodward,  Inc. 
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Increase  in  Safety  News 
Aids  Life-Saving  Drive 

Safety  Council  Praises  Dailies'  Co-operation 
. . .  National  Newspaper  Editors  Now  Keenly 
Aware  of  Importance  of  These  Stories 
By  GEORGE  A.  BRANDENBURG 


SAFETY  is  definitely  news.  It  has 
graduated  from  the  inside  pages  to 
page  one  in  newspapers. 

Such  is  the  conclusion  reached  after 
a  visit  to  the  publicity  division  of  the 
National  Safety  Council  in  Chicago. 
No  attempt  is  made  to  estimate  the 
number  of  column  inches  the  news¬ 
papers  and  magazines  devote  to  safety 
stories.  More  significant  is  the  fact 
that  newspaper  editors  are  keenly 
aware  of  the  importance  of  safety  as 
news  and  are  either  developing  their 
own  stories,  or  calling  upon  the  safety 
council  for  help. 

Continuous  Campaigning 
That  continuous  newspaper  cam¬ 
paigning  for  safety,  particularly  on  the 
streets  and  highways,  has  helped 
tremendously  is  the  fact  last  year  the 
accident  death  toll  dropped  10,200.  A 
lOCf  reduction  in  traffic  deaths  was 
the  principal  factor  in  the  all  accident 
death  decline.  Traffic  fatalities  de¬ 
creased  from  39,643  in  1937  to  32,000 
in  1938. 

Neither  newspapers  nor  the  safety 
council  claim  that  publicity  was  solely 
responsible  for  the  decline  in  the  ac¬ 
cidental  death  rate.  Safer  highways, 
safer  cars,  better  administration  of 
traffic  laws,  better  organized  safety 
campaigning  were  among  the  many 
apparent  reasons  for  decrease  in  fa¬ 
talities.  generally,  although  for  the 
first  time  in  10  years  the  home  acci¬ 
dental  death  toll  exceeded  the  nation’s 
traffic  toll. 

There  is  no  denying  the  fact,  how- 
ev’er.  that  more  and  better  publicity 
than  ever  before,  particularly  in  the 
newspapers,  aided  greatly  in  impress¬ 
ing  the  public  with  the  tragedy  and 
economic  cost  of  accidents  and  how  to 
av'oid  them. 

“Without  this  splendid  co-operation 
from  the  press,  the  radio,  magazines 
and  other  media,  the  National  Safety 
Council  couldn’t  get  to  first  base  in 
telling  the  world  of  the  latest  develop¬ 
ments  in  accident  prevention,”  de¬ 
clared  Paul  Jones,  director  of 
publicity. 

Former  Newsmen  in  Charge 

Mr.  Jones,  a  former  newspaperman 
of  18  years’  experience  on  newspapers 
in  Kansas  City,  Toledo  and  Cleveland, 
views  the  council’s  relations  with 
newspapers  from  the  standpoint  of  the 
city  desk.  He  doesn’t  expect  an  editor 
to  feel  duty-bound  to  print  safety 
material  unless  it  is  truly  in  the  class 
of  real  news.  His  experience  as  pub¬ 
licity  director  the  last  two  years  has 
convinced  him  the  average  editor  is 
more  than  glad  to  publish  any  legi¬ 
timate  story  dealing  with  accident 
prevention. 

“The  National  Safety  Council  is  not 
a  reformer  but  tries  to  be  an  edu¬ 
cator.”  said  Mr.  Jones  in  discussing  his 
division’s  relations  with  newspapers. 
He  explained  the  national  council  has 
no  branches  and  that  local  and  state 
groups  are  entirely  autonomous. 

“We  are  not  trying  to  squeeze  out 
the  local  safety  groups,  but  rather, 
we  serve  as  a  clearing  house  for  all 
types  of  safety  stories,”  he  said. 

Mr.  Jones  dislikes  to  “preach,” 
judging  from  his  comments  to  Editor 
&  Publisher.  He  does  feel,  however. 


that  newspapers,  in  order  to  do  a  ^ 
good  job  of  safety  campaigning,  need  i 
to  enlist  the  active  co-operation  of  i 
community  leaders  and  public  offi- 1 
cials.  Mr.  Jones  does  not  discredit ' 
“safety  weeks.”  admitting  they  may 
help  to  start  the  ball  rolling,  but  he 
believes  the  only  successful  safety 
program  is  an  all-year-around  effort.  I 
Year-Round  Program  Best 
“Cities  which  have  made  the  best 
safety  records  are  those  where  news¬ 
papers  and  public  officials  have  pro¬ 
moted  safety  on  a  continuous  all-year 
program,”  he  added. 

Four  men  in  the  publicity  division 
devote  their  entire  time  to  getting 
safety’s  message  to  the  public.  In¬ 
cluded  in  the  newspaper  safety  serv¬ 
ice,  which  is  under  the  direction  of 
Marshall  D.  Shulman,  formerly  of  the 
Detroit  News,  are  the  following: 

Releases  on  .'seasonal  hazards,  recent 
developments  in  safety  work  and  acti-  , 
vities  of  the  council;  mat  services,  I 
including  cartoon  series  and  illustra¬ 
tions  on  safety  subjects;  radiograms, 
prepared  for  radio  stations  but  used 
by  many  newspapers  as  fillers;  and  an 
advisory  service,  supplying  editorial 
writers  and  those  interested  in  safety 
with  information,  including  answers  to 
specific  problems. 

Most  of  the  publicity  material  re¬ 
leased  by  the  national  council  is  what 
might  be  termed  “positive  propa¬ 
ganda’’  of  the  constructive  type, 
rather  than  the  “And  Sudden  Death” 
style  of  telling  what  is  being  done  to 
save  lives  and  prevent  injuries.  By 
the  same  token,  most  safety  stories  are 
found  in  the  news  colums.  rather  than  ( 
on  the  editorial  pages  of  newspapers, 
it  was  pointed  out. 

"Grateful  to  Press" 

“We  don’t  have  to  tell  newspapers 
that  we  think  safety  is  news,”  said 
W.  H.  Cameron,  managing  director  of 
the  National  Safety  Council,  in  dis¬ 
cussing  the  subject  with  Editor  & 
Publisher.  “They  have  told  us.” 

“We  are  continually  grateful  to  the 
American  pre.ss  for  its  constant  battle 
against  accidents  and  for  its  unwaver¬ 
ing  support  of  any  legitimate  safety 
enterprise.  The  achievement  last  year 
of  reducing  traffic  deaths  in  the  United 
States  by  7,640  would,  of  course,  never 
have  been  po.ssible  without  the  tre¬ 
mendously  active  part  played  by 
newspapers. 

“But  the  battle  is  not  won  by  a  long 
shot.”  he  added.  “Not  only  must 
traffic  deaths  come  down  much  lower, 
but  the  field  of  accident  prevention 
in  the  home  offers  a  challenge  and 
an  opportunity  to  newspapers.  When 
deaths  from  accidents  in  the  home 
total  32,500  in  one  year  and  surpass 
traffic  deaths,  there  certainly  is  need 
for  anything  newspapers  can  do.” 

Mr.  Cameron  said  the  intelligent  and 
vigorous  manner  in  which  newspapers 
have  attacked  the  accident  problem 
is  “one  of  the  finest  evidences  of  the 
quality  of  American  journalism.” 

■ 

CHANGES  TITLE 

Effective  June  9.  the  Orange  (N.  J.) 
Courier  changed  its  name  to  the  Eve¬ 
ning  Transcript. 


How  Do  We  Know? 

How  do  we  know  that  New  York,  which  contains 
the  worst  and  the  best  of  national  markets,  is  a  market 
for  volume-at-a-profit— if  you  know  how? 


How  do  we  know  Herald  Tribune  readers  bought 
more  new  cars  in  ’37  than  did  the  entire  populations 
of  any  of  36  states? 

How  do  we  know  that  slightly  more  Herald  Tribune 
readers  use  oil  than  coal? 

How  do  we  know  that  during  1937-38,  in  the 
Herald  Tribune  portion  of  the  New  York  market,  the 
popularity  position  of  two  leading  radios  was  switched? 


How  do  we  know  that  Herald  Tribune  readers  con¬ 
sume  in  this  order:  beer,  rye,  gin,  wine,  scotch? 

How  do  we  know  the  next  major  purchase  of  the  profit- 
portion  of  the  New  York  market  will  be  furniture,  that 
an  automobile,  radio  and  piano  are  next  on  the  list- 
in  that  order? 

These,  and  hundreds  of  other  facts  loaded  with  infor¬ 
mation  for  business  in  the  New  York  market, 
being  developed  from  the  Study  of  Homes  recentl; 
completed  by  the  New  York  Herald  Tribune.  The? 
open  new  selling  opportunities  in  the  profit-portios 
of  the  world’s  finest  market. 

NEW  YORK 

ITcralb  ^Tribune 


This  Week 


3icira(b  tribune  3*(oTne  institute 


Because  so  many  New  Yorkers 
come  from  anywhere  but  New 
York,  they  are  often  rated  the 
most  complex  Americans  in  captivity! 

But  however  complex  they  may  be  — 
in  background,  nationality  or  tastes  — 
they  must  nonetheless  have  a  home  life! 

The  only  problem  is  to  pierce  through 
the  maze  of  apparent  contrasts  and 
complexity  and  see  what  kind  of  home 
life  a  New  Worker’s  really  is! 

Where  do  they  live  —  in  apartments 
or  houses?  In  three  rooms  or  six?  What 
do  they  wear  —  and  what  do  they  pay 
for  their  clothes?  What  do  they  choose 
to  eat?  Do  they  read  books  —  or  go  to 
the  ntovies?  On  what  kind  of  household 
goods  do  they  spend  money  —  a  radio, 
a  car.  a  refrigerator,  even  — for  you 
can  never  tell  —  a  sewing  machine? 

To  learn  the  answers  to  these  ques¬ 
tions— to  know.  in  short,  the  seemingly 
elusive  habits  of  its  readers  —  one  day 
last  summer  this  newspaper  began  a 
project  called  the  Herald  Tribune 
Study  of  Homes. 

Its  object  was  not  curiosity,  but 
rather  toenable  the  Home  Institute  and 
other  departments  of  this  paper  to  serve 
its  readers  better  by  knowing  their 
needs,  wants  and  the  way  they  lived. 

To  a  large  group  of  readers,  those 
who  at  one  time  or  another  had  in¬ 
quired  about  the  various  informa¬ 
tion  services  of  this  newspaper.  Mrs. 
\Villiam  Brown  Meloney.  Executive 
Director  of  the  Herald  Tribune  Home 
Institute,  sent  a  letter  asking  if  they 
would  cooperate  on  a  survey  of  the 
home  life  and  habits  of  New  W  orkers  — 
that  is,  on  a  study  of  themselves. 

Thousands  replied  they  would.  To 
them  went  a  questionnaire  so  thorough 
and  comprehensive  that  no  one  but  a 
conscientious  interested  person  would  take 
the  half  hour  or  more  to  fill  it  out.  No  names 
were  asked  or  desired  on  the  questionnaires  so 
the  answers  could  -  and  did  -  give  extensive 
and  personal  information. 

Now.  thanks  to  those  conscientious  persons 
we  know  more  about  New  W  orkers  -  that  is 
to  My.  about  readers  of  the  New  ^  ork  Herald 
Iribune  — than  ever  before.  The  facts,  so 
decidedly  helpful  to  us  in  serving  our  readers, 
^e  also  decidedly  interesting  —  and  quite 
Illuminating  —  in  themselves! 

Here  then,  is  a  survey-eye  view  of  the 
home  life  of  New  "i  orkers. 
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They  cooperated  on  a  survey  of  themselves 

THE  HOME  LIFE 
OF  A  NEW  YORKER 

How  do  New  Yorkers  live?  Where  do  they 
like  to  shop?  Whai  do  Ihey  wear?  Here 
are  the  answers  to  our  recent  question¬ 
naire.  How  closely  do  they  picture  you? 


coal  stoker.  One  ir.  fourteen  heats  with  gas. 
WAof'  s  in  their  house? 

A  radio,  almost  positively.  And  that  radio 
IS  probably  four  years  old  (or  it  icas  that  old. 
when  they  bought  a  new  one).  A  mechanical’ 
refrigerator  is  as  cerUin  to  be  there  as  a 
vacuum  cleaner;  but  only  one  in  three  New 
Yorkers  has  a  clothes  washer,  one  in  six  an 
ironer.  And  many  have  a  sewing  machine  and 
some  make  part  of  their  own  clothes.  The 
chances  are  this  machine’s  an  old  one.  though 
some  of  them  bought  a  new  machine  this  year. 

If  they  live  in  the  suburbs,  they  do  almost 
certainly  have  a  car.  And  whether  they  live 
in  the  city  or  the  suburbs,  they  swap  it  in  for 
a  new  one  every  three  years  (on  the  average) 
after  driving  it  IO.O(X)  miles  a  year.  If  they 
drive  around  25,000  miles  a  year,  they’re  one 
New  York  Herald  Tribune  reader  in  ten. 

What  do  they  do  for  entertainment? 

Movies?  Most  of  them  go  locally  about 
three  times  a  month.  Then  about  ten  times  a 
year  they  take  in  a  Broadway  movie.  Their 


play-going  score  is  about  six  times  a  year. 
Books?  They  ’ll  add  at  least  a  dozen  new  books 
to  their  shelves  this  year,  every  year.  More 
than  half  the  families  have  pianos  and  nearly 
one  third  of  the  pianos  were  bought  in  1930 
or  later. 

What  will  they  do  for  vacation  this  year? 

Without  being  a  seer,  this  Herald  Tribune 
Home  Study  says  they’ll  most  likely  end  up 
in  a  hotel  at  the  shore  or  in  the  mounUins;  if 
wt  that,  they’ll  go  touring.  But  then,  every 
fifth  one  of  them  has  his  vacation  problem 
pretty  much  settled  —  he  either  owns  or  rents 
a  separate  country  place.  One  out  of  ten  of 
them  will  go  on  a  cruise  (or  has  just  returned 
from  one).  One  in  about  twenty-five  will  cross 
the  ocean  for  the  summer  s  fun. 

How  many  New  York  Herald  Tribune 
readers  have  servants? 

In  the  country  as  a  whole,  nine  out  of  ten 
homes  are  servantless,  but  living  for  Herald 
J  ribune  readers  is  different  and  two  out  of 
three  have  some  helper  in  their  house  -  more 


than  twice  as  many  part-time  as  fuh 
time  workers. 

What  do  they  buy? 

If  it’s  food,  almost  all  of  them  do 
■srjme  buying  at  chain  stores,  though 
most  divide  their  trade  between  chains 
and  independents.  But  when  it  comes 
to  branded  versus  non-branded  foods, 
there’s  no  question:  the  brands  have  it." 
About  five  in  every  six  readers  do  not 
object  to  serving  alcoholic  drinks  at 
home.  On  the  whole,  they  serve  more 
beer  than  anything  else. 

Where  do  they  buy? 

YVhen  it  comes  to  picking  depart 
ment  stores,  they  are  the  most  dis 
criminating  kind 'Of  shoppers  imagin 
able.  They  have  one  store  for  dresses, 
another  for  accessories,  another  for 
children’s  things. 

What  do  they  wear? 

On  an  average,  the  women  buy  five 
street  dresses  a  year,  and  while  they 
buy  in  all  price  ranges,  they  usually  pay 
between  six  and  eighteen  dollars  for 
their  street  dresses.  Once  or  twice  a 
year  they  buy  an  evening  dress,  usually 
paying  more  for  it  than  for  street 
dresses.  Three  or  four  more  of  the 
dresses  are  the  house  frock  or  sports 
dress  kind,  bringing  their  annual  dress 
quou  to  about  thirteen;  the  total 
cost  being  usually  about  S124.  though 
some  pay  much  more,  some  much  less. 
They  usually  buy  a  heavy  cloth  coat 
every  third  year,  perhaps  oftener.  and 
for  most  of  them  the  bill  for  it  is  be¬ 
tween  SSOand  $100.  Their  fur  coat  (and 
about  half  of  them  have  one  has  to 
last  between  four  and  five  years. 

Such  is  the  picture  of  the  home  life 
of  a  New  Yorker  —  a  picture  drawn  by 
Its  readers  for  the  Herald  Tribune  Study  of 
Homes. 

The  mechanics  of  this  Home  Study  survey 
would  make  a  story  by  itself.  Surveys  are  being 
more  widely  used  every  year  and  becoming 
constantly  more  scientific  and  dependable. 
They  are  being  used  to  forecast  elections 
within  a  fraction  of  a  percent,  to  learn  exactly 
what  people  —  great  represenutive  masses— 
think  about  public  questions,  to  find  out  what 
kinds  of  people  constitute  various  groups. 

Surveys  have  become  a  definite  part  of  the 
American  economic  scheme  — a  means  of 
stepping  up  living  and  trading  efficiency  by 
cutting  out  lost  motions  through  greater 
knowledge  of  communitie's,  groups,  markets. 

In  this  New  York  Herald  Tribune  Home 
Study,  a  mail  questionnaire  was  used  for 
several  reasons:  one  of  them  being  that  tele¬ 
phone  or  personal  calls  might  not  suit  the 
reader’s  convenience  in  filling  out  a  some¬ 
what  lengthy  questionnaire;  another  being 
that,  since  many  of  the  questions  were  per¬ 
sonal.  they  could  be  more  easily  and  more 
correctly  answered  by  mail. 

The  answers  were  clear,  direct,  extraor¬ 
dinarily  helpful.  The  statistical  organization 
engaged  to  tabulate  the  information  has  had 
experience  with  questionnaires  running  into 
millions.  Seldom,  its  e.xecutives  said,  had  they 
seen  such  reports.  L’niformly  excellent,  intel¬ 
ligently  filled  out. 

Perhaps  you  were  one  of  the  thousands  of 
readers  who  took  the  time  to  answer  the  ques¬ 
tionnaire  and  send  it  back  with  the  extensive 
information  about  your  home.  Y’ou  couldn’t 
be  thanked  individually  -  you  are  hereby- 
thanked  collectively.  For  because  of  you,  a 
group  of  New  Y  orkers  now  know  more  about 
themselves;  —  and  the  country  at  large  knows 
tome  of  the  answers  to  the  perennial  remark. 

’’New  Y’ork’s  a  great  place  to  visit,  but  I 
don’t  know  how  people  really  live  there.” 
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America’s  No.  1  Market 


IN  PAYROLL 
in  the  UNITED  STATES 


METROPOLITAN 

POPULATION 

154,459 


Lubbock.  Texas,  June  12 — Almost 
complete  rejection  of  a  ten-point  rad- 
ical  re-organization  program,  pledges 
for  the  press  to  do  its  utmost  in  keep- 
ing  this  nation  out  of  war  and  in  re- 
storing  confidence  of  the  average  man  T 

in  himself,  his  institutions  and  his  & 

country,  and  enthusiastic  applause 
when  Texan  John  Nance  Gamer  was 
boosted  for  the  presidency  were  high- 
lights  of  the  sixtieth  annual  Texas 
Press  Association  convention,  meeting 
in  Lubbock.  June  8.  9  and  10. 

Vice  -  President  Walter  Buckner,  Walter  Buckner 
publisher  of  the  San  Marcos  Record,  igf^  elevai 
was  elevated  to  the  presidency  and  p_  Harbe 

veteran  Secretary  Sam  P.  Harben,  elected  secrete 
Richardson  Echo,  was  re-elected  to  Texas  Press  > 
his  position  for  his  31st  term.  Other 
officers  elected  are  Charles  K.  Devall. 

Kilgore  Herald,  vice-president:  Ben  confidence  of 
F.  Harrigel.  LaGraiige  Journal,  treas-  selL  his  instit 
urer.  and  James  F.  Donahoe,  Tyler  addres 

Courier-Times  and  Telegraph,  and  part  dei 

Pat  Holt.  Gatesville  Messenger  and  peculiar! 

Star-Forum,  directors.  Among  such 

_  .  the  ‘  attacks  i 

Reorgan.iat.on  Plan  advertising  v 

The  re-organization  plan,  centering  saults  against 
about  the  unseating  of  Mr.  Harben  sniping 

as  secretary,  was  pushed  by  Freddie  constitutional 
Massengill,  Jr.,  Terrell  Tribune.  A  “j  mention 
committee  named  to  consider  the  pro-  keeping  the 
posal  reported  it  found  the  recommen-  continued,  “1 
dations  either  already  in  practice,  im-  jt^  pgj-t  in  d 
practical,  or  unnecessary.  one  just  as 

President  Deskins  Wells.  Wellington  ments.  We  s 
Leader,  stressed  in  his  annual  address  foreign  news 
his  contention  that  the  paramount  trolled.  How 
duties  of  the  press  are  to  keep  the  tors,  we  sh< 
nation  out  of  war  and  to  “restore  the  through  the 


Pertinent  Facts  and  F'igures  Concerning 


Washington,  D.  C, 


The  tiindamental  strength  ot  a  market  lies  in  it: 
lation — plus,  ot  course,  its  volume  of  income. 


T  hat  \ardstick  places  the  W  ashington  Market,  comprising  the 
National  Capital  and  the  2S-mile  shopping  area  into  M  aryland 
and  \Trginia.  in  the  front  rank  of  prosperity. 


THE  RIVER  DIVIDES 


No  need  to  tell  you  that  the  Mississippi 
River  is  the  boundary  between  Iowa  and 
Illinois  or  between  Davenport  in  low'a  and 
Rock  Island-Moline  in  Illinois. 

What  you  may  not  know,  however,  is 
that  the  river  ALSO  divides  the  news¬ 
paper  coverage  in  this  fruitful,  active, 
stable  and  IIVTPORTANT  market. 

That's  a  Fact!  It  means  that  you  can 
adequately  cover  all  of  these  communities 
ONLY  by  using  four  daily  newspapers. 

If  you  cannot  afford  complete  coverage 
— then,  by  all  means — direct  your  lineage 
where  the  payrolls  are  the  biggest,  the 
buying  the  greatest,  the  population  the 
largest — Rock  Isl.and-Moline. 


I  hi*  more  than  q<x),(KX)  residents  within 
cniiserv  ati\  el\  estimated 


Annual  Effective  Buying  Income  of  $607,221,000.00 


Industrial  Em 
reaches  23,375— 
Since  *  *  B  o  o  m 
Spring  1930. 


Ot  this  total,  more  than  i!550,cxx*.txx).(X)  represents  income  de- 
ri\ed  from  regular  monthly  payrolls  of  >4t).(i<xx(j(X).(X) — (lov- 
eminent  and  private — earned  in  Washington  City  alone. 


Moline  Employment  In« 
creases  3.8''  in  April 
against  downward  State 
Trend. 


$5,613,822  Rock  Island  Mu 
nicipal  Budget  Greatest  ir 
History. 


T  his  is  the  continuously  prosperous  market  you  can  contact 

DIRKCTLV  and  1 N FrA'KNTT.M.I.Y  through  T'HF  STAR 
— F veiling  and  Sunday  — 


OIVLY  through  DISPATCH-ARCUS 
9  out  of  every  tO  homes  coverage 
can  you  completely  reach  Rock 
Island  and  Moline. 


182  Moline  Projects  started 
in  April;  Chicago  only  11> 
linoiii  City  with  more. 


The  Home  Newspaper  of  the  Nation’s  Home  Town' 


WRITE  FOR  THIS  BOOK 

A  copy  of  “The  Tri-Cities— A  Market  Worth  Looking  Into* 
will  be  sent  promptly  on  request. 


.All  As^oeialeil  I  re««  .Aew.-puper 
Member  Metropolitan  Sunday  Newspaper: 
North  .\iiieriean  Newspaper  Allianre 


A  MEMBER  OF  THE  ILLINOIS  MARKETS 


r^THIRD 
LARGEXT 
MARKET 
IN  ILLINOIX 
.  OUTXIDE 
hcHICAGO  ’ 


With  Sunday  Morning  Edition 
,  WASHINGTON,  D.  C. 


t'liioago 


Natl.  Rep.  The  Alien-Klapp-Pratier  Co. 

'ork  Chicago  Detroit  tit 


Trihiine 


The  mly  Sunday  news¬ 
paper  IN  CHICAGO  WITH  A  GAIN! 


From  September,  1938,  through  May,  1939,  the  Sunday 
Herald  and  Examiner  gained  EVERY  month  in  full  run  retail 
advertising — for  a  total  increase  of  nearly  half  a  million 
lines  . .  .  The  other  two  Sunday  newspapers  in  Chicago  show 
a  loss  for  this  period,  establishing  beyond  doubt  that  the 
Sunday  trend  in  Chicago  is  to  the  Herald  and  Examiner  .  .  . 
National  advertisers,  quick  to  appreciate  the  meaning  of 
such  a  trend,  will  take  advantage  of  this  good  buy. 


^  437,839  A.B.C.  Circulation  in  Chicago  and  Suburbs 

508,903  A.B.C.  Circulation  in  the  Country 
946,742  Total  A.B.C.  Circulation 


THE  SUNDAY 


NATIONAL  REPRESENTATIVES 

TABLOID  NEWSPAPER  ADVERTISING  SERVICE 

WALTER  ROMPEL,  General  Manager 


/ 


‘•wn^flve 
^  1939 


CLEVELAND 

SAN  FBANCi: 


A  ^  Paul  Bellamy,  editor  of  the  Clere- 

QL  #  CC/vifcir  case.  loud  Plaiji  Dealer  and  a  director  of  the 

■  Associated  Press,  was  one  of  10  per¬ 

sons  who  receiv’ed  honorary  degrees 

AS  ANY  afternoon  newspaperman  ENTERTAINING  sports  tidbit  from  jj^g  95jj^  annual  commencement  of 
knows,  the  night  staff  spends  much  columns  of  the  Ogden  (Utah)  Ohio  Wesleyan  University  in  Dela- 
af  its  time  acting  as  arbiter  of  bar-  Standard-Examiner:  ware,  O.,  June  12.  Acting  President 

room  bets — by  telephone.  So  the  “Ben  L— reported  for  spring  foot-  Edward  L.  Rice  of  Ohio  Wesleyan,  in 
other  night  it  happened  to  George  ball  practice  yesterday.  Ben’s  old  in-  presenting  the  Harvard  Univerkty 
Schradle,  of  the  Pittsburgh  Sun-  jury  dates  back  to  last  season,  during  graduate  a  doctor  of  letters  degree, 
Telegraph.  which  the  star  quarterback  spent  most  editor  of  a  great  metro- 

The  caller  wanted  to  know  the  big-  of  the  time  sitting  on  the  wench  with  HaiK-  von  aro  u/iolHinu  a  dv- 

gest  score  ever  recorded  in  a  baseball  a  trick  knee.”  foamic  pen  in  the  sSvicTof  edLaUon, 

game,  George  said  he  was  soiry,  he  ■  q£  si>eech  and  of  better  govern- 

couldn't  answer  that  one.  There  was  thOMAS  BANCROFT  DELKER,  vet-  ment  in  city,  state  and  nation.” 
a  profound  silence  while  ^e  caller  j  newspaper  corres-  ^  ^ 

pondered.  Then  he  pleaded  We  1,  njent.  finally  got  an  answer  from  OAKLAND  CHANGES 
listen,  cant  you  give  us  something  to  Mussolini  of  Italy.  Stanlev  Norton,  city  editor  of  the 

argue  about. ^  We  re  having  a  party!  “needled”  II  Duce  Oakland  (Cal.)  Tribune  for  the  past 

THE  faithful"  coverage  of  the  writing  to  him.  He  called  him  a  14  years,  has  been  named  assistant 

New  Brunswick-Maine  border  dis-  “copy  cat”  who  followed  every  move  "’I®,  ^ 

trict  by  the  resident  correspondent  of  of  Hitler.  Delker  sent  other  letters,  the 'Tribune  this  ^ek.  Alfr^P.  Reck 
the  klegraph-Journal  of  Saint  and  still  there  was  no  answer.  has  been  advanc^  to  the  city  editor- 

John.  N.  B ,  and  Boston  papers.  E.  G.  Delker  then  wrote  Mussolini  tell-  .Sherman  (Tarash.  former  assist- 

Merritt,  had  long  been  an  institution  ing  that  as  a  newspaperman  himself  ant  city  editor,  has  been  transferred 

in  the  Telegraph-Journal  newsroom,  he  should  acknowledge  a  fellow  crafts-  circulation  department. 

A  man  advanced  in  years,  Mr.  Mer-  man’s  communications, 
ritt  always  managed  to  “come  Delker  got  his  answer.  It  was  in 
through.”  And  so  his  recent  death  the  form  of  21  official  publications 
caused  real  sorrow.  Came  the  day  of  covering  various  phases  of  Italian 
his  funeral.  The  provincial  editor  Fascism, 
was  startled  on  opening  a  wire  to 
read:  "The  funeral  of  E.  G.  Merritt 
was  held  here  today  and  was  largely 
attended.  Signed,  E.  G.  Merritt.”  In¬ 
vestigation  disclosed  a  pal  was  “car¬ 
rying  on”  and  thought  it  advisable 
to  sign  the  former  correspondent's 
name. 
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$85  FAIR  TRIP 

Thomas  E.  Caufield.  news  editor, 
Waco  (Tex.)  Times-Herald.  was  in 
New  York  recently  for  the  World’s 
Fair  after  making  the  2.()00-mile 
jaunt  with  his  wife  and  son  in  car  and 
trailer  on  less  than  S50.  Barring  acci¬ 
dents.  he  sa.vs.  the  trip  will  cost  $85. 


Editor  &  Pcelisiier  will  p.iy  $’  for  each 
"Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


IT'S  LONG  BEEN  a  maxim  of  the 
wire  services  that  nothing  beats  a 
flash,  as  far  as  news  is  concerned,  but 
a  poker-playing  tape  puncher  in  the 
Vancouver  bureau  of  the  Canadian 
Press  seized  on  the  recent  visit  of 
King  George  VI  and  Queen  Elizabeth 
to  Victoria.  B.  C..  as  an  opportunity 
to  beat  a  flash.  Over  the  Washington 
and  Oregon  night  circuit  of  the  Asso¬ 
ciated  Press  he  shot  the  following 
when  the  boat  bearing  Their  Majesties 
put  into  Victoria  harbor: 

ROYAL  FLASH 

VICTORIA  —  B  O  A  T  ARRIVED 
9:00  P.M.  PST. 


the  past 
r  exceeds 


Business  Conditions 
Are  Refiected  in 


THE  COPY  DESK  pounced  on  this 
one  from  a  wire  service  report: 
■‘The  Quins  threw  their  arms  around 
the  Queen  and  hissed  her  during  their 
reception.” 


Many  papers 
showed  gains 
of  more  than 


TECHNICALLY  correct,  but— 
DOCTOR  DIES  AS  HE 
DELI'VERS  BABY; 

69  YEARS  OLD 

Uniontown  (Pa.)  Morning  Herald 


UNEXPECTED  CANDOR  crops  out 
in  McAllen  (Tex.)  Evening  Moni¬ 
tor's  report  of  a  local  murder  mystery: 


Just  as  business  conditions  in  Atlan¬ 
ta  have  been  showing  substantial 
gains  and  are  running  ahead  of 
cities  of  comparable  size  throughout 
the  country.  The  Journol  has  shown  a 
tremendous  increase  in  advertising 
linage  during  the  first  five  months 


Let  Your 
Readers 
Decide ! 


George  \V.  Stimpson.  noted  Washing¬ 
ton  newspaper  corres[)ondent,  and 
author  of  "Nuggets  of  Knowledge,” 
“Popular  Questions  Answered,” 
“Things  Worth  Knowing,"  and  "Un¬ 
common  Knowledge,” — widely  quoted 
authority  on  little  known  facts.  Mr. 
Stimpson  writes  the  most  interesting 
feature  appearing  anywhere  called: 


While  other  Atlanta  papers  showed 
losses  in  May,  The  Journal  climaxed 
its  fifth  consecutive  month  of  linage 
goins  with  the  largest  monthly  in¬ 
crease  in  its  history. 


You'd  Be  Surprised 


Put  it  in  your  newspaper.  It  should 
be  read  in  every  school  in  the  land. 
Write  for  sample  weekly  sets. 

The  George  Matthew  Adams 
Service 

444  Madison  Ave.  New  York,  N.  Y. 


/Nopman  lym 

a  who,  for  more  than  ten  years,  has  drawn  the  famous  “VIGNETTES  OE" 

LIFE,”  will  now  do  a  new  feature  —  a  sparkling,  humorous,  superbly  drawn 
mirror  of  American  life,  entitled 

FAMILY  PORTRAIT 

available  once  a  week  in  half-page  standard  size  and  full-page  tabloid,  in  col¬ 
ors  or  black  and  white. 

KING  FEATURES  SYNDICATE,  inc. 


235  East  45th  Street,  New  York 


Gable  Address;  KINGS YN 


20 


EDITOR  &  PUBLISHER 


•  • 


■^dvettiiina 


•  I 


Campaigns  and 
Accounts 

continued  irom  page  11 


Advertising  has  already  been  placed 
in  various  distributor  points,  and 
media  in  other  distributor  cities  are 
being  considered. 

Oscar  F.  Miller,  secretai'y  and 
treasurer  of  the  Montauk  Beach  Co.. 
announces  the  appointment  of  the 
Wm.  H.  Rankin  Company.  Advertis¬ 
ing  in  newspapers  is  planned  for  Mon¬ 
tauk  Manor  and  the  Montauk  Beach 
Properties.  Robert  H.  Rankin  is  ac¬ 
count  executive. 


Oil  Co.,  J.  S.  Norris,  manager  of  lubri¬ 
cating  oil  sales  for  that  company,  an¬ 
nounced  in  Seattle  recently. 

Oakite  Products,  Inc.,  New  York, 
has  scheduled  a  summer  campaign  in 
about  100  newspapers  throughout  the 
country.  Calkins  &  Holden  is  the 
agency. 

Concentrated  in  larger  cities,  with 
the  initial  efforts  in  New  York,  Wil¬ 
liam  Jameson  &  Co.,  New  York,  will 
release  this  month  its  first  advertis¬ 
ing  for  King’s  Ransom  and  Whiteley’s 
House  of  Lords  scotch.  Newspapers, 
magazines  and  a  match  book  campaign 
will  be  included.  Lawrence  Fertig  & 
Co.,  handles  the  account. 


Westinghouse  Electric  and  Manufac¬ 
turing  Company,  advertising  depart¬ 
ment,  has  joined  the  industrial  divi¬ 
sion  of  Walker  and  Downing,  Pitts¬ 
burgh  agency,  as  an  account  executive. 
He  had  been  with  Westinghouse  for 
more  than  16  years.  He  managed  the 
industrial  advertising  division,  pre¬ 
pared  newspaper  advertising  cam¬ 
paigns,  planned  and  executed  promo¬ 
tion  programs  in  connection  with  the 
Westin^vouse  Radio  Salute  and  di¬ 
rected  other  advertising  and  promo¬ 
tion  activities. 


Ruthrauff  &  Ryan,  Inc.,  Chicago,  is 
adding  newspapers  to  the  schedule  on 
Sterling  Brewers.  Inc.,  Evansville. 
Ind. 


Louis  W.  Munro.  vice-president. 
Doremus  &  Company,  advertising 
agency,  Boston  office,  has  been  elected 
president  of  the  alumni  association  of 
the  Harvard  Business  School. 


Pittsburgh  agency,  has  announced  that 
Robert  L.  Fox,  formerly  assistant  an 
director  for  Lord  &  Thomas.  New 
York,  has  been  engaged  as  his  assist¬ 
ant.  Mr.  Fox  replaces  James  Pocix 
who  has  joined  the  advertising  de 
partment  of  the  Joseph  Home  Co 
Pittsburgh  department  store. 

Lloyd  R.  Vivian,  advertising  man 
ager,  Ditzler  Color  Co.  has  been 
elected  president  of  the  Industrii 
Marketers  of  Detroit,  Chapter  of  the 
National  Industrial  Advertisers’  Assn, 
for  the  1939-40  season. 


Millard  Watson,  formerly  with  J 
Walter  Thompson  Co.,  has  joined  Bar¬ 
ton  and  Goold,  Inc. 


Among  Advertising  Folk 


Gourfain-Cobb  Co.,  Chicago  agency, 
has  been  appointed  to  handle  the 
account  of  Juvatex,  a  product  manu¬ 
factured  by  C.  E.  Zimmerman,  Chicago. 

Altorfer  Bros.,  Peoria.  Ill.,  washing 
machine  manufacturers,  has  appointed 
Kane  Advertising  Company,  Bloom¬ 
ington,  Ill.,  to  direct  its  program. 

Frailey  Products  Co.,  Norwalk. 
Conn.,  is  using  twice-weekly  inser¬ 
tions  in  114  newspapers  in  97  large 
cities  for  Rinex,  to  combat  hay  fever 
and  asthma.  Mackay-Spaulding  Co., 
New  York,  is  the  agency. 

Ralston  Purina  Co.,  St.  Louis,  has 
started  to  promote  Shredded  Ralston 
in  comic  sections  in  84  newspapers 
featuring  Tom  Mix  adventures  and 
children’s  premiums.  Gardner  Adver¬ 
tising  Co..  St.  Louis,  places  the  ac¬ 
count. 


HILL  BLACKETT,  partner  in  Black- 
ett-Sample-Hummert,  Inc.,  Chicago 
agency,  has  been  elected  national  com¬ 
mitteeman  for  _ 


Frank  C.  Nahser  is  again  operating 
his  own  advertising  agency  at  919  N. 
Michigan  Ave.,  Chicago,  and  is  plac¬ 
ing  hotel  accounts,  including  the  Mor¬ 
rison,  Knickerbocker,  Seneca  and 
Churchill  hotels. 


t  h  e  Republican 
party  in  Illinois, 
succeeding  the 
late  George  F. 
Harding.  During 
the  Lansden 


campaign  in 
1936,  Mr.  Black¬ 
ett  handled  radio 
time  for  the  na¬ 
tional  committee. 


G.  Lynn  Sum¬ 
ner.  president  of 
Advertising  Club 
of  New  York  ad- 


Standish  C.  Marsh  of  the  J.  Walter 
Thompson  Company  addressed  the 
opening  session  of  the  fifth  annual 
convention  of  the  National  Retail 
Liquor  Package  Stores  Assn,  held  in 
Boston,  June  13-15.  He  discussed  the 
advertising  and  merchandising  objec¬ 
tives  of  the  Wine  Advisory  Board’s 
“Wine  -  for  -  America”  campaign,  di¬ 
rected  by  the  agency’s  San  Francisco 
office. 


Innis  Harris,  formerly  with  Ruth- 
rauff  &  Ryan  and  prior  to  that  with 
Erwin,  Wasey,  has  rejoined  the  copy 
staff  of  Erwin,  Wasey  &  Co.,  Inc. 

Ovid  Riso,  manager  of  export  adver¬ 
tising  and  sales  prcwnotion  for  RC.i 
Victor,  leaves  for  an  extended  trip 
through  South  American  countries  on 
June  14.  He  will  aid  RCA  Victor's 
subsidiary  companies  in  South  Amer¬ 
ica,  in  setting  up  advertising  and  pro¬ 
motion  programs  in  Puerto  Rico.  Bra¬ 
zil.  Argentina.  Chile  and  Peru.  He 
will  return  in  September. 


Hill  Blackett 


Seminole  Paper  Corp.,  New  York, 
has  introduced  Sem,  a  facial  tissue  in 
toilet  roll  form.  Paris  &  Peart  handles 
the  account. 

T.  M.  Sayman  Products  Co.,  St. 
Louis,  has  appointed  Gardner  Adver¬ 
tising  Co.,  St.  Louis,  as  its  agency, 
effective  June  1.  The  Sayman  com¬ 
pany  manufactures  Sayman’s  Soap 
and  a  line  of  other  household  neces¬ 
sities. 

Poehlmann  Laboratories  of  San 
Francisco  plan  to  extend  a  northern 
California  newspaper  campaign  of 
Vio-Septic,  an  antiseptic  product,  in¬ 
to  southern  California  newspapers. 
The  activity  is  directed  by  Peattie, 
Travis  and  Beaty,  San  Francisco 
agency. 

An  extensive  advertising  campaign 
in  110  daily  and  weekly  newspapers 
will  shortly  be  undertaken  for  a  new 
Lion  Head  motor  oil  by  the  Gilmore 


dressed  349  graduates  of  the  educa¬ 
tional  courses  of  the  New  York  Em¬ 
ploying  Printers'  Assn.,  June  12  in 
New  'York.  Speaking  on  “The  Old 
Order  Changeth,”  Mr.  Sumner  advised 
the  graduates  to  acquaint  themselves 
with  new  developments. 

Dr.  George  H.  Gallup,  research  di¬ 
rector  of  Young  &  Rubicam  and  head 
of  the  American  Institute  of  Public 
Opinion,  was  awarded  an  honorary 
degree  by  Northwestern  University 
at  the  81st  annual  commencement 
exercises,  June  10,  at  Evanston,  Ill. 
Dr.  Gallup  was  formerly  a  member 
of  the  Medill  school  of  journalism 
faculty  at  Northwestern. 

C.  Harold  Vernon,  managing  di¬ 
rector  of  the  London,  England,  adver¬ 
tising  firm  of  C.  Harold  Vernon  & 
Sons,  Ltd.,  was  guest-of-honor  at  a 
dinner  given  for  him  at  the  Union 
League  Club  Monday  evening  by  C. 
King  Woodbridge  and  Harry  R. 
Swartz. 

John  F.  Sweeny,  formerly  with  the 


Robert  F.  Dennis,  formerly  with  the 
Los  Angeles  office  of  Doremus  &  Co., 
has  opened  the  Robert  F.  Dennis  Ad¬ 
vertising  Agency,  in  Los  Angeles. 

Harvey  B.  Cushman,  art  director  for 
Ketchum.  MacLeod  and  Grove,  Inc.. 


Harry  F.  Anderson,  formerly  sales 
manager  of  the  National  Broadcastins 
Co.  on  the  Pacific  Coast  has  joined  the 
Los  Angeles  advertising  agency  staf 
of  Barton  A.  Stebbins.  Recently  An¬ 
derson  has  been  business  manager  of 
the  Honolulu  Advertiser.  He  wit 
serve  in  an  executive  capacity  in  the 
handling  of  Pacific  Coast  and  national 
accounts. 

(.Additional  Agency  Items  on  page  22i 
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•  Is  America's  most 
popular  religious 
picture  feature 


Released  weekly 
In  2-column  size 


Write  or  wire 
collect  for  rates 


Religious  News  Service 

300  Fourth  Ave.  New  York  City 
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“One  Of  The  BEST  PLACES 
In  The  UNITED  STATES  For 
Concentrating  Sales  Activities" 


(The  accompa¬ 
nying  newt  story 
it  taken  from 
The  News-Senti- 


Fort  Wayne  District 
Is  Given  High  Rating 


nel  of  June  3, 
1939). 


Fort  Wayne  is  listed  by  Forbes 
Magazine  as  one  of  the  best  places 
I  in  the  United  States  for  concentrat¬ 
ing  sales  activities,  for  collections, 
and  other  promotion  operations  of 
business. 

Fort  Wayne  is  the  center  of  the 
I  second  best  High-Spot  territory  in 
,  the  United  States  today.  Seventeen 
j  other  nearby  cities  make  up  the 
I  territory. 

■  This  district,  with  the  four  other 
High-Spot  territories,  is  chosen  for 
special  mention  by  Forbes  because 
in  it  business  is  farther  ahead  of 
last  year  than  in  any  ether  territory 
containing  1,000,000  or  more  popu¬ 
lation.  For  the  territory  which  in¬ 
cludes  Fort  Wayne  the  median  gain 
over  last  year  has  recently  been  13.5 
per  cent. 


(The  Newi-Sen- 
tinel  ALONE 
covers  this  Hi|k' 
Spot  territory 
completely). 


(Ehe  Neiufi-  Smtinel 


FORT  WAYNE.  IND. 


National  Representatives;  Allen-Klapp-Frazler  Co. 
NEW  YORK  .  .  .  CHICAGO  .  .  .  DETROIT 
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ABOUT  THE  NEW  GOODYEAR 
SYNTHETIC  RUBBER  ROLLER 


O.  Uow  is  Goodyear’s  new  synthetic  runner 
roller  made? 

A.  It  is  built  of  a  tested  non-rubber  eonipound 
that  combines  rubber’s  resiliency  with  complete 
immunity  from  attack,  by  oil  and  other  solvents 
usuall>  found  in  black  and  color  inks. 

O.  Is  there  any  proof  of  this  superior  resistance? 

A.  Yes.  Goodyear  has  been  usinj^  synthetic  com¬ 
pounds  in  its  highest  quality  gasoline  and  oil  hose 
and  other  products  exposed  to  solvents  for  several 
\ears  w  ith  exceptional  success. 

O.  How  hard  is  this  new  roller? 

A.  It  is  softer  than  ordinary  rubber  rollers  with 
a  tirm,  smooth  surface  having  a  natural  affinity 
for  ink  that  insures  quick  distribution  in  a  uni¬ 
form,  all-over  Him. 

o.  How  about  set? 

A.  It  can  be  set  lighter  because  less  squeeze  is 
required  to  break  up  the  ink  for  uniform  distribu¬ 
tion.  'rile  lighter  set  reduces  frictional  wear  and 
lessens  pow  er  consumption. 


o.  Are  many  adjustments  necessary? 

A.  No.  Goodyear  synthetic  rubber  rollers  neither 
shrink  nor  swell  with  temperature  or  climatic 
c  hanges.  I'hey  maintain  uniform  diameter  in  any 
weather,  so  require  minimum  adjusting. 

• 

O.  Are  they  fireproof? 

A.  Far  more  so  than  regular  rubber  rollers. 

Q-  Do  they  improve  printing? 

A.  Dehnitely!  Goodyear  synthetic  rubber  rollers 
feed  so  smoothly  and  quickly  that  you  get  sharp, 
clear,  clean  printing  from  the  Hrst  turn  of  the 
press  to  the  end  of  the  run  —  throughout  their 
exceptionally  long  life. 

Q-  Can  these  statements  be  backed  up? 

A.  Fh'ery  one  is  based  on  extensive  testing  on 
modern  high-speed  presses  in  large  newspaper 
plants.  For  complete  information,  w  rite:  Printing 
Supplies  Department,  Goodyear,  Akron,  Ohio. 

I  Distributed  by  | 
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Dole  Using  Dailies 
Following  Test 

Philadelphia.  June  13 — Dole  Ha¬ 
waiian  Pineapple  Juice  will  be  sup¬ 
ported  by  an  intensive  summer  cam¬ 
paign  in  newspapers  in  more  than  20 
major  markets,  beginning  the  week 
of  July  10  and  continuing  through 
September,  it  was  announced  this 
week  by  N.  W.  Ayer  &  Son.  Inc., 
which  is  handling  the  account. 

Other  cities  will  subsequently  be 
added  to  the  list  until  most  of  the 
larger  consumer  centers  of  the  coun¬ 
try  are  covered. 

The  new  Dole  campaign  follows  a 
test  campaign  in  three  selected  mar¬ 
kets  this  spring.  The  same  elements 
which  proved  their  ability  to  accel¬ 
erate  heavy  volume  movement  in  the 
Spring  test  campaign  will  be  em¬ 
ployed  in  the  summer  program. 

Full-page,  1.000  and  560-line  inser¬ 
tions,  both  in  black  and  white  and 
color,  will  be  used,  with  additional 
insertions  in  rotogravure  averaging 
about  8,000  lines,  although  this  will 
vary  according  to  local  problems. 

Copy  will  stress  the  romantic  back¬ 
ground  of  Hawaii,  offering  the  “fa¬ 
vorite  drink  of  the  Hawaiians  in  your 
own  home." 

■ 

12  Eastern  Roads  to 
Launch  $60,000  Drive 

Starting  next  w'eek  12  eastern  rail¬ 
roads  will  spend  approximately  $60,000 
in  a  newspaper  co-operative  cam¬ 
paign.  to  promote  reduction  in  pas¬ 
senger  fares  recently  determined  by 
the  Eastern  Railroad  Presidents’  Con¬ 
ference. 

Four  insertions  will  be  run  in  every 
general  daily  newspaper  in  45  cities 
of  100.000  population  and  more,  east 
of  Chicago  and  St.  Louis  and  north  of 
Cincinnati. 

The  copy  will  be  placed  through  the 
Richard  A.  Foley,  A1  Paul  Lefton  and 
Lord  &  Thomas  agencies. 

FARRAR  JOINS  AGENCY 

The  Blaine-Thompson  Advertising 
Agency  this  week  announced  the  ap¬ 
pointment  of  Gilbert  P.  Farrar  to 
its  executive  staJf.  Mr.  Farrar  is 
probably  the  best-known  typie  exf)ert 
in  the  country,  having  served  as  con¬ 
sulting  typographer  since  1916  to 
many  national  advertisers  and  lead¬ 
ing  advertising  agencies.  For  many 
years  he  was  consulting  typographer 
for  Intertype  Corporation,  Ameri¬ 
can  Type  Founders  Corporation  and 
Conde  Nast  publications.  He  also 
did  the  tj-pe  layout  for  many  maga¬ 
zines.  as  well  as  develop  Modern 
Streamlined  Newspapier  makeup.  Mr. 
Farrar  will  specify  and  handle  the 
type  spiecifications  on  all  accounts  for 
the  Blaine-Thompson  Company. 


PLAN  ALABAMA  ADS 

The  Alabama  legislative  recess 
committee  on  finance  and  taxation 
tentatively  agreed  this  week  to  rec¬ 
ommend  the  appropriation  by  the 
state  of  $10,000  as  a  nucleus  for  an 
advertising  campaign,  directed  chiefly 
toward  the  tourist  trade.  This  action 
was  taken  following  the  appearance 
before  the  committee  of  Paoli  Smith. 
Ethelred  Sykes  and  John  Dukes,  of¬ 
ficials.  of  the  Sparrow  Advertising 
Agency  of  Birmingham,  with  a  pro¬ 
posal  for  an  advertising  campaign 
which  would  cost  $90,000  a  year.  The 
agency  pointed  out  a  2%  tax  on  hotels, 
tourist  camps  and  the  like  which 
would  benefit  most  from  the  cam¬ 
paign.  as  one  method  of  raising  the 
money.  Another  was  to  appropriate 
$50,000  from  the  state  highway  fund. 
$10,000  from  the  general  fund  and 
raise  $30,000  by  donations  from  busi¬ 
ness  interests  most  effected. 

ZEPHYR  TIE-UP 

John  Morrell  &  Co..  Ottumwa.  la., 
makers  of  Red  Heart  dog  food,  have 
completed  a  tie-up  with  the  Burling¬ 
ton  Zephyr,  announcing  in  a  full- 
color  advertisement  to  appear  in  the 
June  25  issue  of  Hearst’s  Comic  Week¬ 
ly  that  “Red  Heart  Pups  Ride  the 
Zephyr."  Children  are  invited  to  sub¬ 
mit  letters  on  the  subject,  “Why  I'd 
Like  to  Ride  the  Zephyr."  Five  elec¬ 
tric  models  of  the  Burlington  Zephyr 
will  be  awarded  to  writers  of  the  five 
best  letters.  Henri.  Hurst  &  McDon¬ 
ald.  Chicago  agency,  handles  the  ac¬ 
count. 

■ 

GUARANTEE  ON  GAS 

Richfield  Oil  Corporation  of  New 
York  is  testing  the  aplication  of  the 
"Double  Your  Money  Back"  idea  to 
gasoline  in  a  summer  campaign  in  14 
newspapers  in  Eastern  States.  The 
guarantee  of  the  Richfield  Corporation 
offers  the  motorist  a  refund  of  double 
the  price  paid  for  10  gallons  of  Rich¬ 
field  Hi-Oefane  Gasoline  if  in  his 
opinion  Richfield  does  not  prove  itself 
a  “Champion"  among  all  regular-price 
gasolines.  Sherman  K.  Ellis  and  Com¬ 
pany  is  the  advertising  agency. 

■ 

PLAN  CHERRY  ADS 

Co-operating  with  growers  in  New 
York,  Ohio  and  Wisconsin.  Michigan 
cherry  growers  expect  to  raise  a 
cherry  advertising  fund  in  excess  of 
$125,000  to  promote  con.sumption  and 
sale  of  red  sour  cherries  this  year. 

■ 

NEW  4-A  MEMBER 

Ball  &  Davidson,  Inc..  Denver.  Colo., 
has  been  elected  to  membership  in  the 
American  Association  of  Advertising 
Agencies. 
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SUN  builds  volume  soles  within 
the  trading  area  .  .  .  for  bigger 
profits  try  concentrating  in  New 
York's  great  POINT-OF-SALE 
newspaper  THE  SUN! 
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Paramount  Plans  More 
Ads  in  Newspapers 

Paramount  Pictures  is  expanding  its 
advertising  program  so  that  the  major 
portion  of  the  1939-40  budget  will  be 
pointed  towards  newspapers,  Robert  M. 
Gillham,  publicity  and  advertising 
director,  announc^  to  more  than  260 
delegates  to  the  organization’s  sales 
convention  in  Hollywood,  June  12. 

“I  think  you  will  all  agree,”  he  told 
the  delegates,  “when  I  tell  you  that  we 
have  proved  to  our  satisfaction  that 
newspapers  provide  the  best  medium 
for  motion  picture  advertising.  The 
greater  portion  of  our  1939-40  appro¬ 
priation  will  be  for  newspaper  space.” 

Magazines  will  be  the  studio’s  sec¬ 
ond  interest,  Mr.  Gillham  said. 

Last  year  Paramount  was  reported 
to  have  spent  $131,188  in  newspapers 
and  $274,954  in  magazines.  A.  O.  Dil- 
lenbeck,  Buchanan  Company.  New 
York,  who  places  the  studio’s  ads,  is 
the  account  executive. 


URGES  COAL  ADS 

John  C.  Dowd,  president  of  the 
Boston  advertising  agency  of  that 
name,  told  the  annual  convention  of 
the  New  England  Coal  Dealers  June 
2  at  Swampscott,  Mass.,  that  coal  is 
under-advertised  and  that  the  “first 
coal  dealer  in  any  community  who 
spends  enough  on  advertising  his 
products  and  his  service  will  there¬ 
fore  get  more  than  his  money's  worth 
from  advertising.” 


COTTON  WEEK  LINAGE 

Confirmation  of  earlier  reports  of 
success  of  this  year’s  observance  of 
National  Cotton  Week  is  embodied 
in  newspaper  advertising  linage  fig. 
ures  released  by  Charles  K.  Everett 
of  the  Cotton  -  Textile  Institute 
Morning  and  evening  newspapers 
in  15  cities  in  various  sections 
of  the  country  were  checked  in  an 
independent  audit  made  by  the  Mar¬ 
ket  Research  Corporation  of  America, 
which  measured  a  total  of  771,029 
agate  lines  of  advertising  of  cotton 
merchandise  for  the  period  May  21-27. 
Elsewhere,  according  to  Mr.  Ever¬ 
ett.  the  newspaper  advertising  of  re¬ 
tail  stores  during  Cotton  Week  con¬ 
centrated  on  cotton  goods. 

LIFE  INSURANCE  ADS 

Montreal.  June  12 — The  Canadian 
Life  Insurance  Officers’  Association 
in  annual  session  in  Toronto  today 
recommended  that  their  institutional 
advertising  appropriation  be  cmi- 
tinued  for  another  year.  “It  seems 
unnecessary  to  dwell  upon  the  ad¬ 
vantages  that  have  accrued  to  the  in¬ 
stitution  of  life  insurance  in  Canada 
from  its  18  years  of  continuous  co¬ 
operative  advertising,”  the  association 
was  told  by  the  committee  in  charge 
Newspaper  advertising  has  been  an 
invaluable  factor  in  establishing  and 
maintaining  public  confidence,  the 
committee  said.  In  the  past  year 
40.000.000  life  insurance  messages  have 
appieared  in  daily  and  weekly  news¬ 
paper  and  other  media. 


$500,000.00 
QUAKER  OATS 
EXPANSION  PROGRAM 
for  AKRON 


•  Plans  lor  the  erection  in  .Xkton  of  a 
giant  grain  elevator,  re|)resenting  an  ontla\ 
of  some  .SnjtMt.ooo.oo.  has  been  annonmed 
by  E'retl  J.  Palmer,  Manager  ol  Quaker 
Oats  Clo.  Akron  Plant. 

•  T  entative  plans  to  Iniikl  a  new  i  j  stor\ 
Quaker  Oats  Co.  building  in  .Akron  was 
also  disclosed  by  Mr.  Palmer. 

•  This  announcement  is  evidence  ol  the 
faith  .Akron’s  oldest  industrv  has  in  the 
future  of  the  city  it  helped  to  build. 


For  blanket  coverage  of  tliii  alert,  free- 
spending  Akron  Market,  place  your  sales 
messages  in  the 

AKRON  BEACON  JOURNAL 


EST.VBLISHED  1830 


REPRESENTED  BY  STORY.  BROOKS  &  FINLEY 


for  JUNE  17.  1939 


.  .  .  this  is  the  sto?y  of  a  cow  puny  iv/iose  groir  th 
has  been  i/iterwove/i  -with^  and  its  pro'^rcss  accel¬ 
erated  hy\  hundreds  of  neir  spa  per  s^  lar're  and  small 


Th  is  year  of  1939  marks  the  fiftieth  birthday  of  the  Standard  Oil  Company 

of  Indiana _ Throughout  that  half  century,  the  greatest  sales- building 

force  behind  Standard  Oil  has  been  the  display  pages  of  midvvestern 
newspapers. 

1  o  promote  its  sensational  “Golden  Jubilee”  Red  Grown  gasoline,  Standard  Oil  is 
currently  advertising  in  more  than  1,700  newspapers,  in  the  midwest;  newspapers 
ranging  from  “home  town  weeklies”  to  the  great  metropolitan  dailies. 


standard  oil  company  (INDIANA) 


910  S.  MICHIGAN  AVE.,  CHICAGO,  ILL. 
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BUND  AND  DEAF  LEGISLATION 


TWO  BILLS  are  jxMuliiiji  in  the  I'.  S.  Senate  tn 

prohibit  tlie  advertising  of  aleoliolie  Ix^verages 
f>y  print  or  ra<iio.  “They  represent  a  IxMievolent 
and  entieins  idea.”  eoininents  the  Biriuvujhavi 
Age-llerald.  *Tn  brief,  it  is  that  if  pe«»ple  do  not 
know  atx)nt  evil,  they  will  do  no  evil.” 

To  us.  the  idea  is  neither  Ixnievolent.  entiting. 
nor  intellijient.  It  is  the  .sort  of  serewhall  legis¬ 
lation.  blind  aiul  deaf  to  exjH'rienee.  that  gets  on 
the  h<M»ks  every  now  and  then,  either  to  l>eeoine  a 
d»'ad  letter  or  to  lH*devil  .sen.sihle  law  enforeeinent . 
For  nearly  1 1  years,  this  nation  had  a  prohibition 
aniendnient.  During  that  time,  not  a  word  of 
li<|Uor  adverti.sing  apja-ared  or  was  heard.  .\nd  by 
the  eiul  of  that  |R‘rioil.  the  illicit  eon.sninption  of 
li<|Uor  had  pnahuTd  so  'iiany  .seandalous  eondi- 
tions  that  rejH'al  of  the  aniendnient  was  etfeeted 
ill  record  time. 

There  are  many  o]iinions  as  to  whether  liipior 
.vhould  Ik‘  adverti.seil.  hut  none  of  them  seriously 
<arry  the  idea  that  limitation  of  advertising  is  any 
harrier  to  drinking.  People  have  Ikhmi  eonsuming 
alcohol,  with  uniformly  ill  effects,  for  eenlurie.s — 
long  Indore  man  learned  to  write.  The  propensity 
of  sugar  and  starch  to  In'cmne  alcoholic  by  natural 
processt's  and  the  temporarily  pleasant  effects  of 
such  converted  products  when  taken  by  man  are 
remarked  even  in  (lenesis.  and  were  probably  not 
new  then. 

I'his  country  is  still  far  from  having  solved  its 
liipior  problem.  It  has  no  national  policy,  and  its 
'fate  policies  range  all  the  way  from  the  light 
controls  of  New  York  and  ('alifornia  through  the 
various  governmental  monopoly  .systems  effective 
ill  1}>  states.  Some  stall's  prohiliit  li<iuor  adver- 
lisiiig.  and  the  jirincipal  effect  of  their  iKilicy 
see. ns  to  1h‘  that  while  liipior  i.s  freely  consumed 
in  their  borders,  the  most  popular  drinks  are  local 
or  regional  In-verages  noted  for  ipiick  and  power¬ 
ful  action.  I'liat  may  Ih“  one  road  to  eventual 
t;ni|R‘ranee. 

\  iK'tter  one.  we  sincerely  iH-lieve.  is  to  1r‘ 
found  through  adverti.sing.  The  Seagram  orgaii- 
i/.ation  for  two  or  three  years  has  u.sed  newspa|R‘r 
space  liln'rally  to  jironiote  the  teni|R'rate  use  of  its 
priKlucts.  with  a  .series  of  arguiiicnts  which  should, 
if  iK'rsistently  adviM-ated.  1r‘  eventually  effwtive. 
It  is  husinc.ss  .statesmanship  of  a  high  order,  and 
it  should  Ik- encouraged.  Prohibition  was  definitely 
proved  to  In-  no  an.swer  to  the  siK-ial  evils  of 
alcohol.  Prohihition  of  advertising  will  Ik- 
i‘(|ually  futile  as  a  reform  measure,  if  it  is  ever 
.iipplied. 


★  MI 


^e  have  feared  the  sword;  and  I  will  bring  a  sword 
upon  >oii.  saidth  the  Lord  God.  Ezekiel.  XI :8. 


THE  PUBUC  BE  TOLD 

WITHIN  THE  memory  of  very  young  |R*ople 
in  journalism,  the  feeling  was  jiretty  general 
among  publishers  and  other  executives  that  what 
went  on  in.side  of  a  new.spa|R‘r  office  was  none 
of  the  public’s  hu.siness.  Some  felt  tha4  the  “art 
jind  my.stery”  of  the  jonrnali.stic  craft  should  not 
lie  ex|H>.sed  to  public  gaze,  lest  the  public  lo.si- 
some  of  its  awe  and  resjK-ct  for  the  daily  pre.ss. 
Some  still  go  along  that  way.  hut  the  last  year  or 
two  have  revolutionized  the  |)uhlie  relations  think¬ 
ing  of  the  many. 

Typical  of  this  ela.ss  of  promotion — and  we've 
seen  a  lot  of  it  lately — is  a  reprint  just  received 
from  the  Allxnig  ((ia.)  Herald,  including  Itt 
pages  which  had  a])iR-ared  in  the  Herald,  plus  two 
of  promotion  directed  to  adverti.sers  and  adver¬ 
tising  pros|R-<-ts.  'I'lie  l(t  pages  introduced  the 
memlK-rs  of  the  Herald  staff,  including  corre¬ 
spondents  and  carriers,  to  the  readers,  gave  a 
brief  history  of  the  jtaper  and  di-serilH-d.  in  wonl 
and  |)icture.  its  daily  o|K-ratious. 

The  «‘leventh  page  was  a  tabulated  survey  of 
the  paper's  regular  features,  with  jK-reentages 
sliowing  the  uundR-r  of  readers  who  gave  them 
attention  regularly.  (K-casionally.  or  never.  The 
twelfth  was  a  survey  of  readers  on  their  adver¬ 
tising  |)references.  showing  that  in  Albany,  (ia.. 
la-wspaiK-r  advertising  rec«-ived  81. .5  jR-r  cent  of 
votes.  Both  surv«-ys  were  made  by  a  hwal 
firm  of  public  accountants. 

“.\rt  and  mystery?"  Certainly  they  an-  assets, 
as.sets  which  are  not  worn  out  or  depn-eiatt-d  an 
iota  by  exhibition  to  the  jnihlic-.  The  IcK-al  new.-i- 
pa|R-r  is  the  major  establishment  of  many  a  city — 
a  fact  realized  by  t<K)  few  newspa|R-rmen.  It 
should  Ik-  a  .source  of  jtride  to  them  and  to  the 
(ommunitv  thev  serve. 


AUDIT  BUREAU  CHANGE 

THE  (iKATITl’DE  and  la-st  wishes  of  the  en¬ 
tire  newspajK-r  and  advertising  field  go  with 
•<).  ('.  Harn  as  he  prejiares  to  relimpiish  his  duties 
SIS  managing  direi-tor  of  the  .Audit  Bureau  of  Cir- 
<'ulations  which  he  has  .so  ably  di.seharged  since 
he  assurneil  them  after  the  death  of  Stanley 
<’lague  in  lO-iT. 

Actively  identified  with  the  Bureau  since  its 
inception  in  1914.  its  jiresident  from  1!K'0  to  19-27. 
Mr.  Harn  brought  to  his  task  a  wealth  of  exiR-ri- 
eiH-e.  and  Jis  managing  dire<-tor  condiu-ted  its 
activities  with  ai-iimen  and  fine  balance. 

The  field  welcomes  his  siieee.s.sor.  .James  N.  Shry- 
ock.  of  Indianapolix  Sews,  who  has  proved  his 
wide  knowledge  of  newspapi-r  eireulation  proh- 
l(-ms  in  numerous  responsible  positions.  His  2.‘t 
years  of  newspaiM-r  exiM-riem-e.  including  many 
yt-ars  on  Chicago  Dailp  Sews,  give  assuranc-e 
ihat  the  affairs  of  the  Bureau  will  he  ably 
.foncluctc-d. 


of  their  organization,  the  c-ertain  disaffection  ol 
honorable  editorial  wcjrkers,  by  c-oinmitting  tit 
guild,  no  matter  how  indirectly,  to  any  suci 
|>rogram. 

That  such  a  plan  may  have  iK-en  considered  both 
in  iMilitical  c  ircles  and  by  memlR-rs  of  the  guild  o 
cpiite  jRissihle,  even  probable.  That  mature  con 
sicleration  c-an  lead  to  its  execution,  in  any  met 
lire,  is  incrc-clible.  If  the  New  I)c-al  wanted  to 
assure  its  defeat  in  1940,  if  it  wanted  to  milt 
c-ertain  that  the  lalxir  movement  would  receive > 
di.sast roils  setback,  if  it  wi.shed  to  confirm  tit 
blackest  c-harges  of  the  reac-tionaries.  it  could 
adopt  no  surer  course. 

The  Newspa|R‘r  (luilcl  has  c-ome  through  five 
stormy  yc-ars.  The  material  progrt-ss  it  ha.s  mail 
is  probably  less  than  c-ould  have  Ih-c-ii  attained ii 
its  Ic-aders  had  kept  their  eyes  on  its  main  oh 
jc*ctives  and  le^t  |R)litic.s  .severely  alone,  and  if  in 
strike  tac-tic-s  had  Irh-ii  le.ss  radical  and  cle.strurii\f 
If  the  guild  is  to  c-ontinue  as  a  factor  in  .Anierica; 
journali.sm,  it  has  the  major  ]>art  of  its  organiu- 
tion  work  still  la-fore  it — a  job  w  hic-h  will  .succtw 
in  dirc‘c-t  ratio  to  the  c-onficlenc-e  its  {Hilicie.s  com¬ 
mand  among  pro.sjR-c-tive  memla-rs  and  their  cm- 
jdoyers. 

If  the  guild  .should  c-ommit  the  suprc-me  follyr 
la-c-oming  a  |K>litic-al  cat.spaw,  a  jiolitic-ian’s  ( 
over  an  op|Ki.sition  pre.ss.  it  might  indcH-cl  wreil 
one  or  a  dozen  new.spa|R*rs  in  the  prca-ess.  Oril 
might  not.  But  when  the  smoke  clc-arc-d  after suil 
a  battle,  we  la-lieve  that  the  New  Deal  and  the 
New.spa|R-r  (iiiilcl  could  hold  a  joint  national  run- 
vc-ntion  in  a  telephone  laMith. 


FANTASTIC  PREDICTION 

"F.VCT  OB  K-ANCY?"  is  the  hc-ad  written  by  Ken 
over  an  unaiitlu-ntic-atc-d  rejiort.  which  we  re¬ 
lay  to  Eiiitoh  &  I'l  ni.isiiKii  readers.  .\n  unnanu-d 
Washington  reporter  is  said  to  Ir-  investigating  a 
.scheme  to  “scare-  hell''  out  of  anti-New  Deal  news- 
pa|K-r  publishers.  c-s|H-eially  those-  in  the  South. 

.lust  |)rior  to  the  191(1  national  eh-ctions.  it  is 
n-latc-d.  opponc-nts  of  |K-t  New  Dc-al  idc-as  will  1m- 
confroiitc-d  with  strikes  by  the  loc-al  units  of  the 
Nc‘w.spa|K-r  (iiiild.  The  National  Lalair  Relations 
Board  will  tlien  step  in,  it  is  prc-dic-tc-d.  and  order 
the  publisher  to  bargain  i-ollec-tively  with  the  guild 
as  .sole  repre.sc-ntative  of  all  c-ditorial  employes,  and 
“the  publisher  will  then  be  at  the  merc-y  of  c-lo.sc-d- 
shop  machinations,  dirc-c-tly  c-ontrollable  from 
Washington.” 

For  several  rea.sons  that  is  as  fishy  a  yarn  as  we 
have  ever  read,  evc-n  in  Ken.  First,  it  implies  that 
the  piihlisher  is  helpless  against  a  threatenc-d 
strike  by  the  guild.  Sc-c-ond.  it  im|>lies  that  the 
New  Dc-al  is.  at  last,  after  its  many  jirot e-stations 
of  dc-votion  to  the  fre-e  pre-.ss  |)rineiple,  planning 
to  dc-stroy  that  principle  for  |K>litic-al  iM-nc-fit. 
'I  bird,  it  implic-s  that  the  c-ditorial  memlH-rs  of 
local  guilds  would  blindly  lend  them.selves  to  a 
piirc-ly  political  program.  Fourth,  it  implies  that 
the  Ic-adc-rs  of  the  guild  would  ri.sk  the  destruc-tion 


COLOR  PHOTOS  BY  WIRE 

ANOTHER  mile-stone  in  new  spape-r  progre-s- »a- 

sc-t  up  this  wc-c-k  whe-n  for  the-  fir.'t  linif  a 
thre-e  c-olor  photograph  was  transinittc-d  overtbe 
.As.s(M'iatc*d  Rre-ss  Wire-photo  wires  and  n  pnul  - : 
in  four  daily  new.spa|M-r.s  the-  next  iiiorniiig  aft  ’ 
its  rc-c-eipt.  'I'hc-  newspa|M-rs  which  iM-rformt-cl  th:- 
siR-ecly  fc-at  of  engraving  and  c-olor  prinliii): 
the  Chicago  Tribune,  Dallas  .\ewx.  Oklahmi 
(  it g  Oklahoman  and  the  Peoria  (III.)  Joarni- 
Transcript.  The  I.ox  .\ngelcs  Times.  which  • 
c-c-ivt-d  the  first  pic  ture,  sent  .lime-  S.  but  ili'l  la 
use*  it.  |R-rformc*cl  the  .same  fc-at  the  next  (lay 
another  color  picture  .sent  by  .M*. 

The  transmit tc-cl  picturc-s.  showing  the  Bnti- 
King  and  (jiic-en  in  Washington  and  Alt. 
were  taken  by  a  Chic-ago  Tribune-  pliotnsri!  " 
c  rew  of  three  with  a  one-shot  color  - 
ecpiipiM-d  with  filters  whic-h  prcMliiec-d  red.  ' 
and  yellow  negatives.  Positivc-s  then  were  r.  ' 
whic  h  were  sc-nt  over  the  .\P  \Airc-plioto  'i' 
to  'io  new.spapers  in  the  I’.  S.  and  Canada.  ' 
other  .sc-t  was  raclicR*cl  to  the  Glasgow  (Seotlai' 
Record  and  Mail,  which  printc-d  the  picture  1 
11.  .At  the  receiving  c-nd  the  separations* 
brought  in  on  film  and  from  thc-.'c-  films  ’ 
gravings  were  made. 

The  .AP  and  the  c-c)-o|R-rating  new  spaiiers  an- ■ 
Ir-  c-ongratulatc-cl  on  this  exiR-rimeiit.  which  ' 
c-asts  a  big  .stc*p  forward  in  new.spapc-r  pniduct! 
For  a  first  attemiit,  the  results  were  iinih'f^ 
gcRKl,  although  the  printc-d  pictures  did  not 
the  c-larity  ancl  jM-rfc-c-tion  whic-h  will  ultima'^ 
Ih-  clemandc'd  when  c-olor  jirinting  in  lu-wspap*" 
a  routine  daily  ojR-ration.  The  c-xpc-rinient  of 
wc*c'k  ojR-ns  up  wide  vistas  for  both  piihlishersa 
nc-wsiiajM-r  adverti.sers. 


THE  WHOLE  LAW 

Harm  no  one;  otherwi.se  do  all  thou  wilt: 
My  statutes  rec-ognizc-  no  other  guilt. 

Persian  Prorerh. 
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Jerome  D.  Barnum 


JEROME  D.  BARNUM.  publisher, 
Syracuse  (N.  Y.)  Post-Standard,  in 
.  recent  broadcast  over  radio  station 
WSYR,  spon¬ 
sored  by  the 
Forty  Plus  Club 
of  Syracuse,  ap¬ 
pealed  to  busi¬ 
ness  executives 
to  give  adequate 
consideration  t  o 
the  qualifications 
of  experience  and 
past  perform¬ 
ances  in  selecting 
employes. 

John  C.  Shaf¬ 
fer,  editor  and 
publisher  of  the 
Iiuiianopolis  Star  and  the  Muncie  Star, 
recently  received  an  honorary  LL.  D. 
degree  from  Northwestern  University, 
Chicago.  He  was  president  and  pub¬ 
lisher  of  the  old  Chicago  Evening 
Post  from  1901  to  1931. 

Charles  Merz,  editor  New  York 
Times,  received  an  honorary  degree  of 
Doctor  of  Letters  from  Colgate  Uni¬ 
versity,  Hamilton.  N.  Y.,  June  12.  Ad¬ 
dressing  the  class.  Mr.  Merz  warned 
that  the  present  danger  to  our  democ¬ 
racy  lay  in  “the  possibility  that  we 
uurselves  will  discredit  the  demo¬ 
cratic  system,  or  permit  it  to  become 
atrophi^  through  lack  of  use. 

John  Rodemeyer,  dean  of  Con¬ 
necticut  newspapermen,  and  former 
editor  of  Greenwich  News  and 
Graphic,  predecessors  to  the  Green- 
ifich  Time,  celebrated  his  81st  birth¬ 
day.  June  12.  serving  as  guest  editor 
i  the  Greenwich  Time.  He  began 
his  career  in  1876  and  retired  in  1936. 
F.  A.  Miller,  president  and  editor  of 
South  Bend  Tribune,  and  Mrs.  Miller 
I'bserved  their  47th  wedding  anni¬ 
versary  June  8  giving  a  7  o’clock  din¬ 
ner  at  the  South  Bend  Country  Club, 
liluivul  Covers  were  placed  for  47,  one  for 
,  jififJ  tach  year  of  marriage. 
p(l  th;-!  N.  Lot.spiech,  publisher,  Knox- 
riile  (Tenn.)  Journal,  was  host  June 
4  to  former  President  Herbert  Hoover 


Usher  of  Merrill  (Wis.)  Daily  Herald 
is  host  to  H.  V.  Kaltenborn,  radio 
commentator,  who  will  receive  an 
honorary  degree  of  Doctor  of  Laws  at 
the  University  of  Wisconsin’s  com¬ 
mencement  exercises  at  Madison,  June 
19.  Mr.  Kaltenborn  will  deliver  the 
bacculaurate  address. 

Bernard  Mainwaring,  publisher, 
Nampa  (Idaho)  Free  Press,  delivered 
the  address  at  the  48th  annual  com¬ 
mencement  of  the  College  of  Idaho, 
Caldwell,  Idaho,  June  5. 

James  F.  Hurley,  publisher,  Salis¬ 
bury  (N.  C.)  Post,  has  been  elected 
Chef  de  Gare  of  the  Salisbury  40  and 
8,  fun  and  honor  society  of  the  Amer¬ 
ican  Legion. 

W.  T.  Anderson,  editor,  Macon  (Ga.) 
Telegraph,  was  one  of  the  chief  spteak- 
ers  at  a  meeting  of  the  Macon  Ex¬ 
change  Club  inaugurating  “Peach 
Week”  in  middle  Georgia,  June  12. 

Herbert  Agar,  associate  editor, 
Louisville  (Ky.)  Courier-Journal,  and 
Pulitzer  prize  winner,  in  history,  will 
be  the  Phi  Beta  Kappa  orator  at  the 
annual  meeting  of  the  Harvard  Col¬ 
lege  Chapter  at  Cambridge,  Mass., 
June  23. 

Frank  Ahlgren,  executive  editor, 
Memphis  Commercial  Appeal  scored 
6-1  over  his  opponent  Dick  Wallace, 
Memphis  Press-Scimitar,  in  the  Mem¬ 
phis  Newspapermen’s  Club  tennis 
series  June  11,  which  later  enabled 
his  team  to  deadlock  the  tournament 
play  with  seven  victories  each. 
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I’niversity  at  Harrogate,  Tenn. 

Dr.  John  H.  Finley,  editor  emeritus 
ofthelVeuj  York  Times  and  co-chair- 
of  Sesquicentennial  Fund  for 
Christian  Elducation,  will  introduce 
Dr.  Sam  Higginbottom,  Sunday,  June 
J8.  who  will  speak  on  “Religion  in  a 
wtracted  World”  over  the  Mutual 
Broadcasting  System  at  1:45  p'.m., 
DST. 

Grove  Patterson,  editor  Toledo 
Blade,  spoke  at  the  76th  annual  com- 
™M>cement  exercises  of  Monroe  High 
Brnool,  Monroe,  Mich.,  June  8. 

William  Rubel,  president  and  gen¬ 
ial  manager  of  Union  City  (N.  J.) 
adaon  Dispatch  was  host  to  300  em¬ 
ployes.  their  wives,  children  and 
/'ends  at  the  daily’s  third  annual 
^■ly  picnic  to  Tollman  Mountain 
N.  Y.,  June  10. 

palmer  Hoyt,  publisher,  Portland 
e^ion,  was  made  an  honorary 
■?^nr  of  Laws  by  Linheld  College, 
■  "^nville.  Ore.,  at  its  commence- 
®ent  exercises  June  4. 

John  P.  Harris,  editor  and  publisher, 
Aj'nson  (Kan.)  Herald  and  News 
Harris,  sailed  June  13  aboard 


In  The  Business  Office 

JOHN  C.  CLARK,  secretary -treasurer, 

Birmingham  (Ala.)  News  and  Age- 
Herald,  who  has  been  in  the  South 
Highlands  Infirmary  for  several  weeks, 
recuperating  from  a  head  injury  suf¬ 
fered  in  a  fall  while  attending  the 
Kentucky  Derby,  is  reported  to  be  in 
good  condition. 

Franklin  D.  Schurz,  vice-president, 
South  Bend  Tribune  and  manager  of 
the  Tribune’s  radio  division,  has  re¬ 
turned  from  a  business  trip  to  Wash¬ 
ington,  D.  C. 

Norris  Inveen,  advertising  manager, 
Tacoma  (Wash.)  News-Tribune,  re¬ 
cently  was  elected  president  of  Pacific 
Northwest  Advertising  Executives 
Assn.,  at  its  annual  meeting  in  Van¬ 
couver,  B.  C.  Loren  Rieman.  adver¬ 
tising  manager  of  Yakima  (Wash.) 
Herald  and  Republic,  was  elected 
vice-president. 

Loren  W.  Linard  is  business  man- 


FOLKS  WORTH 
KNOWING _ 

DONALD  McWAIN,  who  last  fall 
was  made  financial  editor  of  the 
Louisville  Courier- Journal,  is  a  news- 
pai>erman  of  20 
years’  experi¬ 
ence.  He  was 
formerly  man¬ 
ager  of  the  pro¬ 
motion  depart¬ 
ment  of  the 
Courier  -  J oumal 
and  Louisville- 
Times.  His  long 
association  with 
the  Louisville 
newspapers  has 
gained  for  h  i  m 
a  wide  acquaint- 
a  n  c  e  in  local 

financial  circles. 

As  promotion  manager,  Mr.  Mc¬ 
Wain  for  12  years  was  director  of  the 
Courier- Journal’s  National  and  State 
Spelling  Bees.  He  was  secretary  of 
the  National  Newspaf)er  Promotion 
Association  last  year  and  served  as 
chairman  of  that  association’s  member¬ 
ship  committee  for  two  years. 

His  experience  in  the  editorial  de¬ 
partment,  embracing  coverage  of 
business  and  political  news,  included 
service  in  the  Courier-Journal's 
Frankfort  bureau  for  several  years. 
He  studied  at  Brown  University. 

As  financial  editor  he  is  writing  a 
daily  column  known  as  “Odd  Lots.” 

.ager  and  co-publisher  of  the  Michigan 
City  (Ind.)  Press,  a  new  daily  which 
appeared  May  8.  Kenneth  Dett- 
weiler,  is  circulation  manager  and 
W.  L.  Foster,  mechanical  superin¬ 
tendent. 

E.  C.  Meslin,  newly  appointed  as¬ 
sistant  circulation  manager  of  the 
Philadelphia  Evening  Ledger,  was  the 
guest  of  honor  at  a  surprise  banquet 
given  recently  at  the  Penn  A.  C.. 
Philadelphia,  by  the  Suburban  Car¬ 
riers  Assn,  of  the  Philadelphia  Area. 
Other  guests  included  George  Kear¬ 
ney,  Ledger  president;  J.  R.  Wescott. 
circulation  manager;  and  Lee  Perkins, 
business  manager  of  the  suburban 
dealers. 

Kenneth  Courter,  of  the  Albany 
(N.  Y.)  Knickerbocker  News  display 
advertising  department,  recently  suf¬ 
fered  an  11-stitch  wound  in  his  head 
diving  into  a  pool  near  Albany. 
(Continued  on  next  page) 


*  BS.  Champlain  for  Europe. 


wilt:  I  the 


^Gnier  Heroux,  editor-in-chief,  Le 
Montreal,  will  receive  the 
"orary  degree  of  Doctor  of  Laws  at 


■rb. 


annual  convocation  of  the  Uni- 
■«rsity  of  Ottawa,  June  18. 

Walter  B.  Chilsen,  editor  and  pub- 


JIMMIE  FIDLER  IN  HOLLYWOOD 

Most  Popular  Column  from  Film  Capital 

FIDI..KII*S  daily  letter  from  Hollywood  is  a 
favorite  because  it  contains  more  up-to-the-minute  news  about  film 
stars  and  their  activities  than  can  be  found  elsewhere. 

With  twenty  years’  experience  as  a  Holl3rwood  journalist, 
|''||||.,lt)K  knows  his  subject.  He  writes  with  a  vitality  that  is 
terse  and  gripping. 

Editors  everywhere  have  been  quick  to  recognize 
FIIILKII  as  the  leader  in  his  field. 

We  will  gladly  send  samples  and  a  quotation, 

Mc^au^hi  Syndi4*at€s  Inr. 

Greenwich,  Conn. 


V.  V.  McNITT 
Chairman 


CHA.S.  V.  McADAM 
President 


NOW 

a 

UNITED 
Feature  ■ 


Hal  Forrest’s 
Top-Fli}ilit 
Thriller 


TAILSPITS 

TOMMY 

Bt'giiiiiing  Monday  Liiitetl  Fea¬ 
ture  Syndicate  will  syndicate  the 
aviation  ativenture-coinic  that  was 
tir.>*t  to  take  the  field  and  still 
stands  first  in  its  field. 

It  will  start  releasing  the  daily 
TAILSPIN  TOMMY  strip  effee- 
tive  June  19  and  the  Sunday  page 
efTeetive  June  25. 

The  color  page  continuity  is  so 
contrivetl  as  to  make  it  ready  for 
new  rcailers  at  any  time  from  the 
25th  on. 

\  new  sequence  in  the  daily  strip 
takes  off 

Monday 
JULY  10 

First  advance  proofs  of  this  fea¬ 
ture  that  draws  lOO.OOO  fan  let¬ 
ters  a  year  are  ready. 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 


EDITOR 


publishe® 


PERSONALS  ganization,  to  George  D.  Clos 

,  ,  this  year  and  the  company 

_ continued  from  page  25  became  George  D.  Close.  Inc. 


tional  advertising  representatives  or-  Barker  T.  Hartshorn,  reporter. 


ganization,  to  George  D.  Close  earlier  Springfield  (Mass.)  Republican,  and 
this  year  and  the  company  recently  Mrs.  Hartshorn  are  the  parents  of  a 


George  Cowden,  circulation  man- 

ager,  Jacksan  (Mich.)  Citizen-Patriot,  In  The  Editorial  RoOmS 

presented  the  annual  Citizen-Patriot  - 

Scrapbook  Awards  at  exercises  in  the  RAYMOND  L.  CROWLEY,  city  edi- 


public  schools  June  9. 

Robert  Cavangaro  has  assumed  du 


tor,  St.  LouLs  Post-Dispatch,  on 
June  14  completed  25  years  of  news- 


daughter,  Stephanie  Gay,  born  re¬ 
cently. 

R.  E.  S.  Thompson,  for  some  years 
with  the  Pittsburgh  Post  Gazette  news 
staff,  has  joined  the  Philadelphia  In¬ 
quirer  reportorial  staff. 

Ted  Wiget,  formerly  editor  of  the 


ties  as  business  representative  for  the  paper  work.  He  started  in  1914  with  B^*”*®”*  (Cal.)  (Courier,  has  joined  the 


Associated  Press  in  the  Pacific  area,  the  Minneapolis  Journal  as  a  reporter,  BuHingame  (Cal.)  Advance  editoria 


one  of  three  divisions  recently  created,  working  there  until  1922  when  he  went 


His  home  office  is  in  San  Francisco,  to  St.  Louis  where  he  held  various  Dorian  Stout  has  replaced  Richard 


Austin  B.  Fenger  has  become  adver-  Posts  before  he  became  city  editor  L_Bean  as  news  editor  of  the  Calexico 


tising  manager  of  the  Reno  Nevada  August 


State  Journal.  Mr.  Fenger  sold  his  Robert  C.  Notson,  city  editor.  Port 


interests  in  Fenger-Hall  Co..  Ltd.,  na-  land  Oregonian,  recently  made  a  two- 
_  week  trip  to  Yellowstone  National 


EDITOR  &  PUBLISHER 


last  August.  (Cal.)  Chronicle.  Bean  resigned  to 

Robert  C.  Notson.  city  editor.  Port- 
land  Oregonian,  recently  made  a  two-  Bakersfield  (Cal.)  Californian. 
week  trip  to  Yellowstone  National  Ed  Fitzgerald,  sports  writer,  Yonkers 
Park  and  the  Canadian  Rockies,  spon-  Herald  Statesman,  has  been  named 


Mrs.  Ennen  Hall,  society  editor  aid 
columnist,  Pauls  Valley  (Okla.)  Doiii 
Enterprise,  has  been  awarded  firs; 
prize  in  a  short  story  contest  spon¬ 
sored  by  the  Liberty  Magazine  and  the 
Writer’s  Digest,  it  was  announced  las; 
week.  She  will  receive  a  cash  prize 
of  $250. 

Mrs.  Irene  Bowers  Sells,  dean  of 
Oklahoma  City  newspaper  women  and 
former  society  editor  of  the  defunr 
Oklahoma  City  Oklahoma  News,  ha 
joined  the  Oklahoma  City  Aduertiir 
a  free-distribution  weekly,  as  sockh 
editor. 

James  Gray,  literary  editor,  St.  Pou! 
Dispatch,  and  author  of  several  Ixx^ 
was  given  an  honorary  degree  of  Doc¬ 
tor  of  Laws  at  Hamline  University 
St.  Paul,  recently. 


Includint 

Tkf  Journalist,  merged  1997;  Neaspaperdom,  merged 
1925;  The  Fourth  Estate,  merged  1927. 

Titlet  Patented,  Regittered  Contenti  Copyrighted 
The  editor  k  POBLISHER  CXJMPANY.  Inc. 
Jaues  Weight  Beown.  President  and  Puhlisktr 
James  Weight  Beowh,  Je,  Fiet- President 
Chaeles  B.  Geooues.  Treasurer 
Chas.  T.  Stuaet,  Secretary 
Aethue  T.  Robb,  Editor 
Waeeen  L  Bassett,  Director 


sored  by  the  Northwest  Tourist  Assn.,  sports  editor  of  the  New  Rochelle 
and  at  Browning,  Mont.,  was  made  Standard  Star,  while  Tom  Hocrtor  goes 


“Chief  White  Eagle”  by  the  Blackfeet  from  New  Rochelle  to  Yonkers  as  as- 
Indians.  Another  newspajierman  on  sistant  to  Ted  Worner.  Jack  Hade, 


the  trip  was  Gordon  Coe  of  the  general  reporter.  Aft.  Vernon  Daily 


Spokane  Chronicle. 


Argus,  is  now  Bob  O’Connor’s  assist- 


Olin  Downes,  music  critic.  New  1*?^.  of  the 


York  Times,  was  the  recipient  of  an  Evening  Dispatch.  Harry  Wil 


General  Offices:  r'inr- 

Seventeenth  Floor  Old  Times  Building 
42nd  Street  end  Broadway,  New  York  City,  N.  Y.  June  8 
Telephones: 

BRyant  9-3052,  3053,  3054,  3055  and  305C  ^r. 

The  Oldest  Poblishees’  and  Adveetisees’  writer, 

_ JouENAL  IN  Ameeica _  rctumc 

Aethue  T.  Robb,  Editor;  Waeeen  L.  Bassett,  illness 
Managing  Editor;  Robeet  U.  Beown.  Associate 
Editor;  \Valtee  E.  Schneidee,  .Vrat  Editor;  John  Wins! 
J.  Cloughee,  Maelen  E.  Pew,  Je.,  Stephen  J.  ficEino 
Monchae.  llSIlIIlg 


honorary  degree  of  doctor  of  music  hanis.  former  reporter  on  the  N^ 
at  the  72nd  commencement  exercises  Rochelle  paper,  is  on  the  desk  of  the 


of  Cincinnati  Conservatory  of  Music,  Yonkers  claily,  wR*jc  R®y  R^^ett, 
g  makeup  editor  of  the  White  Plains 

T  L  TT  1  -  /•  7-1  paper,  has  been  moved  up  to  city  edi- 

Dr.  John  Howe  chief  edUorial  ^be  same  paper.  Ben  Carroll, 

riter.  S./racHse  (R  \ .)  Herald,  has  editor,  has  been  acting  city 


writer,  Syracuse  (N.  x.)  He 
returned  to  the  office  after 
illness. 


MONCHAK. _ 

James  Wright  Brown,  Jr.,  Assistant  Publiskrr; 
Charles  B.  Groomes,  General  Manager:  Charles 


luiiieu  to  me  o.nce  alter  a  long  ^j^or.  T.  Edward  Tunnard,  former 

city  editor  of  the  Yonkers  Herald 
Winston  Montague,  hunting  and  Statc.sman,  has  taken  over  the  same 
fishing  columnist.  Richmond  (Va.)  position  on  the  Tarrytown  Daily  News. 
Neics  Leader,  proved  that  he  can  fish  Newell  Wagner, 


cipcB  recently  when  he  went  to  Messick. 

Washington,  D.  C.  Correspondent:  General  Press  Va.,  and  caUght  a  36*2  pOUnd  Cabio. 

Association,  James  J.  Butler  and  George  H.  believed  to  be  the  first  taken  bv  rod 

Manning,  Jr.,  122!  National  Press  Club  Bldg.,  ,.-„I  .1,.,  D,..'.  .u:- 

Phone  Metropolitan  lOSO. _  *eel  in  the  Chesapeake  Ba\  this 

Chicago  Correspondent:  George  .\.  Brandenburg,  season. 


as  well  as  he  can  write  about  fishing.  Blade  school  editor  and  gen- 

recently  when  he  went  to  Messick.  assignment  reporter,  resigned 

Va  and  caught  a  36*2  pound  cabio  bi  Lexington,  Ky. 


Va  and  caught  a  36*2  pound  cabio  bi  Lexington,  Ky. 

believed  to  be  the  first  taken  by  rod  Murphy.  Blade  a.ssistant  societv 

and  reel  in  the  Chesapeake  Bay  this  ^ss.imPil  AJrs  WaunP.  s 


921  London  Guarantee  and  Accident  Building^  3G0 
Sorth  Michigan  Atc.,  Tel.  Dearborn  6771. 

Pacific  Coast  Correspondents:  Campbell  Watson, 
2132  Derby  Slr^rt^Bcrkeley,  Cal.,  Telephone:  Thorn- 
wall  5557;  Ken  Taylor,  i215  North  Hobart  Boul.^ 
Lot  Angeles,  Telephone,  Hempsiead  5722.  Adrer- 
tising  Representative:  Duncan  A.  Scott  &  Co.,  Mills 
Building^  San  Francisco;  Telephone  Sutter  1393; 


ai.LT  .L-u.  in  mu  ^..usapeawu  oa>  mis  ^^^01-.  has  assumed  Mrs.  Wagnei  s 
season.  ^  duties  on  the  city  staff.  MLss  Murphy's 

John  Ma.son  Brown.  New  York  place  in  the  society  room  has  been 
Evening  Post  drama  critic,  will  de-  taken  by  Miss  Eleanor  Coakley,  who 


liver  the  first  Winthrop  Ames  Me-  has  been  engaged  in  publicity  work 
morial  lectures  on  the  theater  at  Har-  fo,-  the  National  Youth  Administration. 


tising  RepresentaWe:  Dusens  A.  Scott  k  Co..  .MiUs  vard  University  during  the  coming  R  U  Markham  for  manv  vears 

Butldxng,  San  FrRncisc;  Telephone  Sutter  139:1;  academic  vcar  of  1939-1940  Mr  Brown  ^'i  many  years 

Western  Pacific  Building,  Los  Angeles,  Telephone  ,  i  u  j  ■  •  u  i  Southeastern  European  correspondent 

Prospect  1975. _  has  also  been  named  a  visiting  scholar  r  .,  Christian  Hcienre  Monitor,  will 


has  also  been  named  a  visiting  scholar  the  Christian  Science  Monitor,  will 
on  the  faculty  of  the  Harvard  Sum- 


Leonaon  Uffue:  allan  uei.afons,  manage*:  uxi  uitr  iduuiiy  ui  iiitf  nai  varu  oum-  ruciA*.cnc^r^  ru* 

Eccleston  Care  Mews,  London.  S.  W.  1,  England,  ^gr  School  mnning  from  July  5  to  opening  address  at  the  sec 

Paris^  France  Correspondent:  Bernhard  Ragner,  25  Au2  15  "  ond  annual  Oklahoma  institute  of  in 

Rue  Rennequin,  Telephone  Etoile  07-70.  Paris,  ternational  relations  to  be  held  June 

P  1^'  ^  University  of  Okla 

phone  opera  66-27. _  Speidel,  president  of  Speidei  News-  homa.  Markham  will  speak  on  “Powe 

Far  Eastern  Correspondents:  Hans  R.  Johansen,  papers,  Inc.,  will  work  this  summer  Politics  in  Danubian  Eurooe.’' 


Far  Eastern  Correspondents:  Hans  R.  Johansen,  papers,  Inc.,  Will  work  this  summer 
c^oOsaka  Mainichi,  Osaka,  Japan  and  James  Shen,  jn  the  editorial  and  business  depart- 
the  Centre  News  Agency,  Hung  \\  u  Road,  Nanking,  f  aU  d  ii  /tvt  \ 


Robert  M.  Speidel.  son  of  Merritt  12  to  23  at  the  University  of  Okla- 
C.  Speidel.  president  of  Speidel  News-  homa.  Markham  will  speak  on  “Power 


China. 

Display  Advertising  rales  effective  Dec.  1,  1937: 
85c  per  agate  line  or  series  of  insertions  as  follows: 
i  iLinesI  1  I  6  I  13  I  26  I  52  I 
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37 

28^ 
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24^ 

22 

ipers,  Inc.,  will  work  this  summer  Politics  in  Danubian  Europe.” 
the  editorial  and  business  depart-  Gardiner  C.  Mulvaney,  formerly  fea- 
ments  of  the  Poughkeepsie  (N.  V)  with  the  Neui  York  Amer- 

Eagle-News,  Star  &  Enterprise  and  the  ^  ^as  joined  the  New  York  Post  as 
Siindai/  Courier,  m  which  his  father  ^  y^write  man. 
recently  acquired  an  interest.  In  the  ,  ,  _  , 

fall  he  will  return  to  Stanford  Uni-  Lucas,  labor  reporter,  Tulsa 

versity  for  his  senior  year.  (Okla.)  Tribune,  has  been  transferred 

D  AN  r  1  J  e  ,1.  ^  J  to  the  courthouse  run,  succeeding 

Ray  McFarland,  of  the  Ogden  .r-  -i  u  u 

T,  U-,  7  1  r.  ■  u  ♦  Virgil  Curry,  who  became  swing  man 


(Utah)  Standard -  Examiner  photo-  on  the  Tribune  staff  with  the  inaugu- 


a  cost  of  $22,  per  week  earns  as  low  a  rate  on  a  52  named  chief  photographer  of  the  ‘ 
time  basis  as  any  other  schedule  namely,  $182  per  r„;;o  /■TrJahol  Tisxtns  anrl  Nosns 
»10:t  half  Daire;  l.’i?  Quarter  naee.  •Quarter.  rails  flUanO)  llllieS  anU  I\eWS. 


page;  $103  half  page;  $57  quarter  page.  •Quarter,  ,  j  ,  t  7  i-,  7 

eighth  and  siiteenth  pages  must  be  on  definite  copy  Mcr  arlanu  ana  Joe  A.  Donahue, 


Ogden  engraver,  will  start  a  combina- 


M“a"^«“li«"  ur*rimer  ***"  P^o^o  and  engraving  department. 

Situations  wanted;  50c  per  a»te  line  one  time;  Adeline  Fitzgerald  Faherty,  Chi- 
40c  per  agate  line  four  times  (count  five  words  to  ^ 


40c  per  agate  line  four  times  (count  five  words  to  cago  Evening  American  society  editor, 
the  line). _ _ ,  , _  , _ , _ ,  _ ^  _ .  ’ 


Subscription  rates:  By  mail  payable  in  advance  husband,  Robert  Faherty, 

United  States  and  Island  Possessions,  $4  per  year;  novelist  and  former  Chicago  news- 
Canada,  $4.50;  Foreign.  $5. _  paperman,  are  parents  of  a  daughter 

Club  rates:  The  club  rates  are  applicable  to  all  horn  at  Pranhvtprian  VIncnitnl  PFii 
subscriptions  in  any  one  organization— whether  piud  t-reSOyterian  Hospital,  Chi 


for  by  the  company  or  individuals.  Three  subscrip-  cagO,  last  week.  The  new  arrival  is 
tiont  to  Kparate  addresses  for  (me  year  each  or  one  their  second  daughter. 

•ubscnption  for  three  years,  $10;  five  subscriptions  ° 


Bressler  Cartoon 
Featured  This  Week  in 


to  different  addresses  for  one  year  each  or  one  tub-  Caswell  Adams,  boxing  writer,  New  TL..  Dw...  I.. 

Vort  Herald  Tribute,  w.s  master  ol  I  h  6  PS  Wl  U  C  fcC  M  I  HI  65 


dated  Business  Papert. 


ceremonies  at  Baseball’s  Centennial 


Charter  Member  of  the  Audit  Bureau  of  Cii^lationt  celebration  at  Cooperstown,  N.  Y., 
with  an  average  certified  net  paid  "A.B.C.”  at  Jyyjg  J2 


Six  MoDthi 

Ended 

Net 

Paid 

Total  Di»* 
tribution 

lune  30. 1938 . 

12,360 

13,312 

1937 . 

11,482 

12,751 

1936 . 

10,n8 

11,801 

1935 . 

10,225 

11,333 

1934 . 

9,359 

10,592 

1933 . 

8.796 

10,320 

1932 . 

9,920 

10,987 

1931 . 

10,497 

11,569 

19.30 . 

10,816 

12;216 

1929 . 

9.878 

11.105 

1928 . 

8,982 

10.223 

William  P.  Vogel,  Jr.,  reporter,  Neu’ 
York  Herald  Tribune,  and  Mrs.  Vogel 
are  the  parents  of  a  son,  Burrows 
Morey  Vogel,  bom  recently. 

Worth  Judge  has  been  transferred 
from  the  Port  Chester  (N.  Y.)  Daily 
Item  editorial  department  to  the 
White  Plains  (N.  Y.)  Evening  Dis¬ 
patch,  both  of  which  are  part  of  the 
Westchester  County  Publishers. 


Wedding  Bells 


o  CLIENT  PAPER  of 

bressler 

editorial  cartoons 


trotting  out  the  1917  regalia 


COL.  CHARLES  WOODS,  publisher 

Rolla  (Mo.)  Herald,  to  Mrs.  Arz. 
Bickett  Maness  of  Desoto,  Mo.,  re¬ 
cently.  Colonel  Woods  is  a  forme: 
president  of  the  Missouri  Press  Asso¬ 
ciation. 

Oskar  Tokoi,  publi.sher,  Fitchbiir; 
(Mass.)  Daily  Pioneer,  Finnish  lar.- 
guage  newspaper,  and  former  prim- 
minister  of  Finland  for  six  raoniL 
in  the  1917  government,  to  Mrs.  Ev- 
Whitaker  of  Cheyenne,  Wyo.,  ther; 
June  7. 

Lawrence  S.  Moots,  assistant  adver¬ 
tising  director,  Bellefontaine  (0.)  Ex¬ 
aminer,  to  Martha  Ellen  Bruce,  e: 
Bellefontaine,  there  May  13. 

Rowland  N.  Cloud,  editorial  writi. 
Springfield  (Mass.)  Union,  to  Doroth; 
M.  Lewis,  June  7  in  Springfield. 

Raymond  Wilcovc,  capitol  reportc 
of  the  INS  Harrisburg.  Pa.,  staf! 
to  Miss  Rose  Krull,  Columbus.  0 
June  4. 

Miss  Elizabeth  B.  Carleton,  forme: 
assistant  society  editor,  Spriugfiek 
(Mass.)  Daily  News,  to  Loring  Coe? 
Jr..  June  3  in  Springfield.  Mass. 

R.  E.  S.  Thompson,  of  the  Philadel¬ 
phia  Inquirer  staff,  to  Miss  Margare’ 
C.  Miller  of  Sewickley.  June  12  >' 
Sewickley,  Pa. 

Joseph  LaRoy  McAndrew,  of  Provi¬ 
dence  (R.  I.)  Journal  circulation  di- 
partment,  to  Miss  Amelia  L.  Bonte. 
of  Lenoxdale,  Mass.,  at  Lenoxdare 
recently. 

Thomas  Edward  Sullivan.  Brockto' 
(Mass.)  Evening  Enterprise  -  Time 
county  editor.  to  Miss  Heler 
Marie  Starr  of  Brockton,  that  cii; 
May  26. 

Ayton  Ford  Smith,  news  editor 
Worcester  (Mass.)  Evening  Caret:' 
to  Miss  Lena  M.  Smith,  at  Worceste. 
June  10. 
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SNPA  Honors 
Ted  Dealey 

continued  from  page  5 

down  conversations  during  all  ne- 
eotiations  for  initial  contracts.  “One 
publisher.”  he  said,  “found  a  stenog¬ 
rapher's  report  excellent  evidence  in 
a  went  NLRB  hearing.” 

He  urged  all  members  to  consult 
his  department  before  entering  into 
any  union  contract  and  suggested 
ihat  they  keep  him  informed  as  to 
all  their  labor  developments. 

No  Closed  Shop  Contracts 
Mr.  Tanner  said  that  during  the  past 
year  there  has  been  no  change  in  the 
number  of  contracts  with  the  Amer¬ 
ican  Newspaper  Guild  in  SNPA  ter¬ 
ritory.  One  agreement  had  been 
?ign^  with  the  Oklahoma  City  Okla¬ 
homa  News  but  the  paper  subse¬ 
quently  suspended.  In  the  territory, 
he  said,  there  are  five  policy  notices 
and  10  guild  contracts  in  effect.  “None 
of  these  agreements.”  he  stated, 
provide  for  the  closed  shop  or  guild 
shop.” 

Bimey  Imes.  chairman  of  the  Small 
Paper  Committee,  and  publisher  of 
the  Columbus  (Miss.)  Commercial 
Dispatch,  made  rather  a  pessimistic 
.report: 

"The  small -paper  group  of  the 
SNPA  has  been  inactive  during  the 
past  year  as  usual,  and  I  say  this 
a-ithout  reflecting  on  anyone  or  any 
zroup.  It  just  seems  to  be  the  lot 
of  the  little  papers.  There  is  a  little 
interest  generated  at  the  annual  meet- 
mgs  and  that's  usually  the  end  of  it. 
Never  before  in  the  history  of  jour¬ 
nalism  have  the  small  dailies  faced  a 
more  serious  crisis  than  they  face  to¬ 
day.  Their  future  seems  to  be  uncer¬ 
tain  in  the  face  of  economic  problems, 
declining  national  linage,  increased 
•.axation,  the  encroachment  of  radio 
and  other  adverse  conditions. 

"These  properties  are  faced  with  se¬ 
rious  economic  disturbances  that 
present  problems  that  must  be  met 
and  solved  or  serious  consequences 
»t11  result.  Though  not  funda¬ 
mentally  so,  these  problems  are  quite 
different  from  those  of  the  larger 
papers,  and  must  be  considered  in  Aat 
light.  Merely  meeting  each  year  at 
the  annual  meetings  in  a  separate 
dinner  will  not  solve  the  difficulties 
these  publishers  face.  They  must  go 
than  just  meeting  at  dinners. 
It  isn’t  a  knife  and  fork  problem.’’ 

Lee  School  Report 
The  report  of  the  Lee  School  of 
Journalism  Committee,  was  in  the 
lorm  of  a  letter  from  O.  W.  Riegel, 
dean,  to  Maj.  Powell  Glass.  In  the 
teport,  Mr.  Riegel  said  that  one  of  the 
^ost  important  developments  during 


the  year  was  the  proposal  to  create  a 
National  Council  on  Professional  Edu¬ 
cation  for  Journalism.  The  purpose 
of  the  Council,  he  said,  was  to  (1) 
recommend  the  kind  of  program  and 
kinds  of  standards  desir^  in  schools 
of  journalism,  (2)  recognize  those 
schools  which  meet  the  standards  and 
co-operate  with  them,  (3)  encourage 
smaller  schools  to  confine  themselves 
to  pre-journalism  programs  more  or 
less  analogous  to  the  pre-medical  and 
pre-legal  curricula  now  offered  at 
many  institutions.  The  council  is  to 
include  one  representative  each  named 
by  the  ANPA.  American  Society  of 
Newspaper  Editors,  the  National  Edi¬ 
torial  Association,  the  SNPA.  the  In¬ 
land  Daily  Press  Association,  and  five 
representatives  named  by  the  Amer¬ 
ican  Association  of  Schools  and  De¬ 
partments  of  Journalism. 


Eric  Macinnes 


Macinnes  Tampa 
Times  Circulator 

Eric  Macinnes  will  succeed  C.  G. 
Johnson  as  circulation  manager  of 
the  Tampa  Daily  Times  effective  July 
1,  according  to 
a  n  announce¬ 
ment  made  this 
week  by  Ralph 
Nicholson,  gen¬ 
eral  manager. 
Mr.  Johnson  has 
resigned  to  go 
into  business  in 
Atlanta,  after 
having  served 
in  his  present 
capacity  for  the 
past  six  years. 
Previously.  h  e 
was  country  cir¬ 
culation  manager  for  the  Atlanta  Con¬ 
stitution. 

Mr.  Macinnes  has  resigned  as  cir¬ 
culation  director  of  the  Chillicothe 
(O.)  Gazette  and  News-Adt'ertiser 
to  assume  his  new  duties.  He  has 
tendered  his  resignation,  also,  as  sec¬ 
retary-treasurer  of  the  Ohio  Circula¬ 
tion  Managers’  Association. 

During  the  past  year,  he  served  as 
chairman  of  publication  for  the  ICMA 
Bulletin. 

Prior  to  becoming  circulation  man¬ 
ager  in  Chillicothe.  Mr.  Macinnes 
was  connected  with  the  boy  sales  di¬ 
vision  of  the  Curtis  Publishing  Com¬ 
pany. 


FXEISHER  N.  Y.  BOUND 

Wilfrid  Fleisher,  Tokio  correspondent 
of  the  Netc  York  Herald  Tribune,  will 
arrive  in  New  York  on  June  23  for  a 
vacation. 


N.  Y.  Editors  to  Discuss 
Editing  Picture  Copy 

Syracuse,  N.  Y.,  June  12 — Editing 
of  picture  copy  will  be  the  topic  head¬ 
lining  the  September  meeting  of  the 
New  York  State  Society  of  Newspaper 
Editors  the  group  decided  here  today. 
A  committee  to  be  appointed  by  Har¬ 
old  W.  Sanford,  president  of  the  so¬ 
ciety.  will  arrange  for  the  discus¬ 
sion  of  pictures  and  consider  the  pos¬ 
sibility  of  sponsoring  a  picture  clinic 
for  news  cameramen  at  the  same 
meeting. 

The  American  Society  of  Newspa¬ 
per  Editors’  resolution  pledging  mili¬ 
tant  defense  of  a  free  press  and 
other  phases  of  the  bill  of  rights  was 
adopted  by  the  New  York  editors. 

Mr.  Sanford,  editor  of  the  Rochester 
Democrat  &  Chronicle,  was  re-elected 
president  of  the  society.  Raymond  D. 
Heath  of  the  Rome  Sentinel  was  re- 
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elected  secretary-treasurer.  Guests 
speaking  informally  at  the  meeting 
were  Dean  M.  Lyle  Spencer  of  the 
Syracuse  University  School  of  Jour¬ 
nalism  and  Jerome  D.  Barnum,  pub¬ 
lisher  of  the  Syracuse  Post  Standard. 

Prevailing  opinion  of  roundtable 
discussion  indicated  that  the  editors 
opposed  scattering  of  comics  through¬ 
out  the  newspaf)er.  favored  trimming 
the  financial  sections,  and  believed 
on  a  basis  of  reader  contacts  and  sur¬ 
veys  that  the  popularity  of  the  syndi¬ 
cated  columnist  is  waning.  Local 
editorial  columns  were  reported  as 
drawing  a  larger  number  of  readers 
than  the  syndicate  column  writers. 
In  the  interest  of  reader  interest  and 
better  looking  news  pages,  the  edi¬ 
tors  defended  the  prevailing  practice 
of '  grouping  comics  on  a  page.  A 
trend  toward  reporting  of  less  news 
of  finance,  especially  tabulated  mat¬ 
ter,  and  more  emphasis  on  business 
or  commercial  news  was  reported. 


5,876,2’71 

Lines  of  Paid  Advertising  First  5  Months  1939 

428,589 

Lines  More  Than  Same  Period  1938 

The  Exprejis  and  The  Evening  News  are  separate  and 
distinct  newspapers,  each  wuth  its  own  staff,  and  each  ren¬ 
dering  its  own  distinctive  service  to  the  merchandi.sing  field 
of  San  Antonio  and  region. 

Both  these  newspapers  are  neces.sary  for  complete  cov¬ 
erage  of  the  San  Antonio  market,  which  embraces  a  vast, 
rich  territory,  full  of  sales  opportunities. 
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REVIEW 

By  T.  S.  mVIN 


ant  day  in  Gouverneur.  N  Y.  What  CoUf.  Ad  Managers 


Theme  Song 

WE  HAD  never  particularly  thought 
about  it  until  Raoul  Blumberg,  pro¬ 
motion  manager,  called  it  to  our  at¬ 
tention,  but  the  Washington  (D.  C.) 
Post  is  probably  the  only  newspaper  in 
the  country  to  boast  a  theme  song. 
More  than  that,  it  was  probably  the 
first  business  organization  in  the 
country  to  acquire  one.  Today,  theme 
songs  are  a  dime  a  dozen;  every  radio 
program  has  one.  But  the  Post  got  its 
theme  song  50  years  ago  when  it  paid 
John  Philip  Sousa  the  munificent  sum 
of  $35  to  write  "The  Washington  Post 
March.” 

Since  then,  the  march  has  become 
one  of  the  most  famous  musical  com¬ 
positions  in  the  world — and  one  of 
the  greatest  advertisements  a  newspa¬ 
per  ever  had.  Uncounted  millions  of 
copies  have  been  sold.  When  Sousa 
toured  Europe  about  the  turn  of  the 
Century,  he  was  forced  by  popular 
demand  to  include  the  piece  in  every 
program.  Sometimes  he  had  to  accede 
to  audience  demands  and  play  it 
several  times  during  a  concert.  Pub¬ 
lished  just  when  the  two-step  was 
languishing,  it  was  seized  upon  by 
dancing  masters  everywhere  as  a 
means  of  re-popularizing  that  dance 
step.  It  accomplished  this  so  well  that 
in  Europe  the  two-step  was  actually 
called  ‘  The  Washington  Post.” 

Pott  Then  12  Years  Old 

Sousa  wrote  the  march  when  the 
Post  was  twelve  years  old.  At  the 
time,  he  was  director  of  the  United 
States  Marine  Band.  The  Post  had 
just  completed  an  early  promotion 
stunt — an  essay  contest  among  Wash¬ 
ington  school  children.  General 
Frank  Hatton  and  Beriah  Wilkins, 
pleased  with  the  success  of  the  con¬ 
test.  wanted  to  make  the  awarding 
of  the  prizes  quite  an  event.  They 
got  permission  of  the  Government  to 
stage  the  event  on  the  Smithsonian 
grounds. 

General  Hatton  met  Sousa  in  the 
street  one  morning  and  the  idea  came 
to  him  that  having  the  Marine  Band 
for  the  paper’s  party  would  be  a  good 
idea.  The  paper  got  the  Secretary  of 
the  Navy  to  assign  the  band  to  the 
party,  and  then  the  Post’s  owners 
suggested  that  maybe  Mr.  Sousa  might 
like  to  dash  off  a  special  little  com¬ 
position  for  the  occasion,  too. 

Mr.  Sousa  did  just  that.  The  tune, 
like  everything  else  Sousa  played,  was 
well  received.  But  no  one  suspected 
that  it  would  make  musical  history. 
The  first  published  edition  of  the 
march  carried  on  the  cover  a  facsimile 
of  the  front  page  of  the  Post  in  which 
appeared  the  story  of  the  ceremonies 
at  which  it  was  first  played.  The 
story  said  the  tune  was  “good.” 

Honoring  the  50th  anniversary  of 
the  first  public  performance  of  “The 
Washington  Post  March,”  the  Marine 
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Band  was  scheduled  to  play  it  at  a  spe¬ 
cial  Sousa  program  Thursday  evening. 
June  15,  in  Potomac  Park.  Washing¬ 
ton,  D.  C. 

Like  the  Dew 

THE  Atlanta  (Ga.)  Journal's  slogan. 

as  you  know,  is  "The  Journal  covers 
Dixie  like  the  dew.”  Persuasive  evi¬ 
dence  of  this  comes  to  hand  in  the 
market  data  book  the  Journal  has 
just  issued.  “The  Georgia  Market: 
111  Cities  and  Towns  Plus  Atlanta.” 

It  is  as  fine  a  job  of  its  kind  as  we 
have  ever  seen,  presenting  essential 
facts  and  figures  about  Atlanta  and 
the  whole  Georgia  market  in  an  in¬ 
teresting  and  easy  -  to  -  understand 
manner.  With  it  comes  a  booklet 
breaking  down  the  1938  advertising 
linage  in  Atlanta’s  three  newspapers, 
emphasizing  the  Journal’s  28th  con¬ 
secutive  year  of  advertising  leader¬ 
ship. 

Helping  Hand 

A  NICE  institutional  gesture  is  the  ad¬ 
vertisement  run  recently  by  the 
Colorado  Springs  (Col.)  Gazette  and 
Telegraph  congratulating  seventeen 
of  their  junior  merchants  on  their  be¬ 
ing  graduated  from  high  school.  But 
it  was  more  than  a  mere  gesture,  too. 
Because  in  the  advertisement  appeared 
this  note:  “A  Suggestion  to  Employ¬ 
ers:  While  some  of  these  graduates 
are  planning  to  go  to  college,  others  are 
looking  for  openings  in  the  business 
world.  They  would  make  valuable 
members  of  your  organization.  They 
have  been  carefully  trained  in  sell¬ 
ing,  servicing  and  the  handling  of  col¬ 
lections.  They  have  been  found  to 
be  industrious  and  loyal  workers  on 
a  job  that  has  required  a  lot  of  forti¬ 
tude  and  determination,  and  they  have 
succeeded.” 

Commencement 

MAYBE  IT’S  because  June  is  com¬ 
mencement  month  that  a  scroll  the 
Indianapolis  (Ind.)  Star  has  just  sent 
out  has  the  feel  of  a  diploma  for  us. 
Except  that  the  copy  tells  a  fine  little 
story  about  the  merchant  who  didn’t 
have  much  money  to  spend  but  spent 
it  wisely  by  spending  it  consistently 
in  the  Star  with  very  happy  results 
all  around. 

Father's  Day 

THE  NEWSPAPERS,  we  must  .say.  are 
doing  their  part  to  promote  Father’s 
Day.  It  will  be  an  especially  import- 


happened  was  that  the  weekly  Tri¬ 
bune-Press  first  announced  the  day  as 
June  11.  The  merchants  naturally 
tied  in  their  advertising  for  that  day, 
and  one  of  the  churches  announced 
special  Father’s  Day  services.  Then 
somebody  checked  up  and  saw  the 
mistake.  Father’s  Day  is  next  Sun¬ 
day,  June  18.  No  harm  done,  however. 
The  Tribune-Press  apologized  and 
corrected  the  date — and  the  merc’nants, 
taking  it  in  good  spirit,  tied  in  their 
copy  for  the  following  (and  correct) 
Sunday. 

Such  Interesting  People 

WE’VE  HAD  occasion  before  to  com¬ 
pliment  the  Albany  (N.  Y.)  Knick¬ 
erbocker  Eening  News  for  its  excellent 
full-page  promotional  advertisements. 
They’re  written  with  a  flair  and  de¬ 
signed  with  a  feeling.  Currently  we 
want  to  give  a  hand  to  one  headed, 
“A  Newspaper  Man  Meets  Such  In¬ 
teresting  People.”  But  think,  says  the 
copy,  of  the  interesting  people  readers 
meet  every  day  in  the  newspap>er  col¬ 
umns!  A  happy  thought,  too. 

■ 

Chicago  Typos  Get 
New  2-Year  Contract 

Chicago,  June  13 — Terms  of  a  two- 
year  contract,  effective  yesterday, 
were  agreed  upon  by  the  Chicago 
Newspajier  Publishers  Association 
and  Chicago  Typographical  Union  No. 
16,  providing  for  a  shortening  of  the 
work  week  with  no  increase  in  wages 
until  Jan.  1,  1940.  Under  the  new 
contract,  the  daily  shift  consists  of 
seven  hours  and  15  minutes,  with 
30  to  45  minute  lunch  periods,  mak¬ 
ing  the  work  week  36*4  hours. 

Present  weekly  wage  scales  of  $56 
for  days  and  $60  for  nights  remain  in 
effect  until  Jan.  1,  1940,  when  they 
are  increased  $1  per  week,  with  an 
additional  dollar  increase  weekly  be¬ 
ginning  Jan.  1,  1941,  for  the  remainder 
of  the  contract  p>eriod,  which  expires 
June  12,  1941.  The  bonus  scale  is  to 
be  eliminated  July  8.  1940,  under  con¬ 
tract  terms,  at  which  time  all  pay¬ 
ments  will  be  on  a  time  basis. 

A  competency  standard  of  4,500 
ems  per  hour  of  corrected,  machine 
set  composition  was  established  in 
the  contract. 

HANDBILL  ORDINANCE 

Only  publications  which  have  ob¬ 
tained  a  post  office  permit  number 
may  be  distributed  in  Pomona.  Cal., 
after  June  17,  under  the  terms  of  an 
anti-handbill  ordinance  recently 
adopted.  The  ordinance,  described  by 
the  city  attorney  as  attack-proof,  also 
prohibits  promiscuous  circulation  of 
handbills  in  automobiles  or  residential 
or  business  sections,  and  the  posting  of 
cards  on  utility  poles  or  buildings 
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It  you’d  reserve  tliis  service  for 
your  newspaper ;  You'd  bold  c.r- 
cluskr  |)ublication  rights  in  your 
city  for  an  agreed  term.  You’d 
receive  12  to  14  advertisements 
monthly  (mats  or  i)lates).  You’d 
publish  one.  every  other  tlay,  in 
your  columns,  endlessly  ;  over  your 
own  newspaper’s  signature.  You’d 
scud  selected  proofs  of  these  ad¬ 
vertisements  (with  letters)  to  se¬ 
lected  UxTal  (idirrtisers  and  pros¬ 
pects.  Your  l(Kal  salesmen  would 
shozi'  and  read  selected  advertise¬ 
ments  to  .selected  advertisers  and 
prospects. 

In  time,  you  would  create  the 
e.ract  selling  conditions  that  you 


know  will  cause  men  and  women 
to  advertise  in  your  columns.  For 
these  advertisements  are  planned 
and  written  to  .dioie  IcK'al  husiness 
men  how  to  make  money  using 
local  advertising  .  .  .  planned  and 
written  to  create  and  to  nuiintain 
uiKiuestioning  preferences  for  your 
newspaper. 

Give  your  local  manager  this 
fine,  practical  and  effective  aid. 
Help  him  to  sell  MOKK  l<Kal  ad¬ 
vertising  and  help  him  to  keep  it 
sold.  .\sk  for  our  free  brochure.  I 
Write  : 

OREN  ARBOGUST 

30  N.  MICHIGAN  AVE. 

CHICAGO 


To  Meet  in  San  Jose 

Members  of  the  California  News, 
paper  Advertising  Managers  Associa¬ 
tion  will  convene  in  San  Jose.  Cal 
June  23-24  for  sessions  devoted  to 
every  phase  of  newspaper  advertisine 
On  June  25  the  convention  will  as 
semble  at  the  Golden  Gate  Expositior. 
for  the  annual  agency  luncheon  with 
Frederic  R.  Gamble,  executive  secre¬ 
tary  of  the  American  Association  oi 
Advertising  Agencies,  as  guest  speaker 
Morris  Renter,  publisher.  Oakland 
Post-Enquirer,  will  address  the  con¬ 
vention  at  the  awards  luncheon  in 
San  Jose  next  Saturday.  Herb  Caen 
San  Francisco  columnist,  also  is  a 
scheduled  speaker  at  the  luncheon,  a: 
which  winners  in  five  advertising  con¬ 
tests  will  receive  awards 
H.  C.  Bernsten.  Pacific  Coast  man¬ 
ager,  Bureau  of  Advertising,  ANP.t 
will  spieak  on  “Newspapers  Speak  f« 
Themselves”  at  the  Saturday  after¬ 
noon  session  conducted  by  Don  Mik- 
kelson,  president  of  the  northern  uni: 
of  the  CNAMA,  which  is  a  division  oi 
the  California  Newspaper  Publisher 
Association.  Dr.  Rex  B.  Harlow,  oi 
Stanford  University  will  talk  on  "Pub¬ 
lic  Relations  and  the  Newspaper";  Mrs 
Katherine  Robertson,  Berkeley  Go' 
zette  will  speak  on  “Classified  Adver¬ 
tising  as  a  Revenue  Producer"  and 
William  A.  Baylor,  secretary  of  the 
San  Jose  Merchants  Association,  also 
will  speak. 

FULL  PAGE  PICTURE 

The  Richmond  News  Leader,  June 
8,  printed  a  full-page  picture  of  Kug 
George  VI  and  Queen  Elizabeth  on  the 
front  page  showing  their  arrival  in 
Washington.  Only  other  thing  on  the 
page  besides  the  headline  and  logotj-pe 
was  a  caption  surprinted  on  the 
photo. 


Old  Employee 
Breaks  Down 
Under  Pressure 

Confession  Is  Offered 
Vacancy  To  Be  Filled 

By  Stronger  Character! 

I 

“Sure  I  done  it,”  admitted  an 
body  face  which  has  been  employ^- 
iby  the  Newspaper  for  many  ye^'- 
“I  made  it  hard  to  read  our  papf- 

“But  I  couldn’t  help  it  ...  it 
that  dry-mat  pressure.” 

When  further  questioned,  he 
plained:  “I  wasn’t  cut  out  for 
kind  of  work.  I  was  designed 
slow,  direct  printing.  When  ^ 
started  stereotyping  me,  my  ha. 
lines  broke  down,  my  tiny  coun_ 
filled  in.  I  even  lost  some  serifs 
j  The  publisher  listened,  then 
jQUired,  “Isn’t  there  a  face  'v  t 
'these  weaknesses,  one  that 
{stand  the  modern  grind?” 

“I  can,”  said  Linotype  Excc 
who  stepped  forward  and  pro 
I  he  could  retain  legibility  thr 
the  toughest  printing  process 

Set  in  Linotype  Faces 

HEAD:  34  pt.  Erbar  Medium  Cor> 
and  14  pt.  Metromedium^ 

BODY:  7>/2  pt.  Excelsior  on  8  pt  IW 

(■-LINOTYPEd 
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A  ciliioi.  touring  Kuro|)!'.  taine  l);uk 

with  a  iiKJsi  sigiiiluaiit  impression  .  .  .  the  magniruent 
p(.n\er  ol  l-aiili:  no:  net essariU  (oiKerning  tilings 
spiriliial.  allhoiigli.  without  at  least  a  tiiuture  ol  this, 
tio  human  ellort  tati  realiv  smteed. 

A  part  ol  his  itinerary  iiu  hided  a  tout  ol  ever\  jiart 
ol  I'raiue  idetitilied  with  little  |oati  ol  Art.  lie 
lollowfd  hei  Irom  her  adolescent  hirth  in  secpiestered 
Domremy.  where  she  tended  her  lathei's  Hocks  and 
heard  the  call  ol  an  itispired  X'oice  .  .  .  cin  to  \’au- 
couleurs  lor  an  audietice  with  the  militars  tonnnanclei 
there,  ifcpiest itig  peiniission  to  see  king  (iharles  ol 
France  at  (ihinon.  Impressed  h\  her  ohxioiis  sin¬ 
cerity — yet  a  douhter — he  gave  her  military  escott. 
as  the  kitid  ol  hei  hitth  faced  extetinitiatioti  hv  the 
Isnglish. 

I  hen  Orleans  ...  to  inemoi  ies  of  her  shinnnei  ing 
white  armor,  her  sword  from  hehitid  the  altar 
ol  Saint  (iatheritie.  and  her  suhlime  I'AII  II.  She 
asked  nothitig  ol  her  soldiers  that  she  would  not  do 
hersell.  When  severely  woittided.  she  continued  to 
lead  her  tnen.  Hut  Faith  in  an  ideal  shone  alottg  the 
tattered  Iragments  ol  her  hanners.  There  was  no 
divided  faith — she  practiced  what  she  preached. 

I  his  editor  returned  with  the  conviction  that  more 
tievvs|japers  should  "practice  what  thev  pieach."  he- 


voncl  mere  editorial  precepts  and  jiractices.  It  should 
pass  all  the  wav  Irom  Civic  Faith  to  (annmercial 
I  niegrit  v. 

W  hat  do  some  ol  the  l  iving  Ti.niners  ol  |ouiiialism 
preach  and  teach-  I  hat  the  best  methocl  ever  known 
to  reach  vast  communities  ol  Americans  is  to  talk  to 
them  through  the  medium  ol  theii  own  ■  home  town" 
local  newspapeis.  That  advertising  is  a  lorce  lot 
vast  good:  that  it  is  a  constructive  lorce:  that  tiews- 
paper  aciveitising  perloiins  an  almost  spiritual  service 
in  making  |)rogressive  truths  ktiown  to  the  largest 
numhet  in  a  mannei  thev  accept  more  readilv  he 
cause  it  is  voicc'cl  hv  one  cil  them,  at  their  liresicles 
.inci  at  the  vt'iv  thresholds  ol  their  he.nts,  Atid  that 
to  curtail  advertising  of  this  tvpe  is  to  thnittlc'  husi- 
ness. 

Are  these  S|)eethes  ol  Faith  prc’dicated  on  tleeplv 
conscious  hflirfs.  oi  ate  thev  selltsh  coutiting-ioom 
doctrines'  (Certain  it  is  that  some  tiewspapei's  lalter 
in  carivitig  their  FAI  I  II  on  to  their  OWN  products 
— their  newspapers  and  their  market-..  They  lail 
to  do  what  thev  ask  the  Armies  ol  .N'atiotial  Adver¬ 
tising  tc)  do.  therehy  casting  douht  cm  ATI.  adver¬ 
tising.  F.ditcir  X:  I’uhlisher  helieves  in  the  Faith  ol 
the  |oati  ol  Arc  IDF  A.  and  is  dedicated  to  that  put 
|)ose.  that  ideal,  atitl  that  SF'RX'IC-F'. 
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Rules  Were  Troublesome 
To  Photogs  on  Royal  Tour 


By  JACK  PRICE 

COVERING  THE  tour  of  the  King 

and  Queen  of  England  through  Can¬ 
ada  and  the  United  States  was  con¬ 
sidered  by  cameramen  one  of  the  most 
difficult  of  all  assignments.  The  trou¬ 
blesome  part  of  the  coverage  was 
mainly  with  the  rules  and  regulations 
governing  their  activities. 

This  week  the  writer  contacted 
George  Skadding,  chief  photographer 
of  the  Washington  bureau  of  the  As¬ 
sociated  Press,  who  travelled  as  one 
of  the  four  pool  cameramen  with  the 
royal  party.  According  to  Skadding 
rules  directed  photographers  to  re¬ 
frain  from  using  flash  bulbs  within  a 
distance  of  25  feet  unless  special  per¬ 
mission  was  granted  by  the  officials 
in  charge  of  arrangements. 

Gained  Confidence  of  Officials 

Skadding  asserted  that  the  officials 
waived  some  of  their  objection  to  pool 
photographers  when  they  rinderstood 
that  these  cameramen  knew  their  jobs 
thoroughly,  and  they  were  not,  as  so 
often  represented  in  the  movies,  rough¬ 
necks  who  cared  little  for  other  peo¬ 
ple’s  feelings. 

Another  difficult  task  was  to  plan 
ahead  for  the  use  of  the  correct  lens 
and  outfit.  Most  of  the  cameramen 
operated  the  speed  Graphic  with  short 
lens.  Photographers  carried  long- 
focus  lenses  mounted  on  interchange¬ 
able  front  boards,  but  to  make  a  rapid 
switch  within  a  limited  time  pre¬ 
sented  a  problem.  There  was  the  mat¬ 
ter  of  quick  focusing  since  the  range 
finders  were  not  adapted  for  lenses 
other  than  those  mounted  on  the 
camera. 

Another  need  develop)ed  by  this  as¬ 
signment  was  that  of  focal  plane  syn¬ 
chronization  for  all  cameras.  Skad¬ 
ding  assured  the  writer  that  often  he 
could  have  employed  a  focal-plane 
sychronizer  with  his  long  focus  lens 
to  good  advantage.  He  pointed  out 
that  when  required  to  use  an  8*/4inch 
lens  on  his  Graphic,  he  could  have 
made  a  speed-flash  at  the  required 
distance  if  he  had  such  a  synchronizer 
mounted  in  his  camera.  At  least  we 
do  learn  that  some  of  the  modern 
improvements  are  well  worth  em¬ 
ploying  regularly. 

Skadding  carried  in  addition  to  his 
Carl  Zeiss  13.5cm  F3.5  lens  an  8i4inch 
Zeiss  F4.5  and  a  6inch  F4.5.  He  also 
carried  a  Flaubel  Makina  2^4  x  3*4 
camera  fitted  with  an  F2.9  lens.  He 
told  us  that  the  other  men  also  car¬ 
ried  extra  equipment  similar  to  his. 
In  addition  to  his  regular  equipment 
one  of  the  photographers  carried  a 
Graflex  fitted  with  longer  focus  lenses 
ranging  up  to  28inch. 

Met  Royalty 

Skadding  was  one  of  the  fortunate 
boys  to  be  introduced  to  the  King 
and  Queen  at  a  reception  in  Canada. 
He  said  they  were  greatly  interested 
in  the  activities  of  the  photographers 
and  that  the  King  asked  him  to  ex¬ 
plain  how  the  boys  operated  and  also 
how  the  pool  managed  to  cover  for 
the  others.  However,  Skadding  re¬ 
ports  that  the  Queen  was  more  solici¬ 
tous  about  how  the  men  were  making 
out.  On  several  occasions  she  asked 
Skadding  how  the  “pictures  were 
coming  along.”  and  the  King  made 
inquiries  about  the  technique  em¬ 
ployed. 

In  Washington.  Skadding  was 
picked  to  represent  the  pool  to  cover 
Union  Station  when  the  President 
greeted  the  King  and  Queen.  The 
picture  of  this  meeting  was  made  with 
the  Plaubel  Makina,  fitted  with  an 


F2.9  lens  stopped  down  to  F4.5.  The 
exposures  made  on  Agfa  Super  Pan 
Press  films  in  the  station  interiors 
were  shot  at  1  25th  of  a  second.  To 
increase  the  lighting  of  the  station,  the 
boys  had  photo-floods  bulbs  inserted 
in  the  chandeliers  long  before  the 
royal  party  arrived.  'The  negatives 
were  perfect  and  as  per  agreement  all 
cameramen  were  furnished  with 
prints. 

Skadding  again  acted  as  lone  rep¬ 
resentative  of  the  p>ool  in  Washington 
when  he  was  picked  to  make  the  pic¬ 
tures  on  the  lawn  of  the  White  House 
at  a  party.  In  this  case  also  the  pic¬ 
tures  were  printed  and  serviced  to 
all  photographers. 

Advance  Preparation 

The  arrangements  for  cameramen 
had  been  made  with  their  participa¬ 
tion  on  the  arrangement  committee. 
It  so  happ)ened  that  they  learned  a 
great  deal  during  the  previous  cov¬ 
erage  of  the  visit  of  the  President  of 
Nicaragua  to  the  President. 

Stands  were  built  along  the  route 
the  royal  party  travelled  and  all  cam¬ 
eramen  were  located  according  to 
their  wishes.  At  the  railway  station 
a  special  stand  with  three  tiers  was 
constructed  so  that  all  photographers 
could  shoot  the  pxjsed  group  picture. 

We  were  also  informed  that  all  dur¬ 
ing  the  trip  and  with  all  the  photos 
taken  no  bulbs  exploded.  It  was  this 
fear  which  prevailed  when  the  rules 
were  established  determining  the  dis¬ 
tance  which  should  be  maintained 
when  flashes  were  taken. 

It  was  pointed  out  that  there  would 
have  been  many  more  good  photos  if 
the  cameramen  had  been  allowed  to 
work  closer.  With  the  short  focus 
lenses  operating  at  such  distances  it 
is  only  natural  that  the  images  were 
small  and  had  to  be  blown  up  con¬ 
siderable  before  they  could  make  good 
cuts  with  course  screens.  Now  that 
the  facts  are  established  it  would  be 
a  good  idea  if  others  would  profit  by 
the  exp>eriences  of  the  cameramen  as¬ 
signed  to  the  royal  party  story,  name¬ 
ly,  fitting  all  4  X  5  graphics  with  focal 
plane  synchronizers  and  having  ad¬ 
justable  range  finders  for  larger  focal 
length  lenses.  Though  these  devices 
may  not  be  used  in  the  daily  routine 
assignments  they  are  worth  their 
weight  in  precious  metal  when  they 
are  needed  most. 

Photogs'  Association  Aided 

In  reference  to  the  arrangements 
made  for  cameramen  in  Washington  it 
was  pointed  out  that  the  White  House 
Photographers  Association  was  re¬ 
sponsible  for  providing  many  of  the 
facilities  which  the  out  of  town  pho¬ 
tographers  enjoyed. 

The  pool  cameramen  on  the  tour 
were  George  Skadding,  Associated 
Press;  Mike  Ackerman,  Acme  News- 

A.  T.  HENDERSON  COMPANY,  INC. 

551  Fifth  Avenue,  New  York 

Phone  VAnderbllt  S-4760 

TRAVEL  EXPERTS 

European  Cruises,  Tours  by  Steamer, 

Bail  and  Air — AU-Expense  Independent 
Itineraries — No  Charge  for  Servlee 


Europtan  Rtprmtmntatitfma 
INTEKNATIONAL  SERVICE — 76  rue  dee 
Petite-Champs,  PARIS,  France 
NORTHERN  TRANSPORT  TRAVEL 
HCREAU — 7  Oerrard  Street,  LONDON, 
W.  I.,  Bnaland 


picture;  Carl  Nesensohn,  Times  Wide 
World  Photos  and  Paul  Killian  of  the 
International  Newsphotos.  All  men 
wore  their  normal  street  attire  on  all 
occasions,  never  being  rebuked  be¬ 
cause  they  did  not  wear  striped  trou¬ 
sers  and  morning  coat. 

The  pool,  incidentally,  also  served 
the  Canadian  newspapers  from  labora¬ 
tories  set  up  along  the  route.  Skad¬ 
ding  in  most  instances  was  forced  to 
travel  ahead  of  the  pilot  train  in  order 
to  have  his  photos  processed  and  wired 
to  his  offices.  His  partner  travelled 
on  the  pilot  train  when  Skadding  was 
forced  to  make  his  rapid  hops. 

All  in  all,  according  to  Skadding, 
the  officials  were  as  thoughtful  as  they 
could  have  been  and  although  in  some 
spots  there  was  a  lack  of  arrange¬ 
ments  for  cameramen,  it  was  a  swell 
story. 

Southwest  Organization 

THE  FIRST  issue  of  the  Southwest 

News  Photographer,  official  organ 
of  the  Southwest  News  Photographers 
Association,  appeared  in  April.  It  is 
a  sprightly  little  bulletin  on  coated 
stock  and  typographically  commend¬ 
able.  Ralph  B.  Kite  of  the  Omaha 
Bee-Citizen  is  its  editor  and  man¬ 
ager. 

At  a  recent  meeting  of  the  executive 
board  of  the  association  the  eligibility 
rules  were  amended  to  admit  to  mem¬ 
bership  all  who  have  anything  to  do 
with  news  pictures.  Prior  to  this 
only  working  news  cameramen  con¬ 
stituted  the  association’s  membership. 
Under  the  amendment  the  following 
four  classes  of  membership  were  es¬ 
tablished: 

Professional:  Open  to  staff  photog¬ 
raphers.  picture  editors,  city  editors, 
managing  editors,  publishers  and 
others  in  authority  over  the  produc¬ 
tion  and  publication  of  news  pictures. 

Student:  University  of  college  jour¬ 
nalism  students  or  others  studying 
news  photography.  This  classifica¬ 
tion  also  includes  any  amateur  who 
occasionally  sells  a  picture  for  pub¬ 
lication  and  who  aspires  to  become  a 
professional  news  cameraman. 

Associate:  Salesmen  and  represent¬ 
atives  of  manufacturers  of  cameras 
and  photographic  supplies,  or  those 
who  deal  with  news  photographers 
and  the  photographic  departments  of 
newspapers. 

Honorary:  A  membership  which 
can  be  voted  only  with  the  approval 
of  the  membership  of  the  association 
to  anyone  deemed  worthy  of  the 
honor.  The  first  such  honorary  mem¬ 
bership  was  awarded  to  this  corre¬ 
spondent.  a  distinction  for  which  he 
is  duly  grateful. 

The  association  recently  created  a 
job  bureau,  the  services  of  which  are 
at  the  disposal  of  all  members.  The 
only  requirement  is  that  any  member 
who  desires  to  avail  himself  of  the 


£per  Hash  Shots 
at  t/woo? 

New  G-E  Mazda  Photoflash  Lamps 

with  three  types  of  "peaks”  fit 
all  your  needs  for  better  syn¬ 
chronized  shots: 

1A  peak  for  hiah  speed  shots  land 
*  all  focal-plane  use)... in  the  new 
G-E  No.  31  and  iO ...  designed  {or 
curtain  shutter  use. 

2  A  peak  for  all  around  use... in 
•  G-E  Synchro-Press  No.  I6  and  7. 

3  A  peak  for  extra  coverina  power 
■  ...in  G-E  Synchro-Press  No-.  21 
and  11. 

A  few  shots  will  tell  you  more  than 
a  page  "ad."  TRY  SOMEI 

GENERAL  ^  ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 


facilities  of  the  bureau  file  partiem^ 
as  to  his  experience,  present  emp, 
ment  and  other  pertinent  data.  ; 
ready  several  appointments  have 
made  through  this  medium. 

McEvilly  Active  on  Bill 

ALTHOUGH  THE  New  York  D:. 

News  was  credited  last  week  in 
column  for  its  aid  in  helping  toh< 
passed  by  the  New  York  Lt-gi,;;- 
a  bill  protecting  cameramen  and  r- 
porters  in  assault  cases  occurring 
line  of  duty,  it  was  not  noted  that 
success  of  the  bill  was  due  largely 
the  efforts  of  Martin  McEvilly,  pie 
assignment  editor  of  the  News. 

Two  years  ago  McEvilly  was  :• 
pointed  chairman  of  the  legisl: 
committee  of  the  New  York 
Photographers’  Association  to 
adoption  of  such  a  bill.  Recently  Jt 
Evilly  spent  nine  weeks  touring : 
state  lining  up  support  for  the 
Local  groups  of  photographers 
induced  to  bring  their  state  repr: 
sentatives  behind  the  measure,  n; 
the  result  that  the  bill  was  ado::? 
unanimously.  The  News  gra::; 
McEvilly  a  leave  of  absence  to 
complish  this.  J.  Winston  Uz:. 
Buffalo  Times,  and  Edward  G:r 
Syracuse  Journal,  assisted  him 
state. 

CEREAL  CAMPAIGNS 

Quaker  Oats  Company  is  proir.::.:: 
Puffed  Rice  and  Puffed  Wheat,  tha,; 
Sherman  K.  Ellis  &  Co.,  in  luwspa:^.: 
magazines  and  radio.  Grape-N; 
flakes  is  using  a  “Jerry  on  the ; 
cartoon  strip  in  about  150  nc'wsp^rrj 
two  general  magazines  and  eight 
and  small-town  magazines.  Y  -1 
and  Rubicam  has  the  account 
40''r  Bran  flakes  is  using  eight  b-' 
day  newspapers,  three  national  wr?- 
lies,  seven  farm  papers,  two  mwj 
publications  and  a  transcribed  r.o 
program.  Post  Toasties  is  using  tz 
farm  magazines  and  three  wone' 
magazines.  Huskies  cereal  is  r  ' 
ending  a  special  offer  in  various  nr?- 
papers.  The  three  accounts  are  p 
by  Benton  &  Bowles. 

HOLE-IN-ONE  SUCCESS 

The  fourth  annual  St.  Louis  H  J 
in-One  Tournament,  sponsored  by  " 
Globe-Democrat,  was  held  June 
Harold  Oatman  recorded  the  " 
hole-in-one  to  be  made  in  the  t  - 
nament  after  3884  unsuccessful  '' 
by  contestants. 

SANTORO  TO  EX 

A1  Santoro,  for  many  years  -9; 
editor  of  the  Oakland  (Cal.)  Post  :' 
quirer,  was  named  sports  editor  of : 
Los  Angeles  Examiner,  June  13.  ' 
succeeds  “Lanny”  Leighninger, 
will  continue  on  the  staff  as  a  t 


EVERYTHIN 

in  equipment,  accessont 
and  supplies  that  the 

NEWS 

PHOTOGRAPHil 

NEEDS 

WE  INVITE  YOUA  INQUIRY 


15  West  47th  St.,  NewYorK  ' 


31 


19  3  9 


ariici, 

emp! 
ata.  ; 
lave  be! 


>rk  D:. 
ek  in  ■ 
g  toh. 
f'giiic-. 

1  and , 
:urrme 
i  that  -j 
largely 
ly,  pic-; 
ws. 
was  ; 
legisl.-. 
ork  P:4 
to  a 
«ntly  il: 
(uring  • 

:  the  t 
hers  Vi 
ite  rep: 
sure,  V. 

IS  ado-- 
i  grar. 
ice  to  ci 
n  Len. 
rd  Grr: 
him 


;ns 

promi 
at,  thru.: 
cws 

Irape-N 
n  the 

C'Asp: 

eight  ti 
s.  Y 
mnt.  F 
eight 
onal  M  r 
(VO  mei 
ribed 
using  e 
e  won; 
al  is 
•ious  nc 
i  are  pi 


:cESS 

i^uis  H 
ored  by 
Id  June 
1  the 
n  the  t. 
essful 


Finn  Is  Executive 
Editor  of 
Ottawa  Citizen 

Was  Managing  Editor  for 
25  Years  .  .  .  Succeeded  by 
Brindley,  City  Editor 


T.  D’Arcy  Finn,  for  the  past  25  years 
managing  news  editor  of  the  Ottawa 
(Ont.)  Citizen,  has  been  promoted  to 
the  position  of  executive  editor,  ac¬ 
cording  to  an  announcement  by  the 
publishers  this  week. 

L.  R.  Brindley,  city  editor  for  the 
past  12  years  and  prior  to  that  time 
ight  editor  for  three  ^ears.  has  been 
ippoiHted  managing  ntfws  editor,  suc- 
eeding  Mr.  Finn.  Both  appointments 
are  effective  immediately.  There  has 
[been  no  successor  to  Mr.  Brindley 
named  as  yet  and  he  is  carrying  on 
iboth  the  duties  of  managing  editor  and 
r||city  editor. 

41  Years  on  Paper 
Mr.  Finn  began  work  on  the  Citi- 
n  41  years  ago  at  the  age  of  16  as 
copy  holder  on  the  proofreading  desk. 
He  has  risen  through  the  positions  of 
proofreader,  reporter,  sports  editor, 
night  editor,  city  editor  and  manag¬ 
ing  editor. 

During  all  these  years  the  growth 
and  expansion  of  the  Citizen  have  syn¬ 
chronized  with  the  progress  of  Mr. 
.'^inn,  and  his  elevation  to  the  position 
of  executive  editor  comes  in  recogni¬ 
tion  of  his  long,  loyal,  efficient  and 
:thfu!  service  to  his  papier. 

Mr.  Finn  has  been  identified  with 
c  Ottawa  Curling  Club  for  many 
years,  having  served  it  as  vice-presi¬ 
dent.  to  which  office  he  was  recently 
(-elected. 

Mr.  Finn  is  the  father  of  four  daugh- 
tr-  His  only  son,  Joseph  Finn,  is  a 
titember  of  the  Ottawa  (Ont.)  Journal 
’'•rts  staff. 

•Mr.  Brindley  began  his  newspaper 
■ik  as  an  apprentice  in  England,  and 
came  to  Canada  28  years  ago.  He 
vorked  on  the  Brandon  (Man.)  Sun, 
'Winnipeg  (Man.)  Free  Press,  and  as 
news  editor  for  the  Canadian  Press  in 
Ottawa  for  four  years  before  joining 
ae  Citizen. 

Mr.  Brindley  is  a  popular  member 
of  the  Ottawa  Hunt  and  Golf  Club. 
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iUBRARY  of  dailies 


Time  and  Life  magazines  have  ar 
'ttged  with  more  than  100  newspa 
.•trs  and  with  major  airlines  to  haw 
ne  latest  editions  flown  daily  to  Nev 
1‘ork  throughout  the  summer  to  b 
the  “Subscribers  Li 
ff  as  a  In  the  Time  and  Life  Building 

■  'cke-feller  Center,  for  World’s  Fai 
.'isitors. 


une 

COVERS  BUSINESS 

ihe  same  way  a  news' 
paper  covers  its  city 
assignments  to 
iis  staff  of  63  editors, 
''writers,  researchers 
and  assistants. 


AP  Sends  Color 
Photos  By  Wire 

continued  from  page  3 


interested  in  seeing  more  color  photos. 
Chief  criticism  of  the  initial  spot  news 
color  photo  was  that  there  had  been 
insufficient  light  and  that  there  was 
not  enough  contrasting  color. 

The  Dallas  News  used  the  photos  as 
a  front  page  feature.  Other  papiers 
indicating  they  would  use  it  in  Sun¬ 
day  editions  were:  Washington  (D.  C.) 
Star;  Columbus  (O.)  Dispatch;  St. 
Louis  Post-Dispatch;  Dayton  (O.) 
News,  and  Louisville  (Ky.)  Courier- 
Journal. 

Tribune  Receives  Wide  Acclaim 

Other  newspxapers  which  were  un-, 
able,  for  various  reasons,  to  use  the 
pictures  but  wanted  to  see  more  color 
photos  sent  by  Wirephoto,  included: 
Denver  Post,  Des  Moines  Register  & 
Tribune,  Salt  Lake  City  Tribune- 
Telegram,  Portland  Oregonian,  Kansas 
City  Star,  and  Minneapolis  Tribune. 

Typical  of  congratulatory  messages 
received  by  the  Chicago  Tribune  from 
newspaper  editors  throughout  the 
country  was  the  following  from  Wal¬ 
ter  M.  Harrison,  managing  editor, 
Oklahoma  City  Oklahoman  and  Times: 

“Congratulations  on  splendid  co¬ 
operative  spirit  of  Chicago  Tribune 
and  Wirephoto  in  first  general  dissemi¬ 
nation  of  color  photograph.  Publica¬ 
tion  here  made  a  great  hit.  We  feel 
we  are  first  in  an  innovation  that  will 
be  a  casual  mine-run  feature  of  the 
newspaper  of  tomorrow.” 

E.  E.  Soules,  managing  editor, 
Peoria  Journal-Transcript,  wired  that 
the  Tribune  color  photograph  by  Wire¬ 
photo  “is  big  step  in  advance.  We  may 
hope  soon  to  see  spot  news  pictures  in 
color  handled  on  the  same  schedule  as 


black  and  white.  We  printed  the  pic¬ 
ture  with  reasonable  success.” 

From  the  Vancouer  (B.  C.)  Daily 
Province  the  Tribune  received  a  mes¬ 
sage  stating:  “Mechanical  limitations 
prevented  the  Daily  Province  from 
using  the  photo  at  this  time,  but  en¬ 
gravers  tell  us  the  copy  would  have 
produced  excellent  results.  We  may 
use  it  in  our  magazine  section.” 

Much  of  the  success  of  the  Los 
Angeles  Times  handling  of  the  job  is 
due  to  Edward  C.  (“Pop”)  Schroeder, 
head  engraver,  who  supervised  the  en¬ 
tire  job,  and  was  responsible  for  turn¬ 
ing  out  the  black  plate  which  was  used 
in  conjunction  with  the  three  color 
plates. 

■ 

Prints  Color  Photos  of 
Norwegian  Royalty 

Natural  color  portraits  of  Crown 
Prince  Olav  and  Crown  Princess 
Martha  of  Norway  were  reproduced 
in  a  front-page  rotogravure  layout  by 
the  St.  Paul  Pioneer  Press  and  Dis¬ 
patch  when  the  couple  visited  St.  Paul 
June  11. 

They  were  taken  especially  for  the 
purpose  by  Carl  Ermisch,  Pioneer 
Press  and  Dispatch  photographer, 
after  unsuccessful  attempts  had  been 
made  to  obtain  color  portraits  in  the 
United  States  and  Norway. 

Arrangements  then  were  made 
through  E.  H.  Hobe,  Norwegian  con¬ 
sul  at  St.  Paul,  and  Brigadier  General 
Ellard  A.  Walsh,  adjutant  general  of 
Minnesota,  for  a  15-minute  special 
sitting  when  the  Crown  Prince  and 
Princess  visited  Northfield,  Minn., 
May  8. 

The  portraits  were  reproduced  along 
with  three  other  shots  in  natural  color 
which  Ermisch  made  of  the  royal 
couples’  activities  at  Northfield.  The 
rotogravure  work  was  done  by  the 
Alco  Gravure  Co.,  of  Chicago. 


Maui^^NatianalAdvEKtisEKS 
are  Saving  with  the  lei 


Complete  Market  Information 
At  Your  Finger  Tips 

St.irKlanl  file  folder  style 
rule  cards  for  each  of  the 
K1  I  &  I  dailies  iiroviilc  you 
with  .1  tinie-savinsr.  ellicient 
w.ay  to  keel)  informed  on 
the  value  of  rich  Illinois  ami 
Iowa  markets.  Busy  a!.'cn''.v 
men  reeommend  these  file 
folders  and  the  market  dat.i 
booklets  as  an  eas.v  way  to 
avoid  plaiininir  and  sohcdul- 
inir  heailaches. 


The  list  of  national  advertisers  and  agencies 
using  the  I  &  I  Group  Plan  is  constantly 
growing  larger,  more  impressive.  They  are  in¬ 
creasing  sales  and  profits  the  easy  way. 

Here  is  proof  that  smart  advertisers  are  cash¬ 
ing-in  on  this  plan:  advertising  of  a  large  coffee 
company  and  a  leading  cigarette  manufacturer 
now  appears  in  I  &  I  dailies  on  52  week  sched¬ 
ules  .  .  .  and  more  than  fifty  other  advertisers 
are  also  taking  advantage  of  Frequency  Dis¬ 
counts  with  13,  26,  or  39  week  programs. 

The  success  of  this  outstanding  development 
in  newspaper  advertising  lies  in  the  fact  that 
it  enables  you  to  reach  81  leading  Illinois  and 
Iowa  markets  with  profitable  consistency  .  .  . 
and  at  the  same  time  save  money  through  Fre¬ 
quency  Discounts. 

Any  schedule  of  50  lines  or  larger  run  once 
a  week  or  more  for  13 — 26 — or  52  weeks  earns 
you  a  Frequency  Discount  from  each  I  &  I 
daily  used.  Often  these  savings  enable  you  to 
use  more  papers  at  little  or  no  extra  cost. 


Write  today  for  your  copy  of  the  standard  I  A  I 
Frequency  Discount  Schedule.  Simplify  and  modernize 
your  newspaper  advertising.  Use  I  A  I  dailies  regularly. 

Daily  Newspaper  League  of  Illinois 

401-02-03  Leland  Bldg.,  Springfield,  III. 

Iowa  Daily  Press  Association 

405  Shops  Bldg.,  Des  Moines,  Iowa 
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North- AMERICA 


1,880,999  TYPICAL 
AMERICANS 

kaiistis  lias  eoiiie  by  it.s  two  slo¬ 
gans  lioiifstly  .  .  .  one  applying 
to  the  Stale:  the  other  symbolic 
of  Topeka,  svhieli,  in  a  very  lit¬ 
eral  sense,  is  the  “soul”  of  a 
vast.  prosperous  eoinnuinii  y. 
Holli  are  favored  interseetioii 
points  for  travelers  by  train, 
plane,  bus,  automobile.  In  an 
age  of  .superior  roads,  it  is  sig¬ 
nificant  that  this  State  has  more 
Federal  Highways  than  any 
other! 

A  Market  Serving 
Kansas  and  21 
Drive-in  Counties 

TOPEKA,  naturally  enough,  is 
in  the  heart  of  this  huge  empire 
of  true  Amerieanisni  and  of 
prosperous  industries.  The  To¬ 
peka  Daily  (iapital  with  more 
than  .i0,0()0  rirculation  is  unique 
in  that  its  influence  is  established 
not  alone  througbout  its  imme¬ 
diate  markets  but  throughout  all 
Kansa.<i.  Its  circulation  is  there¬ 
fore  amazingly  diversified.  To¬ 
peka's  approximate  population 
alone  is  LS.OOO  but  the  Capital's 
rirculation  com|detely  dominates 
not  only  Topeka  but  21  ol 
the  richest,  most  consistently 
prosperous  ('.oiinlies  in  the  Slate. 
The  National  Advertiser  should 
ponder  this:  Kansas  and  the  to¬ 
tal  Topeka  Market  area  offers  a 
market  potentiality  of  S1I8.26I- 
0(10. 


SIoiTEka  9atl^  (lUgntal 

TOPEKA,  KANSAS 
Publiskad  Morning  ond  Snndoy  by 

CAPPER  PUILICATIONS,  Inc. 

Arthur  Coppor,  Prtsidtnt  ond  Publithir 
OFFICES  .  .  .  Now  York,  Chicogo,  Dotroit, 
Kontot  City,  Son  Proncisce 
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Mrs.  FDR  Tells  of  Writing 
While  Hostess  to  Royalty 


except  with  «i  smile,  and  everyone  was  greeted. 


and  Margaret  Farrell,  of  Brooklr 
,  'he  servants  we  brought  N_  y.,  were  married  June  17 

fn.m  Washington  sunered  from  a  jinx  which  -rx*  i  r«  r  *!_ 

followed  its  course  in  three  mishaps!  My  ^alKins,  Oi  the  producer; 

mother-in-law’s  serving  table  in  the  dining  room  of  "Buck  Rogers'’  for  NATIONAL  New« 
has  a  center  stamlanl  Too  many  dishes  were  SERVICE,  WaS  gUest  of  honor  ^ 

put  on  one  side,  and  in  the  mnldle  of  the  „  ,  ^  .♦  *iviior  or. 

tlinner  the  table  tipped  over.  \o  one  could  r^ug^'r  CxUest  S  radio  program,  “It  Car 
think  ft»r  a  ininule  because  of  the  noise  of  Be  Done,”  last  Week, 
breaking  china.  r>  /-«  u 


By  MARLEN  E.  PEW.  Jr. 


WHEN  Mrs.  Franklin  D.  Roosevelt  organizer  of  time  and  her  life  is  a 
stopped  off  at  the  Advertising  Club  three-ring  circus.”  The  Memphis 
of  New  York  this  week  to  present  Press  Scimitar  more  pointedly  has 


**I.«iter  in  the  evening,  with  a  tray  full  of 
glasses,  water,  ginger  ale  and  Ixittles,  one  of 
1  her  life  is  a  men  going  into  the  big  library  slipped 

TVio  Momnhis  '•'■“I'PV'I  tht-  tnlire  tr;iy  oii  the  tliKir.  And, 

ine  1  lempnis  catastrophe,  on  .Siinilay  afternoon 


Percy  Crosby,  creator  of  "Skipp; 
for  King  Features  Syndicate,  vi 
leave  July  20  for  a  vacation  in  Honft 
lulu.  .  .  .  “Bugs”  Baer,  King  coluituiLy 


Miss  Jacqueline  Cochran  with  the  described  her  as  “Public  Energy 
Harmon  Aviatrix  Trophy  in  behalf  No.  1.” 


ing  i).ickwanl  '.-icross  the  will  spend  the  summer  in  Califorcul 


of  the  Ligue  Internationale  des  Avia-  jyjrs.  R( 
teurs.  we  had  occasion  to  ask  her  how  to  save  I 
she  managed  to  find  time  to  do  her  example: 
column,  “My  Day,”  for  the  United  when 
Feature  Syndicate  while  she  was  oc-  j- 


Mrs.  Roosevelt  has  the  added  ability 
to  save  time  as  she  goes.  Here's  an 


gr.'t'is  by  the  swimming  p<M>l,  almost  sat  on 
atn»lher  tray  of  glasses  .iiul  pop  Imttles! 

“On  each  occasion  Their  Majesties  remained 
completely  calm  .md  iindi^turbcil.” 


Could  Be? 


with  his  family.  .  .  .  Brandon  Wali 
creator  of  “Little  Annie  Rooney,"  g 
making  an  automobile  tour  of  tk 
U.  S.  .  .  .  Russ  Westover,  “Tillie  tie 
Toiler”  artist,  will  spend  the  sunme: 


column,  iviy  lu.  ^  re^ENT  marriage  of  Donna  Francisco  with  his  son  ar.c 

Feature  Syndicate  wh^  she  was  Frederick  Ward  Rey-  K^andson. 

IT ^  United  Feature  offices  in  New  York  nolds  might  have  its  repercussions  in 

Majesties  ing  eorge  a  Q  to  be  photographed  going  through  the  the  syndicate  world.  The  former  Miss  Sn^Cflc^rc,  AHHpH  to 

Elizabeth.  motions  of  dictating  her  work.  The  Ed  is  the  daughter  of  Carl  Ed.  creator  «V. «  ^  10 

"My  Day"  Well  Organized  photographers  took  so  long  in  getting  of  the  Chicago  Tribune-New  York  At  A  PrOgrCIIll 

The  First  Lady,  as  gracious  as  ever,  the  shots  they  wanted  that  Mrs.  News  Syndic.ate  comic  strip,  “Harold  a 1  ■  t  u 

took  time  out  from  the  many  hand-  Roosevelt  actually  had  composed  her  Teen.”  and  for  many  years  has  been 

shakes  and  well-wishes  to  answer  our  first  column  to  her  secretary  by  the  the  inspiration  for  the  character  of  f 

question.  time  the  photographers  had  finished.  “Lillums”  in  the  feature.  From  the 


Jean  Ed  to  Frederick  Ward  Rey-  K^andson.  ^ 

nolds  might  have  its  repercussions  in 

the  syndicate  world.  T^e  former  Miss  SpeckerS  Added  tO 

Ed  IS  the  daughter  of  Carl  Ed.  creator  _ 

of  the  Chicago  Tribune-New  York  At  A  PrOgrCIIll 


photographers  took  so  long  in  getting  of  the  Chicago  Tribune-New  York 
the  shots  they  wanted  that  Mrs.  News  Syndic.ate  comic  strip,  “Harold 


Ed  is  the  daughter  of  Carl  Ed.  creator 


question.  time  the  photographers  had  finished. 

“How  do  I  find  time  to  do  my  col-  Here  is  the  way  Mrs.  Roosevelt 
umn  on  other  days?”  she  began.  explains  her  method  of  working: 

And  that  was  as  good  an  answer  Theory  on  Working 

as  we  could  have  exacted.  For  a  -  ^ 

though  rs.  TOseve  .,•  ?  things  that  women  must  learn  is  to 

busy  during  ”  •>  j  are  switch  easily,  because  their  lives  are 

sovereigns,  er  or  inary  ay  ,  broken  up  into  a  variety  of 

almost  without  exception,  crammed 


announced  this  week  for  the  AdvenL- 
ing  Federation  of  America  annui 


Here  is  the  way  Mrs.  Roosevelt  way  the  continuity  of  the  strip  is  program  ^^^t  wwk  e 

explains  her  method  of  working:  running,  there  MIGHT  be  a  decision  Waldorf-Astor. 

Her  Theory  on  Working  s^n  and  the  strip  turned  into  an-  ^  president  of  Lore 

“I  have  a  theory  that  one  of  the  other  newly  wed  comic.  All  Mr  Ed  &  Taylor,  New  York,  will  speak  at  tk 
things  that  women  must  learn  is  to  answer  to  this  question  \Vednesday  afternoon  general  sessio: 

curilx'V.  AQcilv  Ko/'mico  tVioit*  lixroc  aro  COUld  DC,  COUlQ  DC.  **  A  D...' 


on  “Advertising  in  the  World’s  Reui! 
Capital.”  Charles  W.  Kellogg,  pres.- 
dent  of  the  Edison  Electric  InstiWi 


ities  and  pleasures  and  interests.  swimming  secrets  ^be  Edison  Electric  Institui 

“A  man  can  go  to  his  office  and  A  TIMELY  sports  page  series,  “My  will  also  speak  on  "Our  Three-Sidec 
ork  on  different  things,  but  they  are  Secret  of  Swimming,”  by  seven  Responsibility.” 


Ltivitip.;  As  wife  of  the  Presi-  pleasures  and  interests.  Swimmmg  secrets  tbe  Edison  Electric  Institui 

rlon*  mnfbpr  of  a  larffe  and  scattered  office  and  A  TIMELY  sports  page  series,  “My  will  also  speak  on  "Our  Three-Sidec 

^nt,  mother  of  a  la^e  and  scatter^  different  things,  but  they  are  Secret  of  Swimming,”  by  seven  Responsibility.” 

ami  y  an  a  intorosts  in  more  or  less  related  in  business,  aquatic  stars,  is  being  released  by  The  Wednesday  morning  public  re- 

usually  he  is  protected  from  in-  NEA  Service.  The  authors  of  the  fea-  lations  session  will  be  divided  m 


•j  1  icraa  icriatcrvA  iii  uuaiiicrad, 

in^y  wi  e  y  asso  -r,l,’,mn  usually  he  is  protected  from  in- 

addition  to  doing  a  ';j|wspaper  column  ^erruptions  when  he  wishes  to  be. 


,  1  A/r  D  iciiuuiiuiis  wiicrii  lie  wisiics  lo  oe. 

six  days  a  week,  Mrs.  Roosevelt  is  ,,  ^  , 

•  1.  .  Most  women,  even  if  they  go  to  an 

without  peer  as  a  worker  and  ^  » 


terruptions  when  he  wishes  to  be.  ture  are  Eleanor  Holm,  Johnny  Weis-  two  parts.  There  will  be  a  “Plan  fo: 

Most  women,  even  if  they  go  to  an  muller,  Helen  Hendry,  Elsie  Petrie.  Community  Public  Relations  for  Ad- 

office,  have  to  keep  in  close  touch  Gertrude  Ederle,  and  Sam  and  Helen  vertising  Clubs,”  presented  by  D: 

with  their  homes,  with  the  interests  Howard.  Kenneth  Dameron  of  Ohio  State  ard 


two  months),  has  made  lectures  at  the  respective  families. 


rate  of  one  every  six  days  with  nu-  “And  so  the  sooner  a  woman  learns 


Weekly  Features 
QUEEN  FEATURES.  INC.,  Philadel¬ 
phia.  is  offering  to  weekly  newspa- 


merous  lesser  appearances  in  between,  to  break  off  the  thread  of  her  thought  pers  a  new  group  of  syndicated  fea- 


attended 


and  pick  it  up  again  easily  and  with-  tures.  In  all  there  are  25  items  ranging 


wrote  a  100,000-word  autobiography  out  too  much  loss  of  time,  the  better  from  comic  cartoons  to  reading  mate- 


besides  doing  her  column,  acted  as  for  whatever  she  undertakes 
mistress  of  the  White  House  and  The  idea  of  having  Mrs.  Roosevelt 
watched  over  her  family.  write  about  the  royal  visitors  was 

She  said  that  she  is  able  to  accom-  conedved  by  the  syndicate  and  she 
plish  her  duties  through  the  proper  ^^reed  to  do  it.  The  plan  of  a  series 
timxx  Ac  an  Px-  Covering  the  visit  from  June  5  to 


Personals 

HAROLD  H.  ANDERSON,  co-mana¬ 
ger  of  Publishers  Syndicate,  Chi- 


j  i\ew  lorK.  mere  an  aerecmeni  was 

days  were  similarly  organized. 

Bill  Laas,  managing  editoi  of  special  series  with  the  World- 

United  Feature  Syndicate,  said  that  a  regular  subscriber,  and 

last  week  she  evidently  dictated  her  evndirate 

column  in  the  morning,  just  before  ®  .  .... 

her  ceremonial  duties  were  scheduled  ^peciol  Subscribers 

to  begin  and  keep  her  busy  all  day.  Heres  a  list  of  papers  which  bought 

“For  example,”  he  said,  “on  the  day  extra  articles: 

the  King  and  Queen  were  to  sail  for  I'nited  .St.itcs:  lioston  Post.  Baifm,,,-,-  li-., 
a  visit  to  Mt.  Vernon  on  the  yacht  Timrs.  n.s  Moiii.  a  li.  uis 

.r>„. _ >  lrrn>>d  Tr,hu>ir.St.I.n<,,sI>nst-  ),sMch.lnrt 


there  a  duplication  of  circulation,  in  Roy  ^  Crane,  who  draws  “Wash  of  Cincinnati,  and  Edward  L.  G 
New  York.  There  an  agreement  was  Tubbs.”  daily  comic  strip,  and  “Cap-  general  manager  of  the  Nationa 
reached  by  the  Times,  which  bought  Easy,”  Sunday  page,  for  NEA  ter  Business  Bureaus, 

the  special  series  with  the  World-  Serice,  has  arrived  in  Cleveland  with  Alfred  T.  Falk,  director  of  « 
Telegram,  a  regular  subscriber,  and  family  for  the  summer.  AFA.  will  speak  on 

the  syndicate.  Joseph  P.  Wynne,  Chicago  Tribune-  Book  Propaganda  and  the  Cen- 

List  of  Special  Subscribers  New  York  News  Syndicate  salesman,  of  Tomorrow." 


I\tsi.  Balt' 


Art 

Features 


,  >  At.  1_  A  _ _ 1 _ irwunc.  i.ouis  rosr  inspatcn .  t’orr- 

Potomac,  the  boat  was  schedulecv^lo  (Ore.)  Jourual.  yUmitaptilis  Star.  .Vrtv/j- 

leave  at  11  a.m.  The  President  had  riUe  Tt  nucsscan.  Unc  (Pa.)  Pispatch-IIi  raid. 


SYNDICATE 


asked  Mrs.  Roosevelt  to  be  ready  ten 
minutes  earlier,  or  at  10:50  a.m. 

Punctual  with  Copy 


I’roria  Jtiiiriial-Traiisrripl ,  S  It  it-,;- port  7;»ic.«, 
li’ati-rtirifii  (\.  Y.)  Timrs.  i’ouug.tlmii  I'iinli- 
rntor  ami  .Wti'  Vork  Timrs. 

CaTtada:  Otta-va  Citi-rit,  lltimiltnn  .'sprctaUir, 
Caliiary  Hrratd.  I'.dmoiitiiii  lirrald,  I'aiiCdU-nr 


“At  10:10  that  morning  we  talked  I’nrs-iurr  ami  H'iniiiprp  Tribun 


to  her  secretary.  Miss  Malvina  Thomp-  i-mmig  .Standard.  Parts 

son.  by  phone,  and  learned  that  the  ,,rapli.  Maurhestrr  E-rcning  Xr-.vs.  Lreds  York 
column  had  not  yet  been  written,  ■'/'"'i'  I'.rriiiini  Po.st.  .Koitinpliam  ll-rmina 

Since  the  punctual  Mra.  Roosevelt 

kept  her  10: 50  appointment,  this  means  TrU-graph  lia.tt  .Ifrica  .Standard  (Kenya 
that  she  dictated  that  day's  column  I'nlnny)  Kmt/.rtoii  (J.ani-iica)  (ilranrr  Ham:!- 
A/l-  Tn.  Violf  Virtiir  <  I’l  rinutla )  Koval  (,acrttr  and  Port  of 


BRESSLER 

EDITORIAL  CARTOOXS 
first  individualized  eartonn  servic.- 
■leelivo  newspapers  for  more  than 


.\ineriea's  first  individualizisl  eartoon  servic.- 
ForriK..:  Lot, don  Evrtting  .Standard.  Paris  "'‘»'‘'‘iiP<‘rs  for  more  than 

.Soir  Glasqoxr  E.-rrtting  Timrs.  nnitdrr  Trir  A.idress,  Times  K.iil.line,  New  York,  \.  Y. 
(trapn,  Manchester  Evening  \e7vs.  Leeds  York¬ 
shire  Evenina  Post,  Xottinghaw  Ez'ening  ■  - '  u— 

Cardiff  South  ll'ales  Echo.  IC^oE'er-  NEWS 

hampton  Express  and  Star.  Belfast  (IrelantO  — 

Telegraph  East  .Ifrica  Standard  (Kenya  CABIaK.  HackL-rmind  of  cable  news  by  an 


f  *u  ’  ♦  *,.r^  cKo  fruv  homes.  with  the  interests  Howard.  Kenneth  Dameron  of  Ohio  State  ari 

fij  fBlrRS)  mfli  in  ffie  the  young  and  old  and  with  their  a  vice-president  of  the  AFA.  Die 

IT  non  nf  which  <;hp  covered  in  contemporaries  who  form  their  Weekly  Features  cussing  the  subject  will  be  Paul  Car- 

I^o  mS,  has  mal  lectures  at  t^  ^-I-‘=tive  families.  qUEEN  FEATURES.  INC.,  Philadel-  StT 

rate  of  one  every  six  days  with  nu-  “And  so  the  sooner  a  woman  learns  phia.  is  offering  to  weekly  newspa-  B^elite  Corporation,  and  Wac 
merous  lesser  appearances  in  between,  to  break  off  the  thread  of  her  thought  pers  a  new  group  of  syndicated  fea-  Wei^nburger,  executive  .. 

attended  to  about  200,000  letters,  and  pick  it  up  again  easily  and  with-  tures.  In  all  there  are  25  items  ranging  ^  National  Associatkf 

wrote  a  100,000-word  autobiography  out  too  much  loss  of  time,  the  better  from  comic  cartoons  to  reading  mate-  Manutacturers. 
besides  doing  her  column,  acted  as  for  whatever  she  undertakes.”  rial.  The  other  half  of  the  session  rl 

mistress  of  the  White  House  and  The  idea  of  having  Mrs.  Roosevelt  be  devoted  to  the  consumer  move 

watched  over  her  family.  write  about  the  royal  visitors  was  Personals  ment  with  Miss  Edith  B.  Ellswonr. 

ou  -J  .u  *  fo  -vKie.  ir.  concolved  by  the  syndicate  and  she  t.  .  vice-president  of  the  AFA  and 

,  throff^^  ^Sreed  to  do  it.  The  plan  of  a  series  HAROLD  H.  ANDERSON,  co-mana-  of  the  staff  of  Roche.  Wii 

plish  her  duties  through  the  proper  5  ger  of  Publishers  Syndicate  Chi-  ^  Cunnyngham.  Philadelpb 

organization  June  14  was  sold  by  the  service  to  34  was  elected  a  trustee  of  North-  T^e  subject  « 

arnp  e.  sooke  to  her  io  addition  to  more  than  University,  "^one  10.  Mr.  "What  the  New  Consumer  Consciou;- 

CO  umn  mnrniriE?  hpcause  she  70  regular  sub.scribers.  Almost  with-  Anderson,  a  graduate  of  Northwest-  Mpans  to  Advertising"  will 

^  1,  oppiinipH  lafpr  in  exception  “My  Day'’  was  used  on  ^  president  of  the  alumni  discussed  by  Rosiimond  Cooke. 

V  ^  pxnlained  that  during  front  page.  In  only  one  case  was  a-sociation.  fessor  of  Home  Economics.  Universi:; 

t  tV,o  i^no  anft  Qiippn  hpr  there  a  duplication  of  circulation,  in  Roy  Crane,  who  draws  “Wash  of  Cincinnati,  and  Edward  L.  Gr  • 
the  visit  of  the  King  and  Queen  her  h  _  t..kKc  ”  rlaii,.  d-f,.  - 1 _ r  ixT„.f„„,i  fc- 


iiumni  di.scussed  by  Rosamond  Cewke.  ; 

fessor  of  Home  Economics.  Universi:; 
“Wash  of  Cincinnati,  and  Edward  L.  Gr-.* 
“Cap-  general  manager  of  the  National  Be" 


INFOKM.VTION  SERYH  E.  ComplHc 
lor  your  rcjul'-rs.  Newspapt-rs  have  lor 
loiind  <»iir  sxTvice  of  invalu.iltle  aesieU^ 
<  ii-<'iilalion  and  rcad'-r  interest. 
write  or  wire  The  llaskin  Srrvire, 

St.,  N.K.,  \Yasliiiieton,  D.  C. 


"Featiires  with  a  Future" 
gi  EEX  FEATURES.  LNC. 
r.:  So  l'.;tli  street 
I'hiludelidlia,  i’a. 


to  Miss  Thompson  in  the  half-hour 
between  10: 15  and  10: 45.” 


.Spain  (Trinidad)  Guardian. 


thoritative  writers  from  all  eorners  of  the 
world.  Send  for  samples.  \Vorl(l-\Yiile  News 
Serviee,  Newton,  yiass. 


„  '  ,  ,  ,  1,  On  Wednesday  of  this  week,  Mrs. 

Mrs.  Rwsevelt  sai  a  s  e  usua  y  poosevelt  wrote  her  last  special  article. 


devotes  from  half  to  three-quarters 
of  an  hour  daily  to  her  column,  and 

the  syndicate  reported  that  she  has  ,  ,  .  ,  , 


II  \KR1SKI  K(i  (PA.)  CORRESPONDENT 
(ifffrs  !H*ws  st'i'vico  for  irfulc  jouriiaN.  but^i- 
iif'ss  paiM'iN  an<l  ii(*W!spaiMT«5.  Photo  sorvi<f*. 
R«  t»orts.  K«*ystoiit*  NVw**  KurtMiii,  Kox  788. 
Ilarrisliiirc.  Ta. 


I'hiianripiiia.  i  a.  j 

rSYtTIOLtKiY.  Dr.  Cranes  Case  Brt®*' 
Daily,  illusiralod.  ‘  o-in  1'  i 

love*  and  marriaire  problftrn*. 

"‘Onalily  imt)rov<*mi*nt.  biisiiifs#  j, 

in<*nlal  byiriom*.  e*ve*ry  plus  Pjy 

vice.  llopkiriH  Syndirato.  Inr.,  (hlftf**  i 
Syiidlrafe,  Inr.,  New  ^ork.  I 


never  missed  a  deadline.  But  even 
this  brief  time  is  important  to  her. 


and  modest  manner  in  which  she  pre¬ 
sents  the  happenings  in  the  White 


i^rothy  Thorps;;, 

the  New  York  Herald  Tribune  Syn- 


MEXIC  AN  NEWS:  ' CAVALCADE  OF  MEX-  life  of  the  times  in  the  livhi  of  tne 
K’O  "  by  "Hill"  Wells  a  weekly  dispat<*h  from  Kills  Srrvloe,  Swurtliniorr.  IVnna. 
MEXD'O  ('ITY.  Two  tlollars  monthly.  Write  .  _  . 

Wells  Features.  Hox  lloll>wood.  Cal.  KKKH.KIN  Ql  KSTION  HUX  — 


KKI.Uilors.  Public  men  and  pri'iit 
find  the  Ellis  I^^-sson  readable  and  rei 
life  of  the  timf*s  in  the  ludit  of  the 
Kills  Service,  Swurtliniore.  Tenna. 


authoritative  information  Attract*  at 
Write  for  samples  to  Kellcions  N>w» 


A 

P 

;  ri 

Cl 

e 


DiCATE,  who  is  not  one  given  to  re¬ 
maining  by  the  hearth  knitting,  has 
said  that  Mrs.  Roosevelt  is  a  “great 


“Perhaps  the  most  j'er'-on.d  impression  which 
remains  with  me  is  the  never-failing  thoughtful* 
nes-w  and  gracionsness  (»f  otir  guest*.  No  one 
wa-*  ever  foigt»ttLU.  no  (me  was  ever  greeted 


•sWKDKN.  What  is  happening  In  Sweden?  Write  for  samples  to  Kellgious  »» 
Dail.v  or  Wi*<*kly  Syndicate.  Lively — an-  HIM!  Foiirth  .\ve..  New  ^  <»rk  (  hy- 
thoritative  —  up-to-date.  .\lso.  special 
articles  on  order.  Ask  for  terms.  The  VOI  K  FK.\TrKK.  If  your  feature 
.\merlriin  Sweillsh  New*  Kxelnuige,  Inc.,  r»:iO  writimr.  it’s  worth  adverfi'^inir.  “ 
Fifth  Ave.,  New  York.  N.  \,  lates  iii  SYNDK’.XTE. 
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NEWSPAPER  LINAGE— 52  CITIES 

((OiiipilMl  l»  KltIT4»K  \  I‘l  BI.ISIIKK  from  Mriliii 
Ki'rorils  Mt'siklirt'inriits) 


*  -E.e  P.  LINAGE  INDEX- 

j  100%  tquMS  AVERABE  1934  ■  35  -36-37-38 

Ji:  1  r~i  ^  I  [  T 

J  F  M  A  M  J  J  A  S  0  N 


Total  Advtrtising 

May  . . 

-Xpril  . 

Display  Only- 

May  . 

April  . 

Classified 

•May  . 

-April  . 

Retail 

Mav  . 

Ajiril  ........ 

I  )e|)artnient  Store 

Mav  . 

April  . 

( leneral 

.Mav  . 

April  . 

.Automotive 

.May  . 

.Aj.ril  . 

l-'inaiirial 

M;ty  . 

April  . 


19.19 

I.in.-i)2e 

19.1S 

I.innge 

of 

19,18 

K  \  1> 
IniU-x 

11 ’..177.(12.1 
lIt.l59.(.2S 

I(l9.9(l5.S42 

109.916.68.1 

102.2 

101.1 

94.2 
95.. 1 

S9.6S4..S41 
.S«.. 1.1.1. .129 

87.211.16.1 

87,27((.98(( 

102.8 

101.2 

92.6 
.  930 

22.(i92.4,S2 

22.S24.299 

22.(.94.679 

22.645.70.1 

100.0 

100.8 

101.2 

105.1 

(..1.45(>..lll 

(>2..12(l.41ii 

(il. 829. 568 
6.1.959.948 

102.6 

97.7 

96.8 
05. .s 

.  27.1II2.9.1S 

.  2().2il5.(lSil 

2(1. (.66.52 1 
26.590.477 

101.6 

98.6 

99.2 

97.0 

.  1S..V17.S.17 

1 7.().1.1.2(I2 

18. .109.96.1 

1 7.505.2.16 

101.2 

100.9 

85.7 

84.9 

f>.(l7.1..14.1 
(i, (15.1,1 1.1 

5.675.992 
4, .147. lot 

107.0 

1.19..1 

7(..l 

87.0 

1.e.l5.(i4S 

2.1(i4.h(i2 

1.. 195. 640 
1.458.(.95 

115.7 
144. .1 

98.1 

106.6 

Newspaper  Linage  Moved 
Forward  2.2%  In  May 


NEWSPAPER  ADVERTISING  linage 
in  May  continued  to  hold  its  own 
and  for  the  third  successive  month 
registered  a  slight  gain,  giving  the 
•nonth  a  total  gain  of  2.27f  over  the 
same  period  last  year.  All  classifica- 
uons  showed  gains  in  May  except 
iassified.  which  was  less  than  a  frac¬ 
tion  ofl. 

The  gain  of  2.2*15-,  based  on  Media 
Records  measurements  for  52  cities, 
was  1.1%  higher  than  the  1.1*%  gain 
registered  in  April. 

Financial,  with  its  15.7*%  gain  for 
he  month  paced  the  other  classifica¬ 
tions.  with  automotive  a  comfortable 
second  with  a  7.0*%  upswing. 

Showing  minute  gains  for  the  month 
and  running  in  the  approximate  per¬ 
centage  field,  after  the  leaders,  other 
nassifications  registered,  as  follows: 
Display  2.8%;  retail  2.6%;  depart¬ 
ment  store  1.6*5,  and  general  1.2*%. 
Classified  remained  dormant. 

The  Editor  &  Publisher  Index. 
Msed  on  the  average  for  the  last  five 
years,  was  at  94.2*55,  slightly  lower 
■han  April’s  95.3*55 . 

^  The  various  classifications  for  the 
nve-year  average  ending  in  May  stood 
as  follows  on  the  Index: 

Display  92.6''5;  classified  101.2  ;  re- 
'-ail  96.8*5, ;  department  store  99.2*% ; 

•  85.7*55;  automotive  76.1*%,  and 
'nancial  98.1%. 

’■^porting  total  billings  of 
'V063.329,  a  gain  for  the  month  of 
-’4%  over  the  same  period  last  year, 
''d  it  enjoyed  the  biggest  month 
file  11-year  history  of  the  organi- 

figures  showed  total  billings 


ELROD 

An  adequate  sup¬ 
ply  of  strip  mate- 
is  the  surest 
composing  room 
economy . 

[lipi-OW  TYPOGRAPH  CO. 

lybourn  Av«nu«  •  Chicago,  lllinoii 


for  May  of  $234,764.  an  increase  of 
20.9%  over  the  corresponding  month 
of  the  previous  year. 

NBC  reported  $2,702,102  billings  for 
the  month,  a  gain  of  8.4%  for  the 
same  period  last  year. 

■ 

SLEP  HONORED 

The  Altoona  (Pa.)  Mirror  published 
a  special  edition  June  13  commemorat¬ 
ing  its  65th  anniversary.  The  edition, 
with  five  sections,  was  the  largest  in 
the  Mirror’s  history  and  numbered  120 
pages.  Four  sections  consisted  of  his¬ 
torical,  industrial,  biographical  and 
other  features  by  staff  and  special 
writers,  liberally  illustrated.  Daniel 


Neff  Slep,  president  and  general  man¬ 
ager,  was  tendered  a  testimonial  din¬ 
ner  at  Jaffa  Shrine  mosque,  with  875 
guests  present.  Mr.  Slep  was  made 
recipient  of  the  American  Legion  Dis¬ 
tinguished  Service  Certificate  from 
eleven  Legion  posts  in  Blair  and  Bed¬ 
ford  counties. 

■ 

KEMSLEY  BUYS  'REFEREE' 

Lord  Kcmsley,  chairman  of  Allied 
Newspapers,  Ltd.,  London,  one  of  the 
largest  chain  of  newspapers  in  Europe, 
last  week  purchased  the  Sunday 
Referee,  famous  London  sporting  and 
theatrical  newspaper  founded  by  the 
late  George  R.  Sims  in  1877,  from 
Isidore  Ostrer,  film  magnate.  The 
Referee  has  been  amalgamated  with 
Lord  Kemsley’s  Sunday  Chronicle. 
printed  in  Manchester.  The  joint  is¬ 
sue  will  be  published  in  London  and 
Manchester.  Allied  Newspapers,  Ltd., 
now  owns  a  chain  of  25  daily  and  Sun¬ 
day  newspapers. 


ATTENTION! 


SMASH  HIT 
FEATURES  AT 
LOWEST  GROUP 
PRICES  EVER/ 


‘'Coe4  N«w»  for  lottorod  Budgott"  ii  coming  to  you  vio  Undo  Som.  Don't 
foil  to  gfVo  fhoM  throo  big  CROUP  MAT  OFHRS  your  most  thoughtful 
convidorotion.  Dotignod  spocificolly  for  wookly  nowegopors  this  budgol 
Mrrico  It  pockod  with  TOP  QUALITY  footurot  ot  ROCK 
■OTTOM  pricoci  WIRI  HOW  FOR  EXCLUSIVE  RIGHTS 
AND  PROOFS. 


(First  Rolooso  -  Wook  of  JULY  Ind: 


12  South  12  St.  Philo..  Pa: 


m 


A  QUALITY 
CIRCULATION 
PLAN 

whore  we  do  all 
the  spending 


Here’s  a  I’KOVKN  l’I..-\N  that 
IliKists  Circulation.  .  .  .  Over  Kill 
Newspapers,  lar.ge  and  small, 
have  used  it  with  conspicuous 
success.  There’s  no  experiment¬ 
ing  lier?.  ...  It  11. \D  to  be  good, 
to  do  all  this.  It  lirings  to 
women  the  OXL  item  they 
never  have  enough  of.  .  .  . 

Heautiful  Dinnerware  ...  in 
gorgeous  designs  and  colors! 
The  set  is  sold  your  readers  on 
a  f’L.W  that  calls  tor  constant 
purchase  of  your  paper  .  .  .  over 
a  period  of  niontlis.  Tt  means 
circulation  boosts  that  will  he 
maintained  and  lasting!  .Ajui 
you  iu)t  only  boost  yonr  eircii- 
iatifin.  hut  you  make  a  profit  on 
every  unit  of  the  set  besides! 


No  Money  to  Invest — 

THINK  OI-  IT!  There’s  m. 
money  to  invest.  Yon  do  not 
buy  a  single  piece  of  dinner- 
ware.  We  set  u])  the  redeniiition 
stations  and  supply  the  stock. 
We  supply  new  units  every  week. 
You  only  pay  for  wliat  yon  sell 
each  week.  Full  allow.'ince  for 
all  breakage.  You  arc  not  lx  mini 
fur  more  than  two  weeks  at  any 
time.  You  can  ctul  the  deal  any 
time  you  want  to  .  .  .  hut  yon 
won't  want  to.  .  .  .  No  (laper 
that  started  this  in-oniotion  ever 
stoiiped  before  the  full  cniple- 
ti'm  of  the  i>lan! 


— ^e  Siip|il>  the  S«‘ls! 

W.'itcli  yimr  circnlaiion  Crow 
.Many  p:iper-  --lu'w  10  per  cent 
increase  and  over  the  FIRST 
WIvF.K.  Live,  sii.'irkling  promo¬ 
tion  material  supplied  in  an\ 

quantities  yon  de-ire . \d 

vertisements  of  all  'izes.  new 
items  and  feature  -tories.  ample 
supply  of  Dinner  Set-  and  unit- 
for  flis’ilay  .  .  .  all  without  cost 
to  yon! 

<)XL\  one  new'paiier  in  e-.'ich 
city  can  have  thi-  plan!  Fiill.\ 
protected  by  coi)\right  which 
prevents  comiietitors  from  oli 
taining  ;mv  similar  plan  in  yonr 
territory!  Write  or  wire  for  de 
tails!  S\’hat  have  yon  to  lose' 

all  oi'pr  thf*  rtmittry  or#*  uxinje 
thi»  plan  surrp»%fuUyt  W  ri/p  far  list* 

The  ahircc  plan  is  pr-^triTted  /*v  eopxiiuht 
Jul\  rrci't'di'd  and  pendinq  in  the  .S 
f\itent  O'tiee.  liashinaton ,  /).  ('. 

OKIIpINATOKS  ami  4IWNFHS  OF 
THIS  PF\> 


ATafiiFnal  Tli«*alr4‘ 
l*r«‘miiimNa  ln«*.. 
Firi'iilaliihn  lliviNi«»ii 

2-1  Itinford  St..  Boston.  Mass. 
HICU.O  \f:u  YORK  f  I.J-T  f.f.  f  Af» 
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EDITOR 


P  U  B  L  I  S  HeI 


/ . 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  121.  Candy  Advertising,  Local  and  Regional 

THERE  ARE  FEW  products  that  do  Candy  manufacturers  have  concocted. 

not  lend  themselves  to  national  ad-  invented  and  produced  hundreds  of 
vertising  and  one  of  them  is  the  variations  developed  from  simple 
medium  to  high  priced  confection,  candy  recipes.  Take  chocolate  bon- 
Five-cent  bars,  gum  drops  and  hard  bons  as  an  example.  They  are  made 
candies  are  exceptions.  Yet,  all  of  us  with  liquor  centers,  maple,  orange, 
can  recall  having  at  some  time  or  other  vanilla,  walnut,  almond  flavors,  and 
made  a  purchase  of  a  5  or  10-cent  unit  in  dozens  of  different  nut  combina- 
of  candy  and  after  one  bite  we  dis-  tions.  They  are  made  in  hundreds  of 
covered  that  it  was  stale.  different  sizes  and  styles  to  attract 

There  is  no  substitute  for  fresh  the  eye. 
candy,  and  we  have  been  told  by  many 

retailers  and  a  few  manufacturers.  Outline  for  Candy  Solicitation 
that  the  average  consider  prefers  a  WASHINGTON,  D.  C.,  there  is  a 


30-cent  ponund  of  absolutely  fresh 


manufacturer  of  caramels. 


candy  as  against  a  M-cent  to  a  dollar  caramels  are  sold  in  two  stores, 

per  pound  candy  that  is  d^tributed  manufactured  by  the 

nationally.  Candy  shipped  long  dis-  73  ygars-the  business 

tances,  placed  m  a  store  and  sold  m-  ^een  started  in  1866.  Today 

^uently  is  likely  to  become  stale  j,rodxict  in 

The  consumer  prefers  fresh  candy,  but  ^0^^  located  in 

It  IS  difficult  for  the  national  distnbu-  Washineton 

tor  to  supply  every  community  with  Washington  is  an  international  city, 
fresh  candy  at  frequent  mteryals.  In  civilized  country  in 

some  cases,  the  price  is  too  high-and  this  city.  Over  the 

u  years,  the  Velatis  family  have  sold 

what  he  thinks  to  be  fresh  candy  made  f.  • 


wnai  ue  UO  ue  lies.,  ec.uy  iuiuc  ^  caramels  to  transients 

in  his  own  community.  Washington,  and  these  cus- 

_  .  ,  _  tomers  send  their  orders  from  every 

Regional  Prospects  State  in  the  Union;  and  today  orders 

PRACTICALLY  EVERY  city  in  the  are  received  from  practically  all 
United  States  with  a  population  of  civilized  foreign  countries.  In  a  sense, 
more  than  25.000  has  at  least  one  or  this  is  an  international  business.  Yet. 
more  local  candy  manufacturers  who  it  has  been  built  by  the  residents  in 
distribute  their  products  in  a  com-  the  District  of  Columbia. 


paratively  small  territory. 


In  practically  every  town  and  city 


manufacturers  have  the  same  problem  in  the  United  States  may  be  found  a 
as  does  the  bottler  of  carbonated  small  “candy  maker"  who  produces 
drinks.  Regardless  of  how  success-  and  sells  his  entire  output  in  his  own 
ful  the  candy  manufacturer  may  be  store,  the  same  as  does  the  Velatis 
in  his  own  territory,  the  minute  he  family  in  Washington.  In  our  judg- 
goes  beyond  a  certain  territorial  line,  ment.  these  are  the  first  prospects  that 
he  finds  himself  in  direct  competition  .should  be  contacted, 
with  another  manufacturer  who  is 

operating  in  a  restricted  territory  un-  Copy  Suggestions 
der  practically  the  same  marketing  if  A  LOCAL  “candy  maker"  produces 
con  1  10ns.  hard  candies,  it  is  simple  to  build  a 

_  r  -1  r*  j  group  of  advertisements  directed  at 

Everyone  Likes  Candy  mothers  who  have  small  or  growing 

ALMOST  EVERYONE  eats  some  children.  One  idea  should  be  stressed 
candy  at  least  once  a  month.  In  in  all  of  the  copy  directed  at  mothers 
spite  of  all  of  the  health  studies  made  with  small  children — the  purity  of 
— warnings  constantly  sounded  by  diet  the  ingredients.  In  most  cases  these 
faddists  —  the  reducing  specialists’  candies  are  made  from  sugar,  com 
pronouncements  —  men,  women  and  syrup  and  pure  extracts, 
children  continue  to  eat  candy  and  If  the  “candy  maker”  produces  cara- 
will  probably  continue  to  do  so,  so  mels,  and  a  few  of  the  more  than  101 


adults  who  still  have  “a  sweet  tooth.” 

Bridge  is  still  a  very  popular  game 
and  many  bridge  players  tell  us  that 
when  they  are  playing  a  difficult  rub¬ 
ber  or  have  high  stakes,  they  are  in¬ 
clined  to  become  intense — smoke  too 
much,  and  in  some  cases,  drink  too 
much.  A  special  series  of  ads  for 
bridge  players,  poker  players,  stress¬ 
ing  the  use  of  small  candies  at  a  card 
game,  will  get  an  instant  audience. 

Then  There  Is  the  Gift  Theme 

EVERY  DAY  SOMEONE  has  a  birth¬ 
day  or  an  anniversary — every  day 
someone  remembers  another  person 
for  some  kindness  that  they  have  ex¬ 
tended.  Florists  have  in  the  past  20 
years,  suggested  that  flowers  always 
be  used  when  an  informal  gift  is  made. 
The  idea  is  sound,  but  we  see  no  rea¬ 
son  why  the  confectioner  or  “candy 
maker”  should  not,  through  his  adver¬ 
tising,  suggest  that  candy  be  used  oc¬ 
casionally  as  a  gift. 

Quick  Success  Stories 
NOT  ALL  PRODUCTS  lend  them¬ 
selves  to  quick,  immediate  sales. 
Selling  a  watch  at  $50  or  a  pair  of 
shoes  at  $10.50  requires  perseverance 
and  a  long  schedule  of  advertising. 
Most  candy  is  a  casual  purchase,  and 
if  the  copy  is  right,  a  little  success 
story  can  be  built  in  from  3  to  6 
months.  Just  as  soon  as  the  local  de¬ 
partment  has  produced  a  retail  candy 
success  story,  the  national  depart¬ 
ment  is  then  ready  to  take  this  story 
to  a  local  manufacturer  and  suggest 
the  use  of  the  same  copy  and  basic 
ideas  in  building  a  regional  campaign. 

Such  a  campaign  might  extend 
through  15  counties  or  an  entire  state, 
depending  upon  the  location  of  the 
manufacturer.  It  does  not  require  a 
large  increase  in  volume  to  show  the 
manufacturer  a  healthy  profit.  It 
costs  just  so  many  dollars  to  prepare 
a  batch  of  candy.  Adding  additional 
ingredients  doesn't  add  much  to  the 
labor.  Therefore,  when  sales  pass  a 
given  point,  the  profit  ratio  increases 
rapidly.  Retail  and  national  candy 
linage  in  newspapers  is  today  so  small 
that  one  can  literally  “stick  it  in  his 


Size  of  Copy 

A  RETAIL  CANDY  store  could  start 
with  as  little  as  2  inches,  3  times  a 
week  and  later  increase  the  number  of 
insertions  to  6  times  a  week.  The 
reason  for  6  insertions  a  week  is  obvi¬ 


ous — people  buy  candy  6  days  a  wei 
Tell  the  readers  of  the  paper,  momiia 
or  evening,  that  you  have  candy  ii 
sale.  Tell  them  what  it  is  and  Ik* 
much  it  costs  per  pound.  As  sales  it. 
crease,  the  size  of  the  ads  may  be  j, 
creased. 

A  regional  advertiser  may  start  »ii 
60  to  100  lines,  3  times  a  week.  Or* 
a  month,  it  might  be  advisable  to  c. 
elude  at  the  bottom  of  his  ads,  tij 
names  of  all  of  the  outlets  in  the  mi;, 
ket.  Tell  people  what  you  havefe 
sale,  how  much  it  is  and  where  to  ge 
it. 

Only  in  a  newspaper  is  this  possiiu 
The  time  to  start  building  a  falljj; 
winter  schedule  is  now.  It  is  m 
necessary  to  build  a  retail  succes 
story,  but  if  the  regional  inanufac;i- 
is  skeptical,  start  with  a  retailer.  Cr 
your  case  history  and  then  solicit  -; 
regional  advertiser  on  a  national  bssit 


F.  W.  McKechnieJr., 
Buys  Ccxlifomia  Daily 

Fred  W.  McKechnie,  Jr.,  has  pur¬ 
chased  the  Red  Bluff  (Cal.)  Htv 
from  John  G.  Miller,  publisher  of  da: 
paper  for  32  years.  Included  in  th 
transaction,  which  was  handled  by  Ar¬ 
thur  W.  Stypes,  newspaper  brokers 
San  Francisco,  was  the  weekly  Re 
Bluff  Times-Sentinel. 

Mr.  McKechnie.  at  one  time  editori! 
director  of  NEA  Service  under  L- 
gene  McLean,  later  with  Mr.  McLea: 
bought  the  Marysville  (Cal.)  Dernt- 
crat,  which  after  a  period  of  timeik- 
sorbed  the  Marysville  Appeal  and  be¬ 
came  the  Appeal-Democrat.  Whr. 
the  Appeal-Democrat  was  sold  Mr 
McKechnie  purchased  the  Nerai 
State  Journal,  at  Reno,  which  he  sol: 
a  year  ago  and  became  editor  of  tb 
Santa  Ana  Journal,  which  was  pur¬ 
chased  by  the  Register  and  suspender 
in  December. 

Mr.  Miller  went  to  Red  Bluff  inlSF 
after  receiving  his  newspaper  exper.- 
ence  in  Indiana.  The  trip  was  in  tbs 
interest  of  settling  the  estate  oi 
uncle,  but  after  looking  over  a  fie* 
of  three  daily  newspapers  in  a  tor. 
of  5,000,  Mr.  Miller  was  persuaded 
by  some  Democratic  leaders  of  ti* 
community  to  join  them  in  purcha;- 
ing  the  News.  The  new  company*® 
organized  with  Mr.  Miller  as  editor 
and  manager.  He  has  been  sole  ozme: 
for  29  years. 


long  as  time  lasts. 


varieties  of  bonbons,  the  copy  should 


CLINE 

HIGH  SPEED  PASTERS 


All  of  us  crave  sweets  in  some  form,  be  addressed  to  young  people  and 


You  don’t  have  to  beg  .  .  . 

when  your  spnrr  produces  for  advertisers 

Making  .*i>ac«*  pay  the  advertiser  is  the  easiest, 
(juiekest  ainl  most  satisfactory  method  for  huild- 
iiig  advertising  lineage.  The  undersigned  has  on 
two  newspapers  produced  ]>rofitahle  husincss  for 
hoth  the  arlvertisers  and  the  papers  hy  preparing 
and  helping  retail  advertisers  prepare  the  right 
kind  of  a<lvertising  to  sell  their  merehandise. 


AND 


His  services  are  now  availahh 
paper  of  aeeeptahle  standing. 


on  an  evening 


AUTOMATIC  TENSIONS 

ARE  USED  ON 

Color  Rotogravure  Presses 
High  Speed  Newspaper  Presses 

»  TO  MAINTAIN  COLOR  REGISTER  . 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W.  WACKER  DRIVE.  CHICAGO 

WESTERN  OmCE 
Crockor  First  Nat'l  Bk.  Bldg. 

Son  Froncioco,  Calif. 


RI  SSELL  B  ACON.  P.  0.  Box  459,  Seaford.  L.  I..  N.  Y. 

20  years  in  advertising  •  W  inner  of  several  awards 


EASTERN  OrriCE 
220  East  42nd  Street 
New  York  City 
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Harry  M.  Bitner 
Heads  Pittsburgh 
Sun-Telegraph 

Is  Publisher  Succeeding 
Wilmer  Jacoby  .  .  .  Formerly 
Held  Position  6  Years 

Appointment  of  Harry  M.  Bitner  as 
•e  to  kI  publisher  of  the  Hearst  Pittsburph 
Sw-Telegraph  to  succeed  Wilmer  M. 
Jacoby,  resigned,  was  announced  this 
vceek. 

Mr.  Bitner  was  the  first  publisher  of 
^Ithe  Sun-Telegraph  when  it  was 
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12  Writers  to  Make 
Trans-Atlantic  Hop 

Eight  men  and  four  women  writers 
for  syndicates  and  news  services  and 
four  radio  representatives  will  make 
the  first  trans-Atlantic  press  flight 
aboard  the  41-ton  Atlantic  Clipper  of 
the  Pan  American  Airways,  leaving 
Port  Washington,  Long  Island,  at 
3  P.M.,  Saturday,  June  17,  for  the 
Azores.  The  four-motor  Boeing  flying 
boat  will  continue  from  the  Azores  to 
Lisbon,  Portugal,  and  thence  to  Mar¬ 
seilles,  arriving  June  19. 

Pan  American  has  arranged  to  radio 
brief  press  dispatches  by  short  wave 
and  there  will  be  broadcasts  en  route 
succB  —  i  mo-  u  *u  NBC  and  CBS.  The  return  flight 

ifactffie  created  in  August.  192  (,  by  te  merger  Thursday,  June  22.  with 

ler  Gr  of  the  Pittsburgh  Sim  and  the  Chron- 
ilijj,  i.  ale-Telegraph.  He  remained  in  that 
lal  bac  position  almost  six  years  before  enter¬ 
ing  the  general  management  of  the 
Hearst  Newspapers  in  New  York. 

Helds  Regionol  Directorship 
.Almost  a  year  ago,  he  became  Hearst 
regional  director  of  the  Sun -Telegraph 
a,Td  the  Detroit  Times.  In  his  new 
capacity.  Mr.  Bitner  retains  his  re¬ 
gional  directorship  in  Detroit. 

When  he  left  Pittsburgh  for  New 
York  in  1933,  Mr.  Bitner  was  succeeded 
as  publisher  of  the  Sun-Telegraph  by 
Wilmer  M.  Jacoby,  who  held  that  posi¬ 
tion  until  June  10  when  he  resigned  to 
enter  another  field  of  activity,  to  be 
announced  later. 

Mr.  Bitner  was  bom  in  Pennsylvania 
and  almost  all  his  adult  life  has  been 
spent  in  the  newspaper  business  in 
Pittsburgh.  Upon  graduation  from 
college  in  1903,  he  worked  on  various 
Pittsburgh  newspapers,  finally  becom¬ 
ing  city  editor  and  then,  for  nine 
years,  managing  editor  of  the  Pitts¬ 
burgh  Press. 

In  1922,  he  left  Pittsburgh  to  become 
editor  of  the  Detroit  Times,  that  had 
just  been  bought  by  William  Randolph 
Hearst.  After  five  years  in  Detroit, 
be  came  back  to  Pittsburgh  when  the 
1927  mergers  were  put  through. 

Mr.  Jacoby  was  secretary  of  the  Re¬ 
tail  Merchants  Association  of  Pitts¬ 
burgh  for  15  years  prior  to  becoming 
n  a  tor.l  Publisher  of  the  Sun-Telegraph. 

)ersuaiiec 

WOKO  HAS  FACSIMILE 

W.  G.  H.  Finch,  president  of  the  m 
Finch  Telecommunications  Laborator-  f 
les,  Inc.,  New  York,  has  announced  ^ 
that  WOKO  in  Albany,  has  concluded  f 
M  agreement  for  use  of  Finch  fac-  * 
simile  apparatus.  WOKO  will  go  on 
^air  just  as  soon  as  it  receives  its 
TO  facsimile  grant.  Other  broad - 
'testers  now  using  Finch  facsimile 
equipment  are  WLW,  WOR,  WON, 

WSM,  WHO,  WWJ,  KSTP,  WHK- 
WCLE.  WSAI.  WGH.  and  W2XBF. 
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arrival  at  Port  Washington  scheduled 
the  morning  of  June  24. 

Belated  approval  of  the  press  flight 
was  given  Wednesday  by  the  Civil 
Aeronautics  Authority,  which  had 
previously  contended  that  the  preview 
flight  for  newspaper  folk  could  not  be 
made  until  five  mail  trips  had  been 
completed.  The  flight  starting  Satur¬ 
day  will  be  the  fifth  for  the  Atlantic 
Clipper  in  preparation  for  inaugura¬ 
tion  of  regular  passenger  service 
June  28. 

Newspaper  representatives  will  be: 

^  \V  .'lynt*  ^  Th«i;iias,  Chicago  Tribune,  Chicajio 
Tribuiie-Ncw  York  News  Syndicate;  Capt. 
.Slierniaii  It.  Altick,  .Vnt-  York  Siin,  Bell  Syn¬ 
dicate;  \’iolet  Sweet  Haven.  International 
News  .Service;  Inez  Calloway  Kohb,  King 
l-'eatures  Syndicate:  Marjorie  Sluder,  Chris¬ 
tian  Science  Monitor;  Alice  Rogers  Hager, 
North  .American  Newspaper  .Alliance;  D.von 
Rrancis,  Associated  Press;  Marry  Frantz, 
I  nitc<l  Press;  Johi»  Watkins,  Baititnorc  Sun- 
fapers  and  .Associated  Press  Feature  Service; 
I.eonard  Fuigel.  Science  Service;  Jean  (iraffis. 
NK.A;  A.  Talbert  or  Lel.and  Stowe,  Xcu'  York 
Herald  Tribune  Syndicate;  (ieorge  Hicks, 
announcer,  and  Don  Whittemore,  engineer, 
for  NBC,  and  Bob  Trout,  aiinouticcr,  and 
Clyde  HouldiKjn,  engineer,  for  CHS.  The 
captain,  two  pilots  and  several  junior  flight 
(ifliccrs  will  he  included  in  a  crew  of  12. 


CJE  TeTi;n:Ei> 


Trenton  Times  Appeals 
Libel  Verdict 

After  hearing  complete  reargumont 
of  a  motion  by  the  Trenton  Times  for 
the  setting  aside  of  a  $30,000  libel  ver¬ 
dict  awarded  by  a  jury  recently  to  for¬ 
mer  Governor  Harold  G.  Hoffman,  Cir¬ 
cuit  Court  Judge  Kinkead.  at  New 
Brunswick,  N.  J.,  announced  June  15 
that  he  will  write  an  opinion  and  sub¬ 
mit  it  to  the  opposing  lawyers.  No 
date  was  set  by  the  jurist,  who  sails 
June  24  for  Eurojye.  Earlier  in  the 
week,  after  hearing  a  new  trial  motion 
based  on  the  grounds  that  the  com¬ 
pensatory  damages  were  excessive  and 
the  fact  that  no  punitive  damages  were 
aw'arded  inferred  that  the  jury  did  not 
believe  that  malice  motivated  the 
newspaper’s  articles,  the  judge  said 
that  the  New  Jersey  Supreme  Court 
will  be  asked  to  decide  whether  a  new 
trial  should  be  granted,  but  instead  he 
called  another  hearing.  Certification 
by  or  to  the  Supreme  Court  was  not 
mentioned  or  discussed  at  the  Thurs¬ 
day  hearings,  however.  Judge  Kin¬ 
kead  previously  indicated  that  the 
jury’s  verdict  was  improper. 


YOUTH  PROGRAM 

Beginning  its  annual  youth  activity 
summer  program  the  Salt  Lake  Tri¬ 
bune-Telegram  inaugurated  the  1939 
season  recently  by  transpnirting  1500 
school  children  to  Lagoon,  amusement 
center  22  miles  from  Salt  Lake  City 
for  an  all-day  outing.  The  special 
12-car  train  excursion,  free  conces¬ 
sion  rides,  games  and  refreshments 
were  a  reward  to  the  youthful  mem¬ 
bers  of  the  newspapers’  drum  and 
bugle  corps,  junior  traffic  police,  and 
band  groups  for  service  during  the 
year. 

NEW  TEXAS*  PUBLISHER 

Lubbock,  Tex.,  June  12 — J.  D.  Gar¬ 
nett  became  sole  publisher  of  the 
Lubbock  Daily  Times,  June  7,  succeed¬ 
ing  L.  G.  Hardy,  who  had  served  in 
that  capacity  since  the  publication  was 
founded  Oct.  6,  1938.  Leon  J.  Wilson, 
advertising  manager,  was  promoted  to 
business  manager  and  will  continue 
to  head  the  advertising  department  in 
addition  to  his  new  duties.  Hardy 
made  no  announcement  concerning  his 
future  plans.  He  and  Garnett  were 
associated  in  the  founding  of  the  Daily 
Times. 
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SHAVING 

IMACHINES 

for  smoother  shaving 
of  Hat  &  Curved  Plates 

Write  for  illustrated  bulletin 

R-  hoe  &  CO.,  Inc. 

910  East  138th  St. 

W  East  River),  New  York,  N. Y. 
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J  Certified  Mats,  made  in  the  U.  S.  A. 

rCERMO  DRY  MAI  CORPORATION 

•  9  Rockefeller  Plaza,  Dept.  P 

New  York,  N.  Y. 


"Dad,  what  is  a 
POSITRON?" 

Was  Dad  startled?  Not  espe¬ 
cially.  He  knew  Sonny  had 
been  browsing  in  the  science 
column  of  the  family  paper — 
had  read  the  article  himself 
end  wasn’t  stumped. 

Where  papers  have  Certified 
reading  quality,  they  are  read 
clear  through,  not  thrown  aside, 
and  become  real  influences  in 
homes  they  serve. 

For  dependable  stereotyping,  rely  on 
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AXES  are  necessary  —  you  couldn’t  run  a  city,  state  or 
government  without  them.  But  they  do  mount  up. 

Fact  is,  a  considerable  part  of  the  money  you  pay  us  for 
telephone  service  goes  right  out  in  taxes. 

Bell  System  taxes  for  1938  were  ^147,400,000  — 
an  increase  of  56%  in  three  years.  In  1938  taxes  were: 

Equal  to  about  ^550  a  year  per  employee 
Equal  to  ^9.50  per  telephone  in  the  Bell  System 
Equal  to  ^7.54  per  share  of  A.  T.  8C  T.  common  stock 

BELL  TELEPHONE  SYSTEM 

You  are  cordially  invited  to  visit  the  Bell  System  exhibit  at 
the  Golden  Gate  International  Exposition,  San  Francisco 
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EDITOR  &  PUBLI  S  HE'lpc 


Contracts  Studied 
As  to  Relations 
With  Carriers 


c.iny  ami  deliver  all  pai>ers  properly  without 
unnecessary  delay  ard  without  extra  remunera¬ 
tion.  Roing  with  said  successor  at  least  seven 
days,  and  shall  assist  him  in  every  way  to 
carry  ami  collect  pro|)erIy.” 

Kansas  O/y  (Kan.)  Kansan 


By  GEORGE  A.  BRANDENBURG 


Variations  from  the  Flint  (Mich.) 


Journal  carrier  contract,  in  which  the  of  hi 


The  hamlliiiR  of  prepayments  hy  subscribers 
directly  to  the  newspaper  oftice,  is  covered  in 
one  contract  as  follows: 

“With  the  exception  of  free  sample  copies 
furnishe<l  the  carrier  for  the  express  i>ur|n»se 


Bureau  of  Internal  Revenue  has  held  i-urchasM  each  news 


,  .  j  j  j.  X  A  paper  uikhi  its  tlelivery  to  him.  To  meet  the 

earners  to  be  independent  contractors,  .j, however,  of  office  payments  and  s«h 
are  contained  in  a  study  made  by  scriptions.  the  carrier  and  his  parent  (n-  Kuard 
George  P.  Ellis,  CPA,  Wolf  and  Com-  ian  authorizes  the  corpomtion  to  take  said  snh- 
pany,  Chicago,  for  the  Inland  Daily  scriptions  on  his  hclmlf  and  collect  for  ,account 
Press  Association.  pa.vn.ents  t.y  s.ihscnbers 


At  the  request  of  the  Inland,  Mr. 


(tf  said  carrier  office  payments  tiy  snhscribers, 
for  any  period,  for  newspaiiers  to  be  delivered 
by  the  carrier  to  such  snhscribers.  For  these 


Ellis  has  studied  a  number  of  con-  newspajH^rs  delivered  to  said  siibscrilKTs,  inak 
tracts  and  working  conditions  on  the  ing  office  payment,  the  carrier,  his  parent,  or 


basis  of  which  the  bureau  has  held  guardian  agrees  that  the  corporation  shall 
newstyaper  boys  to  be  independent  cl'afK*'  '•’«  wholesale  price  applicable  t4, 
contractors  and  exempt  from  social  ’’ 


security  taxes.  Clauses  in  these  con¬ 
tracts  which  differ  from  those  in  the 
Flint  contract,  first  to  be  approved  by 
the  bureau,  are  listed  below.  In  con¬ 
sidering  the  following  variations,  cir- 


his  route  plus  the  cor|H»ratioirs  custtininry 
charge  for  makiuR  and  haiidlinR  such  ctdltx 
tion**.” 

Jackson7’illc  (Kla.)  Titnes-Union 

Protected  Agoinst  Credit  Loises 

Where  the  newspa{>er*s  promotion  olitaiiis 
new  suh.scril>ers  in  a  carrier's  territory,  the 


saiiTple  copies  which  may  bi-  furnisheil  at  the 
<liscretion  of  the  coriM>ration  to  assist  the  car¬ 
rier  in  such  pur|>ose." 

liisuiance  iNilicies.  Ktc.  “It  is  understood 
hy  the  curp(»ratitm  and  the  carrier  that  the 
carrier  shall  have  no  ri^ht  or  title  to  the  good 
will  and  sub-^crt}>tion  list  of  the  route  allotted 
to  him.  and  that  this  agreement  is  to  constitute 
a  lease  of  s  ii<l  route  to  said  carrier.  The  cor¬ 
poration,  hfiwever.  for  the  purpfise  of  increas¬ 
ing  the  value  of  its  route,  reserves  the  right, 
in  its  discretion,  to  arrange  for  insurance 
cies.  magazines,  or  merchandise  for  the  carrier 
to  use  with  his  subscribers  as  a  means  of  pro¬ 
moting  circulation.  In  the  event  that  the  cor¬ 
poration  does  exercise  its  reserved  rights  here 
under,  and  does  iHTform  or  permit  performance 
of  any  additional  acts  of  the  alxive  nature  and 
foi  the  purinise  of  increasing  the  circulation 
of  its  newspatier.  the  carrier,  as  payment  of 
rental  under  this  lease  agreement,  promises 
and  agrees  that  he  w'ill  collect  and  turn  over  to 
said  corporation  any  adilitional  payments  that 
may  be  due  to  the  corjwration  from  the  saiil 
subscribers  who  may  take  advantage  of  the 
inducements  made  !>y  the  corjNiratitm.  and  in 
doing  this,  the  carrier  is  not  acting  as  agent 
for  the  ct»n»oratitm  hut  is  merely  carrying  out 
his  agreement  to  pay  rental  for  the  lease  of 
the  allotted  mute  if  and  when  the  corjMiration 
performs  «>r  permits  j>erformance  of  the  addi¬ 
tional  acts  reserved  to  it.” 

Jack'sotnillc  ( Fla. )  Timrs  VnIon 


The  reiHirting  in  writing  of  all 
“slops”  and  “changes"  a>  as  rece 

in  order  to  change  hi>  “draw  ‘  „f  |iapcrs 

The  delivery  of  samples  ai'.l  dead-heii. 

Report  in  writing  with  naiMe  and  adilrp!. 
all  unpaid  snliscriiition  accoinii.  »hich  j®. . 
t>  ninety  cents; 

UeiHirt  in  ca.se  of  sickiu  .~.  furnish  ij., 
endeavor  to  provide  a  suhsiitiite.  * 


Rout*  Ownership  Discussed 


culators  should  remember  that  bureau  c.irrier  is  protecteil  against  credit  losses  in  the 
rulings  are  based  on  all  of  the  condi-  A  llowing  terms; 


tions  under  which  the  boys  actually  “  •  ^ hen  the  seller  obtains  such  snhs_crib- 

I  X  i  X  e  xu  ors.  or  siibscriDtions  come  into  the  office  of  the 

work,  not  alone  on  terms  of  the  con-  ,, 

seller  in  any  other  way.  the  seller  shall  subnitt 
tract.  sul)scription  to  the  purchaser,  who.  if  he 

All  Conditions  Considered  "■  *“>>scrihers 

as  his  t)wn  customers  to  l)e  served  by  him  in 
.\ttendance  at  sales  meetings  has  been  speci-  the  same  manner  as  customers  obtaine»l  by  his 


All  Conditieni  Considered 


a  contract,  as  follows: 


and  in  making  deliveries  to 


“The  carrier  agrees  to  use  every  legitimate  such  cusUimers  the  said  purchaser  shall  pro- 


efTort  to  promote  the  circulation  of  the  cor-  vi<le  and  use  his  own  means  and  his 


puratioirs  newspapers.  In  furtherance  of  this  methods  without  lieitig  subject  to  control  or 
aim,  the  carrier  promises  and  agrees  to  attend  supervision  by  the  seller.  So  long  as  the 


piomptly  all  meetings  which  may  be  calletl  purchaser  retains  such  customers,  he  shall  pur- 
by  the  corporation  or  its  circulation  depart-  chase  the  papers  delivereil  to  said  customers 


nient,  for  the  purpose  of  promoting  the  circu-  from  the  seller  at  the  prices  named  in  para- 
lation  of  its  newspai>er  to  the  benefit  of  the  graph - hereof  and  shall  look  solely  to  the 


c.'irricr.  and  to  make  pnimpt.  careful,  and  srbscrilier  for  the 


price  thereof  to  the 


Tim*  D«vot*d  fo  Soliciting 

The  amount  of  time  to  lie  given  to  soliciting 
new  subscribers  has  !»een  si>ecified : 

.  .  It  is  hereby  agree<l  that  said  party 
of  the  .second  part  will  solicit  »m  his  route  for 
new  subscriliers  .  .  .  Not  less  than  one  hour 
each  week  day.“ 

Kansas  City  (Kan.)  Kansan 

Monthly  reports  may  be  reipiirefl  in  the  fol¬ 
lowing  language: 

“To  deliver  to  the  party  (if  the  fir.st  part  the 
ct^mplele  list  of  subscrilK*rs  referred  to  alxive 

(paragraph - ),  with  name,  initials,  street 

and  number,  with  date  to  which  each  is  paid, 
the  first  day  of  each  c*i1endar  month  and  at 
any  other  time  s.ame  is  rei|uested.” 

Kansas  City  (Kan.)  Kansan 


Complete  delivery  to  all  the  suliscriliers."  subscrilR*r.  The  seller,  how'ever.  will  rtxcive 

Jacksonville  il'la.)  Times-rnion  f*oin  the  subscri!>er  for  the  Itemtil  of  the  pur 

chaser  any  payments  which  the  subscriber  elects 
The  teaching  ni  a  “successor  carrier"  has  to  make  to  the  seller,  or  in  its  oftice.  and  be- 


lK*en  siK'cified  in  an  approved  cotitract  in  the  accounting  to  the  purchaser  f^ir  funds 


following  terms:  received,  ma; 

“That  the  purchaser  (i.e.  carrier)  may  termi-  J'Jti'l  pa|Krs 

i.ate  this  agreement  at  any  time  upon  15  ilays*  pb^s  a  re:is< 

notice  in  writing  to  the  seller  of  his  iuteution  additional  1h» 

to  give  up  the  route:  and  in  such  event  the  to  Ik*  S(»  larg 

pr.rchaMT  shall  del'ver  to  the  ('trculation  j'lirehasei  Ih'I 

Manager  of  the  seller,  or  to  someone  designated  each  siibscril 

by  him  or  the  seller,  a  list  of  all  subscribers  the  imrcbase 

oti  the  said  route,  together  with  the  expiration  account,  if  h 

dates  of  all  suli'-criptious.  and  shall  teach  his 

siiccrss„r  thv  nmtv  th.ir.mghly  wilhmit  caiisMig  N,.„ ii  w..ik  i>  i.n.viclv.l  ri 
any  unmccssary  .klay  in  the  delivery.  „.nns: 

-That  the  seller,  iiih.i,  15  days'  tn.ttce  in  ,,  cntisi.ler.atinn  f.,r  the  eseen 

«riting  t,.  the  imrchaser.  may  teriinn.ite  this  ,j,,„  entract.  the  carrier  agrees  to  at- 

agreement.  In  the  event  the  seller  e'ects  to  except  tl-o.e  from 

terminate  this  agreement  and  take  over  .said  i^.  absent  ,lue  to  con.litions  I  e- 


received,  may  deduct  therefrom  the  price  of 
rier)  may  termi-  J'Jti'l  pa|Krs  from  the  seller  to  the  purchaser 
e  upon  15  days*  pbis  a  reasiuiahle  charge  for  Ciillectiou  atnl 
of  his  intention  additional  InMikkeepiug,  such  dediictioos  never 
such  event  the  to  Ik*  S(»  large  a*!  to  result  in  thi  iirolit  of  the 

the  ('irculatiiiu  j'lirchaser  In'iiig  less  than  .s  cents  jn-r  week  for 

iieone  designated  each  siib-vcriber,  and  shall  ]iay  the  bilance  to 

F  all  subscribers  tlie  jmrch.iser  in  cash,  or  fiy  credit  ut»on  his 

b  the  expiration  account,  if  !u  is  indebted  to  the  seller.” 
shall  teach  his  i  harfottc  (\.  C.)  .\  (*71'.? 


route,  the  purchaser  shall  teach  his  •'Uceessor 
the  Slid  route  \vith<mt  delay;  and.  if  for  any 
reason  the  purchaser  refuses  to  leach  his  suc¬ 
cessor.  the  seller  shall  have  the  right  to  apply, 
from  the  fuinls  deposited  by  the  purchaser  with 
the  seller  guaranteeing  performance  of  this 
agreement,  whatever  amount  is  reasonably 
necessary  to  defra\  the  expenses  of  teaching 
hi-*  successor  said  route." 

Charlotte  (N.  C. )  .V(’7t.v 


.  .  to  deliver  samples  a*'<|  Cotnpli- 
vithout  Cost  to  the  Journal-Times." 
Kacine  (Wis. )  Jnurnal  Times 


The  time  devoted  to  teaching  a  successor  ha 
Inen  indicated: 

“To  teach  his  successor  on  said  route  t 


ao 


0  D 


Alway  Uniform 


High  Speed  Anti-Friction 

Unitube . Cox-O-Type 

Multi-Color  •  •  •  Magazine 
Rotogravure 


Established  1915 


THE  GOSS  PRINTING  PRESS  CO. 

1535  S.  PAULINA  STREET,  CHICAGO 


Salfsnian’.s  Rules  may  be  made  stipplemeii- 
tary  to  the  cotitract.  Tlie  rules  constitute 
siiecific  working  instructions  as  to: 

Receipt  of  route  pajiers: 

The  keeping  of  a  route-book; 


Owiiershi)!  of  the  route  by  the  newspa- . 
covered  in  this  language; 

"It  is  understood  and  fuither  agrtel  ■ 
this  list  is  ami  shall  at  all  titties  la-  the  prooe- 
of  the  party  of  the  first  part  and  Is 
to  the  party  of  the  second  pan  to  aid  hi- 
keeping  a  correct  record  of  In,  route  anj' 
lections.  It  is  nnderstiKid  that  'siil  scrilier',;. 
he  interpretcil  as  lieing  persons  who  rtes, 
not  more  than  one  regular  daily  copy  d 
Kansas  City  Kansan  ad  sh.ill  not  i, 
preted  as  meaning  or  referring  to  new  . 
or  newsboys  .  .  . 

“This  contract  is  not  .assignable  and 
herein  contained  shall  l>e  construed  a,  . 
said  party  of  the  second  ii.art  any  prnprir,- 
right  in  said  route.  On  the  contrary, 
business  anil  goixl  will  of  the  route  shaS  > 
the  property  of  said  party  of  the  first  pan, 
sole  intent  and  pur|Kjse  of  this  contract  liq 
a  mutual  agreement  between  both  parties.-: 
ectned,  tertnin.able  at  will  hy  either  pam  r 
del  c<itiditions  herein  stilted." 

Kansas  City  (Kan.)  K$iu:' 

Disposition  of  the  carrier’s  guarantee  iz 
is  given  in  detail  in  the  clause  of  one  ! 
pendent  Contractor"  contract: 

"That,  in  consideration  of  a  cash  depos:; 
the  purchaser  with  the  seller  of  the  seiti 

- dollars  ($ - ),  receipt  of  »lm': 

hereby  acknowledged  by  the  seller,  the 
shall  refund,  u|Min  the  teriiiinatiun  of 
agreement,  the  said  amount  deposited,  ?!:■ 
four  i>er  cent  interest  per  annum,  prora 
that  the  jiurchaser  has  fulfilled  all 
set  forth  in  this  contract;  lut  the  said 
deiKisit  shall  not  be  returned  to  the  ; 
unil  his  successor  has  received  all  rwit 
Containing  full  and  comidete  luames  and  t 
diesses  of  all  Charlotte  New-  siilischhen 
said  route,  and  has  had  a  reasonable  leiig:; 
time  to  verify  subscription  expiration  dates 
case  of  any  violation  of  this  contract  or  r 
part  thereof,  the  seller  may  deiluct  ard 
from  said  cash  defiosit  an  amount  sufBcicrf 
cover  any  ilamtiges  siistaineil  hy  said  sdiei 
that  account.”  Charlotte  (X.  C.)  .\ea 


~  ~  t 


vtiiul  bis  cniitrcil.  fiitiT  circulation  coiitv-ts  a’'(l 
make  an  cariifNi  ctTort  at  all  times  to  increase 
and  bold  the  siibsc'iibers  on  his  route.  To  c'‘ii- 
vas>  and  s«»licit  In?**  route  for  new  snbscril  ei 
.  .  .  pending  at  least  two  hours  weekly  in  such 


The  carriers*  C‘M»peration  in  eircnlalit  ii  pr**- 
nif.tion  is  secured  in  the  following  language: 

S  tmples  .  .  .  “For  the  pnr|Mist-  <,f  soliciting 
subscribers  on  his  route,  the  carrier  promises 
a’ d  agrees  that  he  will  distribute  free  all 


LCHA  HELP  YOU! 


Vs  Sr-*  , 


Never  Infisre  has  it  Uen  so  iirpiraiive  for  circi.latioii  men  to  pool  ^ 
kli'Ts  for  a  mi  tual  solution  of  pndJenis. 

Tlie  1  ('  M  A  givi*s  you  that  opportonity.  .\t  the  annual  cony^tmofl 
have  a  chance  to  hear  diaciisiiions  of  the  (M'l'tRiini'  circulation  prowmsw- 
new  Icuifelation  and  new  conditiors  have  developed;  a  char.ee  to  talkomr 
Minally  with  fellow  circulation  managers  ((Ui'stkms  of  mutual  inlerert- 
The  1  ('  Nl  A  s  iiMinthly  b  lletins  give  you  the  further  opportunity 
up  with  circulation  matters  so  that  even  if  you  can't  attend  •neetin©  ^ 
ventions.  you  can  keep  tl:oroughly  informed  ihro  ivh  these  r«‘portA  w  - 
.\nnuul  BiKik  of  IVoceidiiirs  wl  ich  cover  the  convention  in  detail. 


Tor  further  details  write 


L  McFetrijge  J.  F.  Jae 
ex  Members  .i )  Chair> 

SecreWry-TreasurerOr  l„  j, 

Tuls*  World  Globe -Democrat 


41st  ANNUAL 
INTERNATIONAL 
C0NVENTI0.4. 
JUNE  20.  21,  22 
Llaypool  Hotel 
INDIANAPOLIS. 
INO. 


PRESSES  and 
STEREO  EQUIPMENT 


THE  IHTERNATIONAL  CIRCULATION  MAHAGERS 
ASSOCIATION  HAS  ACTIVE  OFFICES  IN 

HEW  TORK  •  DALLAS  •  CINCIHHATI  •  WASHINGTON.  0.  C.  •  TULSA  •  LANCiSUH  « 


With  dillM  tad  faeilitlat  iaitnti- 

fitd  (*r  itedy  ltd  «*rk  it  btktit 

ef  tht  tireelati**  preftuitt, 


etytr  all  coal*  la  http  ataacia- 
tiaa  aitaiktrs  akraast  el  carrant 
It(itla1itn  and  daparlmantal  ap- 
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Washington,  D.  C.,  home,  of  pneu- 
V©'  U 1 1  U  ^  I  y  monia.  A  law  partner  of  former 

Senator  Harry  B.  Hawes,  of  Missouri. 
.  ^  Mr.  Walsh  had  been  a  European  cor- 

GEORGE  L  •  iiTj'  respondent  at  the  Peace  Conference 

.Vfoscoa'  (Idaho)  ^ith  President  Wilson  in  1918.  After 


w  (Idaho)  Star-Mirror  pub- 


..iier  died  June  9  shortly  after  suf-  wun  rresiaem  wuson  u. 
Sne  an  accidental  gunshot  wound 


IrSbase  of  the  head.  Deputy  Sheriff  «  of  the  St.  Louis  County  Court 

I  F.  Jordan,  who  investigated,  said 

Lamphere’s  12-year-old  grandson  was  Charles  McCarthy.  Jr.,  of  the  New- 
shooting  squirrels  from  the  back  of  a  crfc  Eveninp  Neim^  staff  for  the  last 
car  when  the  weapon  accidentally  dis-  fifteen  years,  died  in  Elizabeth.  N.  J., 
charged,  striking  Lamphere  who  was  June  6. 

riding  in  the  front  seat  with  his  son-  Garnett  V.  Keller.  54.  “Bings”  to 
in-law,  Sam  Ellis.  Lamphere  went  his  friends,  columnist  of  the  LnvhviUe 
west  at  18  and  later  purchased  a  Times,  died  at  his  home  there,  June  8. 
i-eekly  in  Palouse,  Wash.  In  1916  he  Keller,  a  turf  expert,  had  suffered 
purchased  the  Moscow  Post,  and  two  from  heart  disease  for  several  years, 
years  later  the  Star-Mirror,  consoli-  -pj-j,  Landres.  25.  Los  Anaeles  Tunes 
dating  the  two.  His  widow,  two  editorial  denartment  employe,  died  of 
daughters,  two  brothers  and  a  sister  g  heart  attack  June  9. 
survive.  James  R.  Pringle.  76.  Boston  Globe 

Randall  BIdwarb  Howe,  49,  editor,  renorter  and  historian  in  Gloucester, 


Ripoii  (Wis.)  Press,  died  unexpect-  Mass.,  for  50  years,  died  June  1. 
edly  from  a  heart  attack  at  his  home  g  Martin.  83.  nrominent 

in  Ripon  recen  y.  magazine  writer  and  editor,  who  began 

Edward  Felcate,  for  22  years  pub-  literary  career  on  the  New  York 

lisher  and  editor  of  the  Higginsville  then  edited  bv  Charles  A.  Dana. 

(Mo.)  Jeffersonian  and  formerly  of  who  for  a  brief  period  was  asso- 

St.  Louis  Globe-Democrat  editorial  ciate  editor  of  the  old  Rochester 
staff,  died  June  10  in  the  Missouri  Y.)  Union  and  Advertiser,  died  in 
State  Sanatorium  at  Mt.  Vernon.  He  New  York  June  13.  He  was  founder 
had  suffered  from  tuberculosis  two  qJ  Harvard  Lamnoon  in  1876. 

and  one-half  years.  g„cl  ^gs  co-founder  and  first  editor  of 

Marquis  be  Roussy  be  Sales,  86.  Life. 
former  chairman  of  the  board  of  mo-  F.  Gets.  67.  City  Hall  cor- 

tion  picture  censors  in  Quebec  and  resnondent  for  the  Brooklyn  Daily 
unde  of  Raoul  de  Roussy  de  Sales,  Ennle.  and  dean  of  Brooklyn’s  news- 
New  York  correspondent  of  Paris  gaper  reporters,  died  June  13  after  a 
Soir,  and  Richard  de  Roussy  de  Sales,  heart  attack. 


New  York  correspondent  for  Havas, 

died  this  week  in  Paris,  France.  RALPH  PARSONS  NAMED 

David  Ivy  Campbell.  55,  former  Ralph  Parsons,  circulation  manager 
southern  representative  of  the  Merg-  of  the  Didnth  Herald  and  News-Tri- 
enthaler  Linotype  Co.,  and  prior  to  bune.  has  been  aopointed  circulation 
that  southern  ITU  representative,  died  director  of  Northwest  Publications, 
June  9  at  his  Memphis  home,  of  heart  Inc.,  ouhlishers  of  those  papers  and  the 
disease.  Mr.  Campbell  retired  about  St.  Paul  Pioneer  Press  and  Distmtch. 
six  years  ago  following  a  serious  in-  Mr.  Parsons  formerly  was  with  the 
jury  suffered  in  an  automobile  acci-  Minneapolis  Tribune  and  was  circu- 
dent  in  Mississippi.  lation  manager  of  the  Duluth  News- 


six  years  ago  following  a  serious  in 
jury  suffered  in  an  automobile  acci 
dent  in  Mississippi. 


Charles  M.  Smith.  68,  for  25  years  a  Tribune  from  1925  to  1930  and  of  the 
member  of  New  York  Joumal-Amer-  Herald  and  News-Tribune  since  1930. 
icon  circulation  staff,  died  June  12  at  position  will  include  the 

his  Brooklyn  home  direction  and  supervision  of  the  circu- 

James  Boyle,  85,  political  corre-  departments  of  the  St.  Paul  and 

spondent  and  editorial  writer  of  Cin- 
nnnoti  Commercial  Gazette  from  1878  ^ 

to  1891  and  secretary  of  Governor 

William  McKinley  of  Ohio,  later  Presi-  TTvvnrC  WP  HnC  nunTTO 
dent  McKinley,  died  June  11  in  H I  HLADo  v^HOUP 

Columbus,  O.,  at  the  home  of  a  daugh-  W'NOna  Minn.  June  12 — Following 
ter.  the  recent  election  of  officers  of 


dent  Mckinie;:;  dUd  ^  HYMES  HEADS  GROUP 

Columbus,  O.,  at  the  home  of  a  daugh-  W'NOna  Minn.  June  12 — Following 
ter.  the  recent  election  of  officers  of 

John  Raymond  Zimmerman,  35,  staff  Minnesota  Circulation  Managers’ 
■eporter.  New  Brunswick  (N  J.)  Association  in  Saint  Paul.  H.  G. 
Home  News  and  Sunday  Times  and  manager  of  the 

conductor  of  the  column  “Round  about  (Mmn.)  Republican- Herald, 

Town,"  died  June  8  in  St.  Peter’s  Hos-  President-elect.  announced  that  the 
Pttal,  that  city,  after  a  15-week  ill-  a^ftimn  meeting  would  be  held  in 
ness.  ’  Austin  on  a  day  to  be  named.  Other 

Wiiii.u  r  Tir  f  officers-elect  are  M.  E.  Fisher  of  the 

"hurch  wlit  '**r*A'  i  Minneapolis  Star,  vice-president;  Wal- 

H.  Lee  of  the  Faribault  Daily 
o'  the  Fjief  News,  secretary  -  treasurer  (re¬ 
died  JuSfi  Federation,  elected):  C.  H.  Belanger  of  the  Saint 

P  Cloud  Times;  G.  E.  Eckerstrom  of  the 

RAYMOND  Arnold  Walsh,  49,  attor-  Saint  Paul  Disnatch:  M.  C.  Jones  of 
an  former  managing  editor  of  the  Minneapolis  Journal,  and  R.  F. 

the  Mach  of  the  Duluth  Herald,  direc- 
*public-Time.v,  died  June  6th  at  his  tors. 


Scientific  Career  Tests  That  Show  You 

How  To  Get  Ahead  Faster 

These  Tests  Quickly  Help  You  To: 

I.  Discovar  Your  Natural  Abilities. 

»•  Select  the  Work  Where  You  Cen  Cesh  Your  Talents. 

Assure  Yourself  of  the  Best  Chance  for  Present  Advancement  end 
Future  Security. 

^nd  for  the  FRKT!  booklet  that  proves  how  hundreds  of  others  in 
overtising  and  sales  have  benefited  by  these  tests. 

Write  today  to 

WILLIAM  J.  REILLY,  Ph.D.,  Director 

the  foundation  for  career  planning 

230  PARK  AVENUE  NEW  YORK  CITY 


THE  PRESS  CAN  HELP  IN 
MORAL  RE-ARMAMENT  CAMPAIGN 

(Reprinted  from  the  columns  of  the 
^‘Newspaper  World”  of  London,  England) 

Tlie  fdllowiiiji’  letter,  in  which  a  jilea  is  made  both  l)v 
jiroprietors  and  jtmrnalists’  oriianizations  for  tlie  I’ress 
to  assist  in  a  jirof^ramine  of  moral  rearmament  for  the 
country,  has  been  received. 

To  the  Editor  of  the  “Newspaper  World”: 

Sir, — Recent  events  have  shown  once  more  that  the  Press 
is  the  great  educator  of  the  people  in  national  and  inter¬ 
national  affairs.  Moreover,  it  is  increasingly  undertaking 
another  function — that  of  presenting  Britain  abroad.  The 
comment  even  of  individual  newspapers  is  being  taken  as 
the  view  of  the  whole  nation  and  is  second  only  to  speeches 
of  responsible  Ministers  in  its  effect  for  peace  or  war. 

In  this  dual  capacity  of  educator  and  interpreter  of  the 
people,  the  Press  has  great  opportunities,  as  well  as  great 
responsibilities.  It  can  prepare  a  united,  fair-minded,  and 
panic-proof  public  opinion.  It  can  also  do  much  to  build 
bridges  of  international  understanding. 

But  if  these  high  services  are  to  be  performed,  diagnosis 
of  present  ills  must  be  fearless  and  deal  not  with  symptoms 
only,  but  with  the  roof  causes  of  national  disunity  and  in¬ 
ternational  tension.  No  merely  partisan  or  doctrinaire  in¬ 
terpretation  is  adequate,  for  such  would  tend  to  deepen 
present  rifts  at  home  and  abroad  rather  than  to  bring 
agreement.  In  this  diagnosis  we  must  face  facts  squarely, 
even  if  our  own  nation  or  party  should  be  at  fault,  and,  by 
admitting  such  faults,  win  from  the  other  party  the  respect 
and  understanding  necessary  for  agreement  in  any  sphere. 

In  the  correspondence  columns  of  many  national  and 
provincial  papers,  men  of  all  parties  and  in  varied  positions 
of  leadership  have  recently  stated  their  belief  that  the  root 
cause  of  world  unrest  is  moral  and  calls  for  a  moral  solu¬ 
tion.  They  have  expressed  their  conviction  that  the  pri¬ 
mary  condition  of  national  service  is  a  programme  of  moral 
rearmament. 

In  this  we  in  the  Press,  who  set  so  high  a  store  by  our 
traditions  of  responsible  freedom,  have  a  special  part  to 
play.  This  requires  of  us  not  only  a  discipline  of  expres¬ 
sion  in  our  professional  dealings  equal  to  that  which  we 
expect  from  a  minister  of  the  Crown,  however  he  may  be 
provoked ;  but  also  that  we  deliberately  set  ourselves  to 
create  and  inspire  through  our  newspapers  the  will  to  unity 
and  active  reconstruction  in  the  nation.  This  is  a  practical 
contribution  which  we  can  all  make  at  this  time,  as  we’l  as 
the  best  defence  of  our  professional  freedom. 

Edmund  S.  Barsdiey,  President,  National  Union  of  Journalists. 
H.  A.  Tavlor,  President,  Institute  of  Journalists. 

R.  D.  Blumenfeld,  Chairman  of  the  Daily  Express. 

Andrew  T.  Richardson,  President,  Scottish  Newspaper  Proprietors’ 
Association. 

A.  C.  Taylor,  President,  Newspaper  Society. 

C.  Felix  Clay,  Master,  Stationers’  and  Newspaper  Makers’  Company. 
Harry  Brittain.  Philip  Gibbs. 

H.  A.  Gwynne,  former  editor  of  the  “Morning  Post.” 

H.  Brent  Grotrian,  Chairman,  Provincial  Newspapers,  Ltd. 

Henry  Martin,  Editor-in-Chief ,  Press  Association. 

Arnold  Rowntree,  Director,  Westminster  Press,  Ltd. 

J.  A.  Spender.  Evelyn  Wrench,  Chairman,  the  “Spectator.” 

l-.iUtnr  C-  Puhli.shrr  is  ^iviiij^  this  sfuKC  free  for  .Monti  Hf-.irmaiiifiit, 
xi'hirh  we  hclievc  to  hr  the  most  coiislrui  th’c  lines  of  the  day. 
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EDITOR  &  PUBLISH! 


May  Linage  In  Leading  Cities 


(Compiled  by  Media  Records,  Inc.) 


AKRON,  OHIO 


CHATTANOOGA,  TENN. 


llcacoii  1<iiirnal 
r  iiit^  l’nss  ... 
lio.icon  Tiiurnal 


1939 

1938  Gainorl.s, 

Times  . 

. (ml 

.(el 

499.158  . 

.\iw~  . 

. (el 

.  (el 

1.177.226 

941.576  235.650  (. 

Kvcf  l*ri>s  .  .  . . 

. (el 

(SI 

220.255  . 

Tinii"*  . 

. (SI 

(SI 

l  :ee  Press  _ 

. (Si 

ly.w 


.^'<9.010  324,(174 

42.S.392  .U1.11‘ 

477. (>51  4(»5. 

11.3.122  11(1.919 

222. .V3()  2(il.li..l 


193.'<  tlaiii  or  I,' ss 
64.936  G 
97.277  G 
11.1.97  C. 
3.797  L 
3.'<..S(I7  1, 


T..t.al  Oailv 
T  ital  Siinilav 
’■and  Tot.al 


1.177.226  1,440.734  263.508  L 

18S  295  226.255  31.9.'  (l  1. 

1.3(.5.521  1.660.989  295.468  1. 


Times  l*rtss  (e  &  SI  suspended  pulilic.al!on  .Vug.  28.  1938. 


V-  ickerhocker  News  .  .(el 

Tinio-l'nion  . (ml 

*Timcs-l'iiion  . (SI 


ALBANY,  N.  Y. 

741.873 


3  607  776 

4  460.727 

7  251.075 


44.097  r, 
34.817  G 
27.348  L 


Total  llailv 
Total  Sunday 
5'irand  Total 


1.237.417  1.158.503 
223  727  251.075 

1.461.144  1.409.578 


78.914  G 
27. .348  I, 
51.566  G 


ALBUQUERQUE,  N.  M. 


T..ur".al 

.  .  .  .  (in> 

,364.878 

.8.^9 

T  rilitine 

. (el 

406.658 

375. 

131 

Jfvrnal 

..  .  .(SI 

67.872 

81, 

.585 

Total 

Dailv  ., 

771.5.36 

704. 

,970 

Total 

Sunday 

67.872 

81 

.585 

Grard 

Total 

939.408 

786 

.555 

.35  0.3  >G 
31.527  G 
13.713  L 


66.566  G 
13.713  I. 
52.853  G 


ATLANTA,  GA. 


...(el 

508.889 

^05  585 

,3  506  G 

,  ...(el 

862  589 

675.312 

187  277  G 

C  o*>stitiition  .... 

.  . .  (rn) 

566.153 

^55.599 

27.246  T, 

.. .(SI 

165.14? 

198.551 

3.3.409  I. 

■^Toiif'al  . 

...(SI 

2' 9  63.3 

196.620 

'’,3.01.3  G 

Co*'‘itittition  . 

...(SI 

230.670 

249.321 

18.651  h 

Hailv  ... 

1.877.6,31 

1.714  094 

163.537  G 

Total  Sundav  .. 

615.445 

644.402 

29.047  I. 

<Jrand  Total 

2.493.076 

2.358.586 

134,490  G 

ATLANTIC  CITY.  N.  J. 

I’ress.r-ion  . (ml  428.874  309.309  29  565  G 

Tress-l'nion  . (SI  98.612  121.5.38  22.926  L 


Grand  Total  .  527.486  520.847  6.6.39  G 

Pre«s-l'nion  sold  morning  and  evening.  Linage  of  morn¬ 
ing  edition  given. 


BALTIMORE,  MD. 


XfWS'PoSt  .... 

. (el 

867.580 

807.657 

59  923  G 

Stm  . 

. (el 

1.286.665 

1.187.721 

98  944  G 

Sun  . 

....(ml 

600.258 

515.994 

84.264  G 

•American  .... 

. (SI 

247  860 

312.156 

64  ”>06  T, 

vSun  . 

. (SI 

427.437 

501.812 

74.375  L 

Total  Hailv  . 

2. 754. '0,3 

2.511.372 

24.3.131  G 

Total  Sunday 

675,297 

81.3.968 

1.38.671  I. 

Graml  Tot.al  . 

3.429.800 

3.325.340 

104.460  G 

BIRMINGHAM,  ALA. 

^Re'He^ald  ... 

425.642 

^^7  .^91 

68.251  G 

News  . 

. (el 

634.715 

552.729 

81.986  G 

T*oiit  . 

. (el 

.377.153 

381.524 

4.371  I. 

LNews  Jt  Age-Herald  (S) 

295.807 

342.936 

47.129  L 

Total  l>ailv 

1.437.510 

1.291.644 

145  866  G 

Total  Sundav 

295.807 

.342.9.36 

47.129  I. 

Grand  Total  . 

1.733.317 

1,6.34.580 

98.737  G 

BOSTON,  MASS. 


Record  . (ml 

'merican  . (el 

Globe  . (mel 

Herald  Traveler  ...(mel 

1’ost  . (ml 

Transcript  . (el 

“.Advertiser  . (.SI 

3  ilobe  . (SI 

Herald  . (SI 

Tost  . (SI 


378.520 
358.130 
643.446 
976.578 
497.052 
221  159 
168.873 
280.224 
326.042 
78.231 


347.691 
.305.824 
599.442 
933.426 
476.479 

240.692 
175.571 
370.382 

111.0.30 


32 


829  G 
306  G 
004  G 
153  G 
573  G 
5.3  3  T. 
698  L 
158  I. 
236  I. 
99  1. 


Tot.al  llailv 
Total  Sunday 
Gr.and  Total 
Globe  (m&el 
--bown. 

Traveler  sold 
The  I’ecird  (ml 
Cel. 


3.074.,885  2.902.554  172,331  G 

853  370  1.0.34.261  180.891  1, 

3  928.255  3.936.815  8.560  1. 

Combination  only.  Herald  linage 


n  condtitiation  with  S’mdav  HeraM. 

old  in  combination  with  the  American 


BUFFALO,  N.  Y. 


Courier  Express  ....(m) 

News  . (cl 

Times  . (el 

“'Courier  Express  ..(S) 

vTimes  . (SI 


591.1  56  514,849 

1.160,815  1.055,829 
499.156  523.519 

272.411  310.398 

97.477  128.638 


76.307  G 

104.986  r, 

24.363  L 
37.987  I, 
31.161  L 


Total  llailv  . 
Tot.d  S' ndav 
(Ir.aml  Ttital  . 


2.251.127  2,094.197 
.359.888  4  39.036 

2. (.21.015  2.533.233 


156.930  G 
69.148  I, 
87,782  G 


CAMDEN,  N.  J. 

Courier  . (e)  708  582  566.515 

Courier  (cl  and  Post  (ml  su'd  in  Comhin.itson. 
STIC  edition  shown. 


142.067  G 
Linage  of 


CEDAR  RAPIDS,  IOWA 

C..azcttc  . (el  569.2.30  48,3,975 

Gazette  . (SI  10.3.616  135.913 


Grand  Total 


.  672,846  619,888 

CHARLOTTE,  N.  C. 


Total  llailv  . 
Total  .Sundav 
(ir.itpl  Total  . 


Tribune . (m) 

ll-rald  Ex ’.miner  ...(ml 

r Daily  News . (e) 

.American  . (e) 

JTimes  . (e) 

Tribune  . (SI 

'Herald  E.xaiuiner  ..(Si 
Times  .  ,S| 


_  1.295. l'5.3  1, 

_  .3.35.478 

_  1.6.30.531  1. 

CHICAGO.  ILL. 

1.160.049  1 
171.132 
1,110.447  1 
645.855 
632.908 
674.845 
222.267 
81.870 


143 

(182 

225 


173.910  G 
42,6114  L 
131.306  C. 


560 

412 

957 

,243 

152 

288 

,866 

.286 


130.489  C, 
580.28(1  I, 

105.490  G 
160,388  L 
101.756  G 

34.443  L 
44.599  L 
32.584  G 


85.255  G 
32.297  L 


3.720.391  4,123.324 
978.982  1.025.440 
4.699.373  5.148.764 


Tot.al  Daily  . . 

Total  Sundav  ..... 

Grand  Total  .... 

Times  published  daily  except  Saturday. 

CINCINNATI,  OHIO 

Enquirer  . (m)  479.468  4.37.334 

I'ost  . (el  681.947  613  747 

Times-Star  . (e)  927,053  833,679 

^Enquirer  . (Si  439,123  495.246 


402,933  L 
4().458  1, 
449,391  L 


42.134  C, 
68  200  C, 
93,374  G 
56.12.3  L 


Total  Daily  .  2,0.88.468  1.884.760 

Total  Sundav  .  439.123  495.246 

Grand  Total  .  2.527.591  2.380.006 


203.708  G 
56.123  I. 
147,585  G 


CLEVELAND,  OHIO 

Plain  De.aler  . (m)  710.984  631.547 

News  . (e)  605.296  571.223 

Press  . (el  1.108.092  959.074 

"tPlain  Dealer  ....(Si  488.096  520,197 


79.437  G 
34,073  G 
149.018  G 
32.101  L 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


2.424.372  2.161.844 
488.096  520.197 

2.912.468  2.682.041 


262, 

32. 

230. 


528  G 
101  L 
427  G 


Dispatch  . (e) 

Citizen  . (e) 

Ohio  State  Journal,  (ml 

Dispatch  . (SI 

Citizen  . (SI 

Ohio  State  Journal..  (S) 
Star  . (S) 


COLUMBUS,  OHIO 


987.372 

572.708 

263.590 

208.991 

9.3.970 

69.701 

47.399 


943.039 

532.147 

248,749 

287.175 


.333  G 
.561  G 
.841  G 
.184  L 


64.889  1 7.490  L 


Total  Dailv  .  1, 

Total  Sunday  . 

Grand  Tot.al  .  2, 

Citizen.  Sunday,  and  Ohio 
publication  Nov.  6,  1938. 

DALLAS 

News  . (ml 

Times-Herald  . (e) 

Dispatch  Journal  _ (e) 

Tcurnal  . (el 

Dispatch  . (el 

■(News  . (SI 

Times-Kerald  . (SI 

Dispatch  . (SI 


823,670  1.723,935  99.735  G 

420.061  352.064  67.997  C, 

243.731  2.075.999  167,732  G 

State  Journal,  Sunday,  first 


,  TEXAS 

747.995 

.070,385 

550,949 


727.868 

935.518 


20  127  G 
134.867  G 


275.324 

237,126 


561,165 

183,556 

301.354 

293.662 

69.997 


26.030  L 
56,536  L 


Total  Daily 
Total  Sunday 
(7r,and  Total 


2.369.329  2.408.107  38.778  L 

512.450  665.013  152.563  t, 

2.881.779  3,073.120  191.341  L 

The  Dispatch  merged  with  the  .Journal  effective  July  1, 
1938.  Paper  now  known  as  Journal-Dispatch. 

DAYTON,  OHIO 


ournal  . (ml 

Herald  . (el 

News  . (el 

Journal  . (SI 

News  . (Si 


379.457 

712.812 

927.309 

115.658 

138.210 


313.0.32 

578.154 

795.654 

103.594 

127.660 


Total  Dailv  . 
Tot.al  Sunday 
Grand  Total  . 


Rocky  Mt.  News 


Rockv  Mt. 
Post"  _ 


.  2.019.578  1.686  840 

.  253.868  231.254 

.  2.273.446  1.918.094 

DENVER,  COLO. 

..(ml  291.958  290.583 

...(el  860.797  822.812 

...(SI  42.466  58,299 

,  ..(SI  2((5.227  238.062 


1  375  G 
37.985  C. 
15.833  L 
.32.835  L 


Tot.al  llailv  .  1.152.755  1.1  1.3.395 

Tutal  Sunday  .  247.693  296.361 

Gi.and  Total  .  1,400.448  1.409.7.5'6 

DES  MOINES,  IOWA 

Register  . (ml  392.218  .^59.088 

Tribune  . (el  612.419  529.142 

Register  . (Si  231.666  238.434 


.39  360  G 
48.668  I. 
9.308  I, 


Total  llailv  . 
Total  Sunday 
Grand  Total 


1.004.6.37 

2.31.666 

1.2.36..303 


888, 

238 

.126, 


230 

434 

664 


Time-. 

Eree  Press 


(e 
(ml 
.(cl 

'Times  . (SI 

Eree  Press  . (.SI 

tNews  . (SI 


DETROIT,  MICH. 


719,800 
663.492 
1 .267.080 
2.81.986 
181.572 
453.769 


559. 

512, 

,116, 

295, 

201, 


922 

414 

517 

,584 


478.459 


Total  Daily  . 
Total  .Sund’y 
Grand  Total 


.  2.650.372  2.189.040 

.  917.327  975.560 

.  3.567.699  3.164.600 

DURHAM,  N.  C. 

Her.ald  . (ml  .301.400  278.471 

Sun  . (el  .389,332  381.117 

ller.ald-.Sun  . (SI  89.249  109.983 


Tot.al  Daily  . . . 
Total  Sunday 
Grand  Total 


News  . 

...(el 

472.785 

455.047 

17.738  G 

Herald  . 

<  Ibserver  . 

. . .  (m) 

516.688 

475.821 

40.867  G 

Ncws-Tril)unc  . . . . 

News  . 

...(SI 

1 1  5,48(1 

1.39.114 

2V6U  1. 

News-Tribune 

<  Ibserver  . 

...(S) 

226.477 

253.575 

27.098  L 

Total  Pailv  ... 

989.473 

930.868 

58,605  G 

Total  Sundav  . . 

Total  Sunday  . . 

341.957 

.192. 6S9 

50.732  I, 

Grac'd  Totsil  . . . 

Grand  Total  . . . 

1,331.430 

1,323.557 

7,873  G 

1938  linage  not 

.  690.732  659.588 

.  89.249  109.983 

.  779.981  769.571 

DULUTH,  MINN. 

,  ..(el  481.364  . 

..(ml  .354.611  . 

..(SI  131,330  . 


835.975 

131.330 

967,305 


EL  PASO,  TEXAS 


3.3.130  G 
83.277  G 
6.768  L 


116.407  G 
6.768  L 
109,639  G 


Times 

.  .(ml 

1939 

401.018 

1 lerald 

Post  . . . . 

...(el 

447.429 

1  lines 

- .  (Si 

14(1.900 

Total 

Daily  _ 

^149.047 

Total 

Sunday  . 

140.900 

<  iiand 

Total  .  . 

989,947 

19.38 


(lain  or  I. 
.Up. 89  1  54;  ■ 

401,829  45r' 

14(..5ti9 


-'.«i 


748.720 

14o.5t)9 

'95.289 


1  .c..': 

94d 


Dispatch  Herald 

Times  . 

Dispatch  Herald 


ERIE,  PA. 

...(cl  466,286 

...(el  538,620 

...(Si  272.428 


502,445 

513.291 

2(’2.294 


36,1:; 

33.3.5 

10.1, 


Total  Daily  . 
Total  Sunday 
Grand  Total 


1.004.906  1.015.736 
272.428  262.294 

1.277.334  1,278,030 


Courier  . 

Press  . 

Courier  8c  Press 
Pi  ess  . 


EVANSVILLE,  IND. 

.  ..(m)  502.265  499.171 

...(el  697,632  (.81.791 

...(SI  265.115  167.779 

...(S)  .  1(.6.923 


IJM 

l3.S 

9723’ 


Total  Daily  . 
Total  Sunday 
Grand  Total 


1.199.897 

265.115 

1.465.012 


1.180.962 
334.702 
1.5 15. (.64 


Courier  merged  with  Press,  Sunday,  January  2,  ijK 

FALL  RIVER,  MASS. 


Herald-News 

. (e) 

444.289 

421.839 

22,;^ 

FLINT 

,  MICH. 

Journal  . 

880.248 

1/77.794 

202;=- 

Ti'Urnal  . 

- (Si 

147.500 

1 40.829 

tAi 

Grand  Total 

1.027.748 

818.614 

2115.:- 

FORT  WAYNE,  IND. 

Journal  Gazette 

....  (m) 

340.086 

.361.889 

21,f 

N’ews-Sentinel 

856,014 

805.986 

50  ■ 

Journal  Gazette 

...(S) 

167.889 

218.992 

51.1  , 

Total  Daily  , 

1,196,100 

1.167.875 

2822. 

Total  Sunday 

167,889 

218.992 

51.1 

Grand  Total  . 

1.363.989 

1.386.867 

22.8*' , 

FORT  WORTH,  TEXAS 

Star-Telegram 

- (m) 

275.993 

268.512 

Star-Telegram  . 

. (el 

682.292 

637.661 

Press  . 

. (el 

419.161 

374.984 

44,::* 

Star-Telegram  . 

. (S) 

196.975 

213.607 

i6.t;. 

Total  Daily  . 

1.377.446 

1.281.157 

9t2’- 

Total  Sunday 

196.975 

213.607 

iw:;' 

Grand  Total 

1.574.421 

1.494,764 

79.C 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  &  Star 

....(e) 

804,460 

542.616 

2M.S4- 

FRESNO,  CALIF. 

Pee  . 

. (e) 

540,874 

496.453 

44.4;: 

flee  . 

. (S) 

90.396 

141.367 

50,9:: 

Grand  Total  . 

631.270 

637.820 

GLENS  FALLS,  N.  Y. 

I’ost-Star  . (ml  436,406  460.989  24.: 

Post-Star  (ml  and  Times  (e)  sold  in  combination.  . 
of  Post  Star  given. 

HARRISBURG,  PA. 

Patriot  . (ml  587,329  530.405  SbS‘ 

Telegraph  . (e)  470.602  496.668  26.«' 


Grand  Total  .  1.057.931  1.027.073  3(l..‘ 

The  News  (el  carries  the  same  amount  of  advcrti'irt 
the  Patriot  (m). 


HARTFORD.  CONN. 


C(»urant 

Times 

Courant 

. .  (m) 
...(el 
...(S) 

351,190 

1.072.777 

266.493 

330.677 

1.015.085 

306.371 

Tuta! 

Total 

(irand 

Daily  ... 
Sunday  . 
Total  ... 

1.423.967 

266.493 

1.690.460 

1.345.762 

306.371 

1.652.1.33 

Chronicle  . (el 

Post  . (ml 

Press  . (el 

Chronicle  . (Si 

"Post  . (SI 


HOUSTON.  TEXAS 


941.475 

571.873 

485.47(1 

267.974 

257.033 


<59,969 

460.845 

459.465 

298.463 

304.563 


Total  Daily 

Total  Sunday  . 

Grand  Total  .  2.523.825 


1.998.818  1.780.279 
525.007  603.026 


21? 


2.383.305  IW- 


HUNTINGTON,  W.  VA. 


160.096  G 
150.570  G 
150.666  G 
13.531  L 
20.012  L 
24.690  I. 


461.332  G 
58.233  L 
403.099  G 


22.929  G 
8.215  G 
20.734  L 


31,144  G 
20.734  L 
10.410  G 


Advertiser  . . . . 

. (el 

425.(,92 

309.894 

Herald  Dispatch 

.  . .  ( n) ) 

410,979 

383.214 

Herald  Advertiser  ..(S) 

144.378 

I(i5.(/2I 

Total  l>ailv  . 

836.671 

78.3.938 

Total  Sunday 

144.378 

1(,.5.(.21 

Grand  Total 

.  981,(140  <H8,6:9 

INDIANAPOLIS,  IND. 

News  . 

. (el 

1. (110,(^87 

87r.(K'4 

Star  . 

682.99.'3 

607.167 

Times  . 

649.799 

15.698 

vStar  . 

. (SI 

340.759 

.387.613 

Total  Dailv  . 

2.334.484 

1  999.928 

Total  Sundav 

349.759 

,3.97.613 

Grand  Total  . 

.  2.675.243 

JACKSONVILLE.  1 

2.3.S7.541 

FLA. 

TiineS'Union 

550.479 

“  '4.5^5 

Inurnal  . 

. (e) 

546.349 

49f,,04.’i 

Times-l'nion 

. (S) 

248,650 

397.668 

Total  Daily  . 

1,096.82.4 

1.030.550 

Total  Sunday 

248,650 

,307.668 

Grand  Total  . 

1.345,478 

1.338.218 

Journal 

Post 


JAMESTOWN.  N.  Y. 

. (el  372.7.36  377.171 

_ (m)  .367.134  .363.8/3 


Grand  Total  .  739.870  741.044 

JOHNSTOWN,  PA.  , 

Tribune  . (el  624.552  (.06.093 

Tribune  (e|  sold  in  combination  w  ith  D.mi  crat  (»( 


PORIUNE  17,  1939 


May  Linage  in  Leading  Cities 


KANSAS  CITY.  MO. 


NEW  HAVEN,  CONN. 


Tiital  Snti'la 
Craiiil  T.ilal 


1939 

1938 

Gain  nr  Luss 

1939 

1938 

Ciain  or  l.oss 

.145.528 

306.230 

39,298  ( ; 

lolii'iiai  (  '((Ui  ler 

.  .  .  tin  ) 

306.724 

J 

24.412  (i 

Kuiletin 

750.275 

754.105 

3.830  I, 

!’Ie>{i>tei  . 

. . .(e) 

737.424 

719,292 

18,132  G 

Journal 

733.(>93 

702.1(16 

31,527  G 

!\e>rii*ler  . 

.  .  .(S) 

1  .’’9.57(1 

189.511 

29.935  L 

foui'iial 

74.017 

104.044 

30,027  T 

404.875 

444.750 

39.875  T 

Tdtal  D.iilv  .  . 

1.044.148 

1.001.604 

42,544  G 

Tiilal 

_ 

Total  Sunday  .  , 

1 59.57(» 

189.511 

29.935  T 

Tntal 

,829,496 

1.762.501 

(,6.995  G 

( iraml  Total  .  . 

1,203.724 

1.191.1 15 

tJ.6()9  (i 

( irand 

PROVIDENCE.  R.  I. 

ly.w  < 

(.  )  1.133.161  1.026, 9y2 

(ml  i.sy.loy  3.=i8.04y 

,  .  (Si  219.051  237,833 


1,522.270  1.385,041 
219.051  237,833 

1.741. ,521  1.622.874 


I,.uriial  •  ■  ■ 

,  Sciilnxi 

I.  umal  . . 

Xtus  .Scnliiifl 

Total  I'ailv 
Total  Sittiila 
(Iranil  Total 


1  Kxaniimr  ... 
Ihil>  Net" 

Tints  . 

Iltral'l  Kxiiri" 
Vr«.  ... 
'Txamiia  r 
■Tinu-' 

Total  I  tail  ^ 
Total  Siitiiia.’, 
(iraiil  T'.t  il 


iirnr  loiiniai 

r-:;a.  . 

(  Tiri’T  Joiiniai 

r.ital  I  tail  ( 
Total  Siiiola 
'  'Irani!  Tot.il 


.  478.892  548,794  (i9.y02  1. 

2.308.388  2.311.295  2.907  1, 

KNOXVILLE,  TENN. 

(m)  512.415  37(>.(p2(i  135.789  i 

(<l  529.222  449.997  79,225  6'. 

(Si  121.792  14(..9,84  2.5.192  1. 

(S)  157.799  200.712  42.913  1. 

.  1.041.637  826,(.23  215.014  li 

279.591  347.(i9(i  (18.105  1. 

I., 521. 228  1.174.319  146.909  (i 

LOS  ANGELES,  CALIF. 

(oil  772.934  (  49.904  1 23.030  (1 

(nil  40(..0l8  346.820  59.198  (. 

(til)  1.047.549  949,314  98.235  » I 

HI  821.468  811,418  10.050  G 

(<  I  388,582  32(1.819  (,1,7'3(. 

(Si  42(1.9(19  473.501  46.535  1. 

(Si  389.345  44(1.91  1  57.5(i(i  1. 


T  itnr'  I’ioaxtim-  ...  .(ml 

'rriliiiiu-  . (Ill) 

III  Ml  . (f) 

.Stato  . (c) 

Tiiiio  ricayiiiK-  .5 

States  . (S) 

V  Item  T'l  llilltle  . (  .S  I 

'I'lital  I  tally  . 

Total  S  tiid.ay  . 

Gram!  T'ol.il . 


NEW  ORLEANS,  LA. 

.  .  .  .  (ni )  953,234  8t 

....(111)  219.785  2: 

....(e)  60(1.574  5. 

....(e)  492.56(1  4. 


READING.  PA. 


953.234 

219.785 

(.00.574 

884.097 

25(1.1.59 

.535.871 

69,137  G 
3(1,374  T 
64.703  G 

Kagle  . 

Times  . 

.  tet 

.  ...  (tin 

(,(,9.796 

549.345 

.45,258 

593.406 

504,457 

42.199 

492. 56<. 

431.194 

(,1.372  ( 1 

364.21 1 
281.171 

37.(,90  T 
40.332  T 

'Total  Daily 
Total  Sundas 
( iratid  'Total  .  , 

1.219.341 

35.258 

1.254.599 

1.097.863 

42.1<)9 

1.140.062 

2.266.159 
(.45.382 
2,91  T.'41 

2,107.321 

723.404 

2.830.725 

158.8.48  G 
78.922  L 
Su.8l(>  ( i 

Nevv^  Leader  .  .  . 
'runes  Di'.patch 

RICHMOND,  VA. 

..  ,(ti  1.043.(i41  922.853 
.  .  (ml  5(,2.9(.3  545.049 

. 

Mi  rali '!'i  Miiiiu 

NiW"  . 

M  irr«*i  . 

jmirnal-Anui  ican 
Still  . 

Worlil*  rt  lt-KraiM 
post  . 


NEW  YORK,  N.  Y. 

..(ml  1.058.25(1  9 

.  .  .(ml  779.0(1(1  (1 

...(111)  1.205.327  1.1 

.  .  .  ( 111 )  342.773  2 

...(el  (1(1 1.01 3  (I 

....(el  1.039.73(1  9 

(e)  990.877  9 

.  .  (el  442.729 


ll)5.(.24  G 
103.913  G 
94.589  G 
49,43.5  (. 
17.325  (. 
72.61(1  ( ; 
45.815  ( 1 
72.(.43  1, 


LOUISVILLE,  KY. 


'920.415 

104.10!  T 

*  loiirtial-.Xmericaii 

.  .  (  S ) 

2'i(.., i(i3 

.454.770 

58,113  1 

■.U>'4.(,6U 

J48.17.  (. 

'Tinie-i  . 

.  .  .  (S) 

749.4iMi 

94f,.o]2 

107.212  1 

.Mirror  . 

.  .  .  (  S ) 

142.107 

15J.(*79 

10.572  1 

News  . 

..  .  (  s  > 

437.61  (i 

307.(,i,.3 

70.040  1 

785.275 

T4'<3  L 

V  1  It'i aid  I'nhniie 

.  .  .  (  Si 

528,578 

n.>7,<i94 

100.1 16  I 

79.3.807 

PM,..‘>2;' ' , 

.481.248 

52  72-  1. 

TomI  1  tailv  .  .  . 

(...5 10.777 

(1.103.103 

41  (,.(.74  ( 

1.(8(1.109  1.581,082  105.027  (. 

,531  523  381.248  52.72=  I, 

2. 017. (.32  1.9(i5.,i3o  52.302  ( . 


MANCHESTER,  N.  H. 

I'liimil.eaiicr  . (e)  491.7(i5  4! 

ri'iMii  (nil  all'!  I.eailer  (el  '..lil  lo  ‘ 
(.■ragr  1,1  I’liioti  (III)  only  is  ..linwn. 


.885  55.88(1  ( 

iiiiioiii. oil'll  "iil> 


MEMPHIS,  TENN. 


( .  miJicrcial  .\pp»al 

(Tin 

807.441 

717.735 

86  70(.  {  i 

Trr'S  Scimitar  .  . 

(el 

4S9,448 

4311. .s3(i 

.38.912  (, 

i  MninHTcial  .\p|'«  ,1 

iSi 

202.1(,8 

.479. (, 7.4 

87,50.=  1, 

T'.tal  Daily  ... 

1.29(»,889 

1.148.271 

148,618  G 

T'ltal  Sinidav  .  . . 

292.168 

379.(,73 

87.505  1. 

Grand  Total  ,  . 

.  1.589.0.37 

MIAMI,  FLA. 

1.. 327. 944 

61.113  G 

lit  raid  .... 

(m> 

700.(il4 

1.003.017 

.0)2.403  1. 

N'tus 

.  .  ( e  » 

888,0.40 

491.448 

396,582  ( i 

lltraM  . 

.  (S) 

231, (-85 

273.554 

4T8(,9  1. 

. 

,  .  (S» 

97.568 

1.42.956 

35.388  1 

Total  Daily  .... 

1.588.644 

1.494.4(,5 

94.179  G 

Total  .Sunday  .  . 

329.253 

406.5  iTi 

77.257  I. 

I  irand  Tigal 

1.917,897 

1.9;io.975 

16.922  G 

MILWAUKEE,  WIS. 


1.258.682  1.043,813 
l(i(i,5(il  175.353 
.  4()(I.(I49 


wif  I  I  tail  V 
,  I  T.ital  Siiiiila'.' 

dvertwtte  I  Craml  Total 


l"tal  Daily  .  1.818,420  1.970.219 

Total  Siiiiila.-  .  (,09.013  585.437 

Granil  Total  .  2.427,433  2.555.(,5(. 

N'rws  (liscoiitmiieil  laini.ii  v  14.  1939. 

MINNEAPOLIS.  MINN. 

“™al  .(e)  722,974  (,72.006 

'™'r  . (.1)  (,02.965  655.656 

f  ■'  (t  )  (.05.441  414.430 

■':?i"'al . (S)  183.703  224.473 

™t'ir  .  (Si  323,723  368.776 

Total  Daily  .  1,931.380  1.742.092 

l."lal  Siiiniai  .  507.426  593. ’49 

''ra",|  Total  2.438.8(16  2.3.55.341 

MODESTO,  CALIF. 

’  (el  371.448  327.978 

MONTREAL.  CANADA 

f  .  (e)  1,21  1.224  1.223.925 

. (ml  497.310  4(,0.178 


42.173  G 
214.869  G 
8.792  1, 
400.049  I. 
11.120  G 
12.456  G 


50.968  (  . 

52.691  I, 
191,01 1  G 

40.770  1. 
45.053  I. 

189.288  G 
85.823  1. 
10,5.4(1.5  G 


Total  Daily 
V'tal  8iiiii|a, 
'■rat'll  T'ltal 


Total  D.aih 
T  'tal  Sttinlay 

'''■fl  Total 


tiaily 

Simdii 

Tota’ 


Daily 
r"”’  Sumia 
'•'ati'i  Tot  , I 


. 5.080.(191  2.9(14.709 

.  1  14.593  108.529 

3.194.684  3.073.238 

MUNCIE,  IND. 

(e)  473,754  .586.438 

.(ml  442.070  399.218 

(Si  97.8.5(,  118.(l(.l 

.  <115,824  785.656 

97.8.56  1  18.061 

1.013.660  903.717 

NASHVILLE.  TENN. 

..(i)  560.258  513,682 

...(mi  49(1, 51  5  418,858 

•  (Si  24,5,107  291.500 

.  l.o.5(..773  932,540 

.  243.107  291. .500 

1.299.880  1.224.04(1 


NEWARK.  N.  J. 


233.543  222.232 

1.381.094  1.297.540 
519.734  446.657 

204.281  246.177 

74.378  111.121 

2.134.371  1.966.429 
278.659  357.298 

2.413,030  2.323.727 


130,168  G 
20.225  1. 
109.943  ' , 


124.233  ( ; 
48.393  L 


11.311  r, 
83,554  G 
73.077  G 
41.896  h 
36.743  1, 

167.942  G 
78.639  I. 
89.303  G 


'I'lital  Stiiiilay 
(  il'.iliil  Tnta) 


H.'gle  . . 

Holm*  I  alk  .‘Nt  rlHm 
Islaii'i  Xivv**  SL'Ctio 
KaKlf  . 


2.\?A.MyA 

S.f.74,I41 

BROOKLYN,  N.  Y. 

.  (rt  5S;.0(MI  f)12.407 


49.220  S7.2n.=^ 

19.562  96.25S 

144.277  1S1.29.M 


I  otal  I  )aily 
lolal  Sniula 
(ii  ami  T'ita] 


l'o>t  KlHltlltiT 

'rrilniiit*  .... 
rrihuiu*  .  .  .  . 


.  <)5.>.7S9  795. X76 

.  144.277  1S1..P^S 

.  Silll.iifWi  977. 26S 

NIAGARA  FALLS,  N.  Y. 

..(e)  (,52.844  (,47.149 

OAKLAND,  CALIF. 

. (e)  513,740  440.295 

. ((  I  824.912  759.498 

. (S)  159.012  185.548 


44.5.()(,2  I, 
28.388  I. 


140.(181  I, 
37.121  I. 
177.202  1. 


riit.'il  Dailv  .  1..5.5.8.(,52  1.199.79.5 

Tula!  Siiinlay  .  159.012  185.548 

( iram]  Tiital  .  1.497.(i(i4  1.385.341 

OKLAHOMA  CITY,  OKLA. 

( Iklahnmaii  . (ml  476i.242  44(,.818 

Times  . (e)  592.039  .585.232 

( Iklaliiiiiia  News  ...(el  . 577.605 

( Iklaliiiiiiaii  . (.S|  214.142  244.227 

'(Iklalinma  News  ...(Si  .  148.289 


W.irlil  ll.  ralil 
nViirlil  Heralil 


Tiit.il  Dailv  .  1.068.281  1.409.6.55  .541.374  1. 

Total  Siimlav  .  214.142  392.516  178.374  I. 

Gr.'iiiil  Total  .  1.282.423  1..8II2.171  519.748  1, 

Oklaliiiiiia  News  iliscoiitiiiiieil  T'cliriiarv  24.  1939. 

OMAHA,  NEB. 

VVorl.I-II.  ral.I  . (v)  71X.557  7,^2.514  15,957  L 

tWnrM  HrraM  . (S)  269.946  299.2.'<3  29,527  1a 

Cran.l  Total  .  988.502  1.021.797  42  294  1a 

W’orlfl  I It-ralfl  sold  in  nKirninK  cvL'niuK  comI>iiiati<iii.  I.inaKt* 
of  oTu-  r«litioii  vhown. 


Journal  'I'lanscript 

Star  . 

J<»tirnal  Tran’^cript 
Star  . 

TT.t.iI  Dailv  .  . 
Tntal  Sunday 
Hrand  Total  .. 

Kvtnintf  lUillotin 

Iruiuiror  . 

Xfws  . 


PEORIA,  ILL. 


Ti.tal  Dailv  . 
Total  .Sunday 
‘irait'l  Total 


Total  Daily 
Total  Siinil.'iv 
(Ir.'ind  'Tot.'d 

Sun  'Tell  (irarih 
Dost-Ga/ette 

Dress  . 

'.8iin-Teleirraiili 

:  Dress  . 


Total  Daily 
'Total  Soodav 
Grand  'Total  , 


(  Oregon  iaii  ... 

.rotirnal  . 

News-Telegram 
“Oregonian 
■(,Tonrn;il  . 


..(d) 

73'l.583 

601,849 

_ (el 

(.19.824 

i'14.92l 

.  .  (S) 

152.970 

159.486 

.  .  .  .  (S) 

1 17.980 

144.380 

I. .450.407 

T21(,.7(,0 

270.950 

302.966 

1.621.357 

1.519.72(1 

PHILADELPHIA. 

PA. 

.  .  .(e) 

1.122.229 

929.472 

,  .  .  ( m ) 

770.130 

714. 4(, 8 

. . . . (el 

236.795 

262.(,89 

dljerfr) 

900.290 

847.531 

.  .  .  .  (m) 

490.245 

498,7.37 

.  .  .  .  (S) 

-T4.(.41 

3.4  >  S3f, 

....(S) 

304.415 

313,155 

.4. 3 16.689 

3.2.52.817 

828.0.36 

846,01 1 

4..347.745 

4.098.828 

PHOENIX,  ARIZ. 

...  (ml 

4.43. (IP7 

443.928 

....(-) 

.547.5(,0 

539. (,78 

.  .  .  .  (S) 

12(1. K.O 

161.079 

982.627 

984.606 

12<..16o 

16T07'( 

1.108.787 

1.144.685 

PITTSBURGH.  PA. 

.... (e I 

75M4'( 

78  3.26  3 

.  .  .  .  fm) 

.389.4.32 

550.446 

_ (e) 

1.127.819 

1.1 19.316 

.  .  .  .  (S) 

292.5611 

368,231 

,  .  .  .(S) 

4.3  7.988 

400.341 

2.469  420 

2.455  027 

650,548 

768.572 

.3.119.868 

3.223.599 

PORTLAND.  ORE. 

19.39 

1938  ■ 

...Cm) 

'41.458 

471.479 

... (e) 

792.228 

743.277 

. . . . (e) 

344.659 

291.873 

....(S) 

335.508 

242.433 

.  .  .  .  fS) 

157.551 

180.920 

128.744  ( ; 
4.903  G 
(..416  I, 
25,600  I. 


2(1(1.872  G 
17  955  I, 
248.917  G 


Total  Daily 
Total  .Sunday 
Grand  'Total  . 


I  1.293  G 
1 18.024  I. 
103.731  I. 


1.67S..345  1.506.629  171,716  G 

49.5.059  423.353  69.706  G 

2.171.404  1.929.982  241.422  G 


Total  D.iily 
'Total  Snnd.iy 
( irand  'Tot.il 


1.606.604  1.4(i7.902 

2(.8.830  276.424 

1  875.434  1.744.326 


106.169  G 
31.060  G 
18,782  L 

137,229  G 
18,782  L 
118,447  G 


121.478  (. 

(,.941  1. 
114,537  G 


120.788  G 
17,914  G 
7,594  L 

138.702  G 
7,594  L 
131,108  G 


ROANOKE,  VA. 


.  (mi 

227.158 

222.373 

4.785  G 

WntldNews  _ 

(e> 

4')4.235 

430.513 

(.3,722  G 

Times  . 

(Si 

183.19.3 

20p.o()l 

20,806  L 

721.494 

652.886 

68,507  G 

185.105 

206.001 

20.806  L 

<  irand  Total 

<)()(,. 588 

858.887 

47.701  G 

ROCHESTER,  N.  Y. 

'Tim.sl'nion  . (el  959.452  .8.8)5.5(22 

I  lemoeral  \  Cliromele  (in'  814.556  82.S.175 

I'.venilig  .News  . (el  1(18.75/  ....^. 

lienioei.'tt  \  ('liroiiiele  (Si  .532.357  304.471 


'Total  Daily  . 
'Total  Snnd.'ty 
Gland  'Tot.il 
N.ws  new  i.a 


Kegisler  Keinililie 

.Sltir  . 

Star  . 


lily  .  1.882.765  1.713.677 

iiid.'tv  .  332.357  .504.471 

■oi.d' .  2.215.122  2.018.148 

w  Jiaiier  .\llg.  1.  19,5.8. 

ROCKFORD,  ILL. 

•  pnblii  .  .  (f)  ''81,846  57J,06() 

(m)  45«t.l93  441.759 

. (S>  1(61.621  122,987 


169,088  (; 
27.886  G 
196.974  G 


Total  Daily  .  l.0.^2.(),^T  1,013.819 

Total  .Sunday  .  103.621  122,987 

Grand  Total  .  1.135,6,^4  1.136.806 

Stai  (ml  jMililishvd  »laily  t-xct-pt  Monday. 

SACRAMENTO,  CALIE. 

rni..n  (»n)  277.977  235,573 

Hec  (t‘)  894,820  784.076 

(Tiioii  . (S)  141.601  146,047 


Total  Daily  .  . 
Fotal  Sunday 
<  iratid  Total 

GIoIh-  DftmKirat 
l*ost  Dispatch 
Star-Tiim  s  .  .  .  . 
tGIolw*  Democrat 
Pnst-Di«*patch 

'I'otal  Daily  .  . 
Total  Sunday 
(irand  Total 


Pioiuir  l*ress 

Di '•patch  . . 

I'ioiu-rr  Press 

'Total  Daily  . . 
Total  Sunday 
(irand  'Total 


.  1,172.797  1.019.649 

141.601  146,047 

1.314.398  1.165.696 

ST.  LOUIS.  MO. 


.  2.110,958  1.928.143 

.  ...  649,5(15  697.992 

2.7(,0.4(,3  2.626.135 

ST.  PAUL,  MINN. 

.(m)  657.940  684.110 

...(e)  792.317  737.581 

..(S)  244,723  193,378 

.  .  1.450.257  1.421,691 

.  244.723  193.378 

.  1.6<M.980  1.615.069 


42,404  G 
110,744  r. 

4.446  L 

153.148  (; 

4.446  I, 
148.702  G 


182,815  ('. 
48,487  I. 
134,328  G 


Tight  .  . . (e) 

Kxpres.  . (ml 

N.ws  . (e) 

•Tight  . . (Si 

Kxjiress  . (Si 


SAN  ANTONIO.  TEXAS 

. (e)  567.748  494,598 

_ (ml  34(1,520  286.258 

. (e)  (,75.629  566.258 

(Si  292,550  403.662 

. (SI  2(,2.452  271.438 


'T'ltal  1  i.'iily 
'T'llal  Sunday 
(ir.'tnd  'T.ital 


.  1.58'>.897  1.347.114 

.  555.002  675.100 

2.144.899  2.022.214 

SAN  DIEGO.  CALIF. 


73,150  G 
60.262  G 
109,371  G 
111.112  T 
8.986  L 

242.783  G 
120.098  L 
122.(,85  G 


llninn  . 

.  .  (ml 

4(.7.474 

449.898 

27.576  G 

Sue  . 

. . . . (e) 

455,862 

408.595 

47.267  G 

'Trihune  . 

_ (el 

744,659 

689,395 

55.264  G 

Gniou  . 

....(Si 

209.418 

226.342 

17,024  I, 

Siin  . 

.  .  .  (Si 

65.110 

108.999 

43.889  1. 

'Tntal  1  >ailv  .  .  . 

1. (.67. 995 

1.537.888 

130.107  G 

'Total  Sumlav 

274,428 

443.441 

60.913  I. 

( ij  .tud  'T«»tal  .  . 

1.942.423 

1,874.229 

69,194  G 

( 'hr.iiiii  li'  (Ill) 

Txamimr  . (ml 

('all  Itiillelin  . (el 

New.  . (e) 

('hr.iniele  . (S) 

•  Kx.aniiiier  . (.SI 

'Tula!  Daily . 

'T.ital  .Siimlay  . 

Grand  'Tntal  . 


SAN  FRANCISCO.  CALIF. 


Ga/ctle  ... 
I’niiin  Star 


.  2.590,453  2.499.202 

.  509.270  649.870 

.  1.189,723  3.149.072 

SCHENECTADY.  N.  Y. 

. (ml  759.098  712.038 

....(e)  644.397  659,647 


(irand  'Ti.lal  .  1.403.495  1.371.685 

SCRANTON,  PA. 

Triliniie  .  (ml  571.998  512.279 

Times  . (.')  816,047  843.123 

Scrantonian  . (S)  219.015  279.282 


Total  D.iily 
'Total  Sunday 
Grand  Total 


1,388.045  1.355.402 
219.015  269.282 

T607.060  1.6,34.684 


•in 


EDITOR  & 


P  U  B  L  I  S  KE-- 


May  Linage  in  Leading  Cities 


f /'/  ?'»  TORONTO.  ONT.,  CANADA 


SEATTLE,  WASH. 

19.^9 

I9.1S  C 

am  "1 

r*-'!  lntt'1Iii;<  iii-rt 

. .  .  .  (nw 

444. .?S.^ 

412.1.11 

,12.254  <; 

.'^lar . 

. . . tet 

.1,57.15(1 

24(i,214 

1 1 6,942  ( ; 

Times  . 

.  .  . » 

7().4,f>44 

91.677  G 

•|\»M-lntcIlii;«i’*  fv 

.  .tSt 

2S,?,044 

26,1.269 

10.225  1, 

Times . 

.  .  .  .(Si 

2,1(1.707 

221.098 

9.609  ( ; 

Total  D.tiK  . 

1, (.56,802 

1.415.989 

240.87.1  G 

Total  Snndav 

4S.1.75I 

484.. 167 

616  1, 

tlrand  Tnial 

2,1  K(.6l.l 

1.900..15(. 

240,257  (i 

SIOUX 

CITY.  IOWA 

Journal  . 

.  .  .((1) 

.156.560 

357.011 

451  I, 

Tnlmnr  . 

_ (e) 

.144.260 

307.48.1 

36.777  G 

J<»iirnal 

.  .  LS  » 

149.20' 

1 09.086 

40.119(; 

Total  Dailv  ,  .  . 

700.820 

664.494 

.16,326  G 

Total  Sun(ia\ 

I49.20.=i 

109.086 

40.1 19  G 

Lratiil  Tfit.al 

H>(».«i2> 

77.1,58(1 

76.445  (’. 

SOUTH 

BEND,  IND. 

News  Timt'H  .  .  .  . 

.  .  .  .  (ei 

'472,081' 

Tribune  . 

.  .  .  .  (e» 

710.^04 

556,728 

15,1.776  G 

.  ...  (Si 

70. .49.4 

Tribune  . 

.  ...  (Si 

1 1 1.19.1 

108.880 

2.31.1  (. 

Potal  D.iiK  .  .  . 

710.504 

928,808 

218.304  I. 

Total  Sumbn 

111,19.1 

179.27.1 

68.080  T. 

^irand  Total  .  . 

821.697 

1,108.081 

286.384  I. 

Vew's-Time.s  discoiitinu<*ti 

I>ec.  27,  1938. 

SPOKANE,  WASH. 

SfiokesnianRtTiew 

.  .  1  tn » 

.1.S.L620 

.4^2. ^2  4 

3.097  G 

Chronicle  . 

.  .  .  (  e  t 

(>.>4.(*7  4 

575.815 

58.8.59  G 

Press  . 

. ft- 1 

184.988 

184.988  I. 

7  Spokesman-Rfvie 

»  (Si 

209,474 

224.197 

14.723  I, 

Total  Dailv  .  .  . 

990.294 

1.11,1,326 

12.1.032  I. 

Total  Sunday  . 

209,474 

224,197 

14.72.1  1. 

Grand  Total 

1.199,768 

1.3.17.52.1 

1,17.755  1. 

Press  tli«»rnn!iniu-(!  pnhlit 

ation  Marc! 

(  19.  1919. 

SYRACUSE.  N. 

Y. 

Tonnial  .  . 

. (<■  1 

64.1. .1,18 

6.17,781 

5,557  G 

ILrald  . 

. (e) 

7.16.958 

604.688 

1 .12.270  < ; 

Post-Standard 

.  . .  .  (m  t 

5.19,676 

504.995 

34.681  (; 

*.\merican  . 

...  (SI 

160.52.1 

182.824 

22.301  1. 

Herald  . 

.. . . fS) 

76,46.S 

89.70.4 

1.1.235  1. 

Pf.si -.'standard  .  . 

.  .fS» 

91.0,14 

85.526 

5.508  (. 

Total  1  .  ,  , 

1.919,972 

1 ,747,464 

172.508  G 

Total  Sn!nla\ 

.128.025 

358.05.1 

,10.028  1. 

Grand  Total  .  , 

2.247,997 

2.105,517 

142,480  ( i 

TACOMA.  WASH. 

NewsTrihiiiK 

. fr> 

526,800 

474,474 

52.327  G 

Times  . 

. ( e ) 

,487.767 

380,3 1  1 

7.453  c; 

\<  vvs  IVibnui 

. ( S ) 

1 46,922 

170.895 

2.1.973  I. 

Total  Dailv  .  . 

914.567 

854.787 

59.780  G 

Total  Sunda V 

146.922 

170.895 

2.1.97,1  1. 

Grand  Total 

1,061, 4H9 

l.Oi'^.OS’ 

,15.807  (. 

TOLEDO,  OHIO 

Timr^  . 

,  .  .  .  fm> 

1.17.765 

97,044 

40.731  G 

iii.iii.  . 

. (<•! 

9X1.149 

744.0.S9 

2.47.090  (i 

N<  W"  Itr,  . 

. ( e » 

.4(>4.(k4.4 

Tunes  . 

. .  .  (Si 

282.612 

26(i.l.'6 

J2.4Sh  G 

Total  Dailv 

1.118.914 

1 .2(i5.r2n 

86.812  1. 

Total  Snndav 

282.612 

260.156 

22.456  G 

Grand  Total 

1,401.526 

1,465.882 

64.356  I, 

1949 

1948  ( 

iain  "f  l.o'S'. 

(;|mIi<  'V  \l:iil _ 

.  .  .  (  Ml  ' 

(.S9.22(t 

692.12.1 

2.90.1  T 

Telegram  . 

.  .  .  .  ( e  i 

L09S.99(i 

1.124.714 

25.724  1 

.St;,r  . 

....(el 

1. 206.8 1(. 

1.274.247 

67.4.11  1 

Scir  . 

...(«» 

94.7(i2 

111.90.1 

17.141  1 

( iraiul  T**t:il  .. 

4.089.788 

4.2(i2.9S7 

113.199  1 

TRENTON,  N.  J 

. 

Time'.  . 

. . . . (e) 

774.900 

574.591 

199.309  ( 

T une-  .\d\a  rtiser 

.  .  .(Si 

8(1.421 

97. .^.42 

17.111  1 

Graml  Total 

854,321 

672.12.1 

182.198  < 

Trciitiin  Time"-  (rl  St.itf  (iazrtlc  (m»  silil  in  mmliina 


tinti.  Linage 

one  e<lition  uiven.  Time'*  <ei. 

B.itli  of 

thfse  edition"  an- 

|inlili'.h<‘<! 

tive  dav"  each  vve«  k. 

TROY,  N.  Y. 

Record  . 

. (mi 

648.6.48 

no7.009 

41.649  (; 

Record  (mi  "«■ 

'l«l  in  Combination  with 

,  Tinn-v  (t 

TULSA,  OKLA. 

Trilnim  . 

. (el 

527.897 

474.124 

52.77.1  (i 

\V..rlil  . 

. (mi 

518.09,4 

464.990 

53.105  1. 

Trilinnt  . 

. (Si 

119.152 

179.(i88 

(.0.536  1, 

WiiiM  . 

.  ,  .  (Si 

185.482 

269,4(.1 

83.979  1. 

Ti.tal  Dailv  .. 

1.045.992 

940.114 

105.878  (; 

Total  Snndav 

304.6.14 

449,149 

144.515  1, 

(irand  Total 

I.45(i.62(. 

1.489.264 

.18.6.17  I. 

WASHINGTON,  D. 

.  c. 

.  .  .  .(dl 

891.317 

I'o"!  . 

. (ml 

(.94.862 

572.141 

122,521  (i 

N.ws  . 

. (e) 

570.255 

526.76(» 

43,489  (i 

Star  . 

. (et 

1.580.048 

1.487. 531. 

92.512  G 

Tiiii."  . 

. (el 

752,511 

•'rime"  Herald 

. (Si 

.139.228 

494,657 

54.429  I. 

vStar  . 

. (Si 

451.81,1 

494.100 

42.287  1. 

I’li-ii  . 

. (Si 

2(»7,440 

.119.131 

51.701  1. 

Ttilal  DaiL  .  . 

.1.736.482 

.1.3.19.154 

.197.328  G 

Total  Snnda\ 

1.058.471 

1.206,888 

148,417  1. 

Graiul  Tiital 

4.794.95.1 

4.546.042 

248.911  G 

.\>  till'  majiirily  of  Ihn  .Mori)inK  lleraUl  lin.iRc  (441.858) 
for  May.  19.18.  ran  in  coinliination  with  the  Times,  that  linaitc 
Is  not  inclmlril  in  the  ritv  total,  Timcs-llcr.ali1  first  jmhli- 
cation  Fell.  I.  19.19. 


WESTCHESTER  COUNTY  MACY  GROUP 


Mamaroneck  Times  ..(e> 

224.959 

202.328 

21.631  C, 

Mt.  \‘ernon  Arun"...(ei 

490.572 

545.476 

54.904  1. 

Nt  w  Rochelle  .St  am  lard 

Star  . (el 

.509.242 

4.18,461 

70.771  (i 

( issiniii^j  (’itiren  Re^jis 
ter  . (el 

271.65.1 

205.759 

65.894  G 

port  (*he*.ter  ltem....(ei 

.166.100 

.1.14.027 

32.07.1  1 ; 

Tarrvtowti  \ru"  .  .  .  .  (e) 

278.44(1 

248.494 

39.952  < ; 

X  onkers  Herai'l  States 
man  . (ei 

410.332 

.1(.3.018 

47.314  G 

White  Plain**  Di'liatrh  (e) 

4()9,285 

Ibtk-'kill  Star  . (el 

281.927 

271.871 

10.056  (i 

(ironp  I'olal  . 

,1.201,506 

2.599.4.14 

(•02.072  G 

White  IMaitis  I  >is]i;iirlt  lirst  inihlication  Marcli  1.  19.19. 


WICHITA,  KAN. 


Ibacini  ... 

...(<') 

548,024 

517.285 

20.7.18  (I 

Kaiil.  . 

.  .  .  (  m  ) 

408.401 

319.631 

11,2,10  I, 

K.aijlr  . 

.  .  .  (et 

417.261 

411.514 

5.747  (i 

Iliac  .11  . 

. . .(Si 

214.376 

318.682 

104.306  1, 

Ka«l.-  . 

.  .  .  (Si 

195.351 

177,925 

17,426  C. 

Total  Dailv  .... 

1 .26.1.685 

1.248.430 

15,255  G 

Tiital  Snmiav 

409.727 

496,607 

86.880  I. 

(irand  Total  .  .  . 

1. (.7. 1.4 12 

1,745.037 

71.625  I, 

WINSTON-SALEM,  N.  C. 


Tv  III  Citv  Si'iiiiiii  l 

.  .(el 

410.974 

.'52. '74 

38.601' 

lournal  . 

..(ml 

429.87(1 

2'9.756 

7(I,12i,m 

.1.  iiriial  &  .Si  Titiiifl 

..(SI 

124. 2(19 

144.918 

20.MU 

Total  DaiK  . 

740.85(1 

(.12.129 

128.721  C 

Total  Snmiav  .  .  . 

124.269 

144.918 

20,MSL 

Graml  Total  _ 

865.119 

7,57. 'i47 

108,072C 

WORCESTER,  MASS. 

Ti  K  gram  . 

..(ml 

784.141 

512.506 

271.U5C 

.  .  (el 

678.279 

004.847 

73,432  (, 

.  .(«  i 

324.122 

TcU'giani  . 

.  .  (SI 

189.1(.4 

225.804 

36.63n 

Total  Dailv  . 

1.462.42(1 

1.441,475 

20,»4SG 

Total  Sunday  .  .  . 

189.1  (.4 

225.804 

36,631  L 

4  irand  Total  .... 

1.651.584 

1. ()(»/, 278 

15,6«l 

post  <|jse«intinne»l 

On.  1. 

1948.  (  hanutsl  to 

(iaittlf  4 

p..<*t  nil  th.'it  dav. 

YOUNGSTOWN.  OHIO 

\’indical«>r  *V  Telegram  (el 

835.582 

7(t8.04,l 

127,539r, 

\  iti(liialor  vV  TflcKtatn  <S| 

187.702 

19.1.867 

6,16SL 

Gram!  Total  .... 

1.02.1.284 

001.910 

121..174., 

FIGURES 

SUPPLIED  BY 

PUBLISHERS 

BRONX  (NEW  YORK 

CITY) 

II.  m.  Ni» . 

.  .  fel 

214.6.19 

229.255 

14,611 ; 

Hcmi-  New*.  . 

.  .  (Si 

69.991 

102.400 

32,3'»L 

t  It  and  Total  .  .  . 

284.6.1(1 

.1.11.555 

46.92il. 

KANSAS 

CITY,  KAN. 

Kan^att  . 

.  .  .  (el 

249.921 

258.085 

N.7^' 

Kansan  . 

..(Si 

88,124 

127,470 

39..u:i. 

Giati.l  Total  ... 

3.18.044 

48(..ls> 

48.111’ 

NEW  BEDFORD.  MASS. 

Stamlard  Times 

.  .  .(el 

441.854 

424.49(1 

17.4;'' 

Merenrv  . 

..(mi 

4.14.742 

426.202 

8.549 

Standard  Time**  .  .  . 

.  .(Si 

.18.976 

49.40(1 

io,4,4': 

Tot.il  Dailv  .... 

876.596 

850.598 

25.99'' 

Total  Snmiav  .  . 

.18,97(1 

40.406 

10.4.5'  1 

( Iraml  Total  . . . 

915.572 

900.004 

15.56= 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  'THIS 
WEEK"— MAY.  1939 

••AMKKUAN  WKKKI.V  Iauhhv  .'4.SVS  lim. 
“(‘OMK*  WEKKLV”  I-inaRc  -9.49J  liius  i'.  iticludfi 
thf  Sumlay  fiiMiris  of  thi*  fnllr.wiiiv:  iuiptT>:  Albany  Time* 
I’nion,  Atlaiita  AnuTicaii.  Ualtiniorr  .XnuTic.in.  R.s*.  • 
.\ilvt*rtis(T,  ('hicaK<»  l1t*raUl-Kxatniiici.  Ibtroit  Time*.  M; 
wankf<‘  SctitiiU'l.  New  York  Journal  Anurican,  Fittsberr 
Sun-TfU’Kraph.  San  Antonin  IjkIu.  Syracu'sr  Americ-r 
\VashinRt<ni  Timc-i-l  Icrabl. 

•“AMKKK  AX  WKKKLV’*  Linage  7n,2HO  lines.  COMIC 
W'KKKI.V  IJnaKe  10.444  lim*-  in  the  l.o>s  AnRcles  K' 
.niimr,  San  Francisco  Examiner  ami  S<.itt1« 
iict  r. 

''••AMKKU*  \N  WKKKLV’  Linayr  lines 

ilu-  IlntTalo  (‘onricr  Expro*'.  Clcvclaml  Flain  Dealt' 
IIon<«ton  I*oM,  Minneapolis  Journal  ami  \ashvilU  Tr 
m>scan;  70.JX0  lines  in  the  I'ortlaml  Oregonian. 

t“TTnS  WEEK"  l.inaRf -.10..W  linc'*  i-  inchuleil  in  *-k 
Sunday  tigiires  of  the  follow  inn  pa|H  rs  ;  .\tlanta  Joa" 
Baltimore  Sun.  Ilirminfiham  News  it  Aye  MeraM.  ’ 
Herald.  HnfTalo  Times,  (‘incinnati  Clevesr 

Haiti  Dealer,  Dallas  New-**.  Detroit  New**.  Indiana^' 
Star.  Memphis  Commercial  .\pt>cal.  Milwaukee  Joti^ 
Mitnieapolis  Trihutie.  New  Hrleans  Ittm  Tiibune. 
York  Herald  Tribune.  Omaha  \Vorl<l  Heral<l.  Phila-iripi* 
Rt  cord,  Pittshnrgh  l*re'*s.  St.  I^iuis  (dohe  l  >cniocral. 
i”Kton  Star:  .10.288  line«»  in  the  Chicaijo  Dai’v  Ne* 
(tvrninj:):  29.07S  lines  in  the  Los  .XtiKcle"  Timev  r‘ 
land  Journal  atnl  Siwikanr  .Si»'ike**man  Revie\i. 


MONTREAL  AD  MEET 

Montreal.  June  14— Newspapers  are 
the  basic  advertising  medium  because 
everyone  reads  them,  T.  G.  Vatcher,  ' 
national  representative  of  the  Cana-  j 
dian  Daily  Newspapiers  Association 
Bureau  of  Advertising  told  a  group 
of  national  advertising  men  at  a  din¬ 
ner  in  their  honor  given  by  the  news- 
papiers  of  Montreal.  Discussing  a  re¬ 
cent  graphic  presentation  of  the 
American  Newspaper  Publishers  As¬ 
sociation  and  CDNA  advertising 
bureaus  on  the  benefits  of  advertising 
in  daily  new.spapers,  Mr.  Vatcher 
declared  that  with  the  newspaper  ad¬ 
vertisers  could  tell  their  story  to  the 
largest  number  of  potential  customers, 
get  the  most  complete  coverage  and 
reach  p>eople  of  all  income  groups,  all 
ages,  all  classes  and  occupations. 

B.  W.  Keightley,  past  president  of  the 
A.s.sociation  of  Canadian  Advertisers 
and  advertising  director  of  Canadian 
Industries,  Limited,  also  spoke. 


ARTICLE  POSTPONED 

The  second  of  two  articles  of  the 
series  on  community  service  rendered 
by  the  non-metropolitan  newspapers 
in  the  U.  S.,  scheduled  to  appear  this 
week,  has  been  held  out  for  space  rea¬ 
sons.  It  will  appear  .soon. 


WASHINGTON, 


D.  C.’S  LARGEST  CIRCULATION 

DAILY  SUNDAY 


2ND 

PAPER 

141,062 

1 52,969 

3RD 

PAPER 

1 1 4,532 

114,148 

4TH 

PAPER 

75,197 

fimes-Herald  Home  Delivery  subscribers  PREFER 
it  at  20c  a  week,  although  other  Daily  and 
Sunday  papers  are  available  at  15c  a  week! 


was  jammed.  Several  of  those  pass¬ 
ing  our  table  stopped  to  extend  greet¬ 
ings  to  John  S.  Knight,  of  the  in¬ 
fantry,  the  air  service,  Cornell  Uni¬ 
versity  and  Portage  Path.  .  .  .  “Hi  ya. 
Jack”  .  .  .  “Hello,  there.  Jack.” 
Finally,  an  Associated  Press  execu¬ 
tive  came  up.  He  and  the  man  from 
the  Beacon-Journal  exchanged  warm 
greetings.  Later,  when  the  AP  edi¬ 
tor  and  I  were  leaving  together,  he 
said:  “Haven’t  known  Jack  Knight 
long,  have  you?”  .  .  .  “Well,”  he  said, 
“you’ll  find  he’s  a  hard-worker,  a 
fellow  who  knows  what  he  wants,  who 
has  personality,  plus  money  and 
brains  ...  in  a  word,  he’s  quite  a 
fellow.” 


50  Sports  Writers  at 


4S.1111. 
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aging  editor,  copy  reader,  or 


reporter,  he  can  be  obtained 


through  The  Personnel  Bureau. 


Die  90II  swing  which  made  John  Knight 
Club  Champion. 


John  Knight  Aiding 
Akron's  Growth 

continued  from  page  1 

knot’s  his  New  Yorkers.  Ohioans, 
;oo.  And  Miamians.  And  people  from 
il  over.  His  New  York  admirers  in- 
.iude  such  astute  men-of-Manhattan 
i  Sherman  Billingsley,  Jack  Kriend- 
ler  and  John  Perona,  presiding,  re- 
■pectively.  over  the  Stork  Club. 
Twenty-One  and  El  Morocco.  His 
cross-America  friends  and  acquain¬ 
tances  include  senators,  mayors,  po- 
ee-chiefs.  cops,  ward  politicians. 
Cabinet  members,  bartenders,  bank¬ 
ers,  millionaires,  governors,  admirals 
nd  columnists.  Ted  Husing  is  a  close 
rriend:  likewise  John  D.  Montgomery, 
:hat  livewire  promotion  and  publicity 
man  of  Greater  Miami.  Besides  his  golf 
Jack  Knight  swims,  rides,  plays  bad¬ 
minton  and  likes  his  big  game  fishing 
aff  Bimini.  He  likes  to  bet  on  the 
Kentucky  Derby  and  he  cleaned  up 
on  Lawrin.  He  did  some  boxing  in 
■Jie  army  and  he  played  football  at 
bigh  school.  His  Akron  home,  where 
iie  lives  with  his  wife  and  four  chil¬ 
dren.  is  in  Portage  Path,  once  the 
*estem  boundary  of  the  United  States. 
He  is  called  Jack  by  friends,  acquain- 
anees  and  employes.  At  one  of  his 
3rst  editorial  conferences  in  Miami — 
i>e  calls  then  clinics — he  said:  “Sur¬ 
names  and  misters  are  too  damned 
'crtnal.  My  name  is  Jack.  Let’s  let 
‘I  go  at  that.’’  He  contributes  a  fea- 
’w.  the  Editor’s  Notebook,  to  the 
»acon  Journal,  using  his  initials. 

tries  to  divide  his  time  between 
Ohio  and  Florida,  with  Akron  getting 
•:  months  to  Miami’s  five. 

It  now  was  7  p.m.  The  men’s  bar 


(jrolt  Championship 

Philadelphia.  June  13  —  Nearly 
1,000.000  words  w'ere  used  by  half  a 
hundred  sports  writers  to  tell  the 
story  of  Byron  Nelson’s  sensational 
victory  in  the  United  States  Open  Golf 
championship  which  wound  up  Mon¬ 
day  at  the  Philadelphia  Country 
Club’s  Spring  Mill  Course  after  two 
extra  play  offs. 

The  Western  Union  reported  it  had 
20  wires  at  the  golf  course  and  sent 
out  in  excess  of  500,000  words.  The 
Postal  Telegraph  Company  said  it  had 
14  wires  which  carried  275,000  to  300,- 
000  words  during  the  five-day  event. 
The  “open”  ordinarily  is  completed  in 
three  days. 

Elaborate  press  facilities  were  set  up. 
Tables  were  installed  in  50-foot  by  a 
100-foot  tent.  Four  telephones  were 
stationed  at  strategic  holes  on  the 
course. 

Anioiig  the  reiMjiters  jirt'ent  were:  Hill 
Htiiii.  (laylc  Talbot,  \\hittie>  -M.iriift.  Teil 
Meirer  aii<i  George  Scott,  of  the  A>'*<«.’iattMi 
Press:  Harry  Ferguson.  Jack  CmMy.  Henry 
Mi’Ianiore,  Leo  H.  Petersen.  Oscar  Fraley. 
•  »f  tlir  Lnitetl  P^e^^.  am!  l.awtmi  Carver.  W  il- 
liatn  G.  W  eart.  of  International  News  .'’'e^'vict . 

Also  Leo  Uitirdan.  Mort  Ketterolf.  A1  Hor- 
Hetty  Hanlesty.  Bill  McHride.  / ViiVu - 
phia  Ledger:  Don  D-maghay,  Harrv  Robert. 
Karl  Eby,  Roy  Hill,  .^tiiart  Taylor.  Helen 
Mankin,  Philadelphia  Bulletin:  Richard  A. 
Thornburgh,  Cy  Petermeii.  Fred  ByrtKl.  I).»ra 
Lurie.  Bill  Fairway.  Philadelphia  luquirrr: 
Davix  \Val>h.  Red  Siniih,  .Mike  Devitt.  Ott' 


Since  1925 

.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man- 


Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


IVrite  or  wire — 

THE  PERSONNEL  BUREAU 

James  C.  Kiper,  Director 

35  E.  Wackcr  Drive,  Chicago,  III. 


A  nation-wide  non-profit  seryice  sup¬ 
ported  by  Sigma  Delta  Cbi,  Professioa 
al  Jonmaltstic  Fraternity. 


John  Knight  presents  one  of  the  winners  in 
annual  Soap  Box  Derby. 


Hulk-berg,  and  Jim  Gallagher,  [Philadelphia 
Heeord:  and  Lanse  McCTirlev,  /Philadelphia 
\e7es. 

Otheix  were:  (iraiuiami  Rice,  N.\N.\;  Jack 
Tiickei ,  Boehester  (\.  V.)  nemocrat  Chroti- 

lele:  .Mart  <tagie.  /Rochester  Times  l  'uiou . 
John  Dietrich.  Cleveland  Plain  Pealer;  Rober! 
('(»n»«i<line.  .\V?t*  y'ork  Mirror:  Robby  Koliiiixi.t., 
.Vi’Ti*  )'t>rk  H'orld-Teleiiram :  ( >.  H.  Keelei . 


Atlanta  Joanml;  Harry  NaMi,  Sewark  (N,  J.) 
.V^-re.r.  Walt  .McCallum.  I'rancis  Staiiii,  IPash- 
ingttai  /Post;  Jim  Kiernan.  Xe7v  York  Times, 
Bill  Kichard-kon,  New  Vurk  Times;  Gt^orge 
Trevor,  Xew  York  Herald  Tributu'.  Jimm> 
Kearns.  Chicago  Daily  Xi'U's:  J.  Jones.  Rich- 
niiind  <  \’a.  I  Timcs  Dispatch  :  Charles  ICirletl, 
Chicago  Tribune:  Billy  Sixty,  Miheaukee 
Journal,  and  Manrv  Fil7gerald.  Hashiunfon 
Tim,  s  fi,  raid. 

m 

KNIGHT  IS  SECRETARY 

William  W.  Knight  of  Portland, 
Ore.,  has  become  secretary  of  the  Pa¬ 
cific  Northwest  Newspaper  Publishers 
Association  succeeding  Robert  M. 
Mount,  who  has  assumed  new  duties 
as  labor  representative  for  Hearst 
newspapers  in  Los  Angeles.  Mr. 
Mount  was  with  the  Pacific  Northwest 
newspaper  group  three  and  a  half 
vears. 


FAVORS  NEWSPAPERS 

Local  newspaper  advertising  is  the 
best  way  for  the  life  insurance  busi¬ 
ness  to  tell  its  story  to  the  public, 
according  to  Holger  J.  Johnson,  presi¬ 
dent  of  the  National  Association  of 
Life  Underwriters,  in  Chicago  this 
week  to  attend  the  annual  meeting  of 
the  Chicago  Association  of  Life  Under¬ 
writers. 


WEDDING 

BELLS  f«' 


Alb^rL  VMman 


l‘irliaps  \()iir  t\t  tltlin<'  plans  don  i  hinge  on  getting  a  job 
or  on  a  tliange  ol  position,  hut  ilu  dassified  colinnns  can  help 
\ou  do  either.  Turn  to  page  |  lor  I  nil  inloi  inaiion  on 
(lassified  ads  and  I'eisonnel  Scicict  . 

rXAISSlFlEII  IIEPAIIT^IFNT 

lldilor  l~  Pnhlisher 


New  ^  4»rli  ('itv 
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EDITOR 


P  U  B  L  I  S  Ht:| 


Report  Tells  How  rS,'ttaTJd'’T4.^“'  Daily's  Fight 

T\  11  m  1  1  ‘Three  books  which  may  properly  m  n  1 

3©11  J.0lGpnOIlG  described  as  propaganda  for  the  OCTVGS  XlGQl 

”  Bell  System  have  been  prepared  and 

Cultivates  Press  CSU'e  lH:  Estate  for  City 

Roosevelt  Gets  4-Yeo,  FCC  Hattiesburg  (Miss.)  American 

Study  on  System  s  Policies  tion  and  the  company  secured  a  pub-  Disclosed  Value  of 

.  Judicious  Ad  Placing  Wisher  for  the  volume  after  it  was  writ-  "Cheap"  Land 

ten.  In  no  case  did  the  connection  of 

Washington.  D.  C.,  June  14 — The  the  American  Company  with  the  vol-  Hattiesburg,  Miss..  June  12 — For  the 
Bell  Telephone  System  resorts  to  “ju-  umes  appear  in  the  books  themselves,  fourth  time  in  the  past  two  years  the 
dicious  placing  of  advertising”  and  The  three  subsidized  books  are;  ‘His-  Hattiesburg  (Miss.)  American  has 
“cultivation”  of  local  reporters  and  tory  of  the  Telephone,’  by  Herbert  N  triumphed  in  community  affairs  dis- 
editors  to  win  newspaper  support  for  Casson,  in  1910;  ‘Government  Tele-  putes  with  the  city  administration, 
its  f^npratinff  nolicies.  President  Roose-  phones.’  by  James  A.  Mavor,  in  1916;  Latest  victory  for  the  American  oc- 


Daily's  Fight 
SavGs  RgqI 
EstatG  for  City 


Roosevelt  Gets  4-Year  FCC 
Study  on  System's  Policies 
.  .  .  Judicious  Ad  Placing 


Hattiesburg  (Miss.)  American 
Disclosed  Value  of 
"Cheap"  Land 


Washington.  D.  C.,  June  14— The 
Bell  Telephone  System  resorts  to  “ju- 


Hattiesburg,  Miss..  June  12 — For  the 
fourth  time  in  the  past  two  years  the 


“cultivation”  of  local  reporters  and  tory  of  the  Telephone,’  by  Herbert  N 
editors  to  win  newspaper  support  for  Casson,  in  1910;  ‘Government  Tele- 


its  operating  policies.  President  Roose-  phones.’  by  James  A.  Mavor,  in  1916; 


velt  is  informed  in  a  report  submitted  and  The  Telephone  Idea,’  by  Arthur  curred  June  7  when  the  city  commis- 


by  the  Federal  Communications  Com-  Pound,  in  1926.” 


mission,  based  on  four  years  of  study.  Newt  "More  Convincing" 

Described  also  in  the  ^  900-page  “News  matter  is  regarded  by  tin 
document  are  the  company  s  history  System  managers  as  more  con 


and  financial  setup  and  its  relations  vJncing  to  the  general  public  than 
with  all  media  for  improvement  of  similar  information  when  presented  in 


)und,  in  1926.”  sion  regained  title  to  more  than  600 

News  "More  Convincing"  Pieces  of  real  estate  which  had  been 

■  j  j  u  sold  by  the  commission  to  the  manager 

News  matter  is  regarded  by  tne  ^f  the  mayor's  real  estate  firm. 

?11  System  managers  as  more  con-  _ 

w-Kii..  tUav,  Dofoult  on  Ta«o» 


public  relations.  The  entire  the  form  of  paid  advertising.' 


employees  (the  System  is  described  as  g^jl  System  does  comparative-  umn.  routine  coverage  of  city  hall 

second  only  to  the  Federal  Govern-  jy  advertising  by  radio,  despite  records  which  revealed  sale  by  the 

ment  in  point  of  labor  employed),  is  beneficiar-  city  to  J.  Ed  Turner  of  approximately 


On  May  30  and  31  the  American 
published,  in  its  “City  Affairs”  col¬ 
umn,  routine  coverage  of  city  hall 


recruited  in  the  campaign  to  mould  j^g  radio  broadcasting  through  the  lots  which  had  defaulted  to  the 


public  opinion,  says  the  report.  leasing  of  circuits  for  program  trans-  state  of  Mississippi  for  delinquent 

$68,000,000  for  Ads  in  16  Years  mission  service.  The  reasons,  as  stated  taxes. 

While  spending  millions  of  dollars  by  one  of  its  advertising  agents,  for  records  showed 

for  advertising,  effort  is  made  to  win  the  Bell  System’s  failure  to  advertise  o^t  an  aggregate  <}f  $2,830^  for 

favor  with  local  reporters  on  the  more  extensively  over  radio  are  two-  property  and  had  sold  it  to  Turner 


mission  service.  The  reasons,  as  stated  taxes. 

bv  one  of  its  advertising  aeents.  for  The  records  showed  the  city  had 


theory  that  “the  reporter  of  today  is  fold,  first,  such  advertising  would  di-  for  an  aggregate  of  $5,^.83 
,  i - - - - the.  tr.  the.  On  June  1  the  AmcHcan 


the  editor  of  tomorrow,”  the  Commis-  rect  the  public’s  attention  to  the 


sion  finds,  and  it  offers  the  explana-  amount  of  money  being  spent  for  ad- 
tion  that  the  utility  has  a  marked  pre-  vertising  purposes,  and  second,  the 


ference  for  news  columns  over  paid  probable  adverse  effects  upon  the  es- 
advertising  space.  Local  editors  and  tablished  good  will  of  newspaper  edi- 


newspapier  associations,  likewise  are 

given  attention.  „  w  _  i  .  t  proved  to  be  nigniy  desirable  sites  tor 

Excerpts  from  the  voluminous  re-  frlcSS  /^xTCIIl^OIzlGITlS  lOF  residential  and  commercial  buildings. 

port  are:  RoVOl  Visit  tO  V^illdSOr  ®  two-column,  front  page  editorial 

“Testimony  introduced  at  the  hear-  ^  no  rrn.  ■  x  fhe  paper  demanded  that  the  commis- 

ings  in  the  special  investigation  illus-  c  *  sion  rescind  the  order  under  which  the 

trates  the  manner  in  which  a  judicious  ”  Queen  June  6  to  property  was  sold  to  Turner  and  then 

placing  of  advertising  _w  th  certain  -  offer  it  for  public  purchase. 


On  June  1  the  American  published 
16  questions  addressed  to  the  city 
commission  and  the  commission’s  an- 
.swers,  all  referring  to  the  land  trans¬ 
action. 

The  next  day  the  American  itemized 
location  of  the  projjerty,  some  of  which 
proved  to  be  highly  desirable  sites  for 
residential  and  commercial  buildings. 
In  a  two-column,  front  page  editorial 


piacHK  .u  Detroit,  was  treated  by  all  four  news- 

newspapers  has  changed  the  a  itu<le 


Worth  $23,560 

The  paper  also  presented  the  city 


Harold  Vaughan,  executive  editor  a.'.sessment  figures  for  1932,  the  latest 
of  the  Windsor  Daily  Star,  was  ap-  year  property  was  assessed,  show- 


pointed  by  the  Canadian  Government  ‘"S  the  then  assessed  valuation  was 
as  District  Press  Officer  and  had  $23,560. 


of  the  editor  from  one  of  opposition  to  importance.  The  paper  also  presented  the  city 

one  of  co-operation.  Harold  Vaughan,  executive  editor  a.-sessment  figures  for  1932,  the  latest 

During  the  period  1922-1935,  in-  Windsor  Daily  Star,  was  ap-  year  the  property  was  assessed,  show- 

elusive,  the  Bell  ®  pointed  by  the  Canadian  Government  ‘"S  the  then  assessed  valuation  was 

of  approximately  $68,000,000  for  ad-  523.560. 

e.  .  e.  charge  of  the  arrangements  for  the  Mayer  Travis  Boykin  suddenly 

‘The  Bell  System  Companies  main-  accordance  with  strict  in-  called  a  citizen’s  meeting.  June  7,  and 

tain  contacts  with  editors,  not  only  gtru^tions  from  Ottawa  only  one  “pool”  the  presence  of  21  business  men,  in- 
through  personal  visits,  u  y  a  -  photographer  for  the  four  papers  was  troduced  City  Attorney  Ed  Currie, 

tendance  ^  newspaper  association  pe,.^itted  ^^e  enclosure  within  a  who  said  Mr.  Turner  had  proposed  to 

meetings.  The  investigation  disclosed  20-foot  radius  of  the  royal  couple,  convey  the  property  back  to  the  city, 

an  instance  in  which  concession  ser-  ^  conference  with  representa-  Turner’s  cash  payment  of  $3,500  was 


charge  of  the  arrangements  for  the 
press.  In  accordance  with  strict  in- 


Mayer  Travis  Boykin  suddenly 
called  a  citizen’s  meeting.  June  7,  and 


structions  from  Ottawa  only  one  “pool”  the  presence  of  21  business  men,  in- 
photographer  for  the  four  papers  was  troduced  City  Attorney  Ed  Currie. 


an  instance  in  which  concession  ser¬ 
vice  was  granted  by  a  Bell  System 


tiv'es  of  all  four  papers,  William  returned  to  him 


Turner’s  cash  payment  of  $3,500  was 


Operating  Company  to  a  State  press  Kuenzel,  chief  of  the  Detroit  News  The  real  estate  board  was  requested 

association  and  that  a  newspaper,  ed-  nhntoeranhir  dpnartmpnt  wa<!  pho<!Pn  to  draw  up  suggestions  for  sale  of  the 

ited  by  the  secretary  of  the  associa-  p^ofographer.  The  DeTroit  Ttres  Property  by  the  city  to  citizens  who 

tion.  published  an  editorial  favorable  photographic  department  was  used  to  would  be  asked  to  pay  reasonable 

to  the  Bell  System  and  also  discusseci  pj-jnt  a])  pictures,  18  copies  of  which  prices  for  the  lots, 

with  certain  public  officials  the  general  had  to  be  released  at  one  and  the  other  bru.shes  with  the  city  ad- 


subject  of  the  reasonableness  of  tele¬ 
phone  rates.  Detroit  Free  Press  photographic  staff,  blocking  a  halt-million  dollar 

Personal  Contacts  with  Editors  was  appointed  referee.  school-building  project  after  two 

“It  is  a  general  practice  of  Bell  Sys-  Speedboats  Aided  Press  members  of  the 

tern  Com^nies  to  have  ^rsonal  con-  Ihe  day  of  the  visit  speedboats  fhe”election  of  ^whaTu'^lied'^^'a^pro- 

tacts  with  newspaper  editors  when-  used  by  the  newspapers  to  ferry  fecgional  oolitical  aoDointee”  as 

ever  reporters,  photographers  and  pictures  superintendLt  of  the  cit^^chools;  and 

or  unfriendly  to  the  com^ny.  At-  across  the  river.  Special  arrangements  prevented  paving  portions  of  the  city’s 
tempts  are  made  in  these  conference^  ^,th  customs,  immigration  and  Royal  he^t  residential  street  with  cheap 
to  influence  the  future  attitude  and  Canadian  Mounted  Police  officials  blackton  after  the  center  strin  had 
cour.se  of  action  of  such  editors.  Ex-  .^^ere  made  to  facilitate  landings  and  been  surfaced  with  re-inforced^  con- 


In  other  bru.shes  with  the  city  ad- 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 


"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES' 

(Cash  with  Order) 

I  Time  —  .90  per  line 
4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  boi  numbei 
be  counted  as  three  words.  Min'-j 
space,  three  lines.  References  nqs', 
with  "Business  Opportunities"  end  A 
ads  involving  sale  of  property  or  ^eedt 

FORMS  CLOSE  THURS.  NOON 


A  four  times  "Situations  Wanted"  ed  v 
ries  with  it  a  sii-month  registration  » t 
Personnel  Service.  Applicants  are  r,; 
tered  only  in  this  manner. 


Public  Notice 


A.V  AI  XIMAUV 


■KDTTOR  AND  IM  Bl.l.-^HER  "  U  > 
viro  station  on  tht*  elournii!i>tif  bijfc  ti 
of  tho  world.  On  our  |frmanpnf  li  ^ 
and  miisnini  filo.s  will  b**  fonnd.  n' 
iivailablr.  important  bjiHlc  data  r’l 
iipwspapop  markf't'.  onioT^hip  iiiir 
tration.  nianasrpmpnt.  pt^rsonnel.  f-.‘  , 
rjrfulations.  advertising  rates,  linif*  * 
tisficR  and  merhanirs  t»f  prodQi'tioc.  ^ 
well  as  a  wealth  of  info'-inativp  m  l 
rejpardins:  national  adv»‘rtiser  and  :  ■' 
Service.  A  specialist  on  the  daik  r- 
paper.  **KmTOR  &  IM'BLISHER  ’ 
in  its  fifty-fifth  year,  oecupies  an  m 
sive  field.  SubscribtTs.  without  fir  • 
obliffeition  of  any  sort,  are  4*arne«tk  ^ 
to  call  upon  US  for  .my  erviee  »bPT ' 
we  may  be  able  to  n'nder. 


Manager.  Reader 


Agents  &  Advertisers 


Any  time  you  need  lii.:hly  .pi'rialiioii '  - 
ine  or  surveying  servie.*  in  anv  ritr 
town  in  the  (’nited  StHfes  .md  Ci* 
having  a  daily  newspaper-  -and  thet 
more  than  l.oOo  such  inarkci*-^- 
BKyant  9  :tO.>2.  and  ask  for  tbr 
(ffft'r,  Rradt'r  .SVrf/Ve,  and  "’c  will  bt . 
tti  assign  one  of  <tur  correspondpr*' 
tin*  task  of  getting  for  von  thp  'nl 
tion  you  desire  aitfl  tni  .t  fee  ha^i* 


Circalation  Promotiei 


same  time.  Joe  Kalec.  chief  of  the  ministration  the  American  succeeded 


in  blocking  a  half-million  dollar 
school-building  project  after  two 
highly  trustworthy  members  of  the 
school  board  had  resigned;  prevented 


More  money  for  newspaper  and 
frfiin  mail  siihsrripTion-.  Cl!: 

riKcvi.ATioy  c...  p  <•  b<« 

Knoxville.  Tonne--**,*. 


Successful  subscription  contests  («' 
30  years  CHAm.K.'-  I*.ARTI.0»i 
Dcrifiental  Hiiildina.  Iinii.mspale 


Oiraet*Mail  Strvieti 


planations  are  made  as  to  ^e  reascjns  departures  on  both  sides  of  the  river,  crete  under  a  state  contract. 


for  certain  Bell  System  policies  which 
may  be  criticized.  In  this  manner,  it 


Tod  Rockwell,  Free  Press  sports 
writer,  donated  his  cruiser  for  the  ex- 


has  been  possible  to  check  adverse  elusive  use  of  members  of  his  paper 
criticism  on  the  part  of  the  press.  ...  He  acted  as  pilot. 


In  some  instances,  the  companies  have  Large  corps  of  reporters  from  all  dates  and  executives  of  the  Pitts- 
secured  agreements  from  editors  that  four  papers  covered  the  ceremony,  all  burgh  Press  Tuesday  night  honored 
they  will  submit  letters  of  criticism  having  been  supplied  with  special  red  Walter  R.  Rauck,  circulation  manager, 

to  representatives  of  the  company  for  brassards  and  cards,  signed  by  the  st  a  testimonial  dinner  marking  the 

their  examination  before  publication.’’  commissioner  of  the  Royal  Canadian  tenth  anniversary  of  his  association 

“A  total  of  $102,306.76  was  paid  by  Mounted  Police.  For  the  actual  cere-  with  the  Press.  Before  going  to  Pitts- 

the  Bell  System  to  the  ‘Hofer  Service’  mony  there  were  25  newspaper  men  burgh,  Mr.  Rauck,  who  is  a  former 

during  the  period  1915-1931.  .  .  .  and  women  in  the  newspaper  press  president  of  the  International  Circula- 

Through  this  service  publicity  favor-  box.  representing  not  only  the  three  tion  Managers’  Association,  was  circu- 
able  to  the  Bell  System  was  intro-  Detroit  and  one  Windsor  newspaper,  lation  manager  of  the  Cincinnati  Post. 
duced  to  many  newspapers  in  the  but  the  press  services  and  the  three  Mr.  Rauck  was  presented  with  a  gold 

U.  S.  The  number  of  newspapers  re-  Toronto  papers  as  well.  watch  and  portable  radio. 


RAUCK  HONORED 

More  than  200  departmental  asso- 


.v-KI.fO  TVPKD  I.ETTKRi* 
Thi*  p**r>riiiHl.  **fft>rliv.'  imiin- 
inor»»  |trosp«>ct>>  l»y  niHil 
XKW  KRA  l.KTTKK  <  D.MPAN'' 
47  W.>st  Str.*vt.  .N.*w  Y..tk.  DUh) 


Our  Process  Letters  ar**  iak«*n  f'"' P’ 
ctiinintinifatiotis.  Tiy  n-.  Comp“Y, 
iiiK  sprvict*.  Part.**  !  l.i*n**r  ( 
2ist  St..  V.  r. 


Miseallaneous 


watch  and  portable  radio. 


EconomUel!  Newest  process  . 

your  printed  material.  .! 

tun*,  sales  letters.  booklet*>.  .  ;; 
without  expensive  typ‘*'‘«*ttinfr 
500  copies  $2.63; 

copies  only  22r.  Any  si***-  \a  i 
samples.  LAURKI-  PROrESS. 

St..  N.  Y.  a 


I 
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^^^^kTiought  and  sold 

,  ,  listed  Vi-lvtv  are  offered  either  by 
’  .gWijArrj  theiiisiltfs  or  by  the  mure 
,'iiMe  brokers  in  the  field. 

Ntwipoper  For  Solo 


Only  weekly  in  thriving  Connec 
^cnt  Count)  H*at.  Po|>ulntion  165.000. 
lironting  $16,000.  fo*-  'ash. 

goi  6390.  Kditor  it  Publisher. 

t  i  esUbUehed  Eastern  daily  and  job  plant. 
Town  of  7.000.  good  luratiun  and  op- 
wrtunity.  $a.7.000.  Terms.  Reason: 
Hralth.  Box  6400.  Kditor  it  Publisher^ 

|»«.2  Best  weekly  in  one  of  wealthiest 
lonnties  in  «  iiiid  t'outh  state.  $6,000.00 
cisb  will  handle.  Showed  $4,000.00 
oroSt  last  year. 

,  ‘^MCRRAY  K  Hll-L  At  \S80CIATES 
■etispsper  Broker  at  Nashville,  Tennessee 

Eund  Mld  West  Daily.  Exclusive,  in  county 
^■rtt  lit)  6.000  population.  Northern 
•  Jpe  Ilf  Dixie  Fine  plant,  new  building. 
.ihkI  liiisiness.  steadily  gaining,  good 
prufit'.  Owner  retiring.  Requires  $25,000 
.liiwii  balance  easy.  Absolutely  sound 
propoiition  l.KX  FKIOHXKR  AGENCY, 
Nathville.  .Michigan. 

Intern  Daily.  Over  40'7  increase  gross 
.Liome  two  years.  Real  money  iiiaker. 
CP.A.  figures  Growing  city.  Resort 
a-ction.  $3.<  000  cash,  balance  18  years. 
HAKWELL  A  FELL  2026  4th  Ave., 
Birtniiighain.  .Ala. 


Ntwtpapcr  Brekari 


lApible  handling,  buying,  selling,  mergers. 
^  \  luses  or  trades.  Highest  references. 
LF..V  FEIGH.NEK  AGENCY,  Nashville. 
.Mirh. 


TYPES  KNOWS  PACIFIC  COAST 
I'KOPEKTIES’ 

Htgliest  references;  Arthur  W.  Htypes, 
Broker.  .Mills  Ituilding.  San  P'rancisco. 

keiage  service.  Valuations  for  any 
imrpiise.  .\ews|,aper  .Appraisal  t.'orp'n., 
me.  Bldg..  New  York. 


Ntwipapert  Waaf*4 


dwest  daily  ii.  town  of  7.500  12.000 
vinted  by  an  experienced  newspaper  man. 
Toar  reply  treated  in  the  strictest  of 
oiJdenre.  Box  6250.  Piditor  A  Publisher. 


Frt*  Mats  Wanted 


icted:  Free  mats;  short  stories; 
games,  w oiiien-rhildren  page. 


•Aeiieviai,  Kay. 

«  York  I'itv. 


17  Pin  St  42  nd 


fea 

The 

Street, 


HELP  WANTED 


iCed  Advertising  Solicitor  who  wants 
'«  lOiiie  to  the  Pacific  .Northwest  to 
»ork  oil  a  iiiediuni  daily  in  an  exclusive 
tield.  State  age.  experience,  family  status. 
»ilh  picture  and  references.  Position 
olers  chance  for  advanceiiient.  Please 
'tate  salary  .xpeeti-d  witli  application. 
Air  mail  answers,  as  earlv  decision  will 
made  to  fill  laiaiiey.  Box  6375.  Pldi- 
'or  Ic  Publisher. 

Ktvspaper  Promotion  Department.  Col- 
•ge  graduate  1038.  or  this  year.  May 
•et  know  much  about  advertising  layout 
'‘Ov.  but  has  art  and  creative  ability 
»d  willirignes-  t.  work  like  bell  to 
jarn.  Include  two  or  three  samples. 
“Ut  6405.  Editor  A  Publisher. 


If  Looking  For 

A  JOB 

In  Any  of  These  Fields: 

Management 

circttUtion  Mechanical 

Publicity 

Utilize  These  Services  .... 
jhaft  a  f<,„,  sftlin^:  forOi 

•  "If  quHlifif  at  M»ris.  .titd  se!id  il  tc 
itn  MiMiii-it)  I  (.'(Hint  Kvi*  \vord> 
p'  liiH*  |n*r  isMu*)  Foi 

•ui  lilt's  r♦•acl 

•  liiployirs.  Many  have 
'l;r«ttly  in  this  manner 
unit  tfly  (  including 
l*‘rsonnfl  applicatior 
•  lit  yon  npon  receipt 
•'{'pli*  ation  will  be  k»*pi 
f**”  'ix  iiionths.  It  wil 
record  available  to  th» 
and  exft-iitives  callini 
■'^intly  for  » iiipltpyees. 


lillt* 

'  laoiitli  > 

I'roviMTtivi 
out  <-( 

^010 1  tt,, 

will  h 
■'*  «<i.  Tins 
*jur  filev 
‘nakp  your 
I'Qblishfrk 
'd'on 


"f  next  Tbiii-Mlav 


itch 


di‘U(] 


PEKsttN.v  Ki,  sKKVH  K 

liOf,  T  '''  Publisher 

Tune,  Bl.ig  ,  Times  Sq..  N.  Y'. 


THE  EQUIPMENT  MART  —And  Sav* 

I/mJ  E^ipmeat — New  Equipment  fit  Smpplieu  Prheie  SenreeM,  Deelen,  Smpply  Hmmm 


Cenposlag  Reem  Eqaipmant  For  Sal*  Machaalcol  Eqaipmanf  For  Solo 

Complete  News  and  Job  Plant 


SltoatioRt  Waiitod 
Advartiiiag 

A-1  Advertising  Manager,  33,  seeks  change; 
national  or  local;  a  worker;  twelve  years’ 
esperience.  Box  6245,  Editor  &  Publisher. 

Adman,  27;  ten  years'  in  advertising  and 
news  departments;  seeks  change  where 
opportunity  lies.  Box  6348,  Editor  & 
PuMisher^ 

Advertising — Bales,  copy,  promotions,  mer¬ 
chandising.  •Sixteen  years'  large  and 
small  dailies.  Go  anywhere  fur  advan¬ 
tageous  opportunities.  Box  6388,  Editor 
A  Publisher. 

Advertising  Manager,  Salesman  32  9 

years  same  mid-West  luiper.  executive 
ability.  National,  Classified.  Local  E.\ 
perience.  Personable,  capable,  real 
worker,  merehandising  experience.  8eeks 
iqipurtiinity  for  advancement.  .Address 
Box  6330.  Editor  A  I'liblisher. 

Display  Advertising  Manager — 16  years’ 
experience  Metropolitan  newspapers.  36 
years  of  age.  A  real  'go-getter"  and 
orgiiiiiger.  Box  6368.  Editor  A  Pub¬ 
lisher. 

.MR.  PLBLl.'sHER 

Have  you  a  reason  for  a  .stpecial  Edition 
or  B'euture  Page  f  46  Bblitions  without 
a  failure.  Clean  selling  make  colleetions 
100%.  Newspaper  and  hank  references. 
Extra  linage — extra  dollars.  Box  6382, 
Editor  A  I’uhlisher. 


Sitvationt  Wanted 

Circulation 


Circulation  Manager  Available  —  Due  to 
change  in  management,  for  the  first  time 
in  mure  than  15  result  getting  years  of 
experienee  a  Circulation  Manager  is  un- 
attaclied.  He  has  an  unusually  good 
record  in  building  and  training  a  loyal 
and  competent  circulation  staff  of  city 
district  men,  traveling  men.  key-town 
special  agents,  etc.,  operating  under  the 
"Little  .Merchant”  Newspaper  boy  plan, 
that  produced  record  breaking  home  de¬ 
livery  results  both  in  city  and  country 
in  a  highly  competitive  field  If  you  are 
ill  need  uf  a  Circulation  man  with  these 
qiialiticHliuiis.  write  or  wire  Box  6415, 
Editor  A  Publisher. 

Circulation  Manager  —  Young  .  .  .  knows 
hoys  and  shop.  E^xperienci-d  in  daily, 
weekly,  inugazines.  advertisers  and 
agency.  Write,  wire  nr  phone.  K.  J. 
Blair,  2ini4  Iowa  .“kt..  l).avenport,  Iowa. 


SituatloRi  Waatad 

Editorial 


An  editor,  reporter;  any  position;  fxrt'ii- 
tional  rtTord.  plen^iii^'  vjihiry.  A]»t.  ('  l.’i. 
at  865(>  Dumbarton  Koad.  Dotroit.  Michi* 
^an. 

Copy  desk,  sports,  general  reporting,  mako 
up.  f’Hpiiblf  and  fully  ♦-xporiifired.  29. 
sink'll*.  1‘ollf^O'  ^'mduntp.  widtly  travolod. 
HiKht'st  Kruvonablo  «vHljiry ; 

miywIuTt*.  Httx  P3:i2.  Kditor  A.  Pub¬ 
lisher. 

Ktlitor-Writer,  nreurate  copyrfHdMr, 

luakfiip.  feuliirfs  raptioiix.  idoas.  Know 
coinpttHition.  production.  Ik  yearkk'  cx- 
pfrienre.  Ktdiabbv  Htts  Kditor 

&  Publitthfr. 

Editor  of  weekly  wants  job  \\  ith  Southern 
Daily.  Pniversity  gratiitute;  24:  expert- 
fiiee  in  tiaily  field.  Box  ^>'174.  Kditor  Sc 
Publisher. 

EditoriaJ  department  of  a  newspaper,  maga- 
/ine  eaii  Use  me.  I  write  well,  think 
straiLtht.  work  hard.  Wa"  I’niverxity 
iiistriM’tor.  am  copywrit$*r  fxiirc^s*!  at 
both).  Salary  secondary.  Siiit:b’.  2b. 
Bf»x  Kditor  S:  T’ublisher. 

Editorial  Man  Youtm,  vijrftrous  writer  de¬ 
sires  opportunity  with  paper  or  ma^'a- 
fiine  Kxperieiiced  reN>  rite,  layout,  copy, 
proof  read  ill 4:.  and  ]iroduct  itm .  ( 'oUep*. 

Box  b2b."».  Kflitor  Piiblis),*  r. 

Experienced  daily  deskman  and  efiitorini 
\^riter  Kepnbitcaii.  Steady  wfirker. 
liox  Kditor  S:  Viibli-vher. 

Experienced  Newsman.  2ft.  married,  take 
ehar^e  editorial  department  small  daily, 
lar^e  wtM’kIy.  Box  b3f>0.  Kditor  aV  Pub 
Psher 

Feature  Writer-reporter,  fir^t  •  las^  will 
L'ive  bevt  vi  rvic»*  in  retiirti  f<»r  berth  on 
iiew-»pap«*r  <Hit  of  any  port.  Box  PMftT. 
Kditor  K  Pub!i^her. 

I  prpefer  picture  editing,  but  aNo  like  to 
write  Am  2H.  '>in>rle.  and  my  experi¬ 
ence  covers  pre'ss  and  new  v|,-, per  r**port' 
iipr.  feature  syndic-  te  writing,  and  photfi- 
edltorsbip's  both  for  s«*rvice  and  new. 
pap*‘r.  Box  b2;t9.  Kditor  \  Ptiblisher. 

Journalism  Graduate  -Kxcelbnt  trainiti^  in 
makeup,  cofiy.  reporfin;:.  feattire  proof 
rea<lin4r.  etc.  WilliuL'  to  '.Tart  b»w  and 
travel  anywhere  Box  Kilitnp  A: 

Publisher. 

Photographer  Fortuerly  chief  •  of  •  -staff. 

pap»*r  Misp«‘uded.  Five  vears'  experience. 
2t».  married,  car.  Seek  newspaper  job 
anywluTc.  Bi>x  Kditor  aV  Pub¬ 

lisher. 

Press  Photographer,  a>re  fifteen  months* 
experience  on  prcfirnssive  liaily:  interest 
ed  in  strai^'ht  pholot:raphy  Will  ko 
anywhere  at  $2(i  to  ^tart  Box  b:ift3. 
Kditor  Ac  Publisher. 

(More  Situations  Next  Column) 


(1)  Model  C-3SM  Intertype,  serial  number 
over  9700.  equipped  with  t3)  main  Maga- 
xiueii,  Tripod  Auxiliary,  (4)  Molds.  Mo¬ 
tor.  etc.  Practically  new.  Terms. 
PAYNE  k  WALSH  COKPORATION,  82 
Beekman  St.,  N.  Y.  C. 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn 
over.  Everything  for  the  composing 
loom.  Linotype  Maintenance  Co..  237 
Lafayette  St.,  N.  Y. 

Guaranteed  Rebuilt  Linotypes  &  Intertypes 
See  HOOD  FAL(’0  TOKP.  First 

225  Viirick  Street  New  York.  N.  Y. 

Improved  design  magazines  for  Linotype 
machine.>.  ^95  (in  lots  of  or  more.  $90 
eucli).  Top  plate  of  duralumin,  bottom 
plate  of  brass.  Combines  best  features  of 
all  former  designs.  A'^curate.  strong, 
light.  Terms  us  low  as  $25  dow'ti,  balance 
$10  per  montii.  .Motitgoiiiery  A*  Bacon. 
Towanda.  Pa. 

Intertype  Machines:  1  Model  A:  2  Model 
and  2  Model  <.*SM.  Serial  213041  and 
13578.  Recently  in  operation  at  Santa 
Ana  Journal.  Alsu  ELROD  Strip  Caster, 
turtles  and  other  equipment.  SANTA 
ANA  JOURNAL.  P.  O.  Box  15U0.  Santa 
Ana.  California. 

LINOTYPE.  INTERTYPE  MACHINES 
AH  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

;i;J5  (’anal  Street  New  York  City 

Linotype  Machines  Are  Rebuilt  much  more 
ecoiioinically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  ftir  details.  Linotype 
Parts  Co.,  203  Lafayette  St..  New  Y«irk 
City. 


Nawtpapar  Mackialtt 


Moving,  erecting,  dismantling  -  pressroom 
and  '-ti-ri'iitypi'  i-qiiipiiii-iit.  Cull  BEt-kiiian 
3  .-,967.  H.  Aiiiiikiii  &  Co.,  136  Lafayette 
.->1..  N.  Y.  C. 


Situations  Wanted 
Editorial  (Cont’d) 

Reporter — daily,  weekly  and  magazine  ex¬ 
perience.  Age  27;  Scotch-lrish.  Writer, 
editor,  makeup  man.  Also.  «>xtensivc  ex 
perience  ns  ]mblicist.  B.A.  degree.  Box 
8364.  Editor  &  Publisher. 

Reporter  and  writer,  nge  32.  12  years’  ex- 
perit'uce  metropolitan  paper,  employment 
iiii  midwestern.  western  tiaily  preferred: 
ittMiiinal  salary.  Box  6J3:k  Editor  A 
Publisher. 

Reporter,  feature  writer,  picture  editor; 
eight  years'  experience;  he  happier  on 
newspaper.  Box  627.5,  Kditor  k  Pub 

lisher. 

Reporter- -six  years’  New  York  dailies; 
also  publicity  and  business  manage¬ 
ment  experience.  Want  ])osition  New 
Kiigluiid  daily  or  weekly.  Box  6452. 
Ktlittir  k  Piibli.-^her, 

TELEGRAPH  OK  STATE  DESK 

Young,  qualified.  Box  6325.  Editor  k 
Publisher. 

Trade  journal  correspondent,  age  30.  de 
sires  position  on  r<*portorial  vtaff  of  trad** 
joiirtiHl.  Position  with  future.  (’an 
write  copy  for  ads.  Box  6289.  FMitor 
A  Publisher. 

Young  Man,  26,  experienced  all  ‘round 
editorial  work — reporting,  publicity,  etc., 
metropolitan  papers.  University:  Chris¬ 
tian:  now  employed.  Go  anywhere.  Box 
62.55.  Editor  k  I'ublisher. 

Young  Newspaperman.  25,  seeks  advance¬ 
ment  as  feature  writer  or  feature  ♦•ditor. 
University  graduate  at  20.  Five  years* 
experience  in  magazine,  radio  and  metro 
politan  newspaper  work.  Copy  d«*sk  ex¬ 
perience.  Now  cmploye$l.  seekii  g  better 
ment.  Single,  can  go  anywbeie.  B*t\ 
63H0  Editor  A  I*ublisher 

Young  Woman.  29.  w  riter  rep<»rter ;  mu^t 
secure  position  immediately  .\*  w  York 
rit>  Will  start  with  typing  f4r  clerical. 
Box  tillftl.  Kditor  A*  Publisher. 


Situations  Wanted 
General  &  Administrative 

College  graduate  accounting;  (wilv.-  yi.ir.’ 
experience  new'spapt'r  account  iiig  an<l 
general  business  office.  Single.  Age 
twenty  nine.  Go  anywhere.  Box  ♦■2?*5. 
Editor  A  l*ubli.sher. 

Executive,  Business  Office.  Highly  capable 
lu  offiet-  management,  credit'^,  accounting, 
orodiiction  citsts.  labor  negotiations. 
Further  characteristics  upoti  request. 
Httx  6324.  Kilitor  A'  Publisher. 

Situations  Wanted 
Promotion 

Promotion,  Advertising  man:  Journalism 
(iriid.  ‘22.  Now  with  jiromoHon  staff  on 
largo  N.  \V.  daily.  Ri-foroni-os.  Go  aiiy- 
whoro.  1606  Thomas  Avo  .  No.  Miiii.eai'O- 
lis.  Miiiiiosota. 


1  Hoo  3-2-i>age  press,  complete  stereotype 
equipment;  1  Babcock  Uptimus,  25x38; 

1  Kluge,  10x15;  1  Thomson,  14x22;  1 
Intertype  Model  A.  6  magazines.  6  fonts 
mats;  1  .Miller  Saw;  1  Poco  Proof  Press; 

1  Challenge  Diamond  Power  Cutter,  32"; 

1  Wesel  Electric  Proof  Press;  4  Hamil¬ 
ton  steel  <-ut  cost  Type  Cabinets;  4  Dou¬ 
ble  City  Stands;  5000  lbs.  Foundry  Type; 

1  Hamilton  steel  cut  cost  news  bank; 
4  Imposing  .Stones,  Steel  turtles,  together 
with  Leads,  Slugs,  Rule.  Quoins,  Lead 
Cutters.  Mitering  Machines.  Composing 
Sticks.  15  cases  Wood  Type,  6  ton  Metal, 
etc.  Will  sell  at  sacrifice  prices,  all  or 
part.  Terms  can  he  arranged. 

CRAFTSMEN  MACHINERY  CtlMPANY 
307  Atlantic  Avenue  Boston,  Mass. 

FOR  SALE 

We  have  closed  our  plant  and  will  sell 
Miehle  and  Babcock  presses;  Linotypes 
Model  5,  and  all  equipment  at  bargain 
prices.  No  dealers.  Address  The 
FINANCIAL  AGE.  132  Nassau  Street, 
New  York  City,  N.  Y'. 

All  sizes  cylinder  presses,  job  presses.  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertyjies.  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE.  Inc.,  30  West 
^4th  Street,  New  York  City. 

For  Sale;  Full  page  new  casting  box.  Op- 
limus  press  22x31  maxiiniiin  sheet,  4  rol¬ 
ler.  with  motor — no  junk.  By  owner. 
Burton  Heights  Record.  Grand  Rapids, 

Muh.  _ 

Junior  Autoplate  Caster,  Serai  Caster,  Os¬ 
trander  Seymour  Typehigh  planer,  circu 
lar  router  in  g<ioil  condition.  Recent  used 
by  Noshville  Banner.  Very  cheap.  News¬ 
paper  Printing  Corporation,  Nashville, 
Tennessee, 


Machanicol  Equipmant  Wonted 


If  you  have  a  40  or  48'page,  used,  high¬ 
speed  Rotary  press  for  sale,  please  submit 
best  price  for  cash  to:  Box  147.  Akron, 
Ohi<r 

Wanted:  (*uiler-H«mm»*r  new.spaper  dis- 

pateh  ronv«*yors.  Give  full  description, 
price,  f.o.b.  point.  Box  6056,  Kditor  & 
Publisher. 


FhofO'Engravlag  Eqaipnaat  For  SaU 


CHE.MCO 

Photo  Engraving  Kqiiipmeiit 
complete  film  plants 
Chemco  PbotoProducts  Company 
23(1  W.  41st  Street  New  Y'ork  City 

Complete  Photo  Engravers  Equipment 
themicals  and  supplies,  manufacturers 
and  distributors.  Send  for  catalogue. 

THE  DOUTHITT  ('ORPOKATION. 

65o  W.  Baltimore  Ave.,  Detroit.  Mich. 

Photo-engraving  Equipment  and  Metals 
K  T  SULLKBARGEK  CO. 

116  John  St.  536  S.  Clark  St. 

New  York.  N.  Y.  Chicago,  III. 

Tasope’,  world’s  largest  builders  of  coin- 
pli-le  photoengraving  plants.  Precision 
built,  low-cost  equipment  for  daily  or 
weekly.  Uompleti*  instruction.  Cash  or 
terms.  Catalog'-  free.  Dept.  A.  TASOPE* 
Bldg.,  Aurora,  Mo. 


Frasi  Room  Equipmant  For  Sola 


practically  new  Hoe  c>ctuple  press,  complete 
equijunent  with  pony  aii^o  ]>late.  South 
Bend  NKNVS-TIMKS.  South  Bend,  In- 
<iia  na. 


Sixteen  or  twenty-four  page  Duplex  tubular 
pres.".  2  to  1  impression  cylimlers.  ex- 
'-ellent  c<>ndttioii.  K<|uipp$'d  for  color 
printing.  .-Vvailabb'  July  or  August.  For 
further  information  write  R,  HOE  k  CO., 
INU  .  910  E  136th  .'<1..  N.  V  C. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 


ill  noiiirliiitiinis  I  rtnfiflotiluil 

Palmer,  Suter  &  Palmer 

350  Madison  Ave.  New  York 

Business  Kstahlislied  in  I 


44 


EDITOR  &  PUBLISHE: 


TQT  QT  TWTRTY  Tim 

1  iriJ-iJ^  Jrl i  i iiiiL i  I  its^ 

ords,  13,511.  Today,  the  papers  sr 

By  ARTHUR  ROBB 

*  excess  of  172,000,  with  a  Sunday  gj. 

tion  of  more  than  136.000  copies.  1!| 

SOME  SIX  WEEKS  AGO  there  was  after  a  boat  bearing  the  machinery  tenters  by  their  haphazard  locatioi^.  myriad  dailies  and  weeklies  wh^ 
laid  upon  Shop  Talk’s  desk  one  of  and  paper  had  gone  to  the  bottom  of  Every  village  and  hamlet  had  its  they  watched  during  the  early  fc 
the  most  impressive  anniversary  edi-  a  river.  The  machinery  was  salv-  newspaper,  and  among  them  was  the  have  all  joined  the  angels. 


By  ARTHUR  ROBB 


A  Look 

Into  Old  anniversary  number  text  book.  founded  the  Da 

of  the  Oklahoma  City  You  sail  at  three  miles  a  minute  Va.,  several  yeai 
Oklahoma  Oklahoman,  celebrat-  today  over  Oklahoma’s  green  fields,  a  versatile  gentl 

ing  the  half-century  cities,  towns  and  clusters  of  oil  der-  a  successful  car 

of  Oklahoma’s  existence  as  a  unit  ricks,  or  you  make  a  comfortable  Oklahoman,  he 

of  Uncle  Sam’s  domains,  and  the  ap-  fifty  in  your  car  over  a  network  of  as  an  evangelist. 


p  Talk’s  desk  one  of  and  paper  had  gone  to  the  bottom  of  Every  village  and  hamlet  had  its  they  watched  during  the  early  fc 

the  most  impressive  anniversary  edi-  a  river.  The  machinery  was  salv-  newspaper,  and  among  them  was  the  have  all  joined  the  angels. 

tions  we  have  ever  aged,  and  somehow  paper  was  found  Daily  Oklahoman,  founded  by  Samuel  So  it  was  altogether  approfr.^ 

seen.  It  was  the  50th  for  the  first  printing  job,  an  Indian  White  Small,  a  Tennessean  who  had  that  the  papers  should  signaliai 


?xt  book.  founded  the  Daily  Pilot  at  Norfolk,  anniversary  with  an  edition  tyjj;^ 

You  sail  at  three  miles  a  minute  Va.,  several  years  before.  Small  was  of  the  organization’s  best  efforti 


today  over  Oklahoma’s  green  fields, 
cities,  towns  and  clusters  of  oil  der- 


a  versatile  gentleman,  too,  and  after  Every  phase  of  the  history  ol  | 
a  successful  career  as  editor  of  the  Territory,  the  State,  the  city  and  I 


ricks,  or  you  make  a  comfortable  Oklahoman,  he  achieved  wider  fame  newspapers  was  carefully  coveriS 
fifty  in  your  car  over  a  network  of  as  an  evangelist.  The  majority  of  the  articles  were wt:| 


proximately  equal  age  of  both  Ae  roads  that  stacks  up  with  any  in  the  The  Times  antedated  the  Okla-  ten  by  staff  members,  and  it  is  lik. 
Oklahoman  and  the  Times.  Its  arrival  Union,  or  you  ride  the  shining  rails  homan  by  a  few  months,  first  seeing  that  this  edition  was  in  prepariiu 
coincided  with  the  descent  of  the  pub-  streamlined  equipment,  with  never  the  light  in  December,  1888.  It  was  for  many  months  before  it  hit  4 
fishers  on  New  York  for  their  an-  a  thought  that  100  years  ago  this  one  of  the  papers  which  were  written  street  on  Sunday,  April  29.  IS 

nual  conventions,  and  the  leviathan  land  was  still  the  home  of  the  bison,  in  Oklahoma  and  printed  for  a  time  Each  of  the  heavy  sections  into  wLi 

edition  was  put  aside  for  comment  in  and  that  the  people  who  came  to  it  in  Wichita,  Kan.  Its  first  edition  as  kindred  information  was  groij;*; 

the  manner  it  deserved.  had  to  be  tough  and  competent  at  a  daily  appeared  in  Oklahoma  City  bore  a  colored  cover — painted,  ph:- 


Opportunity  for  that  comment,  alas,  many  things  if  they  meant  to  survive, 
failed  to  arrive.  A  piece  prepared  by  White  man’s  newspapers  came  early 
one  of  our  learned  colleagues  we  put  to  Oklahoma  and  Indian  Territory, 
aside  as  not  quite  adequate,  and  what  They  were  what  Kipling  has  called 


June  30,  1889.  and  with  the  State  engraved  and  completely  procfe^ 
Capital,  published  at  Guthrie,  it  was  within  the  four  walls  of  the  plu 
the  principal  daily  of  the  state  at  that  We  hate  to  contemplate  the  dk. 


aside  as  not  quite  adequate,  and  what  They  were  what  Kipling  has  called  time.  Its  editor  was  Hamlin  Whit-  of  digging  through  ancient  £'=> 
with  World’s  Fairs,  flitting  about  the  "tribal  heralds.”  but  they  were  much  more  Sawyer,  and  he  took  a  man’s  horsehair  trunks  in  dusty  attics 
realm  in  airplanes,  etc.,  etc.,  our  wish  more  than  that.  They  were  the  part  in  the  territory  s  frenetic  growth,  long  forgotten  boxes  in  Ifei'. 
to  honor  the  Oklahoman’s  fine  job  re-  nuclei  around  which  grew  the  many  His  {>a{»r  was  an  outspoken  critic  stacks  for  the  words  and  picUr 
ceded  deeper  and  deeper  into  the  communities  which  now  dot  the  of  city’s  government  (it  has  often  which  this  edition  brought  to 

undone.  plains,  and  their  editors  often  made  been  since)  and  the  historian  relates  The  early  Oklahomans  were  proha*' 

Recreant  memory  was  jogged  this  quick  changes  which  overnight  trans-  that  during  a  heated  controversy  in  not  particularly  concerned  with  p. 
week  by  receipt  of  a  massive  book  formed  them  to  lawyers,  doctors,  Oklahoma  City.  Sawyer  climbed  upon  (erity’s  right  to  .see  them  as  fe 
from  the  University  of  Oklahoma  bankers,  or  whatever  functionary  was  “  pile  of  lumber  and  was  urging  the  were;  they  were  too  busy  shakkgi 
Press,  an  apparent  compliment  for  the  needed  most  at  the  moment.  As  Mrs.  people  to  disperse  “when  he  was  living  out  of  the  new  land  to  mn 


review  of  Prof.  Peterson’s  “Propa¬ 
ganda  for  War”  which  appeared  in 
this  space  a  few  weeks  ago.  That 
also  came  from  the  university’s  print¬ 
ing  plant  at  Norman.  The  current 
donation,  published  in  1936.  is  en¬ 
titled  “Oklahoma  Imprints.”  by  Caro¬ 
lyn  Thomas  Foreman.  It  is  500- 
page  closely  set  and  documented  his¬ 
tory  of  newspapers  and  other  pub- 


Foreman  notes,  these  early  editors  stabbed  in  the  leg  with  a  bayonet  about  such  matters.  Never4dei 

were  like  Roosevelt’s  Rough  Riders:  painfully  wounded  and  was  the  story  of  the  Cimarron  days  £ 

"Some  they  had  diplomas  and  for  also  arrested  and  thrown  in  jail.”  fives  in  the  memories  of  a  few  r 

some  was  warrants  out.”  They  *  *  *  saw  them  at  first  hand  or  heard  it 

worked  from  tents,  wagons,  sawmills,  t  it-ti  r  DaorDc  u  j  i  .  f^les  from  pioneer  fathers  and 

and  when  shelter  was  completely  ^HpE  LITTip  PAPERS  had  plenty  I 


THESE  LITTLE  PAPERS  had  plenty 
of  competition.  One  Oklahoma 


tales  from  pioneer  fathers  and 


”  by  Caro-  lacking,  they  printed  their  papers  in  vuu.pvuoou.  wx.anoma  ^^e 

It  is  500-  wheat  fields.  Men  of  parts,  indeed!  City  paper,  abou  1895.  commented  on  Qklahoman 
tic-  .  .  journalistic  situ-  r.  , 


And  the  story  is  well  told  by  i 
klahoman  in  a  graceful  settint 
It  is  the  story  of  the  vanishinj : 


aci  CIIIU  uuctuiicilicru  Hio-  *  4t  *  »  ati  n  in  ••A  Olvraj  V/*  - 

tory  of  newspapers  and  other  pub-  nrTr.nr,  r  ,  ■  Haw  Two  o  ^  J*,^i  ‘JUf  last  physical  frontier,  and  i-- 

lications  which  appeared  in  Oklahoma  ^  ^HRE  TOUGH,  foithright  Pioneer  Dailies  "'o*'  well  worth  a  careful  reading  in  £ 


from  1835,  when  it  was  populated  by 
Indians,  to  1907,  when  the  territory- 
achieved  statehood. 

Our  side  remark  about  the  Indian.-^ 
was  in  no  sense  a  slur.  'We  learn 
from  Mrs.  Foreman’s  book  that  the 
Cherokee  nation  had  developed  a 
high  degree  of  culture  in  their 


people  with  many-fanged  vocabu¬ 
laries.  Competing  editors  were  the 
pet  targets  of  their 
Territorv  choicest  verbal  bul- 


Celebratcd 


Territory 
Well  Served 
by  the  Press 


Cherokee  nation  had  developed  a  .  lH^^ly  *  •  fU  u-  »  c  ru,i 

high  degree  of  culture  in  their  ^  original  “Arkansaw  We  count  in  the  history  of  Okla- 

Georgia  home  before  the  United  Traveler  stuck  type  on  the  pioneer  honw  City  betw^n  18^  and  1894  nme 
States  government  forced  them  to  Ae  region,  for  Oklahoma  dailies  and  eight  weeklies-all  scrap- 

began  its  existence  as  part  of  Arkan-  toi'  business  in  a  city  which. 


There  is  no  such  mood  of 


move  West.  They  set  up  a  school  existence  as  pan  or  ArKan-  p-k  ous.nvss  u.  a  oiy  wnicn.  ^  State  which  has  react.^- 

.system  in  Oklahoma  in  1841.  and  Territory.  Patent  medicine  ad-  to  the  U.  S.  Census  for  ^ts  undreamed  of  in  1889.  t 

three  years  later  voted  to  establish  a  ^ertismg  was  the  payroll’s  mainstay.  ^  had  a  population  of  4,151  and  in  3  State  still  lusty,  hopel- 

national  newspaper.  They  invented  merchandising  there  as  almost  confident  of  its  ultimate  ability’ 

an  alphabet  of  their  own.  and  as  earlv  ‘‘vei-y-where  else  in  the  United  States  han  226.000  People  it  is  served  by  prosperity,  mental  r 

as  1828.  had  learned  to  use  the  print-  ^  century  ago.  was  a  general  store  two  newspapers  both  of  which  were  millions  ^ 

ing  press.  They  mixed  easily  with  "l^ation.  there  when  the  gun  went  off  50  years  ^j^j^in  its  broad  borders.  » ^ 

the  adventurous  Caucasians  who  That  the  territories  were  copiously  j  u  4.  t  State  where  starting  new  it 

.sought  new  fortunes  in  the  land,  ^ei-ved  by  the  printing  press  may  be  Tha  s  a  roundabout  way  of  getting  newspapers  remains  a  popular  iBsie 

The  early  publications  of  all  the  /"T  ‘’if  ‘hat  pages  1  back  to  our  lead  paragra^  bm  we  ^3^^^  ^here  politics  and  govr. 

Indian  nations  in  the  reservation  area  248  of  Mrs  Foreman’s  book  are  seem  to  have  arrived  T^e  Okla-  everyman’s  bu®* 

were  largely  religious,  many  of  them  '>ccupied  with  lists  and  brief  histories  homan  and  Times  went  to  town  with  3^^  ^elcomei  i 

edited  by  missionaries  in  the  tribal  ol  the  newspapp  of  the  Indians  prior  their  celebration  in  a  manner  of  century  away  from  the  bison.  50  y® 

tongues.  The  first  aboriginal  news-  jo  1889  and  of  the  m^azines  published  which  any  city  and  any  new.spaper  from  the  settlers’  rush.  OklahoM^ 

paper  in  the  United  States  was  the  organization  migh  be  proud.  There  ^^3,  ^3,^  y^t  told,  id 

aierokee  Phoenix,  which  appeared  at  260  to  4.10  are  crammed  with  is  a  long  gap.  not  qui  e  pictured  by  j, 

New  Echota  Ga  Feb  21  1828  printed  ’tames  and  facts  concerning  news-  the  words  fifty  years,  between  the  *  *  * 

oartlv  in  EnelLsh  and  partly  in  Chero-  P^^Pers  which  were  established  be-  one-story  building  on  a  dusty  terri-  -orw  TMTDPV 

Tft:  first  three  issues  had  the  ^ween  1889  and  1907.  No  other  terri-  torial  road  and  the  two  great  build-  SOAP  BOX  DERBY 

r>4^r.ct:tllti4^n  hv  the  Chero  fias  ever  been  settled  so  rapidly  ings  which  today  house  the  Okla-  Detroit,  June  13 — More  than 

“eS  ““eara  bSL  and  thf  as  Oklahoma,  and  the  nnmbe?  of  homan  and  Times.  Looking  at  fig-  newspapers  in  the  United  StaW^ 

Revue  des  Deux  Mondes  in  1829  newspapers  published  kept  pace  with  ures  alone,  you  don  t  see  a  city  which  announced  their  local 


operation.  there  when  the  gun  went  off  50  years  , 

That  the  territories  were  copiously  ago.  , 

sei-ved  by  the  printing  press  may  be  That’s  a  roundabout  way  of  getting 
gathered  from  the  fact  that  pages  1  back  to  our  lead  paragraph,  but  we 
tc  248  of  Mrs.  Foreman’s  book  are  seem  to  have  arrived.  The  Okla- 
occupied  with  fists  and  brief  histories  homan  and  Times  went  to  town  with  ,,,1,-,, 


occupied  with  fists  and  brief  histories  homan  and  Times  went  to  town  with  ideas  are  welcomei 

of  the  newspapers  of  the  Indians  prior  their  celebration  in  a  manner  of  gg^fury  away  from  the  bison.  50  yff* 
to  1889  and  of  the  magazines  published  which  any  city  and  any  newspaper  ,  o-ttlers’  rush  Oklahwn* 

between  1835  and  1907.  organization  might  be  proud.  There  jjjg3  ^j^3j  ^3fg  jg  yg^  told. 


Pages  260  to  430  are  crammed  with  is  a  long  gap.  not  quite  pictured  by 
names  and  facts  concerning  news-  the  words  "fifty  years.”  between  the 
oartlv  in  EnelLsh  and  oartlv  in  Chero-  P^^Pers  which  were  established  be-  one-story  building  on  a  dusty  terri-  „r\nn  nrw  TMTDPV 
Woo  Tft:  first  throe  issues  had  the  ^ween  1889  and  1907.  No  other  terri-  torial  road  and  the  two  great  build-  SOAP  BOX  DERBY 
oonctitiitioo  aHoTktoH  hv  tho  Choro  bas  ever  been  settled  so  rapidly  ings  which  today  house  the  Okla-  Detroit,  June  13 — More  th® 

“eS  ““earn  bSL  and  as  Oklahoma,  and  the  nnmbe?  of  homan  and  Times.  Looking  at  fig-  newspapers  in  the  United  StaW^ 

Roisiio  Wo*s  Dour  Mondes  in  1829  newspapers  published  kept  pace  with  ures  alone,  you  don  t  see  a  city  which  announced  their  local  sponsoraf 

aftpr  97  issues  had  aooeared  com-  *be  growing  population.  Ministering  leaped  from  10.037  population  in  1900  the  All-American  Soap  Box 
menteH-  “all  the  artirles  that  comtkose  Wants  of  the  ambitious  home-  to  64,205  in  1910,  to  91.295  in  1920,  to  which  leading  dailies,  in  conju;^ 

•*  cViraa.r  tVie  arlvantaves  nf  the  steaders.  they  Competed  for  and  many  185.389  in  1930,  and  to  more  than  with  the  Chevrolet  Division  of  ^ 

l^aMife  oveT  Se  fit  ^^'’vived  on  the  sVstantial  flood  of  226.000  in  1939.  eral  Motors,  have  been  condiX® 

and  to  inspire  in  the  natives  a  horror  public  advertising.  New  courts  and  -niings  like  that  don’t  happen  any-  each  summer  since  1933.  ^ 

f  X  arrH  fViA  lovp  ni  virtiiP  county  govemments  were  being  where  except  in  the  U.  S.  A„  and  nouncement  was  made  here  uw 

^  created,  contributing  their  share  of  in  the  U.  S.  A  rarely  outside  of  Okla-  J.  P.  Gormley,  general  direet^^ 

*  *  *  legal  copy,  but  the  bulk  of  the  busi-  homa.  Not  even  the  magic  cities  of  Derby  program.  The  list  of 

WHEN  THE  WHITES  wanted  to  run  ness  came  from  the  public  land  offices.  Detroit  or  Los  Angeles  quite  match  ing  papers  will  be  but  little 

the  red  men  out  of  Georgia,  their  Every  settler  who  filed  on  a  piece  of  the  rate  of  growth  of  Oklahoma  City,  from  1938,  he  said.  The  first 

early  steps  included,  characteristic-  land  was  required  to  give  public  no-  And  not  many  newspapers  have  had  each  of  the  local  races  is  a  ttf 

ally,  suspension  of  the  tice  of  his  claim  by  advertising  in  a  a  faster  sustained  expansion  than  Akron,  O.,  to  represent  the  home  ^ 


newspapers  of  Okla-  ^,.3  ^^en  men  are  sighing  that  t 
homa  are  continued  opening  of  Oklahoma  was  the  k 
y  the  publishers,  gj^ning  of  twilight  for  the  UniK 


pet  targets  of  their  by  t  h  e  pub  fishers,  ginning  ^f  twilight  for  the  UniK 

choicest  verbal  bul-  not  because  they  are  profitable,  but  gtates.  The  last  frontier  is  fe 
lets.  The  tramp  because  a  suspension  would  injure  opened  it  ^ 

printer  flourished.  It  he  towns  in  which  they  are  pub-  realized  their  dreams  have  no  «■ 
is  likely  that  the  e  4U  u-  4  r  /-vi  1  cessor.s.  and  the  would-be  succ€v" 

onginal  “Arkansaw  We  count  in  the  history  of  Okla-  opportunities. 


aaiiies  ana  eigm  weeKiies-all  scrap-  ^^is  newspaper  chronicle.  » f 

jjing  for  business  in  a  city  which,  ^^ory  of  a  State  which  has  read.! 


there  when  the  gun  went  off  50  years  ^j^j^in  its  broad  borders, 

4-  J  u  4  r  44-  one  State  where  starting  new  it 

Tha  s  a  roundabout  way  of  getting  newspapers  remains  a  popular  imif 
back  to  our  lead  paragra^  hut  we  ^3^^^  ^here  politics  and  govr. 
seem  to  have  arrived  Tfie  Okla-  everyman’s  bu®* 

homan  and  Times  went  to  town  with  ,  .1  _  _ .* 


of  vice  and  the  love  of  virtue  ”  ‘-'«ttnty  governments  were  oeing 

created,  contributing  their  share  ol 
*  *  *  legal  copy,  but  the  bulk  of  the  busi- 

WHEN  THE  WHITES  wanted  to  run  ness  came  from  the  public  land  offices 


•  4.  prisonment  of  its  printed  across  the  line  in  Kansas  as  'When  Edward  King  Gaylord  be-  Box  Derby  finals,  to  be  beW  ®  ^ 

'**  editors  and  printers,  the  day  for  the  great  land  rush  ap-  came  general  manager  of  the  Okla-  day,  Aug.  13.  this  year. 

Then,  Too  That  was  in  1834  A  proached,  and  their  publishers  toted  homan.  the  Times,  and  the  Farmer-  prize  is  a  four-year  scholmJ# 

year  later,  a  new  them  across  the  line  with  the  set-  Stockman  in  1903.  the  Oklahoman  was  the  college  of  the  winner’s 

press  had  been  set  up  in  Mazie,  Okla..  tiers  and  quickly  set  up  shop,  often  guaranteeing  5.000  circulation.  He  The  first  six  places  will  share  ® 

the  first  in  the  future  commonwealth,  determining  the  future  community  bought  an  interest  a  year  later.  In  final  awards. 


Phoenix  and  im¬ 
prisonment  of  its 
editors  and  printers. 
That  was  in  1834.  A 
year  later,  a  new 


newspaper.  Weeklies  and  dailies  were  have  the  Oklahoman  and  Times, 
printed  across  the  line  in  Kansas  as  When  Edward  King  Gaylord 
the  day  for  the  great  land  rush  ap-  came  general  manager  of  the  O 


munity  in  the  All-American 


